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INTRODUCTION 


This  report  covers  the  eleventh  wave  of  the  Youth  Attitude 
Tracking  Study.  The  rationale  for  conducting  this  study  as  well 
as  the  survey  design  and  objectives  are  described  in  the  Intro¬ 
duction  to  the  report  of  the  first  wave  (Fall  1975) .  For  the 
reader's  convenience,  the  following  comments  about  the  study's 
background  and  objectives  are  reprinted  from  that  report. 

Background  and  Objectives 

There  are  a  number  of  factors  that  are  related  to  a  young 
person's  decision  to  enlist  in  a  military  service.  Factors  such 
as  national  unemployment  and  regional  cultural  environments  can 
have  a  strong  bearing  upon  enlistment.  Other  factors  related  to 
enlistment  behavior  include  youth's  general  attitudes  concerning 
military  service  and  their  awareness  of  the  opportunities  pro¬ 
vided  by  the  services.  These  factors,  especially  awareness,  are 
influenced  largely  by  promotion  and  advertising  as  well  as  the 
many  activities  of  service  recruiters.  Youth's  attitudes  and 
awareness  also  reflect  the  impact  of  various  other  influencers 
such  as  their  peers,  parents  and  family,  teachers,  coaches, 
counselors,  and  ex-service  personnel. 

General  attitudes  concerning  military  service  can  change 
over  time  partially  because  the  Dotential  market  of  16  to 
21  year  old  youth  changes  every  year  as  new  youth  enter  and 
older  ones  leave  this  age  bracket.  The  outcome  of  recruit¬ 
ing  efforts  can  be  influenced  by  altering  military  service 
attributes  such  as  salaries,  bonuses,  training  options, 
length  of  service,  education  benefits  and  so  on.  The 
military  services  can  also  directly  influence  the  propensity 
to  serve  through  increasing  awareness  of  these  attributes 
and  by  improving  attitudes  by  means  of  promotion,  adver¬ 
tising  and  recruiter  efforts.  Indirectly,  improved  aware¬ 
ness  and  attitudes  can  also  be  achieved  by  improving  the 
awareness  and  attitudes  of  the  influencers  of  potential 
enlistment  prospects. 
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In  order  to  compete  effectively  in  the  youth  labor  market, 
the  Department  of  Defense  has  a  continuing  need  to  obtain 
current  attitudinal  information  concerning  the  nation's  youth. 
The  principal  purpose  of  this  survey,  therefore,  is  to  provide 
the  Department  and  the  services  with  valid,  timely,  and  usable 
data  concerning  the  youth  labor  market  on  a  continuing  tracking 
basis.  Through  the  Spring  of  1980,  males  only  were  tracked 
on  a  semi-annual  basis.  Beginning  with  the  Fall  1980  survey, 
the  sample  size  has  been  doubled  to  include  females.  Sub¬ 
sequent  surveys  will  be  conducted  annually  and  will  include  both 
sexes.  This  survey  deals  with  propensity  to  serve  in  the 
military,  effectiveness  of  advertising  and  recruiting  efforts, 
impact  of  influencers,  importance  and  achievability  of  certain 
job  attributes,  and  characterizations  of  youth  by  such  factors 
as  their  demographics. 


The  information  gathered  in  each  of  the  11  waves  of  this 
study  has  three  fundamental  objectives.  The  first  objective  is 
to  gather  information  that  has  common  utility  for  all  the  military 
services. 

Secondly,  26  special  recruiting  areas  have  been  isolated 
throughout  the  country  so  that  special  analyses  can  be  performed 
on  each  of  them.  These  areas,  referred  to  as  Tracking  Areas, 
comprise  one  or  more  geographic  units  of  each  of  the  services: 
Recruiting  Detachments  or  Squadrons  (Air  Force) ,  District 
Recruiting  Commands  (Army),  Recruiting  Stations  (Marine  Corps), 
and  Recruiting  Districts  (Navy) .  Each  service  is  able  to  track 
the  study  variables  over  time  within  the  geographic  areas 
defined  by  recruiting  boundaries  of  each  service. 


Thirdly,  the  study  is  designed  to  provide  observations  over 
time  so  that  changes  in  attitudes  and  behavior  can  be  detected 
and  appraised,  and  recruiting  strategies  modified  accordingly. 

Study  Design 

As  in  each  of  the  previous  waves ,  the  survey  sample  included 
16  to  21  year-olds  who  do  not  have  prior  or  current  military  in¬ 
volvement  and  who  are  not  beyond  their  second  year  of  college. 

In  the  Fall  1980  wave,  a  total  of  10,363  interviews  were  complete 
0,111  with  males  and  5,252  with  females. 

The  survey  employed  telephone  interviewing.  Respondents 
were  selected  on  the  basis  of  randomly-generated  telephone  number 
Approximately  200  interviews  with  members  of  each  sex  were  com¬ 
pleted  in  each  of  the  26  tracking  areas.  These  geographic  areas 
account  for  100%  of  the  "military  available"  population  in  the 
continental  U.S.  Thus,  the  study  provides  statistically  valid 
samples  for  each  tracking  area  and  allows  computation  of  total 
U.S.  estimates  for  both  male  and  female  youth. 

The  26  tracking  areas  are  as  follows: 


•  New  York  City 

•  Alfcany/Buf f alo 

•  Harrisburg 

•  Washington,  D.C. 

•  Florida 

•  Alabama/Mississippi/Tennessee 


Ohio 


•  Michigan/Indiana 


9  Minnesota/Nebraska/North  Dakota/South  Dakota 
•  Texas 


•  Southern  Califomia/Arizona 

•  Northern  California 

•  Philadelphia 

•  Boston 

•  Pittsburgh 

•  Richmond/North  Carolina 
+  South  Carolina/Georgia 

•  New  Orleans 

•  Arkansas 

•  Kentucky 

•  Des  Moines 

•  Wisconsin 

•  New  Mexico/Colorado/Wyoming 

•  Washington/Oregon 

•  Kansas  City /Oklahoma 


In  the  first  two  waves  of  the  study  (Fall  1975  and 
Spring  1976) ,  only  the  first  13  tracking  areas  (New  York 
City  to  Northern  California)  were  studied  independently. 

The  remainder  of  the  country  was  treated  as  one  area  and 
was  referred  to  as  "balance  of  the  country." 

Detailed  tabulations  referred  to  in  this  report  are  given 
in  five  volumes.  Volumes  1  and  2,  which  constitute  most  of  the 
analyses  reported  in  this  study,  contain  both  Fall  1979  and  Fall 
1980  data  for  those  questions  which  were  the  same  in  both  waves. 
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In  the  longitudinal  analyses,  only  comparisons  among  males  are 
possible.  The  five  volumes  of  tabulations  for  males  and  five 
separate  ones  for  females  are  as  follows: 

Volume  1 :  By  Individual  Tracking  Area 

Volume  2:  By  Enlistment  Propensity  Toward  Active  Duty  in 
the  Air  Force ,  Army ,  Marine  Corps ,  Navy  and 
Coast  Guard 

Volume  3:  By  Schooling  Status  and  Grades  in  High  School 
Volume  4 :  By  Age ,  Race  and  Quality  Groups 

Volume  5:  By  Enlistment  Propensity  Toward  Reserves  and  the 
National  Guard  and  by  Pro-Military  Index 

Contrasts  by  sex  are  discussed  in  the  Executive  Summary. 

The  interviewing  for  this  wave  took  place  between  October 
17  and  December  10,  1980. 

Content  o f  the  Interview 

The  interview  focused  on  the  following  areas  of  information 

(1)  Respondent  demographics 

•  Age 

•  Sex 

•  Marital  status 

•  Racial/ethnic  affiliation 

•  Education 

•  Employment 

(2)  Propensity  to  enlist  in  the  military  and  stated 
reasons  against  enlisting 
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(3)  Nature  and  outcome  of  recruiter  contact 

(4)  Information-seeking  activities  about  enlistment 
involving  self,  recruiters,  and  other  influencers 

(5)  Conversations  with  certain  influencers  about 
serving  in  the  military 

(6)  Assessment  of  the  importance  of  job  characteristics 
and  their  perceived  attainability  in  the  military 

(7)  Assessment  of  advertising  recall  and  slogan  identi¬ 
fication 

(8)  Attitudes  toward  draft  registration 

(9)  Knowledge  of  financial  benefits 


The  study  design  permits  the  inclusion  of  new  elements  and 
the  deletion  or  modification  of  others  from  time  to  time,  as  the 
information  needs  of  the  Department  of  Defense  and  the  services 
change.  The  current  survey  has  several  such  changes. 

On  both  the  male  and  female  questionnaires,  three  job 
characteristics  were  deleted  from  the  lists  of  qualities 
describing  civilian  jobs  and  differences  between  military 
and  civilian  jobs:  "doing  something  for  your  country", 

"adventure  and  excitemeuL, "  and  "recognition  and  status." 

Six  new  characteristics  were  added  to  both  lists:  "provides 
money  for  educations,"  "is  a  career  you  can  be  proud  of," 

"provides  medical  and  dental  bene i its,"  "trains  you  for 
leadership,"  "provides  men  and  women  equal  pay  and  oppor¬ 
tunity,"  and  "opportunity  for  advancement." 

The  questions  on  possible  mandatory  draft  registration  were 
rephrased  from  the  conditional  to  reflect  legislative  reinstatement 
of  registration.  In  addition,  two  factual  questions  were  included 
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about  possible  enlistment?").  These  obviously  had  to  be 
re-worded  to  make  them  suitable  for  the  females;  e.g. , 

"Have  you  talked  with  your  husband  or  boyfriend  about 
possible  enlistment?" 

Females  (but  not  males)  were  asked  about  their  level 
of  interest  in  six  kinds  of  non-combat,  "support"  roles 
commonly  filled  in  the  military:  computer  technician, 
secretary,  air  traffic  controller,  draftsman,  security 
guard,  and  medical  technician.  On  the  issue  of  draft 
registration,  females  were  asked  their  attitudes  toward 
possibly  having  to  register  sometime  in  the  future,  and 
whether  or  not  mandatory  registration  would  induce  them  to 
consider  joining  one  of  the  active  duty  services.  Unlike 
the  males,  females  were  not  asked  their  opinion  about  re¬ 
quiring  a  mental  and  physical  examination  as  part  of  the 
registration  procedure. 

In  all  other  respects  the  male  and  female  questionnaires 
were  identical. 


Analytic  Comments 


The  following  important  analytic  comments  are  reprinted 
from  previous  reports. 


In  su-h  a  Large  study,  many  results  are  likely  to 
appear  whi-h  ara  due  solely  to  chance  or  sampling  variance. 
In  order  to  minimize  the  effect  of  such  spurious  findings, 
this  report  delineates  results  which  are  unlikely  to  be  due 
to  chance  or  sample  idiosyncrasies.  Specifically,  when  the 
report  indicates  that  a  finding  is  significant,  this  means 
that  there  is  less  than  a  five  percent  likelihood  that  such 
a  result  would  occur  solely  due  to  chance. 
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in  the  latest  survey  to  ascertain  whether  the  respondent  did,  in 
fact,  have  to  register  for  the  draft  and  whether  he  requested 
information  about  enlistment  while  registering.  One  new  attitu- 
dinal  question  was  asked  about  a  possible  mental  and  physical 
examination  requirement  as  part  of  the  registration. 

In  previous  waves,  the  effect  of  different  enlistment 
incentives  on  propensity  was  examined.  In  the  Fall  1980 
wave,  this  set  of  questions  was  replaced  with  questions 
pertaining  to  the  respondent's  knowledge  of  starting  pay 
enlistment  cash  bonuses,  and  post-service  education  benefits. 

For  respondents  indicating  a  positive  propensity  to  serve  in 
an  active  branch  of  the  military,  three  new  follow-up  questions 
were  included  to  determine  how  likely  they  are  to  serve,  when  they 
expect  to  join,  and  whether  they  think  they  would  enter  as  an 
enlistee  or  officer. 

The  only  other  change  involved  expanding  the  acceptable 
list  of  technical  courses  successfully  completed  in  high 
school.  Previously,  only  the  following  math  courses  were 
considered:  elementary  and  intermediate  algebra,  plane 

geometry,  and  trigonometry.  These  courses  are  used  in  the 
computation  of  the  quality  index.  Added  to  this  list  were 
business  math,  computer  science,  calculus,  and  physics. 

In  order  to  maintain  continuity  with  previous  waves  these 
additional  courses  are  not  used  in  computing  the  quality 
index. 


With  respect  to  questions  and  format,  the  main  innovation 
in  the  Fall  survey  was  the  adoption  of  a  separate  questionnaire 
form  for  the  females  interviewed.  In  most  ways,  the  two  schedules 
were  the  same.  However,  since  some  of  the  questions  asked  were 
sex-specific,  (e.g. ,  "Have  you  talked  with  your  wife  or  girlfriend 
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The  use  of  stratified  sampling  in  this  study  necessitates 
that  respondents  be  weighted  unequally.  Accordingly,  it  is  not 
correct  to  assess  standard  errors  by  methods  which  would  be 
appropriate  with  unweighted  data.  When  the  correct  procedures 
are  applied,  standard  errors  average  10%  greater  than  those  ob¬ 
tained  by  applying  the  procedures  ordinarily  used  with  unweighted 
data.  Hence  critical  values  for  statistical  significance  were  ad 
justed  upwards  by  10%  in  tests  of  significance  on  the  national 
sample  (Se>i  Appendix  I)  . 

Finally,  the  primary  focus  of  the  analysis  is  Fall-to-Fall 
changes  in  key  measures.  Nevertheless,  the  reader  should  review 
the  previous  ten  reports  in  order  to  understand  the  pattern  of 
the  data  over  the  full  5*5  year  period  in  which  this  study  has 
been  conducted. 

Sections  I-VI  constitute  the  male  sample  report;  sections 
VII-XII  detail  the  results  from  the  sample  of  females.  High¬ 
lights  fron  both  parts  are  contained  in  the  Executive  Summary. 
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EXECUTIVE  SUMMARY 
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EXECUTIVE  SUMMARY 


Introduction 


This  is  a  report  of  the  eleventh  wave  (Fall  1980)  of 
the  Youth  Attitude  Tracking  Study.  This  study  was  initiated 
in  Fall  1975  and  is  a  cross-sectional  tracking  of  youth  atti¬ 
tudes,  perceptions,  and  behavior  with  respect  to  serving  in 
the  military.  This  wave  marks  the  first  time  that  16  to 
21  year  old  females  have  been  included.  The  attitudinal  and 
behavioral  data  discussed  in  this  report  are  based  on  5,111 
randomly  selected  males  and  5,252  females  between  the  ages 
of  16  and  21.  As  in  each  earlier  wave,  the  data  were  col¬ 
lected  in  an  approximately  30-minute  telephone  interview. 

The  sample  was  stratified  in  terms  of  26  geographical 
areas  (tracking  areas)  encompassing  the  Continental  U.S. 
Approximately  200  interviews  were  conducted  in  each  area. 

Major  Conclusions  of  the  Male  Study 

As  reported  in  the  Spring  1980  report,  the  Spring 
1980  data  revealed  a  marked  reversal  in  the  downward  trend 
in  propensity  observed  across  the  first  three  years  of  the 
study  (Fall  1975  to  Spring  1979) .  This  positive  shift  in 
propensity  appeared  to  reflect  the  increasingly  more  positive 
attitude  of  society  toward  the  military.  The  Fall  1980  pro¬ 
pensity  figures,  while  generally  higher  than  the  Fall  1979 
data,  are  significantly  lower  than  the  corresponding  Spring 
1980  figures  in  all  but  two  cases  (i.e..  Air  Force  and  top- 
of-mind  intsntion  to  enlist).  Whether  the  Fall  1980  data, 
therefore,  represent  the  beginning  of  a  new  negative  trend 
or  simply  a  leveling-off  of  the  recent  positive  movement  of 
propensity  cannot  as  yet  be  determined. 
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Interest  in  military  service  appears  to  be  linJ ed  to 
young  men's  reported  employment  and  job  market  perceptions. 

That  is,  positive  propensity  tends  to  increase  when  reported 
levels  of  these  employment  variables  decrease.  The  Fall 
1980  levels  of  reported  employment  and  job  market  perceptions 
are  significantly  lower  than  the  Fall  1979  figures.  While 
the  current  directionality  of  propensity  may  be  uncertain, 
the  national  economy  appears  to  be  creating  a  more  favorable 
climate  for  the  Services. 

The  Fall  1980  wave  also  reveals  the  continuation  of  a 
significant  positive  shift  in  the  perceptions  and  attitudes 
of  16  to  21  year  old  males  as  a  group  towards  a  draft  regis¬ 
tration. 

National  Trends  in  Propensity  -  Males 

In  Fall  1980,  30.0%  of  the  male  respondents  expressed 
positive  propensity  for  one  or  more  of  the  active  duty  Services. 
This  is  a  statistically  significant  increase  from  Fall  1979 
(27.6%) ,  but  is  lower  than  the  Spring  1980  wave  (32.8%).  Top-of- 
the-mind  mention  of  plans  to  enter  military  services  increased 
from  Fall  1979  (5.0%  to  5.7%).  This  change  is  also 
statistically  significant.  (The  reader  is  reminded  that 
statistical  significance  does  not  necessarily  imply  practical 
significance,  which  is  always  a  matter  of  interpretation.) 

The  propensity  data  for  the  six  Fall  waves  are  summarized 
below.  The  Services  are  rank  ordered  in  terms  of  expressed 
positive  propensity .+  The  order  has  remained  constant  across 
eleven  waves  of  the  study. 


Positive  propensity  respondents  are  those  reporting  that  they 
are  either  definitely  likely  or  probably  likely  to  be  serving 
in  the  military  in  tne  next  few  years. 
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National  Trends  in  Positive  Propensity 


Percent 

Fall  *79-  Change 


Fall 

'75 

Fall 

'76 

Fall 

'77 

Fall 

'78 

Fall 

'79 

Fall 

'80 

Fall  '80 
Differences 

Fall  '75- 
Fall  '80** 

Air  Force 

%^ 

20.4 

%^ 

17.9 

%^ 

15.7 

* 

15.6 

%^ 

15.3 

18.6 

%^ 

+  3.3* 

-9% 

Navy 

19.6 

16.5 

15.5 

14.4 

13.4 

13.1 

-0.3 

-33% 

Army 

18.4 

14.5 

12.7 

11.8 

11.8 

13.0 

+1.2 

-29% 

Marine 

Corps 

14.9 

12.4 

11.0 

10.0 

10.0 

10.8 

+0.8 

-27% 

Any  Active 
Duty  Service 

31.2 

26.4 

29.9 

28.2 

27.6 

30.0 

+2.4* 

-  4% 

*The  differences  shown  are  statistically  significant 
at  the  .95  level  of  confidence. 

••Represents  the  Fall  '75  -  Fall  '80  difference  as  a 
percentage  of  the  Fall  '75  figure. 

In  each  wave  of  this  study,  a  number  of  behavioral  and 
demographic  variables  have  discriminated  between  individuals 
who  express  positive  propensity  and  those  who  express  negative 
propensity.  These  variables  have  helped  to  partially  explain 


the  observed  changes  in  the  propensity  measure.  In  the  Fall 
1980  wave,  the  levels  of  the  following  key  variables  changed 
significantly  from  Fall  1979: 


Increased  Significantly  Decreased  Significant! 

•  Reported  unemployed  and  •  Reported  employment 

looking  for  a  job 

•  Reported  recruiter  contact; 
any  service  past  6  months 

•  Reported  recruiter  contact 
with  Marine  Corps 

•  Talked  with  girlfriend  or  wife 
about  enlisting 

•  Talked  with  one  or  both 
parents  about  enlisting 

•  Talked  with  teacher  or 
guidance  counselor  about 
enlisting 

•  Took  military  aptitude  test 
in  high  school 


The  changes  in  these  variables  suggest  a  more  favorable 
recruiting  environment. 


Differences  by  Tracking  Areas  -  Males 


As  in  previous  waves,  the  Southern  region  continues  to 
be  the  strongest  recruiting  markets  for  male  enlistees. 

South  Carolina/Georgia  appears  to  be  particularly  good.  The 
weakest  tracking  areas  tend  to  be  in  the  industrial  northern 
markets,  especially  New  York  City.  There  has  been  little 
change  in  the  strong  and  weak  tracking  areas  over  time. 


Attitudes  and  Perceptions  with  Respect  to  Job  Characteristics 


Males 


The  military  Service  must  be  perceived  as  encompassing 
valued  job  characteristics  if  the  Services  are  to  compete 
effectively  with  other  sectors  of  the  economy  for  manpower. 
This  study  has  tracked  the  value  young  men  attach  to  various 
job  characteristics  and  their  perceptions  with  respect  to 
whether  these  job  attributes  can  be  more  readily  achieved 
in  military  Service  or  in  a  civilian  job.  The  Fall  1980 
results  are  summarized  below. 

Positive  propensity  men  value  these  job  attributes  most 


• 

Enjoy  your  job 

• 

Good  income 

• 

Job  security 

• 

Teaches  valuable  trade/skill 

• 

Opportunity  for 

good  family  life 

• 

Developing  your 

potential 

«• 

Opportunity  for 

advancement 

but,  they  perceive  the  following  job  attributes  to  be  more 
achievable  in  a  civilian  job; 

•  Enjoy  your  job 

•  Good  income 

•  Opportunity  for  good  family  life 

These  three  attributes  represent  advertising  and  recruiting 
opportunities  fo:*  the  Services. 
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Negative  propensity  men  value  these  job  attributes  the  most 

•  Job  Security 

•  Enjoy  your  job 

•  Good  income 

•  Opportunity  for  advancement 

•  Developing  your  potential 

•  Opportunity  for  good  family  life 

•  Employer  treats  you  well 

and  they  perceive  all  but  "job  security"  to  be  more  achievable 
in  a  civilian  job.  Over  time,  these  attitudes  and  perceptions 
have  remained  fairly  constant.  Communications  that  address 
these  attributes  would  help  to  increase  the  appeal  of  military 
service  among  negative  propensity  men. 

Active  Duty  Positive  Propensity  Male  Target  Market  Profile: 

The  demographic,  attitudinal,  and  behavioral  profile  of  the 
positive  propensity  male  has  not  changed  since  the  first  wave  of 
this  study.  He  can  be  described  in  contrast  to  his  negative 
propensity  peers,  as: 


Younger 

More 

likely 

to 

be 

non-white 

More 

likely 

to 

be 

Hispanic 

More 

likely 

to 

be 

unemployed 

Less 

educated 

Having  a  less 

educated  father 

•  Having  lower  vali  on  the  Quality  Index  (a 
measure  of  educational  ability) 

•  Believing  that  the  military  is  relatively 
more  likely  to  enable  him  to  achieve 
certa;n  job  characteristics 

•  Feeling  more  favorable  about  enlisting 
after  talking  to  a  Service  recruiter 

•  Having  had  recruiter  contact 

•  Having  sought  information  about  the 
military  by  mail  or  by  phone 

•  Having  discussed  entering  the  military  with 
parents,  friends,  teachers  or  guidance 
counselors 

•  Having  positive  propensity  for  more  than 
one  Service 

•  Having  taken  an  aptitude  or  career  guidance 
test  in  high  school  given  by  the  Armed  Services 

The  findings  from  this  series  of  studies  suggest  that  the 
four  active  duty  Services  appear  to  be  drawing  from  a  common 
pool  of  military  available  males,  rather  than  from  distinct 
segments  of  this  population.  Differences  between  propensity 
groups  with  respect  to  demographics,  perceptions  and  attitudes 
are  general  rather  than  Service  specific.  In  many  cases  the  Servic 
are  appealing  to  the  same  individuals.  This  is  reflected  in 
the  fact  that  over  one-half  of  the  positive  propensity  in¬ 
dividuals  in  each  wave  of  this  study  express  positive  pro¬ 
pensity  for  two  or  more  Services. 

These  findings  suggest,  therefore,  that  the  enlistment 
decision  may  be  a  two-step  process.  First  the  individual 
decides  upon  the  military  and  then  chooses  among  the  different 
Services. 
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Advertising  Awareness  -  Males 

Since  the  Spring  1977  wave,  this  study  has  tracked 
awareness  of  Service  advertising.  During  this  time,  reported 
awareness  has  increased  significantly.  In  the  Spring  1977 
wave,  only  one-half  of  the  respondents  could  remember  seeing 
or  hearing  Service  advertising.  Presently,  this  figure  ranges 
from  two-thirds  to  four-out-of-five  respondents.  However, 
since  Fall  1979,  awareness  of  Service  advertising  appears  to 
have  levelled  off,  except  for  the  Joint  Services  campaign. 


Percent  Aware  of  Advertising  by  Source 


Advertising 

Source 

Spring 

'll 

Fall 

'll 

Spring 

'78 

Fall 

'78 

Spring 

'79 

%_ 

%_ 

%_ 

%_ 

Army 

56.0 

64.4 

66.3 

70.4 

74.0 

Navy 

55.3 

62.0 

58.1 

63.9 

71.5 

Marine  Corps 

52.1 

63.0 

59.9 

65.1 

66.  0 

Air  Force 

49.2 

59.1 

54.8 

60.  3 

62.2 

Joint  Services  — 

— 

_ 

53.1 

66.2 

Percent. 


Fall 

'79 

Spring 

'80 

Fall 

'80 

Fall  '79- 
Fall  '80 
Difference 

Change 
Spring  'll 
Fall  '80 

%_ 

_%_ 

%_ 

% 

% 

78.1 

80.8 

77.3 

-0.8 

+38%** 

73.6 

70.3 

70.4 

-3.2* 

+27%** 

69.6 

70.6 

70.4 

+0.8 

+35%** 

65.0 

66.6 

65 . 5 

+  0.  5 

+33%** 

62.0 

68.5 

67.6 

+  5.6* 

+27%*** 

•The  differences  shown  are  statistically  significant 
at  the  .95  level  of  confidence. 

••Represents  the  Spring  'll  -  Fall  '80  difference  as  a 
percentage  of  the  Spring  'll  figure. 

•••Represents  the  Fall  '78  -  Fall  '80  difference  as  a 
percentage  of  the  Fall  '78  figure,  since  no  duta  were 
collected  prior  to  Fall  '78. 


Prior  to  the  Fall  1980  wave  there  had  been  a  steady 
trend  toward  recall  of  messages  about  teaching/learning  a 
trade  and  about  educational  benefits.  This  was  viewed  as  a 
positive  trend  insc  far  as  target  market  men  value  job  char¬ 
acteristics  that  pertain  to  self-improvement.  In  the  present 
wave  this  upward  progression  seems  to  have  reached  a  plateau. 
Recall  of  educational  benefits  actually  declined  from  the 
Fall  1979  and  Spring  1980  waves. 


Knowledge  cf  Financial  Benefits  -  Males 

The  Fall  1980  wave  focused  on  young  men's  knowledge  of 
the  following: 

•  Educational  assistance 

•  Starting  pay  for  enlisted  personnel 

•  Cash  bonuses  for  enlisting 

Target  market  male  youth's  knowledge  of  all  three  financial 
benefits  is  poor.  Although  virtually  every  respondent  knew 
that  the  military  offers  post- Service  educational  assistance, 
few  young  men  knew  the  details  of  these  benefits.  Specifically, 
respondents  were  presented  with  eight  aspects  of  educational 
assistance  and  asked  to  indicate  whether  each  was  true  of  the 
military.  Except  for  knowing  that  this  assistance  can  be 
used  for  trade/vocational  school  and  that  there  is  a  limit  to 
this  aid,  young  men  knew  little  else  about  educational  bene¬ 
fits  . 


Young  men  grossly  underestimated  the  monthly  starting  pay 
for  enlisted  personnel.  The  average  estimate  was  $315  -  nearly 
$200  below  the  actual  figure  ($501). 

Only  one-in-three  men  knew  that  the  military  offers  en¬ 
listment  cash  bonuses.  Among  young  men  who  knew  about  enlist¬ 
ment  cash  bonuses,  the  average  estimate  was  $1,225. 
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These  relatively  low  levels  of  understanding  of  financial 
benefits  offered  by  the  Services  suggest  a  possible  serious 
weakness  in  recruiting  communications. 

Draft  Registration  Attitudes  -  Males 

In  the  Spring  1979,  Fall  1979,  and  Spring  1980  waves, 
respondents  were  asked  a  series  of  questions  with  respect  to 
their  perceptions  regarding  the  need  for  a  draft  registration, 
the  degree  to  which  they  favor  or  oppose  registration,  and 
the  relative  effect  of  a  draft  registration  on  their  enlist¬ 
ment  intentions.  Since  registration  is  now  a  reality,  these 
questions  had  to  be  rewritten  from  the  hypothetical  to  reflect 
this  change.  In  addition,  several  new  questions  on  the  topic 
were  added.  These  were:  whether  or  not  the  respondent  had  to 
register;  whether  or  not  at  the  time  of  registration  he  requested 
information  about  enlistment;  and  his  attitude  toward  requiring 
a  mental  and  physical  examination  as  part  of  the  registration 
process. 

The  Fall  1980  wave  shows  that  the  perceptions  and  atti¬ 
tudes  of  young  men  towards  a  draft  registration  continue  to 
grow  more  positive.  Significant  wave-to-wave  increases 
occurred  with  respect  to  the  proportion  of  young  men  who: 

•  Perceive  a  need  for  the  draft  registration 

•  Favor  the  draft  registration 

On  the  other  hand,  the  proportion  of  young  men  who  said  that 
draft  registration  would  make  them  more  likely  to  consider 
enlisting  declined  from  previous  waves.  This  should  not  be 
interpreted  as  a  negative  finding.  Rather,  it  most  likely 
reflects  the  reality  of  draft  registration  and  the  realisation 
that  an  actual  draft  is  not  imminent,  as  some  might  have 
thought. 
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Among  respondents  who  registered,  13.9%  said  that  they 
checked  the  box  on  the  form  to  request  enlistment  information. 

Approximately  60%  of  the  male  sample  expressed  a  favorable 
attitude  toward  the  idea  of  a  mental  and  physical  examination 
requirement  in  conjunction  with  draft  registration. 
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Major  Conclusions  of  the  Female  Study 

The  sample  design  and  most  of  the  interview  questions 
were  the  same  for  both  sexes.  Since  the  Fall  1980  survey 
represents  the  baseline  period  for  studying  female  perceptions 
of  and  attitudes  toward  military  service,  this  part  of  the 
summary  can  only  recapitulate  cross-sectional  results.  Year- 
to-year  changes  on  the  measures  will  be  discussed  in  future 
waves.  Many  of  the  patterns  observed  in  analyzing  the  female 
sample  were  the  same  as  uncovered  in  the  male  analysis,  though 
the  absolute  levels  on  many  variables  were  different.  The 
concluding  section  of  the  summary  will  highlight  the  main 
contrasts  by  sex. 

Propensity  -  Females 

•  Overall,  13.3%  of  the  young  women  expressed 
positive  propensity  for  one  or  more  of  the 
active  duty  Services. 

•  Approximately  5-10%  expressed  positive 
propensity  for  each  of  the  four  active 
duty  services;  the  Air  Force  was  the 
most  often  chosen  (8.7%). 

•  Only  1.3%  of  the  females  made  top-of-the-mind 
(unaided)  mention  of  plans  to  enter  the  military. 

These  data  suggest  that  the  available  pool  of  young 
women  interested  in  military  service  is  relatively  small. 

When  females  with  negative  propensity  were  asked  why  they 
are  not  predisposed  toward  considering  the  military,  most 
indicated  that  they  had  other  plans  or  simply  were  not  inter¬ 
ested.  Few  named  reasons  intrinsic  to  military  service. 


Differences  By  Tracking  Areas  -  Females 

Female  interviews  were  conducted  in  the  same  26  geo¬ 
graphical  "tracki  J  ..reas'1  as  used  in  the  male  portion  of 
the  study.  Approximately  200  female  interviews  were 
completed  in  each  tracking  area.  Such  an  analysis 
can  provide  clues  as  to  why  respondents  in  certain  areas 
show  weaker  interest  in  military  enlistment  than  those  in 
other  regions. 

The  tracking  areas  showing  consistent  strength  in  terms 
of  female  recruiting  opportunities  were: 

•  Florida 

•  New  Mexico/Colorado/Wyoming 
Texas  was  also  above  average  in  all  categories. 

Tracking  areas  exhibiting  consistently  low  propensity 
rates  were  all  located  in  the  Northeast  and  Midwest. 

•  New  York  City 

•  Ohio 

•  Michigan/Indiana 

•  Philadelphia 

•  Pittsburgh 


•  Des  Moines 
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Attitudes  and  Perceptions  with  Respect  to  Job  Characteristics- 
Females 


As  in  the  male  survey,  a  list  of  valued  job  characteristics 
was  included  in  the  female  interviews  to  ascertain  (1)  their 
perceived  importance  and  (2)  respondent  perceptions  of  relative 
likelihood  of  attainability  in  civilian  work  versus  military 
service.  The  results  were  as  follows: 

Positive  propensity  women  value  these  attributes  most: 

•  Enjoy  your  job 

•  Good  income 

•  Job  security 

•  Teaches  valuable  trade/skill 

•  Employer  treats  you  well 

•  Provides  men  and  women  equal  pay/ 
opportunity 

"Employer  treats  you  well"  was  regarded  by  positive  propensity 
females  to  be  more  achievable  in  a  civilian  job.  "Job  security," 
"teaches  valuable  trade/skill , "  and  "provides  men  and  women 
equal  opportunity"  were  seen  as  more  achievable  in  the  military. 
All  the  other  attributes  in  the  above  list  were  viewed  as  equally 
achievable  in  military  or  civilian  work. 

Negative  propensity  women  value  these  attributes  u.e 

most: 


•  Enjoy  your  job 

•  Job  security 

•  Employer  treats  you  well 


Good  income 


•  Developing  your  potential 

•  Opport  i’-ity  for  advancement 

•  Provides  men  and  women  equal  pay/opportunity 


Only  "job  security"  and  "provides  men  and  women  equal  pay/ 
opportunity"  were  seen  by  negative  propensity  females  as 
more  achievable  in  the  military.  "Developing  your  potential" 
and  "opportunity  for  advancement"  were  each  viewed  as  equally 
achievable  in  civilian  or  military  work.  The  remainder  were 
regarded  as  more  achievable  in  civilian  employment. 


Active  Duty  Positive  Propensity  Female  Target  Market  Profile 


The  young  women  with  positive  propensity  for  an  active 
duty  Service  can  te  described  in  contrast  to  their  negative 
propensity  counterparts  as: 

•  Younger 

•  More  likely  to  be  non-white 

•  More  likely  to  be  Hispanic 

•  More  likely  to  be  unemployed 

•  Less  educated 

•  Having  a  less  educated  father 

•  Having  lower  values  on  the  Quality  Index 
(a  measure  of  educational  ability) 

•  Believing  that  the  military  is  relatively 
more  likely  than  civilian  employment  to  enable 
them  to  achieve  certain  job  characteristics 

•  More  likely  to  be  interested  in  a  career  as 
a  medical  technician,  computer  technician, 
air  traffic  controller,  security  guard, 

and  draftsman 

•  More  likely  to  have  talked  with  parenls, 
friends  who  are/were  in  the  Service, 

a  boyfriend/husband,  and  a  teacher  or 
counselor  about  military  service 
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•  More  likely  to  have  solicited  information  about 
the  military  by  phone  or  by  mail 

•  More  likely  to  have  taken  a  career  guidance 
test  for  the  military,  and  more  likely  to 
have  taken  the  Armed  Services  aptitude 
test  in  high  school 

•  More  likely  to  have  had  contact  with 
a  Service  recruiter 

•  More  likely  to  have  felt  more  favorable 
about  enlisting  after  talking  to  a 
recruiter 


Advertising  Awareness  -  Females 


Future  waves  of  this  study  will  report  changes  iu  adver¬ 
tising  awareness  among  females.  Since  this  is  tie  first  fe¬ 
male  survey  in  this  series,  only  current  levels  of  recognition 
can  be  presented.  The  following  constitute  the  key  findings: 


•  Between  58%  and  74%  could  recall  specific 
advertising  copy  of  the  five  campaigns 
(Air  Force,  Army,  Navy,  Marines,  and  Joint 
Services) ;  recall  of  Army  advertising  was 
higher  than  the  others . 

•  Considering  the  advertising  campaigns  as 
a  whole,  the  following  copy  points  were 
recalled  most  often: 

-  Want  you  to  join/enlist; 
Teaching/learning  a  trade;  and 

-  Educational  benefits. 

•  The  two  most  often  correctly  identified 
advertising  slogans  were:  "Join  the 
people  who've  joined  the  Army,"  and 
"The  few,  the  proud,  the  Marines." 
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Knowledge  of  Financial  Benefits  -  Females 


Like  the  males,  females  were  asked  questions  about 


•  Knowledge  of  educational  assistance 

•  Starting  pay  for  enlisted  personnel 

•  Cash  bonuses  for  enlisting 


The  majority  were  aware  that  the  services  offer 
educational  benefits  after  leaving  the  military,  knew  that 
post-Service  educational  benefits  can  be  used  for  trade/ 

vocational  school,  and  that  there  is  a  limit  to  this  assistance. 
They  were  less  knowledgeable  about  other  details  of  this  program. 

Awareness  of  starting  pay  was  poor,  as  most  females 
severely  underestimated  the  actual  figure.  Nearly  half  thought 
that  new  enlistees  receive  less  than  $75  per  month.  Coupled  with 
the  finding  that  18%  said  they  were  more  likely  to  join  after 
being  informed  of  the  actual  starting  pay,  correcting  these 
misconceptions  appears  to  be  an  obvious  strategy  for  recruitment 
advertising. 


Fewer  than  one-third  of  the  female  respondents  were 
aware  that  the  military  offers  cash  bonuses  for  enlisting. 

Among  those  v;ho  knew  about  the  enlistment  bonus,  most  under¬ 
estimated  its  actual  value.  This  finding  reinforces  the 
conclusion  that  communications  about  military  pay  and  benefits 
could  be  improved,  and  given  the  low  levels  of  knowledge  in 
this  area,  it  could  well  have  a  productive  effect  on  increasing 
enlistments. 


The  sample  of  females  were  asked  their  opinions  about: 


•  The  need  for  male  registration  to  ensure 
a  strong  national  defense. 

•  How  they  would  feel,  if  required  to 
register. 

•  Whether  having  to  register  would  make 
them  more  or  less  likely  to  consider 
joining  an  active  duty  military  service. 

While  a  majority  of  young  women  agreed  that  registering 
males  is  necessary  for  a  strong  defense  (55.8%),  only  about 
one-quarter  (26.0%)  would  be  in  favor  of  registering,  if  re¬ 
quired,  while  55.3%  would  be  opposed  —  most  of  them 
strongly  against  it.  Furthermore,  in  terms  of  the  effect  of 
required  registration  on  enlistment,  a  greater  number  said 
that  registration  would  make  them  less  rather  than  more 
likely  to  enlist. 


Page  30 


Male-Female  Contrasts 


In  most  respects,  the  Fall  1980  findings  of  the  female 
survey  paralleled  the  results  from  the  male  survey  in  terms 
of  the  factors  which  differentiate  positive  from  negative 
propensity  respondents.  This  section  concentrates  on  pre¬ 
senting  the  exceptions  and  noting  where  positive  propensity 
men  and  women  differ  sharply  in  absolute  levels  on  the  com¬ 
mon  measures,  us  well  as  where  negative  propensity  men  and 
women  differ. 

Females  are  much  less  inclined  than  males  to  be 
considering  serving  in  the  Armed  Forces.  In  general,  the 
social-psychological  and  demographic  profile  of  positive 
propensity  females  is  very  similar  to  the  males  who  are 
considering  the  military.  Yet,  relative  to  their  negative 
propensity  peers,  the  positive  propensity  females  are  even  more 
likely  to  be  non-white  and  of  low  socio-economic  status 
than  when  one  compares  positive  and  negative  propensity 
males. 

Attitudinally ,  positive  propensity  women  rate  the 
importance  of  a  good  family  life  lower  than  positive 
propensity  males.  They  also  value  equal  opportunity  more 
than  positive  propensity  men,  and  they  see  it  as  more  likely 
in  military  vs.  civilian  employment.  Moreover,  unlike  males, 
positive  propensity  females  see  a  good  income  as  equally 
obtainable  in  the  military  as  in  civilian  employment.  While 
good  income  is  just  as  desirable  an  attribute  for  positive 
propensity  men,  they,  in  contrast  to  the  females,  view  it 
as  more  achievable  outside  the  military.  Given  their 
respective  goals  and  perceptions,  positive  propensity 
females  apparently  see  grc  iter  relative  advantages  in 
military  versus  civilian  work  than  their  male  counterparts. 
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Behaviorally ,  females  considering  military  service  are 
less  likely  than  similarly  inclined  males  to  have  had 
recruiter  contact.  Moreover,  females  are  also  le ss  li cely 
to  have  sought  most  other,  non-recruiter  sources  >f 
information  and  advice  about  opportunities  in  the  Arme  1 
Services.  The  same  is  true  for  comparisons  between 
negative  propensity  males  and  females. 

Negative  propensity  females  are  somewhat  more  likely 
than  negative  propensity  males  to  be  black.  They  are  less 
likely  to  be  students  or  to  have  had  1-2  years  of  college 
than  males.  On  the  average,  their  fathers  completed 
slightly  less  education  too.  Their  high  school  curriculum 
is/was  less  likely  to  be  college  preparatory  or  vocational, 
but  more  likely  to  be  commercial/business  than  the  males. 

They  are  more  likely  to  have  received  A's  and  B's  and  to 
have  taken  business  math  than  males.  On  the  other  hand, 
males  are  more  likely  to  have  taken  computer  science,  calculus, 
and  physics,  respectively,  in  high  school  than  their  female 
counterparts.  On  the  average,  negative  propensity  females 
score  lower  on  the  Quality  Index  than  negative  propensity 
males. 

Attitudinally ,  negative  propensity  females  differ  sharply 
from  negative  propensity  males  on  only  one  job  characteristic  — 
"provides  men  and  women  equal  pay/opportunity"  --  which  they 
rate  higher  in  importance  than  do  the  males.  They  rate  the 
following  slightly  higher  than  the  males:  "employer  treats 
you  well,"  "a  career  you  can  be  proud  of,"  "provides  medical/ 
dental  benefits,"  "provides  money  for  education,"  "enjoy  your 
job,"  and  "developing  your  potential."  Interestingly,  negative 
propensity  females  see  each  job  characteristic  as  relatively 
more  attainable  in  the  military  than  do  the  negative  pro¬ 
pensity  males.  This  finding  sugg._-.Ls  th.t.,  al]  <■!:  bein-i 
equal,  negative  propensity  females  should  be  easier  for 
the  military  to  recruit  than  negative  propensity  males. 


Comparing  all  males  and  females,  recall  of  advertising 
copy  from  the  recruitment  campaigns  was  quite  similar  among 
males  and  females  in  terms  of  which  copy  points  were 
remembered  more  than  others.  The  males,  however,  displayed 
somewhat  higher  levels  of  recall  on  many  of  the  prominent 
copy  points,  compared  to  the  females.  Army  advertising 
stood  out  relative  to  the  other  Services'  campaigns  much  more 
among  females  than  among  males. 

Although  the  rank  order  of  specific  content  recalled  was 
basically  the  same  among  males  and  females,  males  more 
often  mentioned  action  scenes  of  troops  with  weapons  and 
other  equipment,  and  other  images  suggesting  adventure. 
Females  more  often  than  males  mentioned  the  simple  appeal 
to  join  as  what  they  remembered  about  the  advertising. 

Knowledge  of  financial  benefits,  while  well  below  the 
actual  figures  among  both  sexes,  was  even  poorer  among 
young  women.  Their  average  estimate  of  the  enlistment 
bonus  was  about  $300  lower  than  the  average  male  estimate, 
and  their  estimate  of  an  enlistee's  starting  salary  was 
about  $50  less,  on  the  average,  than  the  males'. 

Attitudes  toward  draft  registration  also  evoked 
several  contrasts  between  males  and  females.  On  the  need 
for  male  registration  to  ensure  a  strong  national  defense, 
majorities  of  both  young  men  and  young  women  agreed  with 
it;  however,  in  the  aggregate ,  males  manifested  much  stronger 
agreement  than  females.  An  even  sharper  contrast  was 
evident  on  the  ruestion  of  one's  personal  feelings  about 
having  to  register:  here,  despite  some  disagreement,  young 
men  were  inclined  to  favor  registration  ,  while  young  women, 
though  not  presently  required  to  register,  would  be  c? early 
opposed  to  it,  should  mandatory  registration  be  applied  to 
them  in  the  future. 
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Recruitment  Strategy  Implications 

The  findings  of  each  wave  of  this  study  have  revealed 
aspects  of  the  military's  recruiting  effort  that  warrant 
attention.  For  instance,  past  reports  have  discussed  such 
things  as  studying  the  role  that  influencers  play  in  the 
enlistment  decision-making  process  and  possible  changes  in 
enlistment  incentives.  In  the  Fall  1980  wave,  three  key 
issues  appear  to  have  implications  for  recruitment  strategy. 
These  are: 

•  Perceptions  of  services 

•  Positioning  of  the  "military  job" 
for  females 

•  Financial  benefits 

The  strategies  pertaining  to  perceptions  of  services 
were  discussed  earlier  (see  the  discussion  of  job  attributes) 
The  remaining  two  areas  of  implications  warrant  further 
comment . 


1.  Positioning  of  the  "Military  Job"  for  Females 

The  appeal  of  military  service  is  greatest  among  those 
men  and  women  who  are  the  least  employable  in  the  civilian 
sector.  Both  sexes  appear  to  be  attracted  to  the  military 
for  the  skill  training  they  can  receive — training  that  will 
make  them  more  employable  in  the  civilian  sector.  The 
positive  propensity  woman,  compared  to  her  male  counterpart, 
probably  has  fewer  civilian  sector  alternatives  that  are 
economically  superior  to  the  military.  That  is,  for  a  young 
woman  with  a  high  school  education,  the  military  is  not 
only  an  opportunity  to  learn  a  skill  or  trade,  but  it  also 
i 8  a  job  that  will  give  her  income  and  opportunities  that 
she  might  not  otherwise  receive.  This  is  reflected  in 
the  following.  Positive  propensity  women  value  gool  income 
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and  a  job  that  offers  equal  pay  and  opportunities  to  men 
and  women.  Moreover,  they  perceive  the  military  as  better 
enabling  them  to  realize  these  job  attributes. 

It  appears,  therefore,  that  the  Services  have  an 
opportunity  with  respect  to  recruiting  women.  Recruiting 
communications  aimed  at  females  should  discuss  the  "military 
job"  in  terms  of  good  pay  and,  in  particular,  the  equal 
opportunities  and  pay  afforded  women  in  the  military. 

2.  Financial  Benefits 

The  use  of  financial  benefits,  especially  post  Service 
educational  assistance,  has  been  an  integral  part  of  the 
Services'  efforts  to  recruit  high  quality  men  and  women. 

For  these  benefits  to  be  effective,  they  must  be  valued 
and  perceived  as  available  to  those  who  enter  military 
service.  Analysis  of  various  questions  used  in  the  survey 
has  shown  that  target  market  youth  value  good  income  and 
educational  benefits.  It  also  has  been  shown  that  young 
men  and  women  have  a  poor  understanding  of  what  the  military 
offers  with  respect  to  these  benefits.  This  is  particularly 
true  of  educational  assistance.  At  a  time  when  Congress 
and  the  Services  have  been  considering  larger  educational 
benefits,  awareness  of  messages  about  educational  assistance 
in  service  advertising  has  declined.  Moreover,  knowledge 
of  the  details  of  these  benefits  appears  to  be  low.  This 
suggests  that  recruiting  communications  efforts  should  be 
undertaken  to  correct  this  problem. 
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SECTION  I 


N  Jti 


The  criterion  measure  in  this  study  is  the  rated  likelihood 
of  serving  on  active  duty  in  each  military  service.  This  measure 
is  referred  to  as  enlistment  propensity  and  is  categorized  as 
either  being  positive  or  negative.  Section  I  is  an  examination 
of  changes  in  propensity  and  the  variables  that  are  related  to 
enlistment  propensity.  The  principal  time  frame  for  the  analysis 
is  Fall  1979  to  Fall  1980.  Key  national  data  from  the  previous 
ten  waves  also  are  shown  in  order  to  examine  the  pattern  of 
these  data  over  time. 


The  data  reported  in  this  section  are  based  on  total  U.S. 
data  obtained  from  twenty-six  (26)  tracking  areas,  first  during 
Fall  1979  and  again  in  Fall  1980.  The  data  have  been  weighted. 
The  rationale  for  weighting  the  data  as  well  as  the  procedure 
used  are  described  in  Appendix  III.  The  sampling  is  described 
in  more  detail  in  Appendix  II. 
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1 . 1  Definition  of  Propensity 

As  an  attitudinal  measure,  propensity  summarizes  the  degree 
to  which  young  men  and  women  are  predisposed  to  joining  the  military 
Propensity  is  operationally  defined  as  follows.  Respondents 
are  asked  how  likely  they  would  be  to  serve  in  the  military  in 
the  next  few  years.  The  question  is  repeated  for  each  of  the 
main  active  duty  services  plus  the  National  Guard,  Reserves, 
and  Coast  Guard.  A  4-point  scale  of  likelihood  i;  used. 

Respondents  were  classified  into  either  havi  ig  positive  pro¬ 
pensity  or  negative  propensity  based  on  answering  the  question 
as  follows: 


Definitely 

Probably 


►Positive  Propensity  Group 


Probably  not 
Definitely  not 
No  answer 


Negative  Propensity  Group 


Throughout  this  series  of  reports  reference  is  made  to 
positive  and  negative  propensity  respondents,  specifically,  the 
sample  of  respondents  is  segmented  into  these  two  groups.  Those 
in  the  positive  propensity  group  are  individuals  who  indicated 
positive  propensity  for  one  or  more  of  the  four  active  duty 
services.  The  negative  propensity  group  is  comprised  of  people 
who  indicated  negative  propensity  for  all  four  active  duty 
services. 


ss\ 
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1.2  Changes  in  Propensity:  Fall  1979  to  Fall  1980 


Overall,  30.0%  of  the  respondents  interviewed  in  the  Fall 
1980  wave  reported  positive  propensity  for  any  active  duty  ser¬ 
vice.  In  the  Fall  1979  wave  this  figure  was  27.6%.  This  wave- 
to-wave  difference  is  statistically  significant. 


With  respect  to  positive  propensity  for  each  of  the  four 
active  duty  services,  one  statistically  significant  change 
occurred.  Positive  propensity  for  the  Air  force  increased 
significantly.  During  the  same  Fall-to-Fall  period,  positive 
propensity  for  the  Marine  Corps  and  Navy  remained  unchanged. 

(See  Figure  1.1). 

Unaided  mention  of  plans  to  enter  military  service  (i.e., 
Pro-Military  Index)  increased  significantly  from  Fall  1979 
(5.0%  vs.  5.8%).  The  index  is  based  on  asking  respondents  what 
they  think  they  might  be  doing  during  the  next  few  years.  In 
previous  waves  of  the  study,  fluctuations  in  the  Pro-Military 
Index  have  paralleled  changes  in  reported  positive  propensity. 
Hence,  the  correspondence  between  these  two  attitudinal  measures 
of  enlistment  intentions  appears  to  be  continuing.  Figure  1.2 
illustrates  the  year-to-year  levels  of  the  Fjro-Military  Index. 

The  positive  propensity  data  for  each  service  and  the 
Pro-Military  Index  data  recorded  in  each  of  the  11  waves  of 
this  study  are  summarized  in  Table  1.1.  As  reported  in  the 
Spring  of  1980  report,  the  Spring  1980  data  revealed  a  marked 
reversal  in  the  downward  trend  in  propensity  observed  across  the 
first  three  years  of  the  study  (Fall  1975  to  Spring  1979). 

This  positive  shift  in  propensity  appeared  to  reflect  the 
increasingly  more  positive  attitude  of  society  toward  the  mili¬ 
tary;  an  attitude  fostered  in  part  by  events  in  Afghanistan  and 
Iran.  The  Fall  1980  propensity  figures,  while  generally  higher 
than  the  Fall  1979  data  are  significantly  lower  than  the  corre¬ 
sponding  Spring  1980  figures  in  all  but  two  cases  (i.e.,  Air 
Force  and  Pro-Military  Index) .  Whether  the  Fall  1980  data, 
therefore,  represent  the  beginning  of  a  ne'-’  negative  trend  or 
simply  a  leveling-off  of  the  recent  positive  movement  of  pro¬ 
pensity  will  become  obvious  in  future  waves. 


*  V*  *•  m  »  . 
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FIGURE  1.1 


POSITIVE  PROPENSITY  TO  SERVE  IN  SPECIFIC  SERVICES 
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FIGURE  1.2 

VOLUNTARY  MENTIONS  OF  MILITARY  SERVICE 
AMONG  PLANS  FOR  THE  NEXT  FEW  YEARS 
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1.3  Rea  sop.  _for  Not  i  ;  j  ng  in  the  Militar 


The  group  of  you.  ■  .son  w;.o  express  negative  propensity 
toward  military  'rvicc  ma  offer  some  recruiting  potential. 
Attracting  thin  ,1  ..  re..ju.  ;  an  understanding  of  the  atti¬ 

tudes  underlying  i  i r  negative  propensity.  With  this  in  mind, 
negative  propens^ t  respondents  mre  asked  their  reasons  for 
not  wanting  to  serve  in  tne  military.  This  question  was  first 
posed  in  the  Spr  1  19S0  wave. 

The  ill  1980  aata  are  summarized  in  Table  1.2.  The 
following  conclusions  can  be  drawn: 


1.  The  predominant  reasons  for  not  wanting  to 
serve  in  the  military  are  a  general  lack  of 
interest  and  that  the  individual  has  other 

plans  for  the  future. 

2.  Mentioned  less  often  were  specific  negative 
perceptions  of  military  service:  inadequate 
pay,  lack  of  personal  freedom,  and  danger. 

3.  The  pattern  of  responses  is  quite  comparable 
to  those  recorded  in  the  Spring  1980  wave. 
The  main  difference  was  a  slightly  greater 
number  of  negative  perceptions  of  the  mili¬ 
tary  in  the  Spring. 


TABLE  1.2 


REASONS  FOR  NOT  ENLISTING 
IN  THE  MILITARY 


Reasons  Given 

Don't  want  to  serve  in  military; 

MALES 

Spring 

'80 

% 

Fall 

*80 

JL 

Sprinq  '30- 
Fall  *80 
Change 

% 

Statistically 

Significant 

unspecified 

26.0 

32.3 

+6.3 

Yes-higher 

Have  plans  for  civilian  job 

31.0 

28.3 

-2.7 

Yes -lower 

Pay  inadequate 

3.8 

3.4 

-0.4 

No 

Lack  of  personal  freedom 

6.8 

3.1 

-3.7 

Yes-lower 

Danger /fear  of  injury  5.7 

Negative  military  experience  by  father/ 

2.7 

-3.0 

Yes -lower 

friends 

1.4 

2.5 

+1.1 

Yes-higher 

Have  to  make  long-term  commitment 

- 

1.6 

+1.6 

Yes -higher 

Separation/being  apart 

5.1 

1.5 

-3.6 

Yes -lower 

Loss  of  status 

2.4 

1.3 

-1.1 

Yes -lower 

Don't  know  enough  about  military 

life 

1.2 

+1.2 

Yes-higher 

Living  conditions 

0.7 

0.6 

-0.1 

No 

Don't  know/no  particular  reason 

17.0 

21.6 

+4.6 

Yes-higher 

Base:  Negative  Propensity  Male  (3506)  (3465) 

Respondents 


Source:  Question  5f 


1.4  Changer  in  Van 


R e  i 1  e d  to  Propensit y_ 


The  dyn....iCR  propensity  can  be  understood,  in 
part,  by  observing  the  yoar  ■' o-year  levels  of  certain  variables 
that  have  disc  ;ted  between  positive  and  negative  propensity 

groups  throughout  the  11  wavrs  of  the  tracking  study.  These 
variables  are: 


•  Contact  with  service  recruiters 

•  T  '.'-.eh  about  enlistment  with  influential  others 

•  Took  Armed  Forces  aptitude  test  in  school  (ASVAB) 


These  variables  and  their  Fall  1979  to  Fall  1980  changes 
are  presented  in  Table  3.3.  The  following  conclusions  can  be 
drawn : 


The  proportion  of  young  men  who  reported  having 
had  contact  with  service  recruiters  within  the 
past  half  year  increased  significantly  from  Fall 
to  Fall.  Recalled  recruiter  contact  with  any 
service  over  a  longer  period  of  time,  however, 
did  not  change.  Approximately  one-half  of  the 
young  men  interviewed  reported  that  they  had 
been  in  contact  with  service  recruiters  at  some  tim 
in  the  past.  Figures  1.3  and  1.4  summarize 
the  recruiter  contact  data  over  the  11  waves 
of  the  study.  From  Fall  1975  to  Fall  1980, 
recalled  recruiter  contact  within  the  past 
five  to  six  months  has  increased.  The  change, 
however,  is  not  statistically  significant. 

Recalled  recruiter  contact  with  any  service 
over  a  longer  period  of  time  has  remained 
unchanged . 

Recalled  incidence1  of  contact  with  Marine 
Corps  recruiters  increased  significantly  from 
year  to  year.  rI  he  comparable  figures  for  the 
other  three  services,  however ,  remained  un¬ 
changed.  As  shown  in  Fig a res  1.5  to  1.8,  this 
measure  has  elect  eased  significantly  over  time 
for  each  s«  rvire  « j ,  t  the  Marine  Corps. 
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3.  The  reported  incidences  of  ta  king  to  influential 
others  —  parents,  girlfriend':  and  spouses, 
teachers  and  counselors  --  about  enlistinq 
increased  significantly  from  Fall  to  Fall. 

The  reported  incidence  of  talking  to  friends 
with  military  experience  about  enlisting, 
however,  remained  unchanged. 

4.  In  recent  waves,  the  reported  incidence  of 
taking  the  Armed  Forces  sponsored  aptitude 
test  in  high  school  has  declined.  The  figure 
for  the  Fall  1980  wave  indicates  a  reversal  of 
this  downward  trend,  (see  Figure  1.9). 


All  in  all,  the  observed  changes  in  talking  to  influential 
others  and  taking  the  ASVAB  should  help  to  foster  a  more 
favorable  recruiting  environment. 


■  •_.* ^  * a VLVLDl  ■*»  » *» fcWWf >  » ■*  »  >'V ■ 


CHAfi'iLS  :  ■  1 

r-.  .  • 

rt  iu  RRUPENS IT Y 

Fall 

Tat. 

i-dl  1 

‘ 79- ‘80 

Statistical  ly 

’  7y 

‘80 

Change 

Significant 

% 

% 

Recruiter  Contact  : 1  u . 

Hast  b  months  -  c  v  -  • 

23.8 

46 .  U 

+  2.2 

Yes-hiqher 

tver  -  any  serv 

47.9 

49.  U 

+  1.1 

No 

Recruiter  Contact  With  yp) 

Air  Force 

14.  U 

14.6 

+  U.  6 

No 

Army 

44.  o 

23.1 

-  U.9 

No 

Marine  Corps 

14.3 

13.6 

+  1.3 

Yes-higher 

Navy 

i  .8 

14.9 

+  0.1 

No 

Information  Sources 
(Qu .  8c) 

Talked  with  friends  in 
or  out  of  service 

3b.  2 

35.4 

-  0.8 

No 

Talked  with  one  or  both  parents 

31.1 

35.3 

+  4.2 

Yes-higher 

Talked  with  girlfriend 
or  wife 

10. 1 

18.2 

+  2.1 

Yes-higher 

Talked  with  teacher 
or  guidance  counselor 

9.3 

13.4 

+  3.9 

Yes-higher 

]  4 .  4 


look  AptUure  Tost  in  Hi  ih  School 
(liven  by  Arn  <h1  Sor  '  i  res  (ju  .  He.) 


1 A .  6 


t  1  .4 


Yes -h laher 
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Fall  '75 
Spring  '76 
Fall  '76 
Spring  '77 
Fall  '77 
Spring  '7b 
Fall  *78 
Spring  '79 
Fall  *79 
Spring  '80 
Fall  '80 


FIGURE  1.3 

RECRUITER  CONTACT  -  PAST  5-6  MONTHS 
MALES 

Fall  '75  - 
Fall  '80 
%  Change 

24 . 7 — 

24 . 3 

24.9 

25.9 
26.0 
27.1 

27.3 

25.4 

23.8 

26.9 

26. oJ  +1.3 


St  at i st i t  al  ly 
Signif  ic.ant 


Base:  All  Male  Respondents 
Source:  Question  8a 


FIGURE  1.4 

RECRUITER  CONTACT  -  EVER  -  ANY  SERVICE 


Fall 

'75 

Spring 

'76 

Fall 

'76 

IP! 

Spring 

'77 

Fall 

'77 

V 

Spring 

'78 

Fal  1 

'78 

'•i 

Spring 

'79 

Fall 

'79 

**  , 

*  “  ' 

Spring 

'80 

Fall 

'80 

49.2 
47.6 

49.9 
49.1 
50.0 
52.5 

52.3 

48.9 

47.9 

50.9 
49.0- 


Fall  '75 
Fall  '80 
Change 


St atistical ly 
Significant 


Base:  All  Male  Respondents 
Source:  Question  9a 
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!  I'iDRt  l.b 

RECRUITER  L.  I  -  Aik  F ORCE 


KMuL  S 

% 

Fall  '7b  - 
Fall  '80 
Change 

Statistical ly 
Significant 

Fall 

*  7b 

14.4  — | 

Spring 

'76 

14.8  ( 

hal  1 

'7b 

lb. 5  | 

Spring 

'77 

14.8  j 

Fall 

'll 

13. b  | 

Spring 

•  7b 

14.2  | 

Fall 

'hi 

14.3  | 

Spring 

‘79 

12.8  | 

Fall 

'79 

12. U  | 

Spring 

'80 

13.5  j 

Fall 

■80 

12. b--] 

-1.8 

Yes  -  lower 

Base:  All  Male  Respondents 
Source:  Question  9b 


FIGURE  l.b 

RECRUITER  CONTACT  -  ARMY 
MALES 


% 

Fall  '7b  - 
Fall  '80 
Change 

Statistical ly 
Significant 

Fall 

'7b 

25 .3 — J 

Spring 

'  76 

23.1  | 

Fall 

'76 

24.3  | 

Spring 

'  n 

23.1  | 

Fal  1 

'ii 

23.5  | 

Spring 

'78 

26.4  | 

Fal  1 

'78 

23.9  | 

Spring 

'79 

",  )  )  ) 

Fal  1 

’79 

24 . 0  | 

Spring 

'oU 

26.1  | 

Fall 

'80 

23.1-1 

-2.2 

Yes  -  lower 

base:  A  1  Male  Respo  idents 
Source:  Quest i  tn  9b 
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FIGURE  1.7 


RECRUITER  CONTACT  -  MARINE  CORPS 
MALES 

Fall  '75  - 

Fall  '80  Sta  istict 1 ly 

%  Change  Si  inificent 


Fall 

'75 

14.7  — 

Spring 

'76 

14 . 2 

Fall 

'7b 

14.9 

Spring 

'll 

14.5 

Fall 

'll 

13.0 

Spring 

•78 

14.9 

Fall 

'76 

13.7 

Spring 

'19 

12.9 

Fall 

'79 

12.3 

Spring 

'80 

13.6 

Fall 

'80 

13.6- 

Base:  All  Male  Respondents 
Source:  Question  9b 


Fall  '7b 
Spring  '76 
Fall  '7b 
Spring  '77 
Fall  ' 77 
Spring  '78 
Fall  '78 
Spring  *79 
Fall  '79 
Spring  '80 
Fall  '80 


FIGURE  1.8 

RECRUITER  CONTACT  -  NAVY 


MALES 


% 

17.1  — 

15.8 
17.5 

14.4 

15.4 

17.4 

15.2 
15.2 

14.8 
15.2 
14.9-1 


Fall  '75  - 
Fall  '80 
Change 


-2.2 


Statistical ly 
S i gn if icant 


Yes  -  lower 


Base:  All  Male  Respondents 
Source:  Question  9b 


t  - 
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I  IfilJRL  l.-j 

TOOK  AlMironL  i  LSI  IN  nlOH  SCHOOL  OIVtN  bY  ARMED  FORCES 

MALLS 


% 

Fal I  '75  - 
Fall  '80 
Change 

Statistical ly 
Significant 

Fall 

VS 

19.8— 

Spring 

1  76 

17.4 

Fall 

•7b 

lb.  1 

Spring 

'll 

18.3 

Fal  1 

'll 

lb. 3 

Spr  ing 

'7b 

14.8 

Fall 

‘7b 

lb. 4 

Spr ing 

'79 

IS. 9 

Fall 

'7  9 

14.2 

Spring 

'80 

13.7 

Fal  1 

'80 

15.6- 

-4.2 

Yes  -  lower 

Base:  All  Male  Respondents 
Question:  be 
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1.5  Key  Demographics 

The  demographics  of  the  Fall  1979  and  Fall  1‘'80  samples 
are  shown  in  Tables  1.4  and  1.5.  The  following  conclusions  can 
be  drawn: 

1.  Reported  employment  among  the  Fall  1980  sample  is 
significantly  lower  than  that  for  the  Fall  1979 
sample.  Moreover,  reported  full-time  employment 
is  significantly  lower  in  Fall  1980.  The 
percentage  of  respondents  employed  part-time, 
however,  did  not  change.  Concomitant  with  the 
finding  of  decreased  full-time  employment  is 

the  finding  that  the  percentage  of  young  men 
not  employed  and  looking  for  a  job  increased 
significantly. 

2.  Both  Fall  samples  tend  to  be  similar  with 
respect  to  their  educational  levels.  There 
were  no  year-to-year  changes  in  reported 
school  attendance.  The  proportion  of  young 
men  who  reported  being  in  college  increased 
significantly,  while  those  reporting  not 
having  a  high  school  diploma  and  not  in  school 
decreased  significantly. 

3.  The  quality  index  is  a  composite  measure 
based  on  self-reported  grades,  number  of 
math  courses  taken  and  passed  in  high  school, 
and  in  the  science  courses  covering  electronics 
and/or  electricity  taken  and  successively 
passed  in  high  school.  A  10-point  scale  is 
used  to  compute  this  index,  as  shown  in 

Table  1.6 

The  quality  index  of  the  Fall  1980  sample  does 
not  differ  from  that  of  the  Fall  1979  sample. 
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1  1 

.4 

EMPLOYMENT 

STATUS 

MALES 

Fall 

'79 

Fall 

'80 

Fall 
'79-' 80 
Change 

Statistically 

Significant 

% 

% 

Employed  (Qu.  3f, 

3g,  3h) 

64.7 

62.2 

-2.5 

Yes-lower 

Ful 1-time 

38.8 

35.5 

-3.3 

Yes- lower 

Part-time 

25.7 

2b. 5 

+0.8 

No 

Not  Specified 

0.2 

0.1 

-0.1 

No 

Not  tmp toyed  (Qu. 

3f ,  3g) 

35.3 

37.5 

+2.2 

Yes-higher 

Looking  for  a  job 

18.5 

20.7 

2.2 

Yes-higher 

Not  looking 

15.8 

16.2 

0.4 

No 

Not.  specified 

0.9 

0.6 

-0.3 

No 

TABLE 

1. 

5 

SCHOOLING 

STATUS 

MALES 

Fall 

Fall 

Fall 

'79-' 80 

Statistically 

'79 

'80 

Change 

Significant 

% 

% 

% 

Attending  School  (Qu.  3a,  3b)  55.4 

57.1 

+  1.7 

No 

In  high  school  39.0 

37.5 

-1.5 

No 

In  vocationa  school  2.5 

2.3 

-0.2 

No 

In  col  lege  13.8 

17.1 

+  3.3 

Yes-higher 

Not  Attending  Schorl  (Qu.  3b, 3c)  44.6 

42.9 

-1.7 

No 

High  school  graduate  33.4 

3  3 . 2 

-0.2 

No 

Not  high  school  graduate  11.1 

9.6 

-1.5 

Yes-lower 

Quality  Index  (Mean)*  6. 3b 

6.39 

+0.03 

No 

base: 


(5187)  ( 5 1  Oh ) 


*  Combination  of  Questions  10,  21  and  ?.-■ 
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High  School 
Grades 


A 1 s  &  B's 
B's  &  C's 
C's  &  Below 
Not  Specified 


TABLE  1.6 

COMPONENTS  OF  QUALITY  INDEX 
MALES 


Value 

3 

2 

1 

0 


Number  of  Math  Courses 
—  High  School 

Value 

None  2 

One  2 

Two  3 

Three  4 

Four  5 

Not  Specified  0 


Science  Courses  in 
_ High  School^ 

Value 

Yes  2 

No,  not 

specified  1 


SECTION  II 


PERFORMANCE  DIFFERENCES  BY  TRACKING  AREAS 
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SECTION  II 

Performance  Differences  By  Tracking  Areas 

Interviewing  this  study  was  conducted  in  26  defined 

geographical  areas  referred  to  as  tracking  areas.  The 
tracking  area  approach  localizes  the  information  derived 
from  this  study.  This  makes  it  possible  for  the  individual 
service  recruiting  commands  to  receive  feedback  with  respect 
to  their  performance  withir.  specific  geographic  areas. 

This  section  is  a  discussion  of  key  results  by  the  26 
tracking  areas.  The  data  are  examined  in  terms  of  whether 
data  from  individual  tracking  areas  differ  significantly 
from  national  levels.  Tracking  areas  that  deviate  from  the 
U.S.  averages  are  highlighted. 

Tables  2.1  to  2.11  summarize  the  key  tracking  area  data. 
Interpretation  of  these  tables  has  been  facilitated  by  the 
following  system  of  notation: 

•  Percentages  that  are  significantly  different 
from  the  U.S.  average  for  a  particular  service 
are. . . 

•  CIRCLED  if  the  entry  is  lower  than  the  U.S. 
avei age 

•  BOXI D  if  the  entry  is  higher  than  the  U.S. 
avei age 

What  follows;  is  a  discussion  of  the  following  data: 

•  propensity 

•  respondent  academic  characteristics 

•  recruiter  contact 

•  information  seeking  activities 

•  job  opportunity  perceptions 


•  •_  V  *  .  S. 


.tv: 


--.tv:.-:.-. 


A  A. 
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2 . 1  Positive  Propensity  by  Tracking  Area 


The  key  measure  in  this  study  is  propensi :y  to  serve  in 
one  or  more  of  the  active  duty  services.  As  ii  pas:  reports, 
the  reader  is  cautioned  against  making  any  absolute  inter¬ 
pretations  of  the  propensity  data.  Accordingly,  the  pro¬ 
pensity  data  should  be  interpreted  in  a  relative  sense  (e.g. , 
the  identification  of  "high"  versus  "low"  tracking  areas). 

Any  attempt  to  forecast  actual  accessions  based  on  these  data 
must  take  into  account  factors  such  as  time  of  entry,  and 
mental  and  physical  qualification  rates.  Although  for  the 
first  time  in  recent  waves  the  study  includes  a  question  on 
expected  time  of  entry,  a  telephone  survey  obviously  cannot 
assess  physical  or  mental  qualification.  Thus  only  relative 
interpretation  of  the  data  can  be  justified. 

Figures  2.1  -  2.7  graphically  present  the  propensity 
data  for  active  duty  services  as  well  as  the  National  Guard, 
Reserves  and  Coast  Guard  across  each  of  the  26  tracking 
areas.  The  propensity  data  for  the  four  active  duty  services 
were  discussed  in  Section  I.  Propensity  for  the  National 
Guard  (16.6%  vs.  19.2%)  showed  a  significant  Fall-to-Fall 
increase.  Propensity  for  the  Reserves  (18.7%  vs.  20.0%) 
and  the  Coast  Guard  (11.3%  vs.  12.0%),  however,  was  not 
significantly  different  from  one  year  before. 

Respondents  who  indicated  a  positive  propensity  to 
serve  in  the  Reserve  components  were  also  asked  which 
branches  of  the  Reserves  and  National  Guard  they  would 
select.  The  propensity  figures  are  as  follows: 


Reserves 


Fall  *79 


Fall  '80 


Page  57 


Air  Fov  ° 

5.  8% 

6.6% 

Army 

5.6% 

5.  5% 

Coast  Guard 

2.1% 

2.6% 

Navy 

2.8% 

2.5% 

Marine  C  -  ^ 

1.  9% 

2.0% 

National  Guard 

Army  National  Guard 

8.  5% 

9.7% 

Air  National  Guard 

6.6% 

7.  7% 

None  of  the  Fall-to-Fall 

changes  are  statistically 

significant. 

Table  2.1  summarizes  the 

propensity  data 

for  each  of 

the  services  within  each  of  the  26  tracking  areas.  Relative 

to  national  averages,  the  following  exceptions 

occur: 

1. 


The  propensity  to  serve  in  the  Air  Force 
deviates  from  the  U.S.  average  of  18. 6%  as 
follows  in  these  areas: 


Below  Average 

•  New  York  City  (7.6%) 

•  Philadelphia  (9.5%) 

•  Pittsburgh  (12.4%) 


Above  Average 

•  Alabama/Mississippi/ 
Tennessee  (27.8%) 

•  Texas  (26.3%) 

•  South  Carolina/ 
Georgia  (28.1%) 


2.  The  propensity  to  serve  in  the  Navy  deviates  from 

the  U.S.  average  of  13.1%  as  follows  in  these  areas: 

Below  Average  Above  Average 

•  New  York  City  (8.8%)  •  Alabama/Mississippi 

Tennessee  (20.3%) 


•  Mi chigan/Tnd i ana  (6.5%) 


•  South  Carolina/ 
Georgia  (19.9%) 
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The  propensity  to  serve  in  the  Army  deviates  from 
the  U.S.  average  of  13.1%  as  follows  in  these 


areas: 


Below  Average 


Above  Average 


New  York  City  (7.1%)  •  Alabama,  Mississippi, 

Tennessee  (18.6%) 

S. California/Arizona 

(8.4%)  •  Texas  (21.6%) 

N. California  (8.7%)  •  South  Carolina/Georgia  ( 


Washington/Oregon 

(8.3%) 


Texas;  (21.6%) 

South  Carolina/Georgia  (21.3%) 
New  Orleans  (19.9%) 

Kentucky  (18.3%) 


The  propensity  to  serve  in  the  Marine  Corps  deviates 
from  the  U.S.  average  of  10.8%  as  follows  in  these 
areas: 


Below  Average 


Arkansas 


(5.5%) 


Above  Average 


South  Carolina/Georgia 

(19.5%) 


The  propensity  to  serve  in  the  Reserves  deviates 
from  the  U.S.  average  of  20.0%  as  follows  in 
these  areas: 


Below  Average 

New  York  City  (9.4%) 


Above  Average 


Texas  (27.7%) 


South  Carolina/Georgia 

(31.4%) 
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6.  "ni_  propensity  to  serve  in  the  National  Guard  deviates 
from  the  ! ' . ", .  ,  ve  i  ;e  of  19.2%  as  follows  in  these 
areas : 


Be  a  .  -  -:e 

Above  Average 

• 

New  Yci k  city  (9.7%) 

• 

Alabama /Mississippi/ 
Tennessee  (27.0%) 

• 

Northern  California 

• 

Minnesota/Nebraska/ 

(12.4%) 

North  Dakota/South 
Dakota  (25. 7%) 

• 

Philadelphia  (10.1%) 

• 

Texas  (28.1%) 

• 

Wisconsin  (13.0%) 

• 

Kansas  City/Oklahoma 

(14.3%) 

The 

propensity  to  serve  in 

the 

Coast  Guard  deviates 

from  the  U.S.  average  of  12.0%  as  follows  in  these 
areas : 


Below  Average 

•  New  York  City  (6.2%) 

•  Washington,  D.C. 

(8.0%) 

•  N. California  (7.2%) 

«  Pittsburgh  (6.1%) 

«  Des  Moines  (7.9%) 


Above  Average 

Florida  (21.2%) 

South  Carolina/Georgia 
(18.5%) 


Propensity  for  each  of  the  services  within  each  of  the 
tracking  areas  tends  to  fluctuate  widely  from  wa ve-to-wave . 
This  instability  of  the  data  reflects  the  relatively  small 
sample  sizes  (approximately  200)  for  each  tracking  area. 
Hence,  wave-to-wave  changes  in  propensity  can  be  a  mis¬ 
leading  indicator  of  the  r<  la  five  geographical  strengths 


and  weaknesses  of  each  service.  A  more  stable  indicator 
is  the  general  pattern  of  these  data  over  time.  Accordingly, 
the  military  has  consistently  registered  above-average  ap¬ 
peal  in  the  southern  tracking  areas.  The  South  Carolina/ 
Georgia  tracking  area  has  been  a  particularly  strong  market. 
On  the  other  hand,  the  weakest  markets  have  been  in  the 
industrial  northern  areas  of  the  country.  The  New  York  City 
tracking  area  has  consistently  registered  below-average 
levels  of  propensity  for  all  of  the  services.  This  general 
pattern  was  again  evident  in  the  Fall  1980  data. 


POSITIVE  PROPENSITY  LEVELS  BY  TRACKING  AREA 


total  U.S 


POSITIVE  PROPENSITY  LEVELS  BY  TRACKING  AREA 
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Source:  Question  5a 

*  Differs  significantly  from  the  total  U.S. 


FIGURE  2.3 

POSITIVE  PROPENSITY  LEVELS  BY  TRACKING  AREA 
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Differs  significantly  from  the  total  U.S. 


Definitely  consider 
Probably  consider 
Probably  not  consider 
Definitely  not  consider 
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Response  Alternatives:  Definitely  consider 

Probably  consider 
Probably  not  consider 
Definitely  not  consider 


2.2  Propensity  to  Work  as  a  Laborer  on  Construction  Jobs 

In  addition  to  being  asked  their  propensity  to  enlist 
in  the  services,  respondents  are  asked  to  indicate  their 
propensity  to  work  in  the  following  types  of  jobs: 

•  Laborer  on  construction  jobs 

•  Desk  job  in  a  business  office 

•  Salesman 

Respondents  who  express  positive  propensity  for  mili¬ 
tary  service  also  tend  to  be  the  same  individuals  who  express 
a  positive  propensity  toward  working  as  a  laborer  on  con¬ 
struction  jobs.  As  discussed  in  previous  reports,  this 
relationship  seems  reasonable  in  view  of  the  fact  that  youth 
with  positive  propensity  for  the  military  attach  above- 
average  importance  to  learning  a  trade/skills.  The  tracking 
area  data  on  propensity  for  working  as  a  laborer  are  an 
additional  indicator  of  where  the  services  appear  to  have 
recruiting  strengths  and  weaknesses. 


Table  2.2  summarizes  the  Fall  1980  propensity  data  for 
working  as  a  laborer  on  construction  jobs.  Nationally, 
propensity  is  35.3%.  This  represents  virtually  no  change 
compared  to  the  Fall  1979  figure  of  35.9%.  Four  tracking 
areas  are  below  the  national  level:  New  York  City,  Albany/ 
Buffalo,  Washington,  D.C.,  and  S.  California/Arizona. 

Five  others  are  above  the  national  average:  Chicago,  New 
Orleans,  Kentucky,  Wisconsin,  and  Kansas  City/Oklahoma. 
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Variation  across  tracking  areas  in  the  proportion 
intending  to  join  within  two  years  ranged  between  26-46%. 

Here,  there  was  no  covious  regional  difference  between  those 
intending  early  and  later  enlistment. 

In  terms  of  the  proportions  designating  "enlisted  man" 
or  "officer"  as  their  expected  status  of  entry  into  the 
service,  71.7%  believed  that  they  would  be  entering  as  enlisted 
men,  while  :n.3%  thought  they  would  be  joining  the  military  as 
officers.  With  several  exceptions,  the  individual  tracking 
area  percentages  did  not  diverge  noticeably  from  the  national 
average.  There  is  no  pattern  to  these  differences.  All  in  all, 
no  meaningful  implications  can  be  drawn  from  these  differences. 
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2.3  Expected  Likelihood,  Timing  and  Status  of 
Enlistment 

Three  new  questions  added  to  the  Fall  1980  survey  were 
asked  of  respondents  indicating  a  positive  propensity  to 
enlist.  The  questions  dealt  with  their  likelihood  of  en¬ 
listing,  when  they  thought  they  would  enlist,  and  whether 
they  would  enter  the  service  as  an  enlisted  man  or  officer. 

Approximately  34%  of  the  1,510  males  with  a  positive 
propensity  said  that  they  would  be  either  "extremely  likely" 
or  "very  likely"  to  enlist,  while  approximately  66%  reported 
that  they  are  either  "somewhat"  or  "slightly"  likely  to  enlist. 
Across  the  tracking  areas,  strength  of  enlistment  intention 
tended  to  follow  a  North-South  pattern,  with  southern  males 
more  likely  to  enlist  than  their  northern  counterparts 
(Table  not  shown) . 

From  a  recruiting  perspective,  the  relative  enlistment 
intensity  of  the  "positive  propensity"  males  is  low,  as  only 
about  one- third  of  them  can  be  counted  on,  by  this  measure, 
to  follow  up  on  their  stated  intentions  of  "definitely"  or 
"probably"  joining  one  of  the  active  duty  military  services. 
These  results  should  alert  the  reader  as  to  the  tenuousness 
of  the  propensity  measure,  used  alone,  as  a  predictor  of 
future  behavior. 

With  respect  to  the  timing  of  enlistment,  Tab In  2.3 
reveals  that  37%  said  they  would  enlist  within  two  years 
and  50.4%  said  it  would  he  at  least  two  years  before  they 
would  enlist.  Thus,  about  half  the  positive  propensity 
males  were,  in  effect,  making  relatively  long-range  pro¬ 
jections  of  anticipat  ed  behavior  --  ano' hot  n.  a son  to 
avoid  basing  market  forecasts  solely  on  responses  to  one 
question  about  propensity. 


Source:  Question  5c 
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2 . 4  Academic  Achievement  and  Derived  Quality  Index 

The  purpose  of  recruiting  efforts  for  an  all-volunteer 
military  is  to  attract  capable,  trainable  enlistees.  With 
the  increasing  use  of  technologically  sophisticated  weaponry 
and  other  modern  equipment,  some  observers  contend  that 
the  services  are  not  attracting  or  retaining  in  st  icient 
numbers  recruits  with  the  necessary  skills  and  abilities. 
Naturally,  this  objective  is  partly  dependent  on  the  edu¬ 
cational  abilities  of  enlistees. 

In  order  to  gauge  the  quality  of  those  youth  con¬ 
sidering  joining  the  service,  this  study  has  been  asking 
respondents  about  several  pertinent  areas  of  their  aca¬ 
demic  achievement:  high  school  grades,  high  school  edu¬ 
cation  program,  and  the  number  of  mathematics  and  technical 
science  courses  successfully  passed  in  high  school. 

A  Quality  Index  number  is  computed  for  each  respondent 
based  on  his  responses  to  the  questions  about  grades  re¬ 
ceived  and  the  number  of  math  and  technical/science 
courser,  passed.  The  Index  ranges  from  a  low  score  of  1  to 
a  high  score  of  30.  (The  Index  is  explained  in  detail  in 
Section  I . ) 

Table  2.4  summarizes  the  quality  index  data.  For  the 
nation  as  a  whole  the  average  qual ify  score  for  males  was 
6.39  --  virtually  the  same  as  in  previous  waves.  Three 
tracking  areas  fell  significantly  below  the  national  average: 
South  Carol  i  na/Gc  orgia  ,  Kentucky,  and  Kansas  Ci  ty/'Ok  lahorna  ; 
whereas  five  areas  exceeded  it:  New  York  City,  Harrisburg, 
Philadelphia,  Pittsburgh,  and  Wisconsin.  As  in  the  past, 
tracking  areas  with  mean  scores  significantly  above  the 
national  average  were  mostly  located  in  the  industrial  North¬ 
east,  and  tl ose  >ith  siqni f icant 1 y  lower  scores  were  Southern 
tr  acking  are  as . 


RESPONDENT  QUALITY  INDEX 


QJ 

-C 

3 

4-> 

T3 

( 

C 

(/)  00 

o  <u 

>>  4-» 

Si 

OJ  03 

ro  e 

OO  4-* 

-  tO 

>> 

—  LU 

4-  ro 

0) 

•  U 

•  1 

oo  c 

• 

i- 

ZD  C7> 

<C 

C 

r~-  -r- 

no  J* 

• 

4->  U 

c 

O  <TJ 

2  r— 

4->  C_ 

h~ 

ss 

!w 

-d  cxj  I  in 

iO  <D  LO 

*3  U  I 
3  0  VO 

sr  "  oLl  5 

2  '  <o 

sh  in 


iHQ. 


XT  4-> 

• 

4— 

O  • 

<D  O 

•  ra 

00 

O  oo 
-C  C. 

on  o 

-M  O 

S- 

• 

0>  w 

JC  • 

L.  UJ 

U  CJ 

•r—  • 

TJ 

00  L 

o>  ra 

a:  z 

•r-  -o 

•1 

l-  c 

4->  1 

•M  <T3 

C  4-> 

o»  0/> 

a.) 

s  s 

c 

X  4-> 

4-> 

o 

00 

-Q  4- 
o 

TD 

CO 

C  0) 

• 

/a  oi 

c 

•f— 

"O 

x: 

QJ  i- 

O 

Q_ 

i.- 

:h| 


r—  •  <n 

03  oo  I  oo 


<TJ 

O 

oo 


Base:  All  Male  Respondents 
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Table  2.5  presents  data  on  the  number  of  high  school  ^ 

math  courses  passed.  Although  it  represents  a  component 
of  the  quality  index  because  of  its  importance,  mathematics 
achievement  merits  examining  in  its  own  right.  As  in 
past  waves,  areas  in  the  Northeast  score  better  on  this 

measure  of  educational  quality,  and  some  Southern  tracking  *' 

areas  again  tend  to  fall  below  the  national  average. 

Type  of  high  school  curriculum  is  not  part  of  the 
quality  index  because  it  is  not  properly  quantifiable;  ^ 

thus,  it  must  be  analyzed  separately.  Table  2.6  summarizes 
the  proportions  of  target  market  youth  in  each  of  three 
kinds  of  high  school  education  programs  —  college  prep¬ 
aratory,  vocational  and  commercial /business. 

Overall,  45.2%  reported  the  college-oriented  curriculum;  t  « 

37.7%,  the  vocational  program;  and  only  14.9%  claimed  to 
have  taken  (or  be  taking)  mostly  business  courses.  These 
percentages  have  remained  stable  over  time.  With  respect 
to  the  tracking  areas.  New  York  City,  Harrisburg,  Florida,  and 
Philadelphia  were  higher  than  average  in  the  College  Prepara¬ 
tory  category.  Many  of  the  Southern  areas  and  Wisconsin  were 
above  the  national  norm  in  vocational  programs.  Michigan/ 

Indiana  was  the  only  area  to  score  above  the  national  average 
in  the  percentage  of  youth  specifying  business  programs. 
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Circled  and  boxed  entries  are  those  where  total  U.S.  falls  beyond  the 
range  of  two  Standard  Errors  of  the  Tracking  Area  Estimates 
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2 . 5  Type  of  Recent  Recruiter  Contact 

Contact  with  service  recruiters  can  be  very  direct  and 
personal,  such  as  at  a  recruiting  station,  or  more  indirect 
and  anonymous,  such  as  mail  literature.  This  series  of  studies 
has  tracked  recruiter  contact  since  the  first  wave  of  the 
study  (Fall  1975) .  Recruiter  contact  is  discussed  below  as 
part  of  the  tracking  area  analysis  and  again  in  Section  III. 

The  analysis  of  these  data  by  tracking  area  provides  the 
Department  of  Defense  and  the  services  with  additional 
feedback  on  recruiter  contact  at  the  local  level. 

Before  moving  to  an  assessment  of  the  type  of  recruiter 
contact.  Table  2.7  presents  the  incidence  of  contact  within 
the  six  months  prior  to  the  phone  interview.  Among  the 
target  market  males,  slightly  more  than  one-quarter  nation¬ 
wide  (26%)  reported  contact  with  a  recruiter  for  the  mili¬ 
tary  within  the  previous  half  year.  This  figure  too  has 
remained  quite  constant.  Variation  across  the  tracking  areas 
was  limited;  the  only  location  exhibiting  a  significantly 
different  percentage  was  Michigan/Indiana,  with  a  somewhat 
larger  than  normal  incidence  of  recruiter  contact  (35.1%). 

The  nature  of  the  contact  is  considered  next. 

The  Fall  1979  and  Fall  1980  national  levels  of  each 
type  of  recruiter  contact  are  summarized  below.  The  bases 
for  these  figures  are  those  individuals  who  reported  havinq 
had  recent  recruiter  contact. 
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Fall 

1979 

% 


Talked  to  recruiter 
by  telephone  52.9 

Received  recruiting 

literature  in  the 

mail  50.3 

Heard  recruiter  talk 
at  high  school  43.9 

Talked  face-to- 

face  (not  at  station)  47.3 

Went  to  a  recruiting 
station  27.0 


Fall 

1980 

Statistically 

Significant 

Change 

% 

54.  8 

No 

49.6 

No 

43.6 

No 

41.8 

Yes  -  lower 

28.1 

No 

The  only  significant  change  was  in  face-to-face  contacts 
away  from  recruiting  stations,  which  decreased. 

Table  2.8  presents  these  data  for  each  of  the  26  tracking 
areas.  Telephone  contact  was  greatest  in  the  Minnesota/ 
Nebraska/Dakotas  area  and  in  the  Arkansas  tracking  area. 

All  other  areas  except  New  Orleans  were  close  to  the 
national  average.  Literature  sent  through  the  mail  was 
highest  in  the  Upper  Midwest  locations  plus  Pittsburgh  and 
Arkansas;  mail  contact  was  lowest  in  New  York  City, 

Southern  California  and  the  Mid-Atlantic  coastal  areas. 
Personal  presentations  by  recruiters  at  high  schools  were 
particularly  prevalent  in  the  South  Carolina/Georgia  area; 
it  was  low  in  Michigan/Indiana,  Dos  Moines,  and  Kansas 
City/Oklahoma.  Face-to-face  contacts  outside  recruiting 
stations  were  most  common  in  Ohio  ana  South  Carolina/Georgia, 
and  they  were  below  the  nationwide  norm  in  Texas  and  Phila¬ 
delphia.  Finally,  personal  contact  at  recruiting  stations 
showed  only  one  significant  difference  --  a  lower  than 
average  incidence  in  Texas. 
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2. 6  Perceived  Adequacy  of  Information  Received  from 
the  Recruiter 


Perceived  adequacy  of  information  is  defined  in 
quantitative  terms.  Specifically,  each  respondent  who  re¬ 
ported  having  had  recruiter  contact  was  asked  whether  he 
felt  that  the  information  provided  was  .  .  . 


•  All  the  information  you  wanted 

•  Most  of  it 

•  Very  little 

Inadequate  information  was  defined  by  a  response  of 
"very  little."  Nationally  all  four  services  do  reasonably 
well.  As  the  figures  below  demonstrate,  none  of  the  Fall- 
to-Fall  changes  are  statistically  significant. 


Statistically 

Fall 

Fall 

Significant 

1979 

1980 

Change 

% 

% 

Army 

20.4 

19.2 

No 

Navy 

17.2 

18.2 

No 

Marine  Corps 

20.0 

23.5 

No 

Air  Force 

17.  7 

14.2 

No 

Comparing  the  separate  services,  the  Air  Force  achieves 
the  best  performance  (the  lowest  percentage  indicating  in¬ 
adequate  recruiter  information) ,  while  the  Marine  Corps 
scored  the  worst  on  a  national  basis.  Even  the  Marines, 
however,  provided  satisfactory  information  for  more  than 
three  out  of  every  four  males. 
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The  tracking  area  data  presented  in  Table  2.9  vary 
widely  because  of  the  relatively  small  respondent  bases 
in  each  case  (i.e.,  respondents  having  contact  with  spe¬ 
cific  service  recruiter  in  a  particular  tracking  area) . 

The  error  ranges  associated  with  these  estimates,  therefore, 
are  large.  There  is  some  variation  across  tracking  areas 
on  this  measure.  A  tracking  area  below  the  national  figure 
indicates  strength  for  the  particular  service. 
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2 .  7  Other  Ac t i_vi t  k-s  Concerning  Enlistment 

An  individual  who  is  interested  or  potentially  inter 
ested  in  -joining  the  no  litary  can  obtain  information  and 
advice  from  a  numbei  of  other  sources  besides  a  recruiter 
Survey  respondents  were  asked  whether  or  not  they  had 
spoken  to  selected  sources  within  the  past  six  months  about 
future  military  service.  In  addition,  they  were  questioned 
about  who1  .or  or  not  in  the  past  six  months  they  had  taken 
a  military  aptitude  test,  solicited  information  by  mail, 
or  had  been  physically  or  mentally  tested  at  a  military 
examining  station.  Table  2.10  summarizes  the  responses 
about  these  activities  designed  to  obtain  information  and 
counsel  about  military  service. 

Comparing  the  total  U.S.  percentages  in  the  table  with 
previous  waves  discloses  a  close  resemblance,  with  none  of 
the  percentages  differing  by  more  than  4  or  5  points. 
Relative  to  Fall  1979,  the  sharpest  changes  are  increases 
in  talking  with  parents  (+4.2%)  and  talking  with  teachei 
or  guidance  counselor  (+3.9%). 

Reflecting  their  propensity  figures,  youth  in  certain 
regions  exhibited  consistently  higher  or  lower  than  average 
rates  of  information-seeking.  The  Philadelphia,  Des  Moines, 
and  especially  New  York  City  areas  tended  to  score  lower 
than  average  in  three  or  more  categories,  while  the  Florida 
area  and  especially  the  A1 abama/Mississippi/Tennessoo 
region  were  regularly  higher.  The  Great  Lakes  and  Upper 
Midwest  locations  also  displayed  generally  lower  than 
average  rates  of  other  on l istment- related  activities,  an  ; 
as  expected,  the  Southern  areas  tended  to  sco>e  highei . 
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2.8  Perceived _ Difficulty  of  Finding  a  Job 


Previous  reports  have  suggested  that  labor  market 
factors  can  have  a  direct  effect  on  recruiting  efforts. 

When  unemployment  is  high,  it  appears  that  a  greater  number 
of  young  males  consider  enlisting  in  the  service.  By  con¬ 
trast,  when  "times  are  good,"  the  military  alternative  grows 
less  attractive.  Since  it  is  not  the  actual  difficulty  of 
finding  work  that  affects  career  choices  so  much  as  per- 
ceptions  of  finding  civilian  employment,  this  study  has 
tracked  respondents'  beliefs  about  getting  ful_-time  and 
part-time  jobs  in  their  respective  area  of  the  country. 


As  Table  2.11  shows,  39.4%  answered  that  it  would  be 
"almost  impossible"  or  "very  difficult"  to  find  a  full¬ 
time  job.  This  figure  represents  a  sharp  increase  over 
the  last  two  waves;  the  comparable  percentages  were  32.0% 
in  the  Spring  1980  survey  and  28.9%  in  the  Fall  1979  poll. 
Thus,  about  10%  more  felt  very  pessimistic  about  finding 
a  full-time  job  compared  to  one  year  earlier.  The  increase 
is  statistically  significant. 


Mirroring  actual  unemployment  statistics  in  these  areas, 
pessimism  was  greatest  in  the  Ohio,  Pittsburgh,  and  Michi¬ 
gan/Indiana  tracking  areas.  It  was  also  significantly  above 
the  national  average  in  Alabama/Mississippi/Tennessee  and 
Wis  consin.  Target  market  males  wore  most  hopeful  about 
finding  full-time  employment  in  the  Minnesota/Nebraska/ 

North  &  South  Dakota,  Texas,  Boston,  South  Carolina/Georgia, 
New  Orleans  and  Des  Moines  tracking  areas. 


PEKCE1VED  DIFFICULTY  OF  OBTAINING  FULL  TIME  JOB 
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As  for  perceptions  about  obtaininq  part-time  em¬ 
ployment,  Table  ?.'?  displays  a  much  lower  amount  of 
pessimism  nationwide  than  for  the  expectation  of  finding 
a  full-time  job.  In  the  former  case,  only  20%  thought 
that  it  would  be  "almost  impossible"  or  "very  difficult." 
Nevertheless,  even  this  figure  represents  a  4.3  percentage 
point  increase  compared  to  the  Fall  1979  survey  --  a 
change  that  is  statistically  significant.  Thus,  male 
youth  intc  rviewed  in  the  most  recent  wave  are  feeling  less 
sanguine  about  finding  part-time  work  too. 

Examining  the  responses  region  by  reqion,  respondents 
in  the  Philadelphia  area  showed  the  most  negative  sentiment 
toward  finding  a  part-time  job  (31.1%);  this  differs 
significantly  from  the  national  average.  On  the  optimistic 
side,  the  Minnesota/Nebraska/North  and  South  Dakota,  Nor¬ 
thern  California,  and  Des  Moines  tracking  areas  each  scored 
below  the  national  averaqe,  as  youth  in  those  locations  were 
somewhat  more  optimistic  about  part-time  employment. 

The  diminished  expectations  nationally  about  findinq 
employment  are  consistent  with  the  overall  Fal  1-t.o-Fal  1 
incre.  so  in  propensity. 
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SECTION  III 

Analysis  Of  Target  Markets 


For  the  convenience  of  the  reader  the  background  for 
the  analyses  discussed  in  this  section  is  reprinted  below 
from  previous  reports. 

Through  the  use  of  the  propensity  measure  we  are,  in 
effect,  segmenting  the  pool  of  "military  available"  young  men 
into  those  men  who  are  likely  to  be  more  receptive  to  the 
military's  recruiting  efforts  and  those  who  will  not.  It  is 
important  to  have  an  understanding  of  what  is  related  to  one 
man's  willingness  to  consider  the  military  as  a  career  option 
and  another  man's  exclusion  of  the  service  from  his  career 
options.  Such  an  understanding  should  help  the  services 
maximize  the  effectiveness  of  their  recruiting. 

The  present  section  first  examines  the  relationship 
between  propensity  and  a  nurttber  of  demographic,  attitudinal, 
and  behavioral  factors.  The  intent  of  this  analysis  is  to 
identify  those  factors  that  discriminate  between  positive  and 
negative  propensity  groups  and  it  is  undertaken  for  propensity 
for  military  service  in  general  as  well  as  for  the  individual 
services . 

The  following  variables  are  included  in  this  analysis: 

Dc  mogr; < phi c  Variab les 


•  Agc>  (Qu.  3a) 

•  Employment  Status  (Qu.  3f,  , ,  3h) 
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•  Race  (Qu.  2  3) 

•  Educational  Status  (Qu.  3b,  3c,  3d,  3e) 

•  Education  of  Father  (Qu.  18) 

Importance  of  Job  Characteristics  (Qu.  10a) 

Achievability  of  Job  Characteristics  (Qu.  10b) 

Information  Sources/Actions  Taken 

•  Persons  Spoken  To/Actions  Taken  (Qu.  8c) 

•  Recruiter  Contact  (Qu.  8a,  9a,  9b,  9c,  9d,  9c,  9f) 

Advertising  Recall  (Qu.  6a,  6b,  6c,  6d,  7) 

Following  this  analysis  of  the  positive  and  negative 
propensity  groups,  this  section  examines  the  demographic, 
attitudinal  and  behavioral  characteristics  of  young  men  who 
have  graduated  from  high  school  and  are  not  currently  at¬ 
tending  school. 
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3.1  Probability  of  Serving 

The  criterion  measure  in  this  study  is  propensity.  As 
discussed  in  Section  I,  propensity  is  the  rated  likelihood 
of  enlisting  and  is  measured  on  a  four-point  scale.  Re¬ 
spondents  who  say  they  "definitely"  or  "probably"  will  enlist 
in  a  particular  service  are  classified  as  having  positive 
propensity  for  that  service.  Those  who  say  they  "probably 
will  not"  or  "definitely  will  not"  enlist  are  classified  as 
having  negative  propensity  for  a  particular  service.  By  ag¬ 
gregating  all  of  the  respondents  who  express  positive  pro¬ 
pensity  for  any  one  or  more  active  duty  services,  the  sample 
is  dichotomized  in  terms  of  positive  propensity  and  negative 
propensity  individuals.  This  segmentation  is  the  primary 
focus  of  this  section. 

The  strength  of  respondents'  enlistment  intentions  can 
be  gauged  by  looking  at  the  distribution  of  responses  within 
the  measure.  In  Table  3.1  the  propensity  measure  is  broken 
down  into  each  of  its  response  alternatives.  The  following 
conclusions  can  be  drawn: 

1.  Across  all  four  services,  the  vast  majority  of 
positive  propensity  responses  fall  into  the 
category  of  probably  will  enter  military  service 
Hence,  among  the  majority  of  positive  propensity 
respondents,  the  intention  to  enlist  is,  at 
best  ,  tentative.  This  pattern  of  positive 
propensity  responses  has  been  consistent  across 
services  and  across  the  11  waves  of  this  study. 

2.  The  tentative  nature  of  positive  propensity  is 
further  underscored  by  the  fact  that  only  one- 
in-three  positive  propensity  men  indicate  that 
they  are  "extremely"  or  "very  likely"  to  enter 
the  service.  (Data  not  shown  in  table). 
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TABLE  3.1 


DISTRIBUTION  OF 

RESPONSES  FOR  MEASURE 

OF  PROPENSITY 

MALES 

Air 

Force 

Army 

Marine 

Corps 

Nav, 

% 

% 

JL 

_X 

Response 

Definitely 

2.4 

1.6 

1.0 

l.l 

Probably 

16.2 

11.5 

9.7 

ll.i 

Probably  not 

35.1 

35.5 

35.4 

36.' 

Definitely  not 

44.2 

49.6 

51.9 

48. 

Don't  know/not  sure 

2.1 

1.9 

1.9 

2.; 

Base:  A1 1  Male  Respondents 
Source:  Question  5a 
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In  previous  waves,  the  largest  single  category 
of  negative  enlistment  intentions  has  consisted 
of  respondents  who  said  that  they  will  definite  ±1 
not  enlist.  This  is  still  true  for  all  of  the 
services.  In  the  Spring  1980  wave,  the  disparity 
between  the  two  negative  response  categories  nar¬ 
rowed.  This  suggested  that  strong  negative  feel¬ 
ings  toward  enlisting  appeared  to  be  softening. 
The  Fall  1980  data  reveal  that  the  disparity  is 
again  increasing  in  a  negative  direction. 

As  in  previous  waves,  there  is  a  large  group  of 
young  men  who  consider  themselves  as  either  pro¬ 
bably  likely  or  probably  not  likely  to  enlist. 
This  apparent  uncertainty  in  their  attitudes  to¬ 
ward  military  service  may  make  this  group  suscep¬ 
tible  to  recruiting  communications. 


& 


.y. 
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3.2  Demographic  Variables 

In  each  wave  of  this  study,  the  positive  and  negative 
propensity  groups  have  differed  demographically .  Table  3.2 
Pr°files  the  two  propensity  qroups  in  terms  of  15  demographic 
characteristics.  The  positive  and  negative  propensity  groups 
differ  significantly  on  all  but  one  variable.  The  differences 
between  the  groups  have  been  observed  in  each  of  the  previous 


waves. 


The  two  propensity  groups  differ  as  follows: 


1.  Positive  propensity  men  tend  to  be  younger. 
Although  not  shown  in  the  table,  the  proportion 
of  youth  who  express  positive  propensity 
decreases  with  increasing  age. 

2.  Nearly  twice  as  many  positive  propensity  men 
report  that  they  are  unemployed  and  looking 
for  work. 

3.  Blacks  and  other  non-white  male  youth  make 
up  a  larger  proportion  of  the  positive  pro¬ 
pensity  group  than  they  do  of  the  negative 
propensity  group. 

4.  Positive  propensity  youth  are  more  likely  to 
be  in  high  school  than  their  negative  pro¬ 
pensity  counterparts.  On  the  other  hand, 
college  students  and  high  school  graduates 
who  are  not  currently  in  school  are  more 
likely  to  be  in  the  negative  propensity  group. 
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Using  father's  education  as  an  index  of  socio¬ 
economic  status,  it  appears  that  positive 
propensity  youth  come  from  more  modest  socio¬ 
economic  backgrounds.  Father's  education  is 
explained  below.* 

As  in  previous  waves,  positive  propensity  youth 
tend  to  have  weaker  academic  backgrounds  and 
be  less  scientifically-oriented,  as  indicated 
by  the  quality  index,  their  high  school  cur¬ 
ricula,  and  their  reported  high  school  grades. 


Table  3.3  profiles  the  demoqraphic  characteristics 
of  the  positive  propensity  groups  for  each  of  the  four 
active-duty  services  and  the  Reserve  components.  Only 
the  positive  propensity  profiles  are  shown  since  the 
negative  propensity  profiles  resemble  the  overall  negative 
propensity  group  shown  in  Table  3.2. 


*  Education  of  fathers  was  measured  on  an  eight-point  scale 

1.  Did  not  complete  high  school 

2.  Finished  high  school  or  equivalent 

3.  Adult  education  program 

4.  Business  or  trade  school 

5.  Some  college 

6.  Finis!  ed  college  (four  years) 

7.  Attended  gi  aduate  or  professional  school 

8.  Obtained  a  graduate  or  professional  degree 
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TABLE  3.2 

ANALYSIS  OF  PROPENSITY  TU  SEkVt  IN  ThE  MILITARY 
DEMOGRAPHIC  ANALYSIS* 

MALES 


Variable 
Average  age* 

Not  employed/ look ing  for  work 
Blacks 

Other  non-white 
Students 
10th  grade 
11th  grade 

1-2  years  of  college 

High  school  graduate,  not  in  school 

Education  of  father* 

Quality  index* 

College  preparatory  curriculum 
in  high  school 

Vocational  curriculum 
in  high  school 

Comrnerci al /bus iness  curr icu  1  urn 
in  high  school 

A's  and  B's  in  high  school 

Business  math  in  high  school 

Computer  science  in  high  school 

Calculus  in  high  school 

Physics  in  high  school 


Positive 

Propensity 

18.01 

29.7 

14.5 
b.l 

60.2 

8.2 

22.5 
9.1 

25.8 
2.85 
5.95 

34.9 

47.9 

14.1 

19.9 

35.6 
7.5 
5.3 

10.2 


Negative 

Propensity 

%_ 

18.66 
lb. 7 
6.9 
4.8 

55.7 
4.2 

12.4 

20.7 

36.6 
3.40 
6.60 

49.8 

33.2 

15.2** 

31.7 

32.3 

10.4 
10.4 
17.3 


Base:  (1534)  (3474) 

*  Mean  scale  values  shown. 

*  The  two  groups  differ  significantly  on  all  variables  except 
where  indicated. 

**  Not  stat istical ly  significant. 
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DEMOGRAPHIC  ANALYSIS 
POSITIVE  PROPENSITY  GROUPS* 

INDIVIDUAL  SERVICES 

MALES 


Air- 

Marine 

Nat iona 1 

Force 

Army  Corps 

Navy 

Guard 

tv 

/o 

%  % 

% 

% 

Variable 

Average  age* 

18.01 

16.03 

17.93 

18.03 

18.29 

Not  emp loved/ looking  for 
work 

28.7 

34.4 

29.4 

28.2 

28.8 

Blacks 

13.3 

18.  U 

16.4 

ll.b** 

13.9 

Uther  non-white 

6.0** 

5.9** 

6.  5** 

CT 

"Vj 

* 

* 

5.0** 

Students 

62  .A 

5b . /** 

bO. 7** 

61.9 

d5.o** 

loth  oracle 

8.4 

10.3 

10.6 

8.9 

13.6 

11th  grade 

21.7 

21.8 

24.3 

22.2 

35.0 

1-2  years  of  co 1  lege 

10.4 

5.9 

7.  7 

9.2 

19.3 

high  senool  graduate, 
not  in  school 

26.9 

23. b 

22.5 

2b. 8 

30.8** 

Education  of  father* 

2.96 

2.45 

2.78 

2.84 

2.74 

Quality  index* 

6. 10 

5.55 

5.82 

5.96 

5.88 

College  preparatory  curriculum 
in  high  school  37.1 

27.6 

32.3 

35.6 

33.8 

Vocational  curriculum 
in  high  school 

45.  7 

54.8 

52.2 

46.6 

48.6 

Coinmerc  i  al  /bus  iness 
curriculum  in  high  school 

14.3** 

13.9** 

12.8** 

15.3** 

14.4** 

a's  and  B's  in  high  school 

22.t> 

15.9 

17.4 

19.5 

19.5 

business  math  in  high  school 

38.1 

33.9** 

33.3** 

35.1** 

3b.  3* 

Computer  science  in 
high  school 

7.9** 

5.8 

6.0 

5.4 

7.3 

Calculus  in  high  school 

5.7 

3. 5 

5.9 

4.2 

6.7 

Physics  in  high  school 

1U.2 

8.7 

11.1 

9.1 

9.8 

base: 

(94U) 

(b58) 

(643) 

(6b.:) 

(965) 

*  Mean  scale  values  shown 

+  The  positive  propensity  uruup  tor  each  service  differs  s i qn i f  leant ly 
from  its  correspond inq  negative  propensity  group  on  most  variables, 
except  where  noted. 

**uifference  not  statistically  significant  from  corresponding  negative 

propensity  group. 


Reserves 


18.15 

28.  U 
13.2 
6.4** 
58.6** 
12.1 
35.0 
19.8 

28.7 
2  yd 
6.03 

38.5 

45.4 

13.3** 

19.8 
34. 6** 

7.2 

6.8 

11.0 


(1002) 
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The  following  conclusions  can  be  drawn  based  on  a 
statistical  analysis  of  the  data: 


1.  The  positive  propensity  group  for  each  of  the 
services  differs  significantly  from  its  corres 
ponding  negative  propensity  group  on  virtually 
all  demographic  variables. 

2.  The  differences  between  the  two  propensity 
groups  within  each  service  parallel  the 
differences  between  overall  positive  and 
negative  propensity  groups  shown  in  Table  3.2 

3.  The  positive  propensity  profiles  of  each 
active-duty  service  tend  to  be  similar.  As 
in  the  previous  waves,  it  appears  that  the 
active-duty  services  are  "drawinq"  from  the 
same  demoqraphic  pool  of  younq  men.  The 
Reserve  components,  however,  appear  to  be 
attracting  a  somewtiat  older  group. 
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3.5  Importance  of  Job  Charactori  st.  ics 

The  followinq  comments  are  repeated  from  previous  reports 
for  the  convenience  of  the  reader. 

As  a  moans  of  understandinq  respondents'  j ob-deci s ion- 
makinq  processes  better,  they  were  asked  to  consider  15  job 
characteristics  and  to  indicate  the  importance  they  attach 
to  each.  The  job  characteristics  are  those  believed  to  be 
most  salient  to  16  to  21  year  old  youth  when  eonsiderinq 
a  job.  Insofar  as  the  services  must  compete  with  industry, 
as  well  as  other  areas  of  the  public  sector  for  manpower,  it  is 
essential  that  the  "military  job"  encompass  valued  job 
attributes.  Hence,  this  question  provides  important  feedback 
to  the  services  for  purposes  of  developing  effective  recruiting 
strategies . 

As  shown  in  Table  3.4,  both  propensity  groups  attach 
some  degree  of  importance  to  all  15  attributes.  On  a  relative 
basis,*  both  groups  attach  the  most  importance  to  "good  income," 
"enjoy  your  job,"  and  "job  security."  Likewise,  both  qroups 
consider  such  attributes  as  "trains  you  for  leadership," 
"provides  men  and  women  equal  pay  opportunities,"  and 
"provides  money  for  education"  to  be  relatively  less  impor¬ 
tant. 


Relative  to  negative  propensity  men,  positive  propensity 
youth  rated  seven  of  the  attributes  as  more  important .  The 
two  groups  differ  the  most  on  the  issue  of  educational  assis¬ 
tance  and  leadership  training,  with  positive  propensity  men 
attaching  mere  ir portance  to  these  attributes.  Neuntivc 
propensity  males  attached  more  importune!'  to  "en|o-  your 
job"  than  did  positive  propone,  i*  youth. 
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TABLE  3.4 

ANALYSIS  UF  PROPENSITY  TO  StkVL  IN  TltL  MILITARY 
IMPORTANCE  OF  JOB  CHARACTER  I STICS* 

FVU.ES 


Positive 
Propens i ty 

Neuat i ve 
Propens  it;' 

Uit ference 

Jot)  Characteristics 

Good  Income 

3.39 

36 

-•0.03 

Enjoy  your  job 

3.37 

...43 

-0.0b** 

uob  security 

3.  3b 

3.34 

+0.01 

Teaches  valuable  traue/skill 

3.34 

3.23 

+0.11** 

opportunity  for  advancement 

3.30 

3.30 

— 

Developing  your  potential 

3.28 

3.27 

+0.01 

Opportunity  for  a  good  family  life 

3.28 

3.24 

+0.04 

Employer  treats  you  well 

3.2G 

3.25 

+0.01 

Retirement  Income 

3.25 

3.13 

+0.12** 

Career  you  can  be  proud  of 

3.19 

3.10 

+0.09** 

Gives  you  the  job  you  want 

3.18 

3.18 

— 

Provides  medical/dental  benefits 

3.14 

2.99 

+0.15** 

Provides  money  for  education 

3.04 

2.79 

+0.25** 

Provides  men  and  women  equal  pay/ 
opportunity 

Trains  you  for  leadership 

2.96 

2.8b 

2.79 

2 .  bb 

+0.17** 

+0.21** 

Base: 

(1534) 

(3474) 

Source:  Question  10a 

*  Mean  scale  values  shown 

Scale  Value:  4  =  Extremely  important 

3  =  Very  important 
2  -  Fairly  important 
1  =  Not  important  at  al 1 

Therefore,  larger  values  indicate  greater  perceived 
importance.  The  two  propensity  groups  cut  fur 
significantly  except  where  indicated. 

**  Statistically  significant 


Page  117 


Just  as  the  individual  services  do  not  appear  to  differ 
with  respect  to  the  demographic  profiles  of  their  respective 
propensity  groups,  it  also  appears  that  each  service  also 
draws  upon  young  men  with  similar  job  attribute  values.  A 
statistical  analysis  of  the  data  reveals  that  differences 
between  positive  and  negative  propensity  groups  tend  to  be 
general  and  not  service  specific. 
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3.4  Achievabi  1  i  ty  of  Job  Character  ist  ic.c 

The  degree  to  which  a  job  characteristic  may  serve  as 
an  inducement  for  enlistment  is  a  function  of  how  much  impor¬ 
tance  a  young  man  attaches  to  it  and  his  perception  of 
its  achievabil i ty  in  the  military.  In  each  wave  of  this  study 
respondents  have  been  asked  to  rate  each  job  characteristic 
in  terms  of  whether  it  can  be  more  readily  achieved  in  military 
or  civilian  life.  A  five-point  scale  is  used.  An  average 
rating  less  than  3.00  indicates  that  the  job  characteristic 
is  perceived  to  be  more  achievable  in  the  military;  a  rating 
above  3.00  indicates  that  the  characteristic  is  perceived  to 
be  more  achievable  in  a  civilian  job. 

The  job  characteristic  perception  data  are  summarized 
in  Table  3.5.  For  each  job  characteristic  the  positive 
propensity  group  perceived  the  military  as  better  enabling 
achievement  than  did  the  negative  propensity  group.  The  two 
propensity  groups  differed  the  most  on  "gives  you  the  job 
you  want"  and  "enjoy  your  job." 

The  absolute  levels  of  the  perception  data  indicate  the 
degree  to  which  respondents  perceive  the  job  characteristic 
to  be  achievable  in  either  the  military  or  in  a  civilian  job. 
The  positive  propensity  group  perceived  four  attributes  to 
be  more  achievable  in  a  civilian  job:  "employer  treats  you 
well,"  "good  income,"  "opportunity  for  a  good  family  life," 
and  "enjoy  your  job. " 

The  negative  propensity  group  considered  seven  of  the 
fifteen  job  characteristics  as  more  achievable  in  the 
military.  These  were:  "trains  you  f or  leadership,"  "provides 
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ANAL Yb 1 S  UK  PROHLNSi T Y  TU  SlRVE  IN  THE  MILITARY 
ACHltVABILITY  UK  JOB  CHARACTERISTICS* 

MALLS 


Posi ti ve 
Propensity 

Neqat i ve 
Propensity 

Difference 

job  Characterist ics 

Trains  you  for  leadership 

1.88 

2.22 

-0.34 

Provides  money  for  education 

2.08 

2.33 

-0.25 

Teaches  valuable  trade/skill 

2.32 

2.77 

-0.45 

Provides  men  &  women  equal  pay/ 
opportunity 

2.38 

2.68 

-0.30 

Job  security 

2.49 

2.75 

-0.26 

Provides  medical  &  dental  benefits 

2.50 

2.81 

-0.31 

Developing  your  potential 

2.58 

3.14 

-0.56 

Career  you  can  be  proud  of 

2.60 

3.18 

-U.58 

Upportunity  for  advancement 

2.62 

3.06 

-0.44 

Retirement  income 

2.73 

2.98 

-0.25 

Gives  you  the  job  you  want 

2.79 

3.49 

-0.70 

Enjoy  your  job 

3.23 

3.83 

-0.60 

Upportunity  for  a  good  family  life 

3.40 

3.91 

-0.51 

Good  Income 

3.47 

4.01 

-0.54 

Employer  treats  you  well 

3.51 

3.86 

-U.35 

Base: 

(1534) 

(3474) 

Source:  Ouestiou  lub 
*  Mean  scale  values  shown. 

Scale  Value:  5  -  Mui.h  more  likely  iri  civilian 

4  -  Somewhat  more  likely  in  civilian 
3  -  Either  civilian  or  military 
2  -  Somewhat  more  likely  in  military 
1  -  Mik  h  more  likely  iri  military 

Therefore,  a  smaller  value  indicates  relatively  greater 
military  likelihood.  Th<  two  propensity  groups  differ 
significantly  on  all  characteristics. 


money  for  education,"  "provides  men  and  women  equal  pay/ 
opportunity,"  "job  security,"  "teaches  valuable  t  rado./sk  i  1 1 ,  " 
"provides  medical  and  dental  benefits,"  and  "retirement  income. 

A  statistical  analysis  of  the  perception  data  by  positive 
and  negative  propensity  groups  within  each  active  duty 
service  indicates  that  the  differences  between  the  two  groups 
are  similar  to  those  for  overall  positive  and  negative  pro¬ 
pensity. 

As  a  means  of  identifying  job  characteristics  with  enlist¬ 
ment  motivation  potential,  the  relative  importance  and  per¬ 
ceived  attainability  of  each  attribute  can  be  considered 
together  in  the  form  of  a  two- by- two  matrix.  The  analysis 
involves  dividing  the  15  job  characteristics  into  two  groups: 
those  perceived  to  be  more  achievable  in  the  military  and  those 
perceived  by  respondents  to  be  more  achievable  in  a  civilian 
job.  Next,  within  each  group,  the  job  characteristics  are 
rank  ordered  in  terms  of  their  relative  importance.  The 
top  seven  attributes  are  those  considered  to  be  relatively 
important  and  the  remainder  are  those  that  can  be  considered 
to  be  relatively  less  important. 

This  analysis  is  shown  below,  first  for  positive 
propensity  respondents  (see  Figure  3.1)  and  then  for  negative 
propensity  respondents  (see  Figure  3.2). 
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FIGURE  3.1 

POSITIVE  PROPENSITY  RESPONDENTS 
MALES 


More  Achievable 
in  Military* 


More  Achievable  in 
Civilian  dob** 


Job  security 

Good  income 

Teaches  valuable 

Enjoy  your  job 

trade/ski 1 1 

Opportunity  for 

Relatively 

Opportunity  for 

good  family  life 

Important 

advancement 

Developing  your 
potential 

Keti remen t  income 

Employer  treats 
you  well 

Career  you  can 
be  prouo  of 

Gives  you  the  job 
you  want 

Relatively 

Provides  medical/ 

Less 

dental  benefits 

Important 

Provides  money 
for  education 

Provides  men  and 
women  equal  pay/ 
opportun i ty 

Trains  you  for 
leadership 

*  Based  on  scores  of  less  than  3.0  on  the  job  characteristic 
achievabi ' ity  s<ale  (See  Table  3.b) 

**Bas<;d  on  scores  ut  3.0  or  higher  on  the  job  characteristic 
achievaoi  1  ity  sialeT'See  Table  3.5) 


FIGURE  3.2 


NEGATIVE  PROPENSITY  kESPONOENTS 
MALES 


More  Achievable  More  Achievable  in 

in  Military*  Civilian  Job** 


Job  security 

Enjoy  your  job 

Good  income 

Opportunity  tor 
advancement 

Relatively 

Developinq  your 

Important 

potential 

| 

Employer  treats 
you  well 

Opportunity  for 

good  family  life 

Teaches  valuable 

Gives  you  the  job 

trade/ski  1 1 

you  want 

Relatively 

Retirement  income 

Career  you  can  be 
proud  of 

Provides  medical/ 

Less 

dental  benefits 

Important 

Provides  money 
for  education 

Provides  men  and 
women  equal  pay/ 
opportunity 

Trains  you  for 
leadership 

*  Based  on  scores  of  less  than  3.0  on  the  job  characteristic 
auuevabi  1  ity  scale  (See  Table  3.S) 

**based  on  scores  of  3.0  or  higher  on  the  job  characteristic 
achievabi 1 ity  scale  (See  Table  3.5) 
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Positive  propensity  males  consider  three  valued  job 
characteristics  to  be  relatively  more  attainable  in  a  civilian 
job.  These  attributes  were:  "good  income,"  "enjoy  your  job," 
and  "opportunity  for  good  family  life. "  These  job  attributes 
represent  advertising  and  recruiting  opportunities. 


Negative  propensity  males  perceived  six  valued  job 
characteristics  as  relatively  more  attainable  in  a  civilian 
job.  In  addition  to  the  three  mentioned  by  positive  pro¬ 
pensity  youth,  these  young  men  also  considered  "developing 
your  potential,"  "opportunity  for  advancement,"  and  "employer 
treats  you  well"  as  important  and  more  likely  to  be  realized 
in  the  civilian  job  market.  With  respect  to  negative  pro¬ 
pensity  men,  these  six  job  characteristics  represent  adver¬ 
tising  and  recruiting  opportunities. 


All  in  all,  the  patterns  of  job  characteristic  attitudes 
and  perceptions  among  both  propensity  groups  have  been 
consistent  across  time. 
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3 . 5  Information  Sources,  Actions  Taken,  Advert  i  s  i  nrj  Recal  1 , 

Recruiter  Contact,  Influen cer s 

The  decision  whether  or  not  to  enlist  presumably  involves 
the  consideration  of  many  items  of  information.  This  information 
can  come  from  many  sources.  The  receipt  of  this  information 
may  involve  self-initiated  activities  such  as  calling  a  toll- 
free  number.  In  other  cases,  the  individual  may  be  a  passive 
recipient  of  the  information  (e.g.,  advertising).  An  analysis 
of  this  information-receipt  process  provides  insight  into 
enlistment  propensity. 

With  the  above  in  mind,  Table  3.6  summarizes  the  infor¬ 
mation-oriented  activities  of  positive  and  negative  propensity 
men.  Throughout  this  series  of  studies,  the  two  propensity 
groups  have  differed  significantly  on  most  of  these  measures. 

The  Fall  1980  wave  is  no  exception.  The  following  conclusions 
can  be  drawn  from  Table  3.6: 

1.  Positive  propensity  men  are  more  likely 
than  negative  propensity  men  to  have 
discussed  military  service  with  parents, 
friends  and  other  influential  people.  The 
two  groups,  however,  do  not  differ  with 
respect  to  the  one  activity  that  they 
cannot  directly  control  --  receiving  direct 
mail  recruiting  literature. 

2.  Compared  to  their  negative  propensity 
counterparts,  positive  propensitv  men  are 
more  likely  to  have  requested  service 
information  either  by  mail  or  telephone 
and  to  have  been  physically  and  mentally 
tested  by  the  services. 

3.  The  two  propensity  groups  do  not  differ 
with  respect  to  their  recall  of  Air  Force, 

Army  and  Joint  Services  advertising. 


TABLt  3. b 


P  a  q  f? 


ANALYSIS  OF  PROPENSITY  TO  SERVE  IN  THE  MILITARY 
INFORMATION  SOURCES,  ACTIONS  TAKEN,  ADVERTISING  RECALL 

MALES 

Positive  Negative  Statistically 

Propens i ty  Propensity  Significant 

JL  % 

Information  Sources  (Cju.  be) 


la  Iked  with  one  or  both  parents 

58. 0 

24.8 

Yes -hi  (pier 

Talked  with  friends  now  or 
formerly  in  service 

52.4 

27.5 

Yes-hiqher 

Received  recruiting  literature 
in  the  mai 1 

49.2 

49.7 

No 

Talkea  with  girlfriend  or  wife 

32.1 

12.1 

Yes-hiqher 

talked  with  teacher  or  guidance 
counselor 

23.4 

8.5 

Yes-hiqher 

Actions  Taken  (Qu,  8c) 

Asked  for  information  by  mail 

Took  aptitude  test  in  high  school 
given  by  Armed  Services 

Physically  or  mentally  tested  at 
military  examining  station 

Made  toll-free  call  to  get 
information 


Advertising  Recall;  Recal 
Seeirig/hear ing  (Ou.  6a)* 


Air  Force 
Army 

Marine  Corps 
Navy 

Joint  Services  Campaign 


22.5 

5.5 

Yes-hiqher 

19.0 

14.1 

Yes-higher 

8.1 

3.0 

Yes-higher 

4.8 

1.8 

Yes-hiqher 

04.  7 

66.3 

No 

78.8 

76.9 

No 

75.1 

68.2 

Yes-higher 

65 .  b 

72.7 

Yes- lower 

64.1 

68 . 3 

No 

Base:  (1634)  (3474) 

*  base:  Male  Respondents  Asked  Guest  ion  to*'  Spit,  if  ic  Service 


Table  3.7  compares  the  two  propensity  groups  in  terms 
of  five  dimensions  of  recruiter  contact.  Across  time  the 
pattern  of  these  measures  has  been  consistent.  The  Fall 
1980  data  are  summarized  below. 


1.  Positive  propensity  males  are  more  likely  than 
others  to  report  having  been  in  contact  with 

a  service  recruiter  at  some  time  in  the  past. 

2.  With  respect  to  the  type  of  recent  recruiter 
contact  experienced,  the  two  groups  differ  on 
all  four  types  of  contact. 

3.  Greater  proportions  of  positive  propensity  males 
who  had  contact  with  a  recruiter  reported  that 
the  contact  was  self-initiated.  The  differences 
across  all  four  services  are  statistically 
significant . 

4.  The  two  propensity  groups  do  not  differ  with 
respect  to  the  perceived  adequacy  of  the 
recruiter  information. 

About  twice  as  many  positive  propensity  men 
said  that  they  felt  more  favorable  about 
military  service  after  talking  to  a  service 
recruiter . 


5. 
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TABLE  3.7 

ANALYSIS  OF  PRQPtNSITY  TO  SERVE  IN  THE  MILITARY 
RECRUITER  CONTACT 

males 


Recruiter  Contact: 

(Qu.  8a  &  9a) 

Positive 

Propensity 

c> 

to 

Negative 

Propensity 

% 

Statistical ly 
Significant 

Past  b  months  -  any 

service 

34.2 

22.3 

Yes-hiqher 

Ever  -  any  service 

56.8 

48.8 

Yes-higher 

Type  of  Recruiter  Contact  in 
Past  6  Months  (Qu.  fab) 


Talked  face-to-face  (not  at  station) 

17.9 

7.4 

Yes-higher 

Heard  recruiter  talk  at  high  sctiool 

17.3 

8.5 

Yes-higher 

Talked  to  recruiter  by  telephone 

17.6 

12.6 

Yes-higher 

hent  to  recruiting  station 

13.4 

4.4 

Yes-higher 

Recruiter  Contact  Initiated  by 
Respondent  (Qu.  9d)* 

Air  Force 

49.7 

34.5 

Yes-higher 

Armybigher 

39.7 

19.9 

Yes-higher 

Marine  Corps 

39.4 

27.4 

Yes-higher 

Navy 

43.1 

27.2 

Yes-hioher 

Recruiter  I nformat ion  Considered 

Adequate  (Ou.  9e ) f 

Air  Force 

82 . 4 

87.9 

NO 

Army 

i 

82.2 

No 

Marino  Corps 

77.3 

7 .  4 

No 

Navy 

08.(1 

l  '■  .  J 

No 

Felt  More  Favorable  Abo  it 

Joining  After  Tall  ing  t.n 
(Service)  Recruiter  (Qu  9f)* 

Air  Force 

41.0 

26 . 0 

Yes  -h  l  dlior 

Army 

30 . 2 

1  7 . 6 

Yes-8 i gher 

mar  ini-  Corp , 

31.3 

15.  U 

Yes  -h i oner 

Navy 

41 .9 

18.4 

Yes-hioher 

Base: 

(1534) 

(34  /'< ) 

*  base:  hale  Respondents  Asked  Question  for  Specific  Service 
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3.6  Relationship  Between  Pr^  •  ei-sity  and  Recruiter  Contact 

The  most  direct  means  of  informing  young  men  about 
military  service  is  through  recruiter  contact.  Thi ouqh 
information  provided  by  the  service  recruiter: ,  young  men 
become  more  and  better  informed  about  the  all- volunteer  force. 
In  turn,  this  may  positively  or  negatively  in! luence  their 
attitudes  toward  military  service.  The  causal  relationship 
between  enlistment  propensity  and  recruiter  contact,  however, 
cannot  be  determined  by  this  study. 

Table  3.8  relates  enlistment  propensity  for  each  service 
to  contact  with  a  recruiter  from  that  service.  The  proportion 
of  respondents  who  expressed  positive  propensity  for  a  par¬ 
ticular  service  and  who  also  reported  having  had  contact  with 
a  recruiter  from  that  service  ranges  from  20.7%  (Marine  Corps) 
to  31.7%  (Army).  In  all  cases,  the  corresponding  figures 
among  negative  propensity  men  are  significantly  lower. 
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TABLE  3.8 

tVEK  HAD  CONTACT  WITH  RECRUITER  FROM  SPECIFIC  StRVICE 
RELATED  TO  PROPENSITY  FOR  THE  SAME  SERVICE* 

MALES 


Propensity  for  Individual 

Service 

Contact  With 
Recruiter  From 

Positive 

% 

Negative 

% 

Difference 

JL 

Air  Force 

20.9 

10.8 

+10.1 

Army 

31.7 

21.8 

+9.9 

Marine  Corps 

20.7 

12.8 

+7.9 

Navy 

2b. 1 

13.4 

+12.7 

*  Base:  The  Appropriate  Male  Positive  and  Negative  Propensity  Groups 
for  Each  Service 


Source:  Question  9b 
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3 . 7  Enlistment  Decision  Proces s 

The  four  active  duty  services  appear  to  be  drawing  from 
a  common  pool  of  "military  available"  males  rather  than 
from  distinct  segments.  This  hypothesis,  first  posed  in 
earlier  waves,  still  appears  to  be  tenable.  Table  3.9  shows 
that  positive  propensity  individuals,  on  the  average,  felt 
positive  about  two  or  more  services.  For  example,  over  one- 
half  (55.1%)  of  the  young  men  who  expressed  positive  propensity 
for  the  Army  also  expressed  positive  propensity  for  the  Air 
Force.  In  addition,  it  should  be  pointed  out  that  the  pro¬ 
portions  of  young  men  who  have  positive  propensity  for  the 
Army,  Marine  Corps,  and/or  Navy  and  also  express  positive 
propensity  for  the  Air  Force  have  increased  from  seven  to 
nine  percentage  points  compared  to  the  previous  two  waves. 

This  suggests  that  the  Air  Force  is  providing  more  compe¬ 
tition  to  the  other  three  services  for  available  manpower. 

The  conclusion  drawn  from  Table  3.9  is  consistent  with 
the  findings  that  the  service  propensity  groups  tend  to  be 
similar  with  respect  tp  demographic  variables  and  job 
characteristic  perceptions.  It  has  been  reasoned  in  earlier 
reports  that  the  enlistment  decision  involves  a  two-step 
process.  First  the  individual  decides  upon  the  military 
and  then  chooses  among  the  different  services.  This  is  like 
the  marketing  paradigm  where  the  consumer  chooses  to  buy  the 
product  and  then  chooses  among  alternative  brands.  The  Fall 
1980  data  support  this  notion. 
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TABLt  3.9 

EXTENT  TO  WHICH  PROSPECTS  SHOW  POSITIVE 
PROPENSITY  FOR  MORE  THAN  ONE  SERVICE 

MALES 


Also  Show  Positive  Propensity 
for  These  Services:  c 

Air  Force 

Army 

Marine  Corps 
Navy 


Average  Number  of 
Active  Duty  Service s 


Base: 


Source:  Ouestion  b 


Air  Marine 

Force  Army  Corps 

*  %  % 


Navy 

% 


33.5 

42.6 


2.JL4 

(940) 


41.7 

2_.j41 

(658) 


57.9 


2.60 

(543) 


60.5 

41.4 


2.40 

(662) 
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3 . 8  High  School  Graduates  Not  in  School 

As  stated  in  previous  reports,  the  all-volunteer  force 
requires  people  who  have  the  maturity  and  educational  abil¬ 
ities  necessary  to  operate  increasingly  more  sophi sticated 
weapons  and  systems.  Accordingly,  the  services  are  particularly 
interested  in  attracting  high  school  graduates  who  are  not 
pursuing  any  additional  formal  education.  Compared  to  high 
school  dropouts,  they  tend  to  be  more  mature  and  mentally 
capable.  In  addition,  they  are  more  likely  than  others  to 
be  responsive  to  the  vocational  training  offered  by  the 
services. 

Over  the  years,  the  all -volunteer  force  has  had  difficulty 
attracting  high  school  graduates.  More  recently,  however, 
the  proportion  of  enlistees  with  high  school  diplomas  has 
begun  to  increase.  To  help  the  services  attract  high  school 
graduates,  this  series  of  studies  has  examined  the  demo¬ 
graphics  and  enlistment-oriented  attitudes  and  behavior  of 
high  school  graduates  not  in  school.  The  following  is  a 
discussion  of  this  group  as  they  appear  in  the  Fall  1980  wave. 

In  the  Fall  1980  wave,  33.2%  of  the  sample  are  individuals 
who  have  graduated  from  high  school  and  are  not  currently  in 
school.  Tables  3.10  and  3.11A  to  3.  HE  examine  this  group  in 
terms  of  their  demographic  characteristics,  attitudes,  and 
behavior  vis-a-vis  the  total  sample.  The  following  conclusions 
can  be  drawn  about  this  group: 

1.  The  group  of  high  school  graduates  who  are 
not  in  school  are  below  the  U.S.  averages 
for  16  to  21  year  old  males  with  respect  to 
the  following  demographic  characteristics : 
not  employed  and  looking  for  work ,  Black 
and  other  non-white,  father's  education, 
mental  abilities,  having  taken  a  college 
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preparatory  curriculum  in  high  school,  re¬ 
ported  high  school  grades,  and  having  taken 
physics  in  high  school.  At  the  same  time, 
they  are  above  average  with  respect  to  having 
taken  a  vocational  or  commercial  high  school 
curriculum  and  business  math. 


2.  Their  propensity  to  serve  in  each  of  the  active 
duty  services  is  below  the  U.S.  averages. 

3.  Despite  this  group's  lower  stated  enlistment 
propensity,  they  are  on  par  with  the  U.S. 
averages  with  respect  to  having  talked  to 
influential  others  about  military  service. 
However,  they  are  below  average  with  respect 

to  reporting  that  they  have  received  recruiting 
literature  in  the  mail  and  having  asked  for 
information  by  mail.  With  respect  to  taking 
the  ASVAB,  they  are  above  average. 

4.  The  high  school  graduate  group  is  above  the 
U.S.  average  with  respect  to  reported 
recruiter  contact  (ever) .  This  may  reflect 
service  recruiters*  interest  in  this  subgroup. 
High  school  graduates,  however,  do  not  differ 
from  others  with  respect  to  reported  self-initi¬ 
ated  recruiter  contact. 

5.  This  target  market  is  more  likely  than  others 
to  feel  that  information  provided  by  Navy 
recruiters  was  adequate.  With  respect  to  the 
other  services,  they  are  on  par  with  the  U.S. 
averages  on  this  measure.  This  group  is  less 
likely  than  others  to  feel  more  favorable  about 
joining  the  military  after  talking  to  Army  and 
Navy  recruiters. 

6.  High  school  araduates  are  on  par  with  U.S. 
averages  with  respect  to  recalling  service 
advertising  in  all  bu+-  one  case.  The 
exception  is  Air  Force  advertising  for  which 
they  are  below  average. 

7.  Individuals  in  the  high  school  graduate 
subgroup  attach  be  Low-average  importance 
to  "provides  money  for  education."  On  the 
other  hand,  they  attach  above-average 
importance  to  three  job  characteristics: 

"job  security,"  "provides  medical  and 
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dental  benefits,"  and  "employer  treats  you 
well."  With  respect  to  "employer  treats  you 
well,"  they  also  are  above-average  with 
respect  to  perceiving  that  this  attribute  is 
more  attainable  in  a  civilian  job.  As  such, 
this  may  represent  a  recruiting  opportunity. 

The  Fall  1980  profile  of  high  school  graduates  who  are 
not  in  school  is  consistent  with  profiles  developed  in  previous 
waves.  In  general,  this  subgroup  tends  to  be  on  par  with 
national  averages.  The  deviations  observed  tend  to  suggest 
that  this  group  is  less  favorably  disposed  toward  military 
service.  Both  facts  together  reveal  few,  if  any,  unique 
recruiting  opportunities  for  this  group. 
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TABLE  3.10 

DtMOGRAPHIC  ANALYSIS  UF  HIGH  SCHOOL  GRADUATES  NOT  IN  SCHOOL 

MALES 


Mot  in  School/ 


High  School 

Total 

Statistical  ly 

Graduates 

S  amp  1  e 

Significant* 

% 

% 

Variable 

Not  employed/looking  for  work 

12.  6 

20.7 

Yes  -  lower 

Blacks 

7.3 

9.2 

Yes  -  lower 

Other  non-white 

4.0 

5.2 

Yes  -  lower 

Education  of  father* 

2.83  . 

3.24 

Yes  -  lower 

Quality  index* 

6.28 

6.39 

Yes  -  lower 

College  preparatory  curriculum 

in  high  school 

35.0 

45.2 

Yes  -  lower 

Vocational  curriculum 

in  high  school 

45.2 

37.7 

Yes  -  hiqher 

Cornmercial/business  curriculum 

in  high  school 

17.5 

14.9 

Yes  -  higher 

A's  and  B's  in  high  school 

21.5 

28.0 

Yes  ~  lower 

business  math  in  hifh  school 

42.0 

33.4 

Yes  -  higher 

Computer  scierce  in  high  school 

9.5 

9.5 

No 

Calculus  in  high  sctool 

7.  7 

8.8 

No 

Physics  in  high  school 

12.3 

15.2 

Yes  -  lower 

Base: 

(1695) 

(5108) 

*  Mean  scale  values  shown 

+  Statistical  significance  based  on 

tot..’  i;.S. 

estimate  fal 

ling  hevond 

the  range  of  two  standard  errors  < 

of  the  iridiv 

iciual  variable  estimate. 

Where  statistical  significance  is 

irid  icated. 

the  variable 

estimate  is 

either  higher  or  1  >wer  than  the  IJ 

. S.  estimate 

• 
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table  3.11A 

attitudinal/behavioral  analysis  of 

HIGH  SCHOOL  GRADUATES  NOT  IN  SCHOOL 
JOB  CHARACTERISTIC  ATTITUDES* 
MALES 


High  School 
Graduates 

Total 

Sample 

Statistical  ly 
Sionif icant+ 

Relative  Importance  of  Job 
Characteristics 

Enjoy  your  job 

3.42 

3.41 

Ni> 

Job  security 

3.39 

3.34 

Yes -higher 

Good  income 

3.37 

3.37 

N ) 

Opportunity  for  advancanent 

3.33 

3.30 

No 

Employer  treats  you  well 

3.30 

3.25 

Yes-hiqher 

Developing  your  potential 

3.30 

3.27 

No 

Teaches  valuable  trade/skill 

3. 29 

3.26 

No 

Opportunity  for  good  family 

1  ife 

3.27 

3.25 

No 

Retirement  income 

3.18 

3.17 

No 

Gives  you  the  job  you  want 

3.14 

3.18 

No 

Provides  medical  and 
dental  benefits 

3.13 

3.04 

Yes-higher 

Career  you  can  be  proud  of 

3.09 

3.13 

No 

tqual  pay  and  opportunity 

2.83 

2.84 

No 

Provides  money  for  education 

2.78 

2.8b 

Yes -lower 

Trains  you  for  leadership 

2.7u 

2.71 

No 

base: 

(169b) 

(5108) 

Source:  Question  10a 

*  Mean  scale  values  shown 

Scale  Value:  4  -  Extremely  important 

3  =  Very  important 
2  =  Fairly  important 
1  =  Not  important  at  ail 
Therefore,  a  larger  value  indicates  greater 
perceived  importance. 

+  Statistical  significance  based  on  total  U.S.  estimate  falling  beyond 
the  range  of  two  standard  errors  ot  Li  -ndiviaual  va-iabe  estimate. 
Where  statistical  significance  is  indicated,  the  variable  estimate  is 
either  higher  or  lower  than  the  U.S.  estimate. 
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TABLE  3.118 

ATTITUOINAL/BEHAVIORAL  profile  of 
HIGH  SCHOOL  GRADUATES  NOT  IN  SCHOOL 

JOB  CHARACTERISTIC  PERCEPTIONS* 

MALES 


Achievabi 1 ity  of  Job 
Characteristics 

Good  income 

Employer  treats  you  well 

Opportunity  for  good  family 
1  ife 

a 

Enjoy  your  job 

Gives  you  the  job  you  want 

Career  you  can  be  proud  of 

Developing  your  potential 

Opportunity  for  advancement 

Retirement  income 

Provides  medical  and 
dental  Denefits 

Job  security 

Teaches  valuable  trade/ski  11 
Equal  pay  and  opportunity 
Prlvides  money  for  education 
Trains  for  leadership 

Base:  (lfcJb)  (510b) 

Source:  l)ues:ion  lib 
*  Mean  scale  values  shown. 

Scale  Value:  5  =  Much  more  likely  in  civilian 

4  =  Somewhat  more  likely  in  civilian 

3  =  Either  civilian  or  military 

2  =  Somewhat  more  likely  in  military 

1  =  Much  more  likely  in  military 

Therefore,  a  smaller  value  favors  the  .iilir...  y. 

+  Statistical  significance  based  on  total  U.S.  estimate  falling  beyond 
the  range  of  two  standard  errors  of  tne  individual  variable  estimate. 
Where  statistical  significance  is  indicated,  the  variable  estimate  is 
either  higher  or  lower  than  the  U.S.  estimate. 


High  School  Total  Statistically 
Graduates  Sample  Signif  icant+ 


3.89 

3.85 

No 

3.80 

3.75 

Yes-higher 

3.78 

3.76 

No 

3.72 

3.64 

Yes-hiqher 

3.34 

3.28 

No 

3.07 

3.00 

No 

3.00 

2.97 

No 

2.96 

2.93 

No 

2.85 

2.91 

No 

2.73 

2.72 

No 

2.64 

2.67 

No 

2.72 

2.64 

Yes-hiqher 

2.57 

2.59 

No 

2.17 

2.25 

Yes -lower 

2.16 

2.12 

No 
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TABLE  3. 11C 

ATTITUD INAL /BEHAVIORAL  ANALYSIS  OF 
HIGH  SCHOOL  GRADUATES  NOT  In  SCHOOL 


PROPENSITY  TO  SERVE  IN  THE  MILITARY,  INFORMATION  SOURCES, 

ACTIONS  TAKEN 

MALES 

Not  In  School/ 
High  School 
Graduates 

Total 

Sample 

Statistical  1 ; 
Significant- 

% 

% 

Positive  Propensity  {Qu.  5a) 

Air  Force 

15.1 

18.6 

Yes -lower 

Army 

9.3 

13.0 

Yes-lower 

Marine  Corps 

7.3 

10.  B 

Yes -lower 

Navy 

lu.6 

13.1 

Yes  -  lower 

Information  Sources  (Qu.  Be) 

Talked  with  friends  now 
or  formerly  in  service 

37.8 

35.4 

No 

Talked  with  one  or  both  parents 

3 2.7 

35.3 

No 

Talked  with  girlfriend  or  wife 

20.4 

16.2 

No 

Talked  with  teacher  or 
guidance  counselor 

11.3 

13.2 

No 

Received  recruiting  literature 
in  the  mail 

49.6 

53.0 

Yes-lower 

Actions  Taken  (Qu.  8c) 

Took  aptitude  test  in  high  school 
given  by  Armed  Services 

18.5 

15.6 

Yes -h i qher 

Asked  for  information  by  mail 

9.1 

10.  B 

Yes  -  lower 

Physically  or  mentally  tested  at 
military  examining  station 

5.8 

4 .  b 

No 

Made  toll-free  call  to  get 
information 

2.5 

2.  7 

No 

Base: 

( 1 b95 } 

'  5 11  K 

+  Statistical  significance  based  on  total  U.S.  estimate  falling  beyond 
the  range  of  two  standard  errors  of  the  individual  vc -iabl°  est  n  ate. 
Where  statistical  significance  is  indicated,  the  variable  -.••,t  imate  is 

either  higher  or  lower  than  the  U.S.  ►.•.titrate. 


TABLE  3.11D 
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MTTITUDINAL/BEHAVIORAL  PROFILE  OF 
HI OH  SCHOOL  GRADUATES  NOT  IN  SCHOOL 

RECRUITER  CONTACT 

MALES 


High  School 
Graduates 


Total 

Sample 


Recruiter  Contact:  (pu.  ba  &  9a) 
Past  6  months  -  any.  service 
tver  -  any  service 


Recruiter  Contact  Initiated  by 
Respondent  (Ou.  9d)* 


Recruiter  Information  Considered 
Adequate  (0u  9e)* 


Felt  More  Favorable  Aoout 
Joining  After  T a l'k i n ■  j  to 
(Service)  Recruiter  (Qu.  if)* 


Statistical  1 y 
Siqnif icant+ 


No 

Yes-higher 


Air  Force 

37.o 

40.3 

No 

Army 

25.3 

27.1 

No 

Marine  Corps 

32.5 

32.1 

No 

Navy 

31.1 

33.2 

No 

Mir  Force 

88.0 

85.8 

NO 

Army 

81.8 

80.8 

No 

Marine  Corps 

73.8 

76.5 

No 

Navy 

8b. 4 

81.8 

Yes-higher 

Air  Force 

52.6 

31 .  c 

No 

Army 

14.2 

lb./ 

Yes- lower 

marine  Corps 

16.  7 

21.3 

No 

Navy 

21.2 

27.3 

Yes- lower 

Base: 

(1695) 

(-108) 

*  8ase:  Male  Respondents  Having  Contact  with  Specific  Service 

+  Statistical  signif  cance  based  on  total  U.S.  estimate  falling  beyono 
the  range  of  two  s* andard  errors  of  the  individual  variable  estimate. 
Where  statistical  signif icance  is  indicated,  the  variable  estimate  is 
either  higher  or  lower  than  the  U.S.  estimate. 
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ATT  1 T  UD I  NAL/I1F.HAV  I  URAL  ANALYSIS  Uf- 
HlbH  SCHOOL  GKAUUATLS  Nul  IN  SCHOOL 

AUVtKUSlNG  KLCA!  I 


M/U.I  S 

(1  1  uh  !><  tun  *  1 

lot  .1  1 

St  !  1  1  i  |  1  ;  !  1 

Graduates 

S.ifiij.  1 1 

'  tun  if  i i  an 

% 

/c 

Advertising  kecai  1 :  %  keca  1  1 

See  i  nej /Hear  inq 

Air  force 

S(i .  M 

6b .  b 

Yt-s-  In  :er 

Army 

79.? 

7/. 3 

00 

i’idrine  Corps 

Cb .  6 

70.4 

No 

Navy 

(>9 .  b 

70.4 

No 

Joint  Services  Campaign 

6h .  b 

67.  b 

No 

base:  Kale  Respondents  Asked  Question  for  Spec,  i  fir  See/ ice 
Source:  (question  ba 

+  Statistical  siqnif  cance  based  on  total  O.S.  est  imate  fa!  line:  beyond 
the  range  of  two  standard  errors  of  the  individual  variable  estimate 
Where  statistical  sion if icance  is  indicated,  the  variable  estimate  i 
di t'ber  higher  or  lower  Lnari  the  iJ.S.  estimate. 


SECTION  IV 


Ad ve rtising  Awarenc s  s 


The  services  use  many  different  forms  of  advertising  to 
attract  volunteer  enlistments.  This  advertising  has  been 
presented  as  individual  service  campaigns  and,  in  recent 
years,  as  a  joint  service  campaign.  The  tracking  study  is 
a  convenient  vehicle  for  measuring  awareness  and  recall  of 
this  advertising  because  it  provides  the  services  with  impor¬ 
tant  feedback  on  Its  relative  effectiveness.  Starting  in 
the  Spring  1977  wave,  respondents  have  been  asked  v;hat  they 
remember  about  the  advertising  for  each  of  the  active  duty 
services,  and  since  the  Fall  of  1978  wave,  respondents  have 
been  asked  a  similar  question  with  respect  to  the  joint 
services  advertising  campaign.  In  the  Fall  1979  wave  and 
in  the  present  wave,  respondents  have  also  been  asked 
l.o  associate  service  slogans  with  the  aopoonr ia te  "oirco 
it  .  o  .  ,  l  ho  f  or.  i*  active  b  e  .  sc  '"vices  and  the  joint  camp?  ion)  . 

.  :;c:i.-;s  ion  o'  t.ie  Fall  J  08  0  advert  is  i  tv  data  follows. 
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4.1  Top-of- the-Mind  Awareness  of  Spec i f i c  Servi  :es 

One  indicator  of  advertising  effectiveness  is  initial, 
unprompted  associations  with  a  given  concept.  This  "top- 
of-the-mind"  awareness  was  measured  by  asking  respondents 
to  mention  which  branch  of  the  service  they  thought  of  first 
when  the  terms  "Armed  Forces"  or  "Military"  are  mentioned. 

They  were  then  asKed  if  any  other  services  come  to  mind. 

Table  4.1  shows  the  proportions  indica  ing  each  branch 
of  service  in  their  answers.  The  Army  received  :he  larqest 
proportions  of  first  mentions  (38.8%)  ,  with  the  Mr  Force  second 
(27.0),  and  the  Navy  (15.2%)  and  Marine  Cor  is  (13.2%)  in  third 
and  fourth  place,  respectively.  As  for  mentioning  the  branch 
in  any  of  the  responses  (all  combined  mentions) ,  the  same 
order  pertains,  but  here  the  Navy  scored  much  closer  to  the 
Army  and  Air  Force  --  all  in  the  range  of  71-75%.  The  Marine 
Corps  was  mentioned  by  58.7%,  and  the  Coast  Guard  by  only  12.4%. 
This  pattern  is  fairly  consistent  with  previous  surveys. 

Table  4.2  examines  the  relationship  between  the  first 
branch  of  service  mentioned  and  propensity  to  loin  that  ser¬ 
vice.  The  circled  numbers  represent,  the  u<  res  utacu-s  of  re¬ 
spondents  with  a  positive  pro  pen..;  i  ty  tor  ouch  service  who  men¬ 
tion  that  respective  branch  Mist.  Tn  each  case,  at  least 
a  plurality  of  those  with  a  pon.it  i're  propensity  report  that 
branch  as  their  first  associati  .n.  Kounb  1  \  hull  <>  i  tea 
wi  th  a  positive  propensity  for  t  he  Army  or  Air  Force  reported 
that  service  as  their  first  association,  slightly  more  than 
one- third  of  those  positively  in.c)  i  nod  town'  I  tin-  Navy  <  Mar  nu 
Corps  thought  of  that  branch  f  i  .  .  t  .  The  pa  1  t  •  •*  n  i  :  an  in  v<  > 
similar  to  those  of  pr<  "hui  >. . , v< s . 
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ioBIt:  4.1 


BRANCH  UP  SPK.ut 

r! flhtJ  i N  r<P  iRONSt 

r 0  "ARi-lLi 

>  SLRVI CPS" 

MALF.S 

Percent 

Ot  Pesponr 

loots  Who  Me 

mit  ioneu 

Spec  if1' 

Serv ices 

All 

First 

Second 

All  Other 

Ment  min 

Merit  ion 

Mention 

Ment ions 

Combine' 

/o 

% 

% 

Serv i ce  Mentioned 

Air  Force 

2  1 . 0 

CM.  4 

24.5 

72.3 

Army 

.  o 

19.  / 

16.3 

74  . 6 

Marine  Corps 

id.  2 

18.1 

28.2 

b8 . 7 

Navy 

lb. 2 

30.  b 

26.6 

70.7 

Coast  Guard 

1.6 

2.0 

9.0 

12.4 

None 

4.2 

4.0 

18.9 

26. 6 

base:  All  Male  Respondents 
Source:  Questions  4a,  4b  ana  4c 


within 


In  terras  of  the  difference  in  percentage  of  first 
mentions  of  positive  versus  negative  propensity  youth 
each  service,,  the  Karine  Corps  and  :avy  do  best;  three  times  as 
many  positively  inclined  males  specify  these  services  as  their 
resoective  negative  propensity  counterparts.  The  comparable 
disparities  for  the  Air  Force  and  Army  are  not  as  great. 


v  \  A  A  . 


A  . 


v<  V  Va  A  La 


4.2  Advertising  Content  Recall 

Awareness  of  advertising  was  measured  by  asking  re.-  pen¬ 
dents  to  recall  everything  they  remember  havmo  heard  oi  see'1 
in  advertising  for  a  specific  active  duty  sendee  or  about 
the  joint  services  campaign.  Each  respondent  was  asked  about 
only  one  source  of  advertising  by  using  different,  randomly 
assigned  versions  of  the  questionnaire. 

The  levels  of  advertising  awareness  for  each  service 
since  the  Spring  1977  wave  are  summarized  in  Table  4.3.  110. 

on  the  Joint  Services  campaiqn  are  shown  only  for  the  last 
five  waves,  as  this  campaign  began  in  1978. 

The  table  indicates  substantial  increases  in  recall  over 
the  3^  year  tracking  period  for  each  active  duty  service,  and  a 
similar  increase  for  the  two-year  .Joint  Services  campaign. 

Army  recall  displayed  the  strongest  increase  (38. Ov),  while 
the  Navy  showed  the  smallest  proportionate  gains  (27.3%) 
during  the  period  charted. 

Changes  during  the  past  year  were  much  less  dramatic, 
as  recall  apparently  has  stabilized.  The  proportions  recall  in 
advertising  for  the  Air  force,  Army  and  Marine  Corps  have 
varied  by  less  than  plus  or  minus  three  percent  between  'ai I 
1979  and  Fall  1980,  which  is  within  the  bounds  of  sampling 
error.  Navy  advertising  recall  d<  •'  ined  by  si  ejid.ly  m<>>'  than 
3%  within  the  last  year,  and  rec.ii  of  t  he  joint  sotvi  'os  c  n:.- 
paign  increased  by  about  6%.  The  'alter  two  chi',  res  a  n  • 
statistically  signi f i can t . 
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igure,  since  no  data  were  collected  prior  to  Fall  ’78 


In  terms  of  absolute  levels  of  recall  in  the  Latest 
survey,  the  Army  leads  with  77.3 %,  followed  by  the  Navy  and 
the  Marine  Corps  campaigns  with  70.4%;  next  highest  is  the 
joint  services  advertising  at  67.6%  and  awareness  of  Air  Force 
advertising  at  65.5%. 

Respondents’  "open-ended"  answers  to  the  recall  question 
have  been  coded  into  a  set  of  categories  to  facilitate  inter¬ 
pretation  and  comparisons  throuah  time.  The  data  for  each 
advertising  source  are  shown  in  Table  4.4. 

The  following  conclusions  can  be  drawn  From  the  data  in 
Tables  4. 4 A  -  4.4E: 


1.  As  noted,  overall  advertising  fwa![®n®f  ®  .?°r 
the  Air  Force  changed  hardly  at  all  during  t 
past'yiiT^Tth  just  under  two-thirds  reporting 
that  they  had  seen  or  heard  anything.  The  p 
pSrtions^ho  had  not  seen  or  heard  Air  Force 
advertising  or  who  could  not  recall  the  content 
remained  quite  stable  relative  to  the  previous 
Fall. 


Two  specific  messages  or  images  did, 
achieve  statistically  significant  in 
"best  service/praised  service,  by  4 
centage  points;  and  the  "equipment  w 
response,  by  3.1  percentage  points, 
tunities,"  on  the  other  hand,  decree 
ficantly.  The  content  recalled  m-»re 
than  any  other  in  F.iil  1980  was  the 
to  teach  or  learn  -  !  radc  (menU  nnei. 

although  it  was  not  significantly  di 
the  previous  year. 


however , 
creases : 

.7  per- 
ithout  men" 
"Oppor- 
sed  signi- 
f i'  quently 
opport unity 
by  8.57), 
fferent  from 


!\njo  ISO 


Khf  i  Of  ADVtr 

■;  T I  s  1  NO  F UR 

tirU.i  ? 

nil.  AIR 

FOR  CL 

:  ,  i  j 

Fall 

r  ;i  i  1 

1  <\i-  1  80 

st o',  st ica  1 1  y 

’  /  i.j 

*  60 

change 

Sign  if  leant 

% 

_ - _ _ 

% 

Have  Seen/Heard  Advertising 

6b  .0 

bb .  b 

+0 .  b 

No 

Teaching/learning  a  trade 

/./ 

6 .  h 

+0.8 

No 

Equipment  without  men 

4.8 

7.9 

+3.1 

Yes-hiqher 

Men  with  equipment 

7 .  /: 

6.4 

-1.3 

No 

Want  you  to  joi r, /enlist 

b.  6 

6.4 

+0.8 

No 

Best  service/praised  service 

3.1 

S 

+  3.7 

Yes-hiqher 

Variety  of  jobs 

3. 6 

b.l 

"l.b 

No 

Educational  benefits 

b  .4 

4.6 

-0.8 

No 

Opportunities 

b.  1 

3.9 

-3.2 

Yes-lower 

Travel /see  the  country/world 

3.9 

3.8 

-1.1 

No 

Good  pay/ good  starting  pay 

/.  9 

1.8 

-1.1 

No 

Men  in  uniform 

1.0 

l.b 

+0.5 

No 

Slogans  (e.g.,  Fly  with  the 

Mir  Force) 

1.9 

1.3 

-0.6 

No 

Adventure 

1 .  b 

1.1 

-0.4 

No 

Men  in  training 

1.0 

1.1 

+0.1 

No 

Fun/recreat i on 

O.b 

0.7 

+0.1 

No 

Men  with  flag 

0.  1 

— 

-0.1 

No 

other  benefits  (e  g.,  hi  alth) 

3.0 

1.4 

-0.6 

No 

Uther  miscellaneous  men- ions 

b.y 

6.9 

— 

No 

don’t  recall  content 

38.9 

37.4 

-l.b 

No 

nave  Not  Seen/Heard  Advertising 

3b.  0 

34.5 

-O.b 

No 

Base:*  (99'  i  (1003) 

source:  Question  ba 

*  The  reduced  bases  reflect  the  fact  th«>i.  <>.!<  h  nale  respondent  was  asked 
the  advertising  questiin  for  only  one  o<  : he  tour  military  services,  or 
for  the  joint  advertising. 
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TAbLt  4.4b 

RECALL  OF  ADVERTISING  FOR  THE  ARMY 
MALES 


Have  Seen/Heard  Advertising 
Want  you  to  join/enlist; 

Teachinq/learninq  a  trade 

educational  benefits 

Travel /see  the  country/world 

Variety  of  jobs 

Men  with  equipment 

Slogans  (e.g.,  Uncle  Sam 
needs  you) 

Men  in  training 

Opportuni ties 

hen  in  uniform 

Gooa  pay/good  starting  pay 

Adventure 

best  service/praised  service 
Fun/recreation 
Equipment  without  men 
Men  with  guns 

Other  oenefits  (e.g.,  health) 
Other  miscellaneous  mentions 
Don't  recall  content 

have  Not  Seen/Heard  Advertis  i rig 


Fall 

'70 

Fall 

‘80 

Fall 

1  79-' 80 
Change 

St.  at.  ist  ica  1 1  \ 
Significant 

% 

% 

% 

78.1 

77.3 

-0.8 

TT7 

TO 

+  3.1 

No 

11.4 

12.6 

+  1.2 

Yes-higher 

7.2 

7.6 

+  J.4 

No 

9.1 

6 .  b 

-2 .  b 

No 

6.0 

6.  b 

+0.5 

Yes  - 1 ower 

4.2 

6.1 

+  1.9 

No 

b.  3 

5.3 

_ 

No 

4.3 

4.5 

+0.2 

No 

6.1 

3.9 

-2.2 

No 

1.7 

3.7 

+  2.0 

Yes-  lower 

3.  b 

3. 7 

+0.2 

Yes -higher 

3.6 

3.6 

— 

No 

1.8 

2.3 

+0.5 

No 

1.0 

2.0 

+  1.0 

No 

l.b 

l.b 

— 

No 

0.4 

0.3 

-0.1 

No 

4.0 

2.4 

-1.6 

No 

12.9 

9.5 

-1.4 

No 

23.6 

26.4 

+2.8 

YeS- lower 

Y  t  1  i . ;  i  j !  1 1  r 

21.9 

22.7 

+0.8 

No 

Base:*  (10/'.)  <1029) 

Source:  question  ba 

*  The  reduced  bases  reflect  the  fact  that  h  mule  re+pot..:*  nt  a 
the  advertising  question  for  only  one  ot  th.  four  military  ■  •  e 
tor  tnc  joint  advertising. 


RECALL  i  t-  /,uVtKnSlN(j  F  UK  Tilt. 

MARINE 

CORPS 

Malls 

f 1 1 

■  /g 

Fall 

'80 

F  n  ;  i 

' 79- ' 60 

Ch  ariqe 

'3  tically 

:■  uit:  1 1  leant 

nave  Seen/HearJ  Advertising 

% 

b9.b 

% 

70.4 

% 

+0.8 

N  0 

Slogans  (e.a.,  The  few.  The 
proud.  The  Marines.) 

15.8 

15.6 

-0.2 

No 

want  you  to  join/enlist 

5.4 

7.3 

+  1.9 

No 

Teaching/learning  a  trade 

b.  1 

7.3 

+  1.2 

No 

Men  in  uniform 

5.1 

6 . 6 

+  1.5 

No 

Men  in  training 

b .  1 

3.4 

.1 

Yes-lower 

Educational  benefits 

4.0 

3.0 

-1.0 

No 

Variety  of  jobs 

3.  1 

2.9 

-0.2 

No 

Opportunities 

4.4 

2.9 

-1.5 

No 

Men  with  equipment 

2.7 

2.8 

+0 . 1 

No 

Travel/see  the  country/wor Id 

5.7 

1.9 

-3.8 

Yes -lower 

best  service/praised  service 

1.2 

1.7 

+0 . 5 

No 

f  uri/recreat  ion 

0.9 

1.7 

+0.8 

No 

hood  pay/ good  starting  pay 

2.0 

1.5 

-0.5 

No 

Adventure 

1.9 

1.4 

-0.5 

No 

Equipment  without  men 

1.6 

0.9 

-0.7 

No 

Men  with  guris 

0.2 

0.6 

+  0.4 

No 

Men  with  flaq 

0.6 

0.2 

-0.4 

No 

Other  benefits  (e.q.,  heal  in) 

1.9 

0.9 

-1.0 

No 

other  miscellaneous  mentions 

9.2 

6.  1 

-3.1 

Yes -lower 

don  1 1.  i  ec  a  1  1  content 

23.6 

29.5 

+  5.9 

Yes-higher 

have  let  Seen/heard  Advertising 

30.4 

29.  u 

- 1 1 .  ;■ , 

No 

ease : * 

(1007) 

(1084) 

■  Hirer:  ljuistion  ‘>rt 

The  -educf  (I  base,  refl  -ct.  the  fact  that  ■  h  ;■  ile  respond,  ni  r,  ask*'  i 
the  advert  ising  piesti  in  for  only  not  ■  •  no  f.  ur  n  i  |  i  t  ■ '  ■  nos, 

for  I. fie  jf  int  advertising. 
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table:  4.40 

RECALL  UF  aDVEkT IS  I Nb  FOR  THE  NAV 

males 


Have  Seen/Heard  Advertising 
Adventure 

Travel/see  the  country/ wor Id 

want  you  to  join/enlist 

Teachi ng/ learn ing  a  trade 

Men  with  equipment 

Equipment  witnout  men 

Variety  of  jobs 

Opportunities 

Educational  benefits 

Fun/recreation 

Hen  in  uniform 

Good  pay/good  starting  pay 

Best  service/praised  service 

Men  in  training 

Slogans  (e.g.,  The  Navy  makes 
boys  into  men) 

Men  with  flag 

Men  with  guns 

Other  benefits  (e.g.,  health) 

Other  miscellaneous  mentions 
Don't  recall  content 

Have  wot  Seen/Hearo  Adver t i s i ng 

Base: * 

Source:  question  ba 

*  The  reouced  bases  reflect  the  fact  tn 
the  advertising  question  for  only  ora¬ 
tor  the  joint  advertising. 


Fall 

'79 

Fal  1 
‘BO 

Fall 
' 79- 1 80 
Ch anqe 

Statistic,  all 

S i gn if  n  ant. 

/c 

% 

73.7 

70.4 

-3.3 

Yes 

13.3 

11.2 

-2.1 

No 

lb.  9 

9.7 

-7.2 

Yes  -  lower 

7.  b 

7.8 

+0.2 

‘JO 

U.l 

7.8 

-0. 3 

No 

7.7 

5.7 

-2.0 

No 

b.  5 

5.4 

-1  .  1 

No 

3.5 

A  .0 

+0 . 5 

No 

4.  A 

2.5 

-1.9 

Yes -lower 

5.0 

2.4 

-2.0 

Yes- lower 

1.3 

2.0 

+0.7 

No 

3.1 

1.7 

-0.4 

No 

2.5 

1.5 

-1.0 

No 

0.2 

1.4 

+  1.2 

i>Jo 

1.8 

1.2 

-O.b 

No 

0.  3 

0.4 

+0 .  1 

No 

D.l 

0.2 

+0.1 

No 

u.  1 

0.  2 

+0 .  1 

No 

2.2 

i; .  y 

-1.3 

No 

/  '* . 

+  5 . 0 

Yes -h  i glier 

2n .  5 

2 9  . 

f 

V  t  V. 

■  1  ' 


it  ■  ■  ■  I  h  '  ;  I  ;  ,  '  .  !,  I 

,H  '  ‘  ill  •  >.  Kin  -  ,  .1' 


ktCAl.j 


h  Ok  '  ■:  I: 


or 


nave  been/Htard  Advertising 
i-k  n  r.  ion  all /several  services 
Teach  inq/ learning  a  trade 
want  you  to  join/enl  ist 
loucational  benefits 
Uppor tun i t ies 
Men  in  uniform 
I  ravel /see  the  country/ wor la 
Iqmpment  without  men 
M venture 

Men  with  equipment 

Oood  pay/good  starting  pay 

Men  in  training 

Slogans  (e.g.,  Navy  makes 
boys  into  men) 

other  miscellaneous  merit,  ions 
oon't  recall  content 

have  Not.  Seen/ileard  novel  !  1  s  i nrj 


1  /-j 


£. 

.  U 

b  /  .0 

+ : . .  b 

».;S  - ! ,  ■ 

.  4 

1 

1  'J 

V  b  ■  -  -  r  i  >  i :  i .  t  ■  r 

y.  / 

13 .  n 

+4.  / 

Yes-h. 

/ .  3 

u .  a 

+  3.1 

\iO 

b .  9 

4 . 3 

•  .  b 

Y(;S-  1  ■  J  WS  ' '  ’ 

i .  y 

4.  1 

+3 . 

Yes  -h  iqt'i'.  r 

7.3 

J  .  •- 

Yes  -  lower' 

1.1 

3.  3 

re  .  k 

Ye-,  -h  i  qher 

it  .  . 

•4  ,  i  / 

3.3 

-.7 

1  i.’ ! 

4 . 4 

?  .  K 

-  i .  6 

No 

3.1 

3.  1 

-1.0 

No 

2.0 

2 .  0 

— 

No 

h . 

1 

X  .  «  ■ 

-  b .  (j 

Yes  -  1  o'.vor 

y.i 

lii.7 

+  1.4 

No 

1  y . 

33.7 

+3.9 

Yes  -ti  i  gher 

31  Ui 

a  3 .4 

-  1j  .  h 

Yes  -  1  ( iW or 

i  ‘  ■.  J  i  * . 

’■  oil r  i  >  ■  :  l.i!i>  ,  t.  i  oil  1  <■ 1 

*  l!it:  r  ■ " ; i ji  ‘  ■  )  I m s -  ■  i  •  r  lift  *  > i <  •  !  1  ' 1  0  ■  i 

tin*  .invert  is  i  ii  1 1  ijin  s  t  i.in  t  i  •>  ii  ,  ■■■!'•■  1  •  ■  ‘  .  r 

1  i ;  r '  the  pi  i  ri  t  ad  •.<  r t,  t  s  :  nq  . 
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Fall-to-Fall  recall  of  Army  advertising  also  re¬ 
mained  stable  at  about  77^78%.  The  two  themes 
mentioned  most  often  in  the  Fall  1980  survey 
were  the  challenge  to  join  or  enlist  (reported 
by  13.8%) ,  and  the  opportunity  to  teach  or 
learn  a  trade  (mentioned  by  12.6.'.)  .  These  were 
also  the  two  leaders  one  year  earl ior. 

There  were  four  statistically  significant  change 
in  Fall-to-Fall  recall  of  specific  copy:  the 

message  to  join/eniist  was  up  3.  :  percent  ace 
points;  the  chance  to  travel/see  the  count i y/ 
world  was  down  by  2.6  percentage  point  s;  g<  nerul 
reference  to  "opportunities"  dec  inod  2.2  per¬ 
centage  points;  and  the  image  of  men  in  uniform 
increased  by  2.0  percentage  points. 


Marine  Corps  advertising  was  familiar  to  7  out 
of  10  respondents  --  no  significant  change  from 
one  year  before.  While  overall  recall  was 
stable,  the  percentage  of  those  who  had  seen  or 
heard  Marine  Corps  advertising,  but  could  not 
remember  any  of  the  content  increased  by  almost 
6.0  percentage  points.  The  dominant  perceived 
motif  of  the  Marine  campaign  remained  slogans 
like  "The  few,  the  proud,  the  Marine's,"  with 
15.6%  of  those  interviewed  referring  to  such 
slogans . 

The  two  significant  Fall-to-Fall  changes  in  re¬ 
call  of  specific  copy  points  were  messages  about 
travel  (down  by  3.8  percentage  points) ,  and 
images  of  men  in  training,  which  declined  2.7 
percentage  points. 
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4.  As  observed  above,  overall  recall  of  Navy 
advertising  was  the  only  one  to  decline 
significantly  over  the  one-year  period,  down 
3.3  percentage  points  to  70.4  %  overall  who 
had  seen  or  heard  some  of  the  Navy  campaign. 

An  additional  negative  trend  was  the  5.6  per¬ 
centage  point  increase  in  respondents  not 
able  to  recall  any  content  of  Navy  adver¬ 
tising.  Of  those  who  did  have  specific 
memories  of  it,  "adventure"  was  the  message 
recalled  most  often  (11.2%) .  The  chance  to 
travel  or  see  the  country/world  placed 
second  with  9.7%. 

Significant  Fall-to-Fall  changes  occurred  in 
the  "travel"  message,  down  sharply  by  7.2 
percentage  points  and  the  chance  to  receive 
education  benefits  from  service  in  the  Navy, 
which  declined  by  2.6  percentage  points. 

5.  The  Joint  Services^  campaign  showed  by  far 
the  most  successful  change  in  the  past  year, 
with  a  5.6  percentage  point  increase  in 
awareness.  Despite  the  impressive  performance 
in  overall  recall,  the  proportion  not  able  to 
mention  specific  content  of  the  advertising 
also  increased  by  several  percentage  points. 
The  most  often  mentioned  copy  point  in  Fall 
1980  was  reference  to  multiple  services 
(13.7%);  this  represents  a  strong  annual 
increment  of  9.3  percentage  points. 

Increases  in  recalled  copy  occurred  in  the 
chance  to  teach  or  learn  a  trade  (up  4.2  per¬ 
centage  points)  and  images  of  men  in  uniform 
and  equipment  without  men,  each  up  by  2.2 
percentage  points. 

Other  messages  and  i  mages  also  shaved  sta¬ 
tistically  significant  changes  between  Fall 
1  9  79  and  Fat  1  19  80:  reference  to  slogans 

declined  sharply  fn  :n  6.8?  to  1.8.';  travel 
opportunities  went  down  (by  3.4  percentage 
points),  as  did  "opportunities"  in  general 
(by  2.6  percentage  points). 


Page  157 


Overall  awareness  of  service  advertising 
appears  to  have  reached  a  plateau  after 
steady  growth  over  previous  waves.  At  the 
same  time  for  all  except  the  Air  Force's 
advertising  campaigns  there  was  a  signi¬ 
ficant  decline  in  the  proportion  not  re¬ 
calling  the  content  of  the  copy.  Both 
of  these  findings  are  quite  important, 
and  future  analysis  will  pay  close  attention 
to  determine  whether  these  data  are  simply 
aberrations  or  signal  beginnings  of  trends. 
The  results  could  reflect  "ceiling  effects," 
in  that  advertising  may  have  reached  a 
saturation  point  beyond  which  additional 
gains  in  awareness  and  recall  will  be  ex¬ 
tremely  difficult.  At  present,  though,  it 
is  not  possible  to  know  for  sure. 


Summary  of  the  Fall  1980  Survey: 


Recalled  Most  Often 


•  Teaching/learning  a  trade 

•  Want  you  to  join/enlist 

•  Travel/see  the  country/world 

•  Slogans 

•  Men  with  equipment 

•  Educational  benefits 

•  Adventure 


Showed  Significant  Year- to-Yea r  Increases  in  Feral  1 


•  Teaching/learning  a  trade 

•  Mon  in  uniform 


•  Equipment  withoui.  men 

•  Want  you  to  jo  i  i . m  1  i  s t 

•  Best  servicr/pra  i  :  •  !  set",  r  e 
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Showed  S ignificant  Year-to-Year  Decreases 

•  Opportunities 

•  Travel/see  the  country/world 

•  Other  benefits  (e.g.  health) 

•  Men  in  training 

•  Educational  benefits 

•  Slogans 

Figures  4.1A-4.1D  summarize  the  top  five  copy  points 
across  time  for  each  of  the  four  separate  military  services. 
As  shown  in  both  Table  4.4  and  Figure  4.1A-D,  the  most 
memorable  advertising  messages  have  changed.  Prior  to  the 
Fall  1980  wave  of  interviewing  there  had  been  a  steady  trend 
toward  recall  of  messages  about  teaching/learning  a  trade 
and  about  educational  benefits.  This  upward  progression 
seems  to  have  reached  a  plateau  or  to  have  reversed  in  the 
latest  survey:  witness  the  sharp  decline  from  the  Spring 
figures  for  some  of  the  services. 


,  \  , 


SUMMARY  OF  MOST  MEMORABLt  COPY  POINTS 
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•  Opportunities 

•  Travel/see  the  country /world 

•  Other  benefits  (e.g.  health) 

•  Men  in  training 

•  Educational  benefits 

•  Slogans 


Figures  4.1A-4.1D  summarize  the  top  five  copy  points 
across  time  for  each  of  the  four  separate  military  services. 
As  shown  in  both  Table  4.4  and  Figure  4.1A-D,  the  most 
memorable  advertising  messages  have  changed.  Prior  to  the 
Fall  1980  wave  of  interviewing  there  had  been  a  steady  trend 
toward  recall  of  messages  about  teaching/learning  a  trade 
and  about  educational  benefits.  This  upward  progression 
seems  to  have  reached  a  plateau  or  to  have  reversed  in  the 
latest  survey:  witness  the  sharp  decline  from  the  Spring 
figures  for  some  of  the  services. 


Page  159 


cr- 

r*> 


lo 


00 

lO 


cr  cr> 
c  c  a> 

•—  •»-  TD 
r  c 
u  i_  s- 

<0  H5  4-> 

qj  a> 

► —  r~  to 


cr>  cr* 
c  c  a» 
■—  •—  a 
r  c  -o 
u  u  i- 

TO  TO  4-> 
<U  Qj 
♦—  *—  TO 


CT  CT* 

3  C  QJ 

r-  -r-  -O 

r  c  fl 
u  w  u 

TO  TO  *- 

a»  qj 
h—  • —  to 


>»  c 
Q.  CL  *- 
o  o  o 
h-  u>  a. 


^  L 

qj  t-  qj 
co  a.  (/i 


xr 

xj 

* — 1 

1 — . 

O 

oo 

JO 

00 

X> 

o 

■*-» 

c 

TO 

4-> 

i/i 

~  s 

c 

4-> 

•*— 

o 

»/> 

CT> 

cr. 

X  c 

3 

c 

O 

4-> 

C 

c 

QJ 

*~i  Qj 

2, 

c 

QJ 

4-J 

•  r- 

TO 

QJ 

e  3 

O 

TO 

*4- 

X 

c 

TO 

3C  Cl 

CL  c 

*■— • 

<J 

qj 

o 

L. 

l_ 

•  r— 

4-> 

C 

« — ' 

3 

c 

TO 

TO 

4-1 

3  3 

c 

3  +j 

T? 

QJ 

QJ 

QJ 

Qj  CT 

TO 

o 

cr  -r- 

LU 

XI 

►— 

*■“ 

to 

s:  qj 

•n 

uj  2 

r^. 

c-. 

sO 

*? 

r>» 

lO 

lO 

lO 

on 

QJ 

O  4-1 

4-1  l/l 

TO 

4~> 

4~> 

C 

■  r— 

x 

3 

cr 

O) 

3  «— 

o 

C 

4-> 

a> 

c 

c 

QJ 

O  C 

4-1 

3 

CO 

& 

•r- 

■*3 

>i  QJ 

4-> 

■i— 

4-> 

cr* 

2 

X 

c 

TO 

TO 

L»- 

i_ 

cr* 

u 

i- 

t- 

4->  C 

<_J 

QJ 

o 

c 

3 

TO 

TO 

4-> 

C  •«- 

3 

C 

Q. 

4 

cr 

QJ 

QJ 

TO  o 

TC 

OJ 

CL 

a> 

h- 

' 

to 

■'") 

u  • 

JO 

O 

o 

O 

CO 

JO 

X 

sO 

LO 

^ T 

XT 

TO  *0  •*-> 

<u  a> 

I —  ' —  TO 


sO 

— • 

X 

cr 

CO 

O' 

X 

<r 

•r 

0J 

QJ 

c 

O  4J 

o 

<U 

-4-> 

*«— 

4-> 

4-j  E 

*■> 

•i— 

> 

•r- 

c 

X 

c 

3  *— 

i- 

c 

QJ  4-1 

4-> 

QJ 

O  C 

OJ 

TO  QJ 

3 

r^- 

E  3 

P= 

>i  QJ 

LH 

QJ  U 

4-1 

jO 

O.  O 

* 

cx 

i/l  -«- 

U 

X 

•«-  X 

4— *  3 

4-» 

•*“  > 

o 

3  4-* 

c 

3 

C  •— 

1/ 

iT3  V- 

CL 

CT't- 

QJ 

cr 

•c  o 

OJ 

0-  QJ 

O- 

UJ  X 

2Z 

QJ 

-*:  •'-> 

CO 

Q.  v0 

o 

CO 

lO 

CVJ 

lO 

w~4 

a> 

r^. 

LO 

^r 

c 

QJ 

QJ 

4-> 

♦j  E 

OJ 

4—1 

x  c 

cr  cr 

c 

t/> 

c 

«-H 

4—'  QJ 

3  3 

OJ 

QJ  4-1 

■ 

3 

>,  j> 

cr* 

•r—  C 

■f—  ■»— 

■o 

=  3 

• — 

O 

4— >  X 

CNJ 

s  a. 

X  C 

«TJ 

a.  o 

0J 

o  TO 

QJ  O 

t — 4 

u  c 

L. 

••-  x 

> 

•*“ 

' — - 

C  3 

<0  ro 

4-1 

3  4-» 

<o 

QJ  U 

V- 

oi  cr 

Qj  QJ 

CT  r- 

L_ 

X  o 

tJ  <4- 

i:  qj 

►—  »— 

tO 

UJ  ? 

h- 

-*->  X 

>  o 

«sr 

X 

CO 

o 

00 

vd 

X 

•  o 

LO 

•  _fc  ,■  *  ’  •  *  . 


Page  163 


4.3  Recognition  of  Service  Advertising  Slogans 

Slogans  have  long  been  an  integral  part  of  service 
advertising,  especially  for  the  Marine  Corps.  Since  slm  ms 
always  have  been  an  effective  means  of  gener.it  inn  and  snstainm 
"brand  awareness,"  tracking  the  recognition  of  soiviee  idvot- 
tising  slogans  is  thus  another  means  of  asses  sine;  its 
effectiveness  in  the  services’  recruiting  efforts.  beginning 
in  the  Fall  1979  wave,  respondents  were  asked  to  associ  ite 
service  slogans  with  their  correct  advertising  coerce. 

In  the  Fall  1980  wave,  as  in  the  Fall  1979  and  Spring 
1980  surveys,  respondents  were  read  a  series  of  slogans  cur¬ 
rently  used  or  used  in  the  recent  past  in  service  advertising, 
and  asked  to  name  the  correct  source  of  each  slogan.  Table's 
4.5  and  4.6  summarize  the  data.  The  correct  responses  have 
been  circled  to  facilitate  interpretation.  No  statistical 
significance  is  implied  by  this  notation.  Tie  following 
conclusions  can  be  drawn  from  the  table: 


1.  "Join  the  people  who 1 ve  joined  the  (Army) 
and  "The  few,  the  proud,  the  (Marines)'." 
were  correctly  identified  most  often. 

2.  The  following  sloqans  generated  some  con¬ 
fusion:  "This  is  the  (Army)."  "The  (Navy). 

It's  not  just  a  job.  It’s  an  adventure," 
and  "Maybe  you  can  or.*'*  of  us  ("trine 
Coips).”  Mot  cover,  -spondents  writ:  as 
likely  to  associate  (Air  Force),  A  grta' 
way  of  life,"  with  i.  Arm/  as  t  h<  y  w  ore 

to  name  the  Air  Fot  ■  . 

3.  Only  ono-in-cight  respondents  c  aid  ct"i  ■ '  t  la 
associate  the  Jo  in  i  nervier-  slogans  with  *  ' " ' 
correct  pom  ce .  Ti  :s  i r.  about  f  go  ■  nr-  is 

in  the  l  as’  ,m  .  aons!'  1 :  ,  f ) ’ ) »  '  ■> 

year  befoie  (Fall  ,  >79). 


I’nqe  164 


TABLE  4 . 5 


RECOGNITION  OF  SERVICE  AUVER F IS  1  NO  SLOGAN 


MALES 


Associate  Slogan  with  This  Advertising  Source 


Air  Marine  Joint 

Army  Force  Navy  Corps  Adve rt i s i n  g 


S loqan 


"Tliis  is  the  _ 

"Join  the  people  who've 
joined  the _ . " 

" _ .  A  great  way 

ofTTfe." 

"  It's  not  just 

a  job .  It's  an 
adventure . " 

"The  few.  The  prouc. 
The 


SO.  7)  9.1  17. S 


7b. 6  6.2 


28.2  29.0)  20.4 


33.4  9.1  39.1  10.5 


5.3  3.7 


4.1  81.4 


"Maybe  you  can  be  one 
of  us." 


9.9  14.3  13.1  43.6 


"A  chance  to  serve,  a 
chance  to  learn." 

"It's  a  great  place 
to  start." 


3J.3  19.4  17.1 


34.7  17.5  16.2 


Base:  All  Male  Respondents 
Source:  Question  7 

Circled  percentages  represent  male  respondents  who  r-jrreitly  identified 
the  slogan. 


TAbLt.  4.6 


COkRLCT  ASSOC  I A  T I  UN  OF  StRVICE  ADVERTISING  SLObANS 
fall  i y 7y  vs.  fall  19su 

Males 

Percent  of  Respondents  Who  Correctly 


Fa  I  I 
■79 

Slogan  % 


"This  is  the 

37.  b 

"Join  the 
joined  the 

people  who've 

II 

80.3 

II 

_.  A  great  way 

of  life." 

23.4 

II 

a  j ob .  It 

It's  not  just 
's  an  adventure." 

47.2 

"The  few. 
Tne 

The  proud. 

II 

67 . 3 

"Maybe  you 
of  us." 

can  be  one 

35.2 

"A  chance 
chance  to 

to  serve,  a 
learn . " 

0.0 

"It's  a  great  place 
to  start." 

7.6 

Associate  Slogan  w  ith  Service 


Fall 

’bO 

Fall  '70- 
Fall  1  80 
Change 

Statistically 

Significant 

/o 

50. 7 

% 

+  13.1 

Yes -higher 

75.6 

-4.7 

Yes- lower 

29.0 

+5. 6 

Yes -h i gher 

39.1 

-b.l 

Yes-lower 

81.4 

+  14.1 

Yes -h i gher 

4.5.6 

+8 . 4 

Yus  -ti  l  gher 

12.4 

+4 . 4 

Yes -h i gher 

i  . . 

+  5 . 0 

Ye  ,  -!■  i  'Put' 

base:  All  Male  Kesponaents 


Source : 


Question  7 


KNOWLEDGE  OF  FINANCIAL  BENEFITS 
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SECTION  V 

Knowledge  of  Financial  Benefits 

Presumably,  the  decision  whether  to  enlist  involves 
a  consideration  of  the  economic  aspects  of  military  service. 
The  importance  that  both  propensity  groups  attach  to  "good 
income"  as  a  job  attribute  (see  Section  III)  supports  this 
idea.  Accordingly,  the  use  of  financial  benefits  has  been 
an  integral  component  of  recruiting  strategies.  Edu¬ 
cational  assistance,  cash  bonuses,  and  pay  have  been  the 
subject  of  close  examination  by  DOD  and  the  services.  In 
recent  years  efforts  have  been  undertaken  to  modify  these 
benefits,  communicate  their  existence,  as  well  as  to  test 
the  effectiveness  of  different  offerings.  The  Youth 
Attitude  Tracking  Study  and  other  research  studies  have 
served  as  vehicles  for  evaluating  these  marketing  efforts. 

In  earlier  wa'es  (Fall  1978,  Fall  1979,  Spring  1980) 
of  this  study,  respondents  were  asked  the  extent  to  which 
they  would  be  more  likely  to  consider  joining  one  of  the 
active  duty  military  services  given  the  availability  of  a 
particular  incentive.  Respondents  reacted  to  various 
modifications  in  such  benefits  as  pay  and  educational 
assistance.  This  provided  feedback  on  the  relative  po¬ 
tential  effectiveness  of  different  financial  incentives. 
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In  the  Fall  1980  wave  the  focus  of  questioning  was 
on  individuals'  knowledge  of  the  following: 

•  Educational  assistance 

•  Starting  pay  for  enlisted  personnel 

•  Cash  bonuses  for  enlisting 

These  questions  provide  information  about  target 
market  youth's  level  of  awareness  of  these  benefits.  The 
information  obtained  in  previous  waves  and  in  the  current 
wave  provide  DOD  and  the  services  with  guidance  for  re¬ 
cruiting  strategy  development. 


A  discussion  of  the  Fall  1980  findings  follows. 
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5.1  Knowledge  of  Educational  Assistance 

Respondents  were  asked  two  questions  regarding  their 
knowledge  of  educational  assistance.  The  questions  were 
as  fol lows : 


•  Do  you  think  the  military  services  offer 
financial  support  for  schooling  after  you 
leave  the  service? 

•  The  military  services  do  offer  financial 
support  for  schooling  after  you  leave  the 
service.  I'd  like  to  find  out  what  kinds 
of  educational  assistance  you  think  the 
military  offers.  As  I  read  a  series  of 
questions  about  what  the  military  may  or 
may  not  offer,  please  tell  me  "Yes"  if 
you  think  it  is  true  of  the  military  and 
"No"  if  you  think  it  is  not. 

The  data  are  summarized  in  Tables  5.1-5. 2.  The 
following  conclusions  can  be  drawn: 

1.  Not  shown  in  the  table  is  the  finding  that 
83.0%  of  all  respondents  know  that  the  services 
offer  post-service  educational  assistance. 

This  figure  is  comparable  to  fiqures  re¬ 
corded  in  recent  waves  of  the  study  (Fall 

1979  -  84.5%,  Spring  1980  -  85.9%).  The 
two  propensity  groups  differ  significantly 
on  this  measure,  although  the  levels  of 
knowledge  for  both  groups  are  quite  high 
(Positive  Propensity  -  85.0%,  Negative 
Propensity  -  82.1%) 

2.  As  shown  in  the  table,  approximately  three 
out  of  four  respondents  knew  that  educational 
assistance  can  be  used  for  t rado/vocat iona l 
school  and  that  there  is  a  limit  as  to  how 
much  tuition  the  military  will  pay.  Be¬ 
yond  these  two  characteristics  of  educational 
assistance,  the  levels  of  knowledge  are  rela¬ 
tive!'  low. 
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ThBLP  b.l 

KNOWLEDGE  UP  tUULA T10NAL  ASSISTAhCt 
MALtS 


Know  the  following  is  true 

Can  use  for  trade/vocational  school 

There  is  a  limit  on  tuition 

Have  to  contribute  from 
paycheck  to  get  benefits 


Know  the  following  is  false 

If  re-enlist  and  don't  go  to 
school,  can  receive  benefits 

v  •••  • 

in  one  cash  payment 

38.3 

All  services  otter  same  benefits 

40.3 

Benefits  transferable  to 
spouse/chi loren 

33.5 

- 

Can  receive  monthly  living 
expenses  while  in  school 

22.7 

- 

Receive  more  if  married 

21.1 

Base:  All  Male  Respondents 

Source:  Question  lob 

Percentage  of  respondents  who  Give  correct  answer. 


Fall 

'fcO 

Tjf 

77.0 
7u.  3 

33. 3 


TABLE  5.2 


KNOWLEDGE  OF  tDUCATIONAL  ASSISTANCE 
MALES 


Positive 

Negative 

Statistical  1; 

Propensity 

Propensity 

Significant 

X* 

%* 

Know  the  following  is  true 

Can  use  for  trade/vocational  school 

81.8 

75.0 

Yes-higher 

There  is  a  limit  on  tuition 

71.4 

70.2 

No 

Have  to  contribute  from 
paycheck  to  get  benefits 

37.3 

31.8 

Yes-higher 

Know  the  following  is  false 

If  re-enlist  and  don't  no  to 
school,  can  receive  benefits 


in  one  cash  payment 

59.9 

58.2 

No 

All  services  offer  same  benefits 

53.3 

44.0 

Yes-higher 

Benefits  transferable  to 
spouse/chi  ldreri 

3b.  b 

35.4 

No 

Can  receive  monthly  living 
expenses  while  in  school 

22.4 

23.1 

No 

Receive  more  if  married 

22.7 

20.7 

No 

(1534)  (3474) 

who  give  correct  answer. 


Base: 

Source:  Question  lbb 
♦Percentage  of  respondents 
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3.  Table  5.2  reveals  that  positive  and  negative 
propensity  youth  differed  on  three  of  the 
characteristics.  Specifically,  positive 
propensity  males  were  more  likely  than  others 
to  know  that  educational  assistance  can  be 
used  for  trade  or  vocational  school,  that 
there  are  differences  across  the  services 
with  respect  to  educational  benefits  offered, 
and  that  benefits  can  only  be  received  with 
paycheck  contributions.  Not  showi  in  the 
table  are  the  percentages  of  youn  j  men  who 
answered  "don't  know"  to  each  iten.  Two 
items  —  "benefits  transferable  to  spouse/ 
children"  and  "if  re-enlist  and  don't  go  to 
school,  can  receive  benefits  in  one  cash 
payment"  —  elicited  the  most  uncertainty; 
28.3%  and  22.9%,  respectively.  With  respect 
to  the  other  items,  the  percentage  of  re¬ 
spondents  who  answered  "don't  know"  ranged 
from  13.1%  to  18.4%.  In  general,  negative 
propensity  men  were  more  likely  than  others 
to  answer  "don't  know"  to  each  item. 


All  in  all,  these  data  suggest  that  efforts  should  be 
undertaken  to  increase  the  level  of  understanding  of  edu¬ 
cational  assistance  benefits. 
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5.2  Knowledge  of  Starting  Pay 


pay 


Respondents  were  asked  two  questions  about 
for  enlisted  personnel: 


starting 


•  As  far  as  you  know,  what  is  the  starting 
monthly  pay  for  an  enlisted  man  in  the 
military  --  before  taxes  are  deducted? 

•  The  starting  monthly  pay  for  an  enlisted 
man  is  $501.00.  Knowinq  this,  would  you 
be  more  likely,  or  not  to  consider  joining 
one  of  the  active  duty  military  services? 


Tables  5.3  -  5.4  summarize  the  data.  The  following 
can  be  drawn  from  the  tables. 


1.  The  average  estimate  of  starting  monthly  pay 
was  only  $315;  nearly  $200  below  the  actual 
figure  ($501).  Only  one-in-seven  respondents 
were  able  to  guess  within  plus  or  minus  $75 
of  the  actual  figure.  Over  one-third  of  the 
respondents  believed  starting  monthly  pay  to 
be  as  low  as  under  $75.  Although  not  shown 
in  the  table,  positive  and  negative  pro¬ 
pensity  youth  gave  fairly  similar  estimates. 

The  fact  that  tarqet  market  youth  have  a  poor 
understanding  of  starting  pay  has  been  re¬ 
vealed  in  previous  waves  of  this  study.  The 
Fall  1980  data  suqgest  that  this  lack  of 
understanding  has  worsened.  A  point  of  interest 
is  the  fact  that  over  time,  the  average  esti¬ 
mate  of  starting  pay  has  tended  to  decrease, 
while  actual  starting  pay  has  increased. 

2.  After  being  told  that  the  actual  monthly 

starting  pay  was  $50  1,  22.7',  of  the  respondents 

said  that  they  would  be  more  likely  to  consider 
joining  the  military.  Among  these  people,  the 
typical  response  was  that  they  would  be  only 
"somewhat  more  likely"  to  consider  enlisting. 
Althouqh  not  shown  in  the  table,  positive 
propensity  men  responded  more  favorably  to 

the  knowledge  of  actual  starting  pay  than  did 
others.  The  pattern  of  these  data  have  n  t 
changed  over  time. 
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TABLE  5.3 

KNOWLEDGE  OF  STARTING  PAY 
KALES 


Give  this  estimate 

5 74  or  less 

575  -  5l 74 
$175  -  5274 
5275  -  5374 
5375  -  5474 
5475  -  $574 
$575  -  $674 
$675  -  5774 
$775  or  more 


Average:  $315 


base:  A1 I  Male  Respondents 
Source:  Question  15a 


Page  176 


TABLE  6.4 

LI  FECI  UE  UikkLNT  MONTHLY  STARTING  PAY 
UN  LIKELIHOOD  OF  ENLISTING 

MALES 

Fal  1 
1  BO 

% 

Fiore  likely  to  consider  joining  22 . 7 

Much  more  likely  6.6 

Somewhat  more  likely  10.2 

Just  a  little  more  likely  7.0 

■'lot  more  likely  to  consider  joining  71.0 

Don't  know  6.3 

Average*  1.47 

base:  All  Male  Respondents 

Source:  Question  16b 

*  Mean  scale  value  shown 

Scale  Value:  4  =  Much  more  likely 

3  =  Somewhat  more  likely 
2  =  Just  a  little  more  likely 
1  -  Not  more  likely 

Therefore,  larger  values  indicate  greater  perceived 
1 ikel ihood. 
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5.3  Knowledge  of  Enlistment  Cash  Bonus 


Respondents  were  asked  two  questions  regan  ing  en¬ 
listment  cash  bonuses.  The  questions  were  as  follows: 


•  As  far  as  you  know,  do  the  militaiy  services 
offer  individuals  a  cash  bonus  for  enlisting? 

•  (If  "yes")  How  much  is  this  bonus?  Even  if 
you  aren't  sure,  please  give  me  your  best 
guess . 


Table  5.5  summarizes  the  data.  The  following  con¬ 
clusions  can  be  drawn: 


1.  Only  38.5%  of  the  total  sample  knew  that  the 
military  offers  enlistment  cash  bonuses.  One- 
half  thought  that  this  was  not  the  case  and 
one-in-ten  young  men  indicated  that  they  did 
not  know.  Although  the  difference  is  rela¬ 
tively  small,  positive  propensity  men  (41.2%) 
were  significantly  more  likely  than  negative 
propensity  ment  (37.5%)  to  be  aware  of  the 
fact  that  the  services  offer  cash  bonuses  for 
enlisting.  This  relatively  low  level  of 
awareness  is  consistent  with  past  waves. 

2.  Among  respondents  who  knew  about  cash  bonuses, 
the  averaqe  estimate  given  was  $1,225.  However, 
one-in-four  men  could  not  venture  a  guess. 


The  data  suggest  that  the  services  could  do  more  to 
augment  awareness  of  enlistment  rash  bonuses,  if  this  bene¬ 
fit  is  to  realize  its  full  potential  as  a  root ui ting  tactic. 
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TABLE  b.5 

KNUWLEDGt  UK  ENLISTMENT  CASH  BONUS 
MALES 


Fall 

*bu 

% 

be  I ieve  mi  1 i tary 

offers  cash  bonus  38 . 5 

Less  than  SbUU  24.4 

SbUU  -  5999  12.4 

Sl.UOO  -  SI, 499  13.0 

SI, SOU  -  SI, 999  8.6 

Sr, OUO  -  SB, 499  6.1 

$2 , bUU  -  SB, 999  1.8 

S3,0U0  or  more  6.9 

Don’t  know  amount  26.6 

Oo  not  believe  military 

offers  cash  bonus  51.9 


Uo  not  know  if  military 

offers  cash  bonu  ,  9.6 


Average:  Si, 22b 


base:  All  Male  Respondents 
Source:  question  14a,  14b 
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SECTION  VI 

PERCEPTIONS  AND  ATTITUDES 
TOWARD  DRAFT  REGISTRATION 
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SECTION  VI 

Perceptions  ano  Attitudes  Toward  Draft  Registration 


Debate  continues  over  how  to  best  fill  the  country's 
military  manpower  needs.  The  present  program  of  an  all¬ 
volunteer  service  has  come  under  criticism  because  of  fear 
that  it  leads  t<.  an  "inegalitarian,"  disproportionately 
minority  (especially  black)  combat  corps,  and  because  some 
allege  it  has  not  attracted  enough  qualified  personnel, 
leaving  the  nation  ill-prepared  to  meet  future  contingencies. 

These  and  other  considerations  have  lead  to  an  in¬ 
creasing  amount  of  discussion  about  advance  preparedness. 

Last  year,  in  response,  Congress  authorized  registration 
in  case  a  future  need  arises  to  reinstate  the  draft. 

Since  registration  is  cent r  ovorsi a  1  --  at  least  among) 
certain  groups  --  it  is  important  to  regularly  monitor 
sentiment,  on  the  issue  among  those  who  are  or  may  be 
directly  affected. 
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Since  the  Spring  of  1979  (which  was  before  resumption  of 
registration) ,  this  study  has  asked  questions  of  target  market 
youth  about  their  perceived  need  for  draft  registration,  their 
attitude  toward  having  to  register,  and  the  estimated  impact  regis¬ 
tration  might  have  on  their  enlistment  intentions.  As  regis¬ 
tration  is  now  a  reality,  some  of  the  questions  had  to  be  rewritten 
from  the  hypothetical  to  reflect  this  change.  Also,  three  new 
questions  on  the  topic  were  added:  1.  Whether  or  not  the  respon¬ 
dent  had  to  register,  2.  Whether  or  not  at  the  time  of  registra¬ 
tion  he  requested  information  about  enlistment,  and  3.  His  atti¬ 
tude  toward  requiring  a  mental  and  physical  examination  as  part  of 
the  registration  process.  An  analysis  of  the  data  follows. 
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6.1  Perceived  Need  for  Draft  Registration 

In  the  Spring  1979  wave,  the  Spring  1980  wave,  and  again 
this  past  Fall  (1980),  respondents  were  asked  whether  or  not 
they  agreed  that  draft  registration  is  necessary  to  provide 
the  country  with  a  strong  defense.  Specif ica 1 ly ,  they  were 
asked  to  indicate  their  level  of  agreement  with  the  following 
statement : 


"Requiring  all  18  and  19  year  old  men  to  register 
for  the  draft  is  necessary  to  provide  a  strong 
defense  for  America." 

In  the  most  recent  survey,  "18  and  19  year  old  men" 
was  substituted  for  "18  and  19  year  oJ.ds,"  which  was  the 
wording  in  the  two  earlier  surveys.  The  alteration  was 
necessary  to  ensure  that  responses  captured  only  attitudes 
toward  registering  men,  rather  than  risk  confusion  with  the 
separate  question  of  whether  or  not  females  should  be  included 
ir)  draft  registration.  This  was  not  a  problem  in  the  earlier 
surveys  because  the  registration  of  young  women  only  recently 
emerged  as  an  issue  of  widespread  salience. 

Table  6.1  shows  a  steady  increase  in  the  percentage 
agreeirg  with  the  statement.  During  the  one  and  one-half 
year  period,  agreement  that  a  strong  defense  requires  a 
draft  jumped  from  less  than  a  majority  to  nearly  two-thirds. 
Moreover,  as  the  scale  averaqe  indicates,  the  intensity  of 
agreement  has  also  increased  as  well,  from  3.16  to  3.75  to 
4.03  in  the  latest  wave.  The  difference  in  each  successive 
poll  compared  to  the  last  are  statistically  significant. 

Examining  the  attitudes  of  key  subgroups.  Table  6.2 
indicates  that  positive  propensity  males  were  especially 
likely  to  agree  with  the  statement.  Negative  propensity 
males  were  somewhat  less  likely  to  agree,  as  were  18  ye-ir  olds, 
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TABLE  b.l 

PERCEIVED  NEED  FOk  DRAFT  REGISTRATION 

"Requiring  all  18  and  19  year  old  men  to  register  for  the 
draft  is  necessary  to  provide  a  strong  defense  for  America 

MALES 


Sprina 

Spring 

'79  ' 

*80 

% 

% 

Agree  with  Statement+ 

44.3 

58.8 

Strongly  agree 

13.0 

21.6 

Generally  agree 

19.9 

25.5 

Agree  just  a  little 

11.4 

11.7 

Disaqree  with  Statement+ 

55.7 

41.2 

Disagree  just  a  little 

9.1 

8.5 

Generally  disagree 

19.4 

13.3 

Strongly  disagree 

27.2 

19.4 

Average* 

3.16 

3.7! 

Base:  All  Male  Respondents 

Source:  Questions  11a,  lib,  and  11c 

*  Mean  scale  values  shown 

Scale  Value:  6  =  Strongly  agree 
5  =  Generally  agree 
4  =  Agree  just  a  little 
3  =  Disagree  just  a  little 
2  *  Generally  disagree 
1  *  Strongly  disagree 

Therefore,  larqer  values  indicate  stronoer 
agreement . 

+  All  wave-to-wave  changes  are  statistically  siqnificant. 


TAHLt  b.2 

PERCEIVED  NEEL)  FOR  DRAFT  REGISTRATION 
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"Requiring  all  18  and  19  year  old  men  to  register  for  the  draft 
is  necessary  to  provide  a  strong  defense  for  America." 

DEMOGRAPHIC  ANALYSIS* 


MALES 


Fall 

Statistical ly 

■80 

Siqnif icant+ 

Total  U.S.  Estimate  ** 

4.03 

Variable  *** 


Positive  propensity 

4.49 

Yes-hiqher 

Negative  propensity 

3.82 

Yes-lower 

lb  years  old 

3.97 

No 

17  years  old 

4.01 

No 

18  years  old 

3.83 

Yes -lower 

19  years  old 

4.12 

No 

20  years  old 

4.08 

No 

21  years  old 

4.18 

No 

10th/ 11th  grade 

4.01 

No 

Senior 

3.96 

Yes-lower 

In  colleqe 

4.02 

No 

High  school  qraduate,  not  in  school 

4.09 

No 

Not  high  school  graduate 

4.01 

No 

High  quality  index 

4.04 

No 

Medium  quality  index 

4.07 

No 

Low  quality  index 

3.92 

No 

White 

4.09 

No 

Black 

3.5b 

Yes -lower 

Other  non-white 

3.97 

No 

Source:  Question  11a,  lib,  and  11c 

*  Mean  scale  values  shown 

Scale  Value:  b  =  Strongly  agree 

5  =  Generally  agree 

4  =  Agree  just  a  little 
3  =  Disagree  just  a  little 
2  =  Generally  disagree 
1  =  Stringly  disagree 

Thereto 'e,  larqer  values  indicate  greater  perceived 
1 ikel ihood. 

**  Base:  All  Male  Respondents 

***  Base:  Appropriate  Male  Respondent  Groups  for  Each  Variable 

+  Statistical  significance  based  on  total  U.S.  estimate  falling  beyond 
the  range  of  two  standard  errors  of  the  individual  variable  estimate. 
Where  statistical  significance  is  indicated,  the  variable  estimate  is 
either  higher  or  lower  than  the  U.S.  average. 
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and  blacks.  The  scale  scores  of  blacks  on  the  statement 
was  the  lowest  of  any  of  the  demographic  subgroups;  yet, 
on  the  average,  they  were  not  in  disagreement.  Relative 
to  the  Spring,  blacks  moved  counter  to  the  general  trend 
of  greater  agreement  with  the  need  for  registration. 
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6.2  At t itudes  Toward  Dra ft  Registration 

Beginning  with  the  Fall  1979  wave,  respondents  were 
asked  how  they  personally  feel  about  18  and  19  year  olds 
being  required  to  register  for  the  draft.  Aqain  the  question 
was  reworded  sliqhtly  in  the  Fall  1980  survey  to  mirror 
reality,  i.e.,  resumption  of  registration.  Table  6.3 
displays  the  proportions  in  favor  and  opposed  to  the 
requirement.  Aqain  the  trend  is  positive  from  the  perspective 
of  support  for  registration  --  46%  favorinq  it  in  the  latest 
survey,  compared  to  36.5%  in  Spring  1980,  and  only  24.5%  in 
the  Fall  1979  survey.  Thus,  support  for  draft  registration 
has  nearly  doubled  in  12  months.  Similarly,  the  percentage 
of  young  men  strongly  against  registration  was  approximate! v 
half  as  large  in  the  Fall  of  1980  as  one  year  earlier,  implying  tha 
notable  changes  have  also  occurred  at  the  extremes  of  the 
scale  —  not  just  in  the  moderate  range.  The  Fall  1980  mean 
scale  score  indicates  that,  for  the  first  time,  the  average 
respondent  is  more  in  favor  than  against  the  requirement. 

Again,  the  positive  propensity  target  group  manifested 
a  much  higher  inclination  to  be  in  favor,  with  the  "negative" 
counterparts  more  likely  to  be  opposed.  (See  Table  6.4) 

Blacks  were,  on  the  average,  more  against  the  draft  regis¬ 
tration  requirement  than  non-blacks.  In  fact,  they  were 
the  only  subgroup  examined  who  were  more  likely  to  be 
against  it  than  for  it.  As  before,  relative  to  Fall  1979, 
the  trend  for  blacks  was  counter  to  the  prevailing  movement. 


Page  187 


TABLE  6.3 

ATTITUDE  TOWARD  DRAFT  REGISTRATION 
MALES 


Fall 

Spring 

'79 

'80 

X 

X 

Strongly  in  favor  of 

it 

7.0 

12.8 

Somewhat  in  favor  of 

it 

17.5 

23.7 

Neither  in  favor  nor 

against  it 

24.2 

23.4 

Somewhat  against  it 

21.2 

18.6 

Strongly  against  it 

30.2 

21.4 

Average* 

2.50 

2.88 

Base:  All  Male  Respondents 

Source:  Question  lid 

*  Mean  scale  value  shown 

Scale  Value:  5  *  Strongly  in  favor  of  it 
4  *  Somewhat  in  favor  of  it 
3  3  Neither  in  favor  nor  against  it 
2  3  Somewhat  against  it 
1  3  Strongly  against  it 

Therefore,  larger  values  indicate  stronger  favor. 


Fall 

'80 

X 

18.6 
27.4 
21.8 
15.9 
lb. 2 

3.16 
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TABLE  6.4 

ATTITUDE  TOWARD  DRAFT  REGISTRATION 
DEMOGRAPHIC  ANALYSIS* 


Total  U.S.  Estimate  ** 


Variable  *** 

Positive  propensity 
Negative  propensity 


MALES 

Fall 

Statistical ly 

*80 

Significant* 

3.16 


3.52 

Yes-hiqher 

2.99 

Yes -lower 

lb  years  old 

17  years  old 

18  years  old 

19  years  old 

20  years  old 

21  years  old 


3.18 

No 

3.16 

No 

3.07 

No 

3.15 

No 

3.11 

No 

3.31 

Yes-higher 

luth/llth  grade 

3.20 

No 

Senior 

3.16 

No 

In  college 

3.13 

No 

high  school  graduate,  not  in  school 

3.18 

No 

Not  high  school  graduate 

3.07 

No 

high  quality  index 
Medium  quality  index 
Low  quality  index 


3.19 

No 

3.19 

No 

3.0b 

No 

White 

Black 

Uther  non-white 


3.22  Yes-higher 
2.73  Yes-lower 
3.02  No 


Source:  Question  lid 

*  Mean  scale  values  shown 

Scale  Value:  5  =  Strongly  in  favor  of  it 

4  =  Somewhat  in  favor  of  it 

3  =  Neither  in  favor  rior  against  it 
2  *  Somewhat  against  it 

1  *  Strongly  aqainst  it 

Therefore,  larger  values  indicate  stronger  favor. 


**  Base:  All  Male  Respondents 

***  Base:  Appropria.e  Male  Respondent  Groups  for  Each  Variable 

+  Statistical  signif  cance  based  on  total  U.S.  estimate  falling  beyond 
the  range  of  two  s  andard  errors  of  the  individual  variable  estimate. 
Where  statistical  significance  is  indicated,  the  variable  estimate  is 
either  higher  nr  lower  than  the  U.S.  average. 
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The  clear  tendency  observed  in  the  direction  of  (1)  ac¬ 
cepting  the  necessity  of  draft  registration  for  a  strong 
defense,  and  (2)  favoring  its  use  if  needed  to  select  males 
for  military  service  may  represent  a  resurgence  of  support 
for  measures  perceived  as  strengthening  the  military.  This 
interpretation  is  consistent  with  the  increased  sentiment  among 
the  general  public  in  the  last  several  years  for  a  stronger 
national  defense,  as  reported  by  many  opinion  polls. 

It  may  also  be,  in  part,  a  response  to  the  pervasive 
reporting  of  the  Iranian  seizure  of  the  American  embassy 
personnel  in  1979,  and  their  subsequent  prolonged  captivity 
as  hostages.  Widely  regarded  as  a  blow  to  national  prestiqe, 
the  events  also  served  for  many  as  an  emotional  symbol  of 
American  weakness  abroad.  It  thus  may  have  contributed 
greatly  toward  sparking  support  for  enhancing  military  capa¬ 
bility.  Some  of  the  observed  increase,  may  have  been 
wholly  the  result  of  these  "short-term  forces"  —  initial 
reactions  to  immediate,  dramatic  events. 

Now  that  the  immediate  crisis  has  ended,  it  is 
possible  that  pro-defense  feelings  may  begin  to  ebb. 

Because  all  of  the  interviewing  during  the  last  two  waves 
took  place  in  the  midst  of  the  hostage  incident ,  the  in¬ 
creasingly  positive  trend  in  attitudes  toward  the  draft 
among  the  male  target  market  may  conceivably  slow  or 
even  reverse  in  future  surveys. 


k'-iVA 


Page  190 


6.3  Effect  of  Draft  Registration  on  Enlistment  Likelihood 

Table  6.5  reveals  that  nearly  one-third  of  the  ma’e 
target  market  are/would  be*  more  likely  to  enlist  in  one  of  the 
active  duty  military  services  as  a  result  of  draft  registration. 
Over  half  —  54%  —  say  they  are/would  be  less  likely  to  en¬ 
list. 


Although  a  sizable  number  in  the  Fall  of  1980  claimed 
that  draft  registration  has  a  positive,  propelling  effect  on 
their  enlistment  intentions,  this  figure  is  sharply  lower 
than  in  the  earlier  surveys  (especially  as  compared  to  Spring 
1980) .  Moreover,  it  seems  inconsistent  with  the  increased 
pro-military  sentiment  interpretation  presented  above.  The 
apparent  disparity  can  be  explained  as  follows.  Prior  to  the 
Fall  1980  interviews,  registration  was  only  a  hypothetical 
possibility;  thus,  an  individual's  response  to  how  he  might 
feel,  were  registration  to  become  law  is  probably  a  "softer," 
less  reliable  measures  of  his  "real"  attitude  under  registra¬ 
tion  than  the  question  asked  in  the  latest  wave,  i.e. ,  under 
the  existence  of  the  actual  requirement.  The  latter  responses, 
based  on  present  rather  than  hypothetical  conditions,  are 
probably  more  accurate  because  they  are  not  merely  guesses 
about  future  attitudes.  Therefore,  the  earlier  percentages, 
according  to  this  explanation,  probably  overestimate  the 
"true"  figures. 

It  also  might  be  true  that,  for  some,  the  existence  of  a 
general  draft  —  or  even  a  registration  —  makes  the  prospect  of 
joining  the  service  seem  less  exclusive,  and  hence,  less  desirable 
It  may  function,  in  a  sense,  to  remove  or  diminish  perceptions  of 
the  military  as  an  actively  committed  fighting  corps. 


Again  the  question  had  to  be  reworded  for  th ?  Fall  1980  survey. 
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TABLE  b.5 

EFFECT  OF  DRAFT  REGISTRATION  ON 
LIKELIHOOD  OF  ENLISTING 

MALES 


Fall 

Spring 

'80 

Fa' 

'79 

'8( 

nr 

— 

3 

More  likely  to  join* 

43.8 

52.2 

32. 

Much  more  likely 

13.8 

19.3 

8. 

Somewhat  more  likely 

18.7 

21.8 

14. 

Just  a  little  more  likely 

11.4 

11.1 

9. 

Less  likely  to  join+ 

48.3 

40.4 

54. 

Don't  know 

7.9 

7.4 

U. 

Average* 

1.98 

2.22 

1. 

Base:  All  Male  Respondents 

Source:  Question  lie 

*  Mean  scale  values  shown 

Scale  Value:  4  3  Much  more  likely 

3  3  Somewhat  more  likely 
2  3  Just  a  little  more  likely 
1  -  Not  more  likely 

Therefore,  larger  values  indicate  greater  perceived 
likelihood. 

+  All  wave-to-wave  changes  are  statistically  significant. 
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oXanuninq  the  subgroups,  positive  propensity,  younger, 
and  black  respondents  were  all  more  likely  than  average  to 
report  that  the  existence  of  registration  makes  them  more 
likely  to  enlist,  whereas  negative  propensity  respondents, 
older  youth,  and  those  scoring  high  on  the  Quality  Index  say 
it  has  had  the  opposite  effect  (see  Table  6.6). 

The  positive  propensity  males  may  have  reasoned.  "If  it 
looks  more  likely  that  there  will  be  a  draft,  maybe  I  should 
hurry  and  enlist  before  it  becomes  more  difficult  to  do  so, 
or  before  all  the  choice  assignments  are  filled  by  draftees." 
Blacks,  who  might  have  fewer  job  market  opportunities  elsewhere 
than  whites,  may  have  reasoned  similarly. 

Three  new  questions  on  draft  registration  were  added 
in  the  latest  wave  --  whether  or  not  the  respondent  had  to 
register;  if  "yes",  whether  or  not  he  requested  information 
about  military  enlistment  during  the  registration;  and  his 
attitude  toward  requiring  a  mental  and  physical  examination 
as  part  of  the  registration  process. 


*•  The  number  of  respondents  interviewed  who  had  to  register 

was  about  one-third  of  the  total  male  sample.  Of  these,  13.9% 

«,  checked  the  box  on  the  registration  form  to  request  information 

about  military  enlistment  (See  Table  6.7).  As  expected,  about 
_  three  times  as  many  positive  as  negative  propensity  males  checked 

the  box.  Amount  of  schooling  was  also  predictably  related  to 
having  requested  information  about  enlistment.  Also,  blacks  were 
more  likely  than  non-blacks  to  have  asked  for  information  by 
checking  the  box. 

tea 

Table  6.8  reveals  that  three-fifths  of  the  male  respondents 
(60.3%)  were  either  stronqly  or  somewhat,  in  favor  of  a  mental 
-■Cvc-  and  physical  examination  requirement,  while  21.0  were  neither 

in  favor  nor  against  it,  and  only  16.7%  were  ither  strongly 

or  somewhat  opposed. 
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TABLE  6.6 

EFFECT  UF  DRAFT  REGISTRATION 
ON  LIKELIHOOD  OF  ENLISTING 

DEMOGRAPHIC  ANALYSIS* 


MALES 


Fall 

Statistically 

'80 

Signif icant+ 

Total  U.S.  Estimate  ** 

1.74 

Variable  *** 

Positive  propensity 

2.24 

Yes-higher 

Negative  propensity 

1.51 

Yes-lower 

16  years  old 

1.95 

Yes-higher 

17  years  old 

1.90 

Yes-higher 

IB  years  old 

1.79 

No 

19  years  old 

1.64 

Yes-lower 

20  years  old 

1.53 

Yes -lower 

21  years  old 

1.60 

Yes -lower 

loth/llth  grade 

1.99 

Yes-higher 

Senior 

1.87 

In  college 

1.54 

Yes -lower 

High  school  graduate,  not  in  school 

1.63 

Yes-lower 

Not  high  school  graduate 

1.72 

No 

High  quality  index 

1.66 

Yes -lower 

Medium  quality  index 

1.78 

No 

Low  quality  index 

1.78 

No 

White 

1.72 

No 

Bl  ack 

1.91 

Yes-higher 

Other  non-white 

1.72 

No 

Source:  Question  lie 

*  Mean  scale  values  shown 

Scale  Value:  4  =  Much  more  likely 

3  =  Somewhat  more  likely 
2  -  Just  a  little  more  likely 
1  =  Less  likely 

Therefore,  larger  values  indicate  greater  perceived 
1 ikel ihooa. 

**  Base:  All  Male  Respondents 

***  Base:  Appropriate  Male  Respondent  Groups  for  Each  Variable 


+  Statistical  significance  based  on  total  U.S.  estimate  falling  beyond 
the  range  of  two  standard  errors  of  the  individual  variable  estimate. 
Where  statistical  significance  is  indicated,  the  variable  estimate  is 
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TABLE  b.7 

RtgULSTED  INFORMATION  ABOUT  MILITARY  ENLISTMENT 
PROGRAM  WHEN  REGISTERING  FUR  DRAFT 

DEMOGRAPHIC  ANALYSIS* 

MALES 


Fall 

Statistical ly 

'80 

Significant* 

Total  U.S.  Estimate  ** 

13.9 

Variable  *** 


Positive  propensity 

26.5 

Yes-higher 

Negative  propensity 

8.9 

Yes -lower 

In  college 

8.8 

Yes -lower 

High  school  graduate,  not  in  school 

13.7 

No 

Not  high  school  graduate 

24.2 

Yes-higher 

Hign  quality  index 

11.1 

No 

Medium  quality  index 

15.5 

No 

Low  qual ity  index 

11.2 

No 

white 

12.3 

No 

Black 

28.8 

Yes -higher 

Other  non -white 

16.6 

No 

Source:  Question  12a,  12b 

**  Base:  Male  Respondents  Who  Have  to  Register 

***  Base:  Appropriate  Male  Respondent  Groups  for  Each  Variable 

+  Statistical  significance  based  on  total  U.S.  estimate  fallinq  beyond 
the  range  of  two  standard  errors  of  the  individual  variable  estimate, 
where  statistical  significance  is  indicated,  the  variable  estimate  is 
either  higher  or  lower  than  the  U.S.  average. 
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Again,  positive  propensity  males  were  more  in  favor 
of  the  examination  than  the  negative  propensity  youth  (see 
Table  6.9).  Age  manifested  an  irregular  pattern:  those 
under  18  were  more  favorable  toward  a  mental  and  physical 
test  than  older  respondents.  Persons  scoring  "low"  on 
the  Quality  Index  were  less  amenable  than  average  to  the 
tests . 
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TABLE  6.9 

ATTITUDE  TOWARD  TAKING  MENTAL 
AND  PHYSICAL  EXAMINATION 

DEMOGRAPHIC  ANALYSIS* 

MALES 

Fall 

'80 


Total  U.S.  Lstimate  **  3.6b 

Variable  *** 

Positive  propensity  3.90 

Negative  propensity  3.53 

16  years  old  3.91 

17  years  old  3.75 

18  years  old  3.66 

19  years  old  3.42 

20  years  old  3.37 

21  years  old  3.78 

lOth/llth  grade  3.91 

Senior  3.74 

In  college  3.46 

High  school  graduate,  not  in  scnool  3.59 

Not  high  school  graduate  3.51 

high  quality  index  3.69 

Medium  quality  index  3.66 

Low  quality  index  3.52 


Statistically 
Siqnif icant+ 


Yes-hiqher 

Yes-lower 

Yes-hiqher 

Yes-higher 

No 

Yes -lower 
Yes -lower 
Yes-hiqher 

Yes-hiqher 
Yes-hiqher 
Yes -lower 
No 

Yes -lower 

No 

No 

Yes-lower 


White  3.b5  No 
Black  3.67  No 
Other  non -white  3.57  No 


Source:  Question  13 

*  Mean  scale  values  shown 

Scale  Value:  5  =  Strongly  in  favor 
4  =  Somewhat  in  favor 
3  =  Neither  in  favor  nor  against 
2  =  Somewhat  against 
1  =  Strongly  against 

Therefore,  larger  values  indicate  stronger  favor. 

**  Base:  All  Male  Respondents 

***  Base:  Appropriate  Male  Respondent  Groups  for  Each  Variable 

+  Statistical  significance  based  on  total  U.S.  estimate  fallinq  beyond 
the  range  of  two  standard  errors  of  the  individual  variable  estimate. 
Where  statistical  significance  is  indicated,  the  variable  estimate  is 
either  higher  or  lower  than  the  U.S.  average. 
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SECTION  VII 

NATIONAL  OVERVIEW 
OF  FALL,  1980 
STUDY  OF  FEMALES 
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SECTION  VII 


National  Overview  -  Fall  1980 

The  Fall  1980  wave  of  this  study  marks  the  baseline 
period  for  tracking  over  time  the  attitudes  and  percep¬ 
tions  of  young  women  with  respect  to  serving  in  the  active 
duty  services.  The  same  set  of  measures  used  in  the  male 
study  are  used  with  females.  Moreover,  the  focus  of  the 
analysis  is  the  same  in  both  studies. 

In  Section  VII,  propensity  and  the  variables  related 
to  propensity  are  examined.  In  future  waves,  year-to- 
year  changes  in  these  measures  will  be  discussed.  What 
follows  is  a  discussion  of  the  Fall  1980  levels  of  these 
variables. 


vV-V-VV. 
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7 • 1  Propensity:  Fall  19 80 

In  the  Fall  1980  wave,  13.3%  of  the  young  women 
interviewed  expressed  positive  propensity  for  one  or  more 
active  duty  services.  This  is  less  than  one-half  of  the 
comparable  figure  for  males  (30.0%). 

Positive  propensity  for  each  of  the  four  active  duty 
services  is  summarized  in  Table  7.1.  In  all  cases,  the  pro 
portion  of  young  women  who  expressed  positive  propensity  is 
between  4%  and  10%.  As  in  the  male  study,  the  Air  Force 
and  Navy  have  the  highest  levels  of  propensity,  followed 
by  the  Army  and  Marine  Corps.  The  baseline  level  of  un¬ 
aided  mention  of  plans  to  enlist  is  only  1.3%.  These  data 
indicate  that  the  size  of  the  pool  of  young  women  who  are 
predisposed  to  serving  in  the  active  duty  services  is  rela¬ 
tively  small. 


1 

I 

t 

\ 


I 
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TABLE  7.1 

POSITIVE  PROPENSITY  TO  SERVE  IN  SPECIFIC  SERVICES  AND 
UNAIDED  MENTION  OF  PLANS  TO  ENTER  THE  MILITARY 

FEMALES 


Air  Force 
Army 

Marine  Corps 
Navy 

Propensity  for  any  active  duty 
service 

Unaided  mention  of  plans  to 
enter  mil itary 
(Pro-Military  Index) 

Base:  * 


Source:  Questions  3i  and  5a 


(5251) 


♦Bases  used  in  all  tables  in  this  report  represent  weiqhted 
bases,  as  in  the  male  report. 
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7 . 2  Reasons  for  Not  Enlisting  in  the  Military 

Understanding  why  16  to  21  year  old  women  are  not 
inclined  to  serve  in  the  military  is  essential  to 
comprehending  the  propensity  measurement.  With  such  an 
understanding,  recruiting  strategies  can  be  developed  to 
attempt  to  overcome  some  of  these  negative  attitudes. 

Like  their  male  counterparts,  negative  propensity  females 
were  asked  their  reasons  for  not  wanting  to  serve  in  the 
military. 

The  Fall  1980  data  are  presented  in  Table  7.2.  The 
following  conclusions  can  be  drawn: 


1.  The  foremost  reasons  for  not  wanting  to  en¬ 
list  are  lack  of  interest  and  other  plans 
for  the  future. 

2.  Only  a  very  small  fraction  of  young  women 
named  reasons  intrinsic  to  military  service 
such  as  the  danger  and  loss  of  personal 
freedom. 

3.  The  pattern  of  female  responses  is  quite 
similar  to  those  provided  by  negative  pro¬ 
pensity  men. 


TABLE  7.2 


REASONS  FUk  NUT  ENLISUNO 
IN  THE  MI L I TAKY 

FEMALES 


Fall 

J80 

Reasons  Given 

Uon't  want  to  serve  in  military;  unspecified  38.3 

Have  plans  for  civilian  job  17.9 

Separation/being  apart  4.7 

Lack  of  personal  freedom  2.6 

Negative  military  experience  by  father/friends  2.3 

Don't  know  enough  about  military  life  2.2 

Danger/fear  of  injury  17 

Have  to  make  long-term  commitment  1.5 

Loss  of  status  09 

Pay  inadequate  08 

Living  conditions  0.7 

Don’t  know/no  particular  reason  26.4 


Base:  Negative  Propensity  Female  Respondents 
Source:  Question  5f 


-V .  V.% 
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7 . 3  Variables  Related  to  Propensity 

As  discussed  in  Section  I,  certain  variables  discriminate 
between  positive  and  negative  propensity  male  respondents.  •  This 
also  appears  to  be  true  for  females.  These  variables  will  be 
tracked  over  time  in  order  to  identify  the  dynamics  of  propensity 
within  the  female  market.  In  the  Fall  1980  wave,  the  current 
levels  of  these  key  variables  are  discussed.  The  data  are  sum¬ 
marized  in  Table  7.3.  The  following  conclusions  can  be  drawn: 

1.  One-in-three  women  reported  having  had  contact 
with  a  service  recruiter  at  some  time  in  the  past. 
Half  as  many  young  women  said  that  they  had  had 
contact  with  a  recruiter  within  the  past  five 

to  six  months. 

2.  The  Army  was  mentioned  two  to  three  times  more 
often  than  others  as  the  service  with  which 
young  women  had  recruiter  contact. 

3.  The  reported  incidences  of  talking  to  influential 
others  about  military  service  are  low.  Those 
young  women  who  have  talked  to  others  about 
military  service  are  more  likely  to  have  discussed 
this  subject  with  family  and  friends  than  with 
teachers  or  counselors, 

4.  The  reported  incidence  of  taking  the  ASVAB  in 
high  school  is  one-in-ten  young  women. 

The  observed  levels  of  these  variables  are  lower  than  those 
recorded  for  males.  Nevertheless,  the  pattern  of  these  data 
parallel  the  male  study. 
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TABLE  7.3 

VARIABLES  RELATED  TO  PROPENSITY 
FEMALES 

Fall 

'bU 

% 

Recruiter  Contact  (Qu.  ba  &  9a) 

Past  b  months  -  any  service  15.9 

Ever  -  any  service  32.9 

Recruiter  Contact  Kith  (Qu.  9b) 

Air  Force 
Army 

Marine  Corps 
Navy 


21.0 

18.7 

13.6 

7.8 

11.4 


Took  Aptitude  rest  in  High  School 
Given  by  Armed"  Services  IQu.  8c) 


Information  Sources 


Talked  with  friends  in 
or  out  of  service 

Talked  with  one  or  both  parents 

Talked  with  bo/friend 
or  husba  id 

Talked  with  te  icner  or 
guidance  couns  ‘lor 


8.1 
lb. 6 
5.3 
8.2 


Base: 


(5251  ) 
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7 . 4  Key  Demographics 

The  demographics  of  the  Fall  1980  sample  of  /oung  women 
are  shown  in  Tables  7.4  and  7.5,  The  following  conclusions 
can  be  drawn: 

1.  Over  one-half  of  the  women  reported  being 
employed.  This  divides  evenly  between 
full-  and  part-time  work. 

2.  More  than  one-half  of  the  sample  reported 
being  in  school. 

3.  The  demographic  profile  of  the  sample  of 
women  is  fairly  similar  to  that  seen  for 
males . 

Compared  to  the  male  respondents,  the  target  market  females 
are  a  little  less  likely  to  be  employed,  and  those  who  are  em¬ 
ployed  are  not  as  likely  as  males  to  be  employed  full-time. 
Relative  to  unemployed  males,  unemployed  females  are  also  some¬ 
what  less  likely  to  be  looking  for  work. 

In  terms  of  their  respective  schooling  status,  16-20 
year  old  females  are  slightly  less  likely  to  be  currently 
attending  school  than  males  of  the  same  age  group,  and  the 
females  not  in  school  are  slightly  more  likely  to  be  high 
school  graduates.  On  the  average,  the  male  and  female  markets 
do  not  differ  significantly  on  the  Quality  Index.  About  the 
same  proportions  are  or  have  been  enrolled  in  college  prepar¬ 
atory  high  school  curricula,  though  a  larger  number  of  females 
than  males  are  or  have  been  in  vocational  programs;  the  reverse 
is  true  for  commercial/business  programs. 

Positive  propensity  females  and  males  are  compared  in 

Chapter  IX. 


TABLE  7.4 


EMPLOYMENT  STATUS 
It  MALES 


Fall 

j_ao 

% 

Employed  (Qu.  3f, 

3q , ) 

54 .1_ 

Full -time 

28.0 

Part-time 

'  26.6 

Not  Specified 

0.2 

Not  Employed  (Qu. 

3f,_  _3h)_ 

45.2 

Looking  for  a  job 

20.9 

Not  looking 

23.3 

Not  specified 

0.9 

TABLE  7.5 

SCHOOLING  STATUS 

FEMALES 

Fall 

'80 

Attending  School  (Qu.  3a,  sb,  3c) 

53._7 

In  high  school 

34.4 

In  vocational  school 

2.7 

In  college 

16 . 6 

Not' Attending  School  (Qu.  3b, 3c) 

46.2 

High  school  graduate 

37.3 

Not  high  school  graduate 

8.9 

Qual ity  Index  (Mean)* 

6.42 

Base:  (5254) 


*  Combination  of  Questions  10,  Pi  and  22 
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SECTION  VIII 

PERFORMANCE  DIFFERENCES 
BY  TRACKING  AREAS 
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SECTION  VIII 

Performance  Differences  By  Tracking  Areas 


Just  as  for  the  males,  the  female  interviews  were 
conducted  in  26  geographical  areas  referred  to  as  tracking 
areas.  The  tracking  area  approach  localizes  the  information, 
making  it  possible  for  the  individual  service  recruiting 
commands  to  receive  feedback  on  their  performance  within 
specific  geographic  areas. 

This  section  is  a  discussion  of  key  results  of  the 
female  survey  by  the  26  tracking  areas,  which  are  the  same 
ones  used  in  the  male  analysis.  As  has  been  the  practice, 
the  data  are  examined  in  terms  of  whether  individual 
tracking  areas  differ  significantly  from  national  norms. 
Tracking  areas  that  deviate  from  the  U.S.  average  are 
highlighted. 

Tables  8.1  to  8.11  summarize  the  key  tracking  area 
data.  Interpretation  of  these  tables  employs  the  same 
notation  used  in  the  male  section  of  the  report: 

•  Percentages  that  are  significantly  different 
from  the  U.S.  average  for  a  particular  service 
are. . . 

•  CIRCLED  if  the  entry  is  lower  than  the  U.S. 
average 

•  BOXED  if  the  entry  is  higher  than  the  U.S. 
average 
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What  follows  is  a  discussion  of  the  following  data 

•  propensity 

•  respondent  academic  characteristics 

•  recruiter  contact 

•  information  seeking  activities 

•  job  opportunity  perceptions 

•  information  seeking  activities 

•  job  opportunity  perceptions 
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8.1  Positiv<  Propensity  by  Tracking  Area 

The  key  measure  in  this  study  is  propensity  to  serve 
in  one  or  more  of  the  active  duty  services.  The  reader  is 
again  cautioned  against  making  any  absolute  interpretations 
of  the  propensity  data,  which  are  better  interpreted  in  a 
relative  sense  (e.g.,  the  identification  of  "high"  versus 
"low"  tracking  areas) .  Since  the  propensity  index  does 
not  include  factors  such  as  time  of  entry  or  mental  and 
physical  qualification  rates,  only  relative  interpretations 
can  be  justified. 

Figures  8.1  to  8.7  graphically  present  the  female 
propensity  data  for  active  duty  services  as  well  as  the 
National  Guard,  Reserves,  and  Coast  Guard,  across  each  of 
the  26  tracking  areas.  The  propensity  data  for  the  four 
active  duty  services  were  discussed  in  Section  VII.  Pro¬ 
pensity  for  the  Reserves  was  8.9%,  propensity  for  the 
National  Guard  was  6.4%  and  for  the  Coast  Guard  it  was  4.3%. 
Respondents  who  indicated  a  positive  propensity  to  serve  in 
the  Reserve  components  also  were  asked  which  branches  of  the 
Reserves  and  National  Guard  they  would  select.  The  pro¬ 
pensity  figures  are  as  follows: 

Reserves 


Air  Force  3.1% 

Army  2.2% 

Navy  1.4% 

Marine  Corps  0.5% 

National  Guard 

Army  National  Guard  2.9% 

Air  National  Guard  2.7% 


j,vCv^v^1*^\Ov,1v2v1v.v]  v! vlvC  v. v  . 


i*.  v. 


Table  8.1  summarizes  the  propensity  data  for  each  of 
the  services  within  each  of  the  26  tracking  areas.  Relative 
to  national  averages,  the  following  exceptions  occur: 

1.  The  propensity  to  serve  in  the  Air  Force 
deviates  from  the  U.S.  average  of  8.7% 


as 

follows  in  these  areas: 

Below  Average 

Above  Average 

e 

New  York  City  (1.4%) 

e  Florida 

(15.0%) 

e 

Michigan/Indiana  (5.7%) 

e  New  Mexico/Colorado/ 
Wyoming  (13.2%) 

e 

Philadelphia  (5.4%) 

e 

Pittsburgh  (4.8%) 

e 

Des  Moines  (5.6%) 

2.  The  propensity  to  serve  in  the  Navy  deviates 
from  the  U.S.  average  of  5.9%  as  follows  in 
these  areas: 


Below  Average 
•  New  York  City  (0.0%) 
e  Michigan/Indiana  (3.0%) 


Above  Average 

•  Florida  (11.5%) 

e  New  Mexico/Colorado/ 
Wyoming  (9.1%) 


The  propensity  to  serve  in  the  Army  deviates  from 
the  U.S.  average  of  5. 3%  as  follows  in  these  areas: 


Below  Average 

Above  Average 

New  York  City  (1.8%)  e 

Washington/Oregon  (2.9%) 

Alabama/Mississippi/ 
Tennessee  (10.4%) 

Ohio  (3.1%) 

Michigan/Indiana  (2.9%) 

N.  California  (2.7%) 

Philadelphia  (2.3%) 

•  Boston  (2.4%) 
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4.  The  propensity  to  serve  in  the  Marine  Corps  deviates 

from  the  U.S.  average  of  4.6%  as  follows  In  these  areas: 


Below  Average 

Above  Average 

• 

New  York  City  (0.0%) 

Ohio  (2.4%) 

•  New  Mexico/Colorado/ 
Wyoming  (8.3%) 

• 

• 

Philadelphia  (2.4%) 

• 

Pittsburgh  (1.9%) 

• 

Des  Moines  (2. 5%) 

• 

Wisconsin  (2.4%) 

5.  The  propensity  to  serve  in  the  Reserves  deviates 
from  the  U.S.  average  of  8.9%  as  follows  in  these 
areas: 


Below  Average  Above  Average 

•  New  York  City  (4.7%)  •  Florida  (14.8%) 

•  Minnesota/North  &  South 
Dakota/Nebraska  (3.7%) 

m  Des  Moines  (5.6%) 


6.  The  propensity  to  serve  the  National  Guard  deviates 
from  the  U.S.  average  of  6.4%  as  follows  in  these 
areas : 


Below  Average 

Above  Average 

• 

New  York  City  (1.8%) 

• 

Harrisburg  (12. 

4%) 

• 

Ohio  (3.6%) 

• 

Florida  (12.7%) 

• 

Northern  California 
(3.6%) 

• 

New  Orleans  (13 

.2%) 

..yIy.y.v**- 
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7.  The  propensity  to  serve  in  the  Coast  Guard  deviates 
from  the  U.S.  average  of  4.3%  as  follows  ii  these 
areas: 

Below  Average  Above  Average 

•  New  York  City  (0.0%)  •  Florida  (7.9%) 

•  Pittsburgh  (2.2%) 

The  strongest  tracking  area  by  far  for  recruiting  females 
is  Florida,  which  ranks  above  the  national  mean  in  all  seven 
services  (though  not  significantly  in  two  of  them) .  Another 
location  which  shows  particular  strength  is  the  New  Mexico/ 
Colorado/Wyoming  tracking  area.  What  these  two  regions  have 
in  common  are  large  Spanish-speaking  populations.  Yet  another 
region  in  this  category  —  Texas  —  is  also  above  the  mean 
(though  not  significantly)  for  all  seven  branches.  Heavily 
Hispanic  Southern  California/Arizonia,  on  the  other  hand, 
does  not  seem  to  fit  the  pattern. 

i 

Nevertheless,  reference  to  the  propensity  rates  nation¬ 
wide  among  females  designating  themselves  as  Hispanic^  re¬ 
veals  a  positive  propensity  for  "any  service"  of  double  the 
national  rate.  Hispanic  females  displayed  an  especially 
strong  propensity  to  consider  the  Marine  Corps  and  Navy.  It 
may  be  that  compared  to  other  groups,  Spanish-background  women 
perceive  relatively  better  opportunities  and/or  less  job 
discrimination  in  military  service  than  in  civilian  life. 

Hispanic  males  also  manifest  a  positive  military  propen¬ 
sity  of  twice  the  national  rate  for  males.  Unlike  their  female 
counterparts,  however,  the  Hispanic  males’  propensity  is  espe¬ 
cially  strong  for  the  Army. 
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Trac>  Kj  .iron  which  fall  significantly  below  the  national 
average  in  more  than  two  services  are  New  York  City,  Ohio, 
Michigan/Indiana,  Pittsburg  and  Des  Moines.  In  the  male  surveys, 
the  industrial  northeast  and  midwest  have  regularly  been  below 
average  recruiting  regions. 
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POSITIVE  PROPENSITY  LEVELS  BY  TRACKING  AREA 


Wyo. 


Differs  significantly  from  the  total 


POSITIVE  PROPENSITY  LEVELS  BY  TRACKING  AREA 
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FIGURE  8.4 

POSITIVE  PROPENSITY  LEVELS  BY  TRACKING  AREA 
FEMALES 
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COAST  GUARD 

(Percent  respondents  endorsing  definitely  or  probably  considering  serving) 
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Response  A ’ ternatives:  Definitely  consider 

Probably  consider 
Probably  not  consider 
Definitely  not  consider 


8.2  Anticipated  Likelihood,  Timing,  and  Status  of  Entry 

For  a  deeper  understanding  of  the  military  intentions 
of  positive  propensity  female  respondents,  they  were  asked 
a  series  of  questions  to  gauge  their  intensity  of  interest, 
when  they  expect  to  join,  and  their  rank  at  entry  (enlisted 
officer).  As  in  the  male  analysis,  the  data  observed 
in  this  section  imply  considerable  caution  before  using 
the  propensity  measure  for  projections  of  actual  enlistments. 

With  respect  to  intensity  of  enlistment  consideration 
among  positive  propensity  females,  21.5%  said  they  were 
either  "extremely"  or  "very"  likely  to  enlist,  while  78.6% 
responded  that  they  were  only  "somewhat"  or  "slightly" 
likely  to  enlist  in  an  active  duty  branch  of  the  service 
(table  not  shown).  Thus,  as  in  the  male  analysis,  again 
only  a  small  minority  of  positive  propensity  respondents 
can  really  be  counted  on  to  follow-up  on  their  stated 
interest  in  considering  military  service.  There  was  no 
significant  variation  across  tracking  areas,  but  because 
of  the  small  area  samples,  this  conclusion  cannot  be  made 
with  a  high  level  of  confidence. 

As  for  when  they  expect  to  join,  Table  8.2  shows  that 
one-third  of  the  positive  propensity  females  thought  their 
time  of  entry  would  be  within  two  years  (About  11%  of  the 
total  believed  it  would  be  within  one  year) .  The  other 
two-thirds  either  did  not  know  or  said  it  would  be  at 
least  two  years  before  they  would  be  joining.  It  therefore 
is  evident  that  most  females  indicating  a  positive 
inclination  for  military  service  are  thinking  about  it  at 
some  point  in  the  relatively  distant  future.  As  the 
table  displays,  there  was  no  significant  variation  across 
tracking  areas,  though  aqain,  sample  size  does  not  permit 
confident  inference  on  this  point. 
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Most  of  the  young  women  who  were  considering  joining 
(7  out  of  10)  said  that  they  would  probably  enlist  in  the 
service;  the  balance  thought  that  they  would  be  joining 
as  officers.  Inter-area  differences  were  not  statistically 
significant. 
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Because  it  is  just  as  important  that  the  military 
attract  capable  young  women  enlistees  as  qualified  male 
youth,  the  Quality  Index  is  used  again  in  the  analysis. 
The  components  of  the  index  are  the  same:  reported  high 
school  grades,  number  of  mathematics  or  technical  courses 
successfully  completed,  and  whether  or  not  the  respondent 
passed  a  course  in  high  school  covering  electricity  or 
electronics.  The  index  ranges  from  a  low  score  of  1  to  a 
high  score  of  10.  Its  exact  composition  is  explained  at 
the  end  of  Section  I. 


Table  8.3  reports  the  overall  (Total  U.S.)  quality 
index  mean  to  be  6.42.  This  is  within  sampling  error  of 
the  Fall  1980  U.S.  male  mean  of  6.39.  Variation  across 
the  tracking  areas  is  fairly  small:  only  four  locations 
differ  significantly  from  the  national  average.  Females 
in  New  York  City,  South  Carolina/Georgia,  and  Wisconsin 
scored  above  the  U.S.  mean,  while  those  in  the  Southern 
California/Arizonia  region  fell  below  it.  By  comparison. 
Fall  1980  males  in  New  York  City  and  Wisconsin  also  ranked 
above  the  national  average  for  males,  but  male  youth  in 
South  Carolina/Georgia,  unlike  their  females  counterparts, 
scored  significantly  below  it. 

Table  8.4  presents  data  on  the  number  of  mathematics 
courses  passed  by  females  in  each  of  the  trackinq  areas. 
Nationwide,  about  one-third  successfully  finished  three 
or  more  courses,  nearly  one-half  passed  either  one  or  two, 
and  slightly  fewer  than  one  in  five  females  failed  to  take 
and  pass  any  math  courses.  These  figures  are  quite  similar 
to  the  male  percentages. 
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In  terms  of  area-to-area  differences.  Table  8.4  reveals  that 
those  locations  scoring  above  the  national  percentage  of  33.4  (l.e. 
those  having  passed  three  or  more  courses)  were  all  industrial  re¬ 
gions  New  York  City,  Harrisburg,  and  Michigan/Indiana,  --  except 
for  South  Carolma/Georgia .  Those  falling  significantly  below  the 
national  percentage  were  Southern  California/Arizona,  Kentucky, 
Arkansas,  Des  Moines,  Alabama/Mississippi/Tennessee,  and  Ohio — 
except  for  the  latter,  all  situated  in  primarily  agricultural  areas 
Areas  of  female  mathematics  strength  tended  to  be  the  same  tracking 
where  the  males  exhibited  high  math  achievement. 

The  last  measure  of  educational  quality  is  type  of 
high  school  program.  Table  8.5  divides  the  sample  of  females 
into  three  categories  depending  on  the  kind  of  high  school 
curriculum  they  are  pursuing  (or  have  pursued,  for  those 
not  currently  enrolled  in  high  school) .  Roughly  one-quarter 
fell  into  the  vocational  category;  another  one-quarter  in  the 
commercia 1/business  group;  and  the  remainder  are  or  have  been 
in  college  preparatory  programs.  A  greater  proportion  of 
females  than  males  --  9%  more  designated  the  vocational 
curriculum,  while  about  an  equal  percentage  fewer  reported 
the  commercial/business  program.  The  percentage  of  males 
and  females  in  the  college  preparatory  program  is  almost 
identical  —  about  45%. 

Across  the  tracking  areas.  New  York  City,  Boston,  New  Orleans, 
Florida,  and  Richmond/North  Carolina  all  exhibited  higher  than 
average  porportions  of  females  in  the  college  preparatory  program. 
Minnesota/Nebraska/Dakota ,  Arkansas ,  Alabama/Missi ssippi/Tennessee , 
and  Michigan/Indiana,  by  contrast,  all  scored  below  the  national 
percentage.  The  only  common  feature  of  the  above  average  areas 
is  that  all  are  costal  regions.  The  analogous  figures  for  the 
vocational  and  the  commercinl/businoss  programs  are  displayed  in 
Table  8.5. 


<u 

-C 


■a 

c  l/l 

o  03 
a>  *3 

-a  £ 

•r— 
CO  4-J 
< -  t/1 


<o 

a; 


ui  <C 


s: 

o  cn 

< 

c 

cc 

r—  •»— 

CD 

03  J* 

O 

•*->  u 

cc 

o  03 

Q. 

4-»  V- 

3— 

§ 

03 

i-  03 

UO 

1 — * 

03  x: 

• 

»— 

oo 

JC  4-» 

00 

c 

UJ 

o 

~J 

UJ 
— 1 

Z3 

O 

03  O 
VC 

CO 

UJ 

UJ 

o  </> 

< 

u. 

-C  u 

1— 

d 

4-»  O 
u 

o 

03 

X 

u  UJ 

o 

cn 

o 

cc  u 

3 

03  *3 

•r-  TD 

*—4 

u  c 

X 

4*J  <13 

c  *-> 
03  ‘>1 

■S  s 

X  w 
o 

-O 

O 

X> 

C  03 
/a  cn 
c 

X3  03 
03  t- 


U 


o 


sD 

O 

WO 


co 

CO 

CO 


^  Nl  I 

a> 

00 

•«—*•-** 

• 

• 

O  *>  i-  1 

o 

WO 

OO  O  < 

LO 

CM 

CM 

wo 

C\J 


CM 

CO 


VO 

CO 

CO 


WO 

C*N 

CVI 


Cs. 

CVi 


WO 

CVi 


wo 

CO 

co 


uo 

cn 

CO 


wo 

CO 

CVI 

a> 

CVJ 


CO 

r—  • 

cn 

cn 

4-J 

fc  oo  ! 

* 

• 

c 

4-»  •  ** 

co 

co 

03 

o  rD 

| 

CM 

CM 

X) 

3— 

c 

o 

Q. 

l/l 

03 

or 

O 

>0 

CM 

u 

03 

o 

C 

4-» 

*3 

o 

03 

e 

■r- 

cn 

U 

03 

4-> 

c 

<T3 

u_ 

WO 

e 

Q. 

03 

E  <13 1 

0) 

\ 

r— 

3 

<13  U 

U 

r— 

r— 

»— 

O’ 

z  cn 

Q. 

03 

< 

o 

C 

l/> 

u 

03 

O 

O  c0 

•  * 

c  a. 

cr. 

■r— 

U  03 

•  • 

o- 

03 

03 

4-» 

03  C 

XJ 

U 

CJ  (/l 

<U 

ff  -r- 

03 

u 

U  T- 

< — 

U 

E  cO 

CO 

3 

oi  x: 

O 

o 

O  3 

<13 

O 

a.  3— 

c_) 

> 

CJ  o 

CQ 

<-o 

Page  235 


HIGH  SCHOOL  EDUCATION  PROGRAM 


Page  237 


8.4  Recalled  Recruiter  Contact 


Table  8.6  presents  the  tracking  area  data  on  the  question 
of  whether  or  not  the  respondent  had  any  contact  with  an 
active  duty  military  recruiter  within  the  last  six  months. 
Nationally,  fewer  than  one  in  six  females  (15.9%)  reported 
having  had  such  contact.  This  compares  with  26.0%  of  the 
male  sample. 

Only  one  of  the  tracking  areas  displayed  a  larger  than 
average  percentage  of  contacts  —  Harrisburg,  with  21.9%. 

Three  areas,  by  contrast,  exhibited  lower  than  average  rates 
of  contact  —  New  York  City,  Philadelphia,  and  New  Mexico/ 
Colorado/Wyoming . 

Table  8.7  explores  the  issue  of  recruiter  contact  in 
greater  detail.  Females  who  answered  that  they  did  have 
recruiter  contact  within  the  specified  period  were  asked  the 
follow-up  question  about  how  they  were  in  contact  with  the 
recruiter.  Following  the  standard  format,  the  table 
presents  the  nationwide  and  individual  tracking  area 
percentages  for  each  of  five  different  types  of  contact. 

The  most  common  kind  of  contact  was  hearing  a 
recruiter  talk  at  high  school  (49.1%).  Next  most  frequently 
mentioned  were  face-to-face  discussions  someplace  other 
than  at  an  official  recruiting  station  (42.5%)  and  telephone 
conversations  (40.6%).  Slightly  more  than  one-third  (34.4%) 
reported  receiving  literature  in  the  mail,  and  for  the 
remaining  one-sixth  contact  occurred  at  a  recruiting 
station.  The  area-by-area  rates  of  contact  in  each  category 
can  be  found  in  tne  table. 


HMU  RECENT  RECRUITER  CONTACT 


Source:  Questions  8b  and  8c 
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The  frequency  of  different  types  of  contact  reported 
by  males  was  somewhat  different.  More  males  than  females 
mentioned  telephone  contacts,  literature  through  the  mail, 
and  discussions  at  recruiting  stations.  Female  contact 
was  somewhat  more  likely  to  have  been  at  high  schools. 
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8 .  5  Percei ved  Adequacy  of  Information  Received  from 
Recruiter 

The  discussion  thus  far  has  focussed  on  frequency  of 
contact,  but  there  is  also  an  important  qualitative  dimen¬ 
sion  to  investigate  --  whether  or  not  the  respondent  felt  the 
information  provided  was  satisfactory. 

Table  8.8  shows  the  percent  of  females  who  reported 
receiving  inadequate  information  from  the  various  service 
recruiters.  Perceived  inadequacy  of  information  was  defined 
the  same  as  in  the  male  analysis:  responses  of  "very  little 
of  the  information  wanted"  were  taken  as  expressions  of  dis¬ 
satisfaction. 

As  in  the  male  study,  all  the  services  receive  fairly 
good  evaluations  on  this  measure,  though  the  Air  Force  and 
Army  did  somewhat  better  (about  15%  inadequate)  than  the 
Navy  and  Marine  Corps  (about  20%  inadequate) . 

The  male  ratings  of  recruiting  information  fell  in 
roughly  the  same  range  of  15-20%  inadequate.  Army  and  Marine 
Corps  recruiting  was  somewhat  more  favorably  evaluated  by 
females  than  males,  but  there  was  hardly  any  noticeable  male- 
female  difference  in  evaluation  of  the  Air  Force  and  Navy. 


There  were  few  statistically  significant  differences 
by  tracking  area  in  perceived  adequacy  of  information.  The 
few  locations  diverging  from  the  national  average  are 
highlighted  in  Table  8.8. 
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8.6  Other  Activities  Concerning  Enlistment 

Besides  recruiter  contact,  youth  interested  in  con¬ 
sidering  military  service  may  obtain  information  and  advice 
from  a  variety  of  other  sources.  Table  8.9  summarizes 
responses  to  the  question  of  whether  or  not  each  of  the 
specified  sources  was  consulted  within  the  last  six  months. 

As  the  first  column  shows,  friends  presently  or  formerly 
in  the  service,  and  parents,  were  the  two  most  popular  sources 
of  information  about  military  service.  They  were  consulted 
by  about  one  in  five  females.  Boyfriends/husbands  and  the 
Armed  Services  aptitude  test  each  provided  information  for 
about  one  in  eight  and  one  in  nine  females,  respectively. 
Teachers,  guidance  counselors,  and  soliciting  information 
through  the  mail  were  less  commonly  used  sources  of  infor¬ 
mation,  with  fewer  than  one-  fifteenth  of  the  sample  mentioning 
them.  The  physical  or  mental  examination  and  the  toll-free 
telephone  call  were  very  rarely  mentioned.  Each  of  the  above 
sources  was  mentioned  more  often  by  males  than  by  females. 

Analysis  by  tracking  area  reflects  the  weak  interest 
in  military  service  manifested  in  the  New  York  City  reqion. 
Philadelphia,  Boston,  and  Northern  California  were  other 
tracking  areas  tending  to  score  below  the  national  average 
in  interest  shown  in  considering  military  service.  Texas, 
Florida,  Richmond/North  Carolina  and  South  Carolina/Georgia 
appear  to  be  the  areas  of  greatest  interest  in  obtaining  non¬ 
recruiter  information  about  the  military'. 
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While  unemployment  .  p  r  ,  wir\  i  ror.  rogj  "  o  region  -in-  .or 
persons  of  aif  fr-rent  ago  ,  and  backgrounds,  perceptions  <  the 
job  market  may  have  a  creator  impact  areer  choices  than 

the  actual  Labor  con  .  i 1  i or  o  Accor d i nn 1 y  vhis  study  has 
tracked  respondents'  pc  i  <  •>  ;  '  ions  of  t  1  \  f  icr  ‘t  ty  of  sotting 
either  a  full-time  or  pa:  - 1  me  iob  in  their  area  of  the 
country . 


As  Table  8.1a  ;  msen'  s,  of  the  females  interviewed 

were  quite  pcssu  ’...-tic  about  the  chances  of  getting  a  full¬ 
time  job,  while  5  8.51  felt  that  it  would  be  either  "somewhat 
difficult"  or  "not  difficult  at  .all."  The  figures  are 
virtually  dent! cal  to  the  findings  of  the  male  sample. 


Female  s  in  the  New  York  City,  Mich  igan/Indiana  ,  arc 
Kentucky  tracking  areas  were  more  pessimistic  than  average 
about  local  ing  a  full-t  ime  job.  Mach  of  these  areas  are 
currently  experiencing  higher  than  averaqe  actual  unemploy¬ 
ment;  thus,  perception  seems  to  correspond  to  the  reality. 
Three  Southern  areas  scored  significant  !v  below  the  national 
averaqe  of  38.8'  --  Kansas  City/' >k  1  a  horn  •  .  Tex  is  .  and  Now 


Orleans  --  all  located  in  t. ho  rel  it  ively  rap 
"sunbe 1 t . " 


i  r  c  iw  i  ng 


As  f  o  i  percept  ion  of  obtaining  pait-t  in  ■■ 
employment  ,  the  t  i.gures  in  Table  8.11  s  auger,  t  sen-.’. -wh.it 
less  pessimist  i  c  r>xpoc<  at  i  -  pc,  .  .  t  ■  only  18.0  .eying  such 
employment  woul  <  be  "a  1  r  o:  •  ‘  .  ,p.  i  •  -  o  tv  c.ifficult' 


to  find.  More  than  three-quarters  (78.1%)  felt  it  would 
be  only  "somewhat"  or  "not  at  all"  difficult.  Again  the 
female  responses  are  within  2  percentage  points  of  the  male 
percentages.  The  area-by-area  data  are  shown  in  the  tables. 
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SECT I OR  IX 

Analysis_  of_  Targ<  '  ".arkots 

In  this  section  t.ie  relat  ionshi p  between  propensity  and  cer¬ 
tain  demographic,  attitudinal,  and  behavioral  variables  are  ex¬ 
amined,  As  in  the  male  study,  this  analysis  is  undertaken  lor 
the  purpose  of  identifying  those  factors  that  discriminate  between 
positive  and  negative  propensity  groups. 

The  following  variables  are  included  i n  this  analysis: 


De mog raphic  Var i ab 1 e s 

•  Age  (Qu.  3a) 

•  Employment  Status  (Qu.  3f,  3c,,  3h) 

•  .lace  (Qu.  2  3) 

•  Educational  Status  (Qu.  3b,  3c,  3d,  3e) 

•  Education  of  Father  (Qu.  18) 

1 mPortance  of  Job  Characteristics  ( Qu .  10a.) 
Achievabi li ty  of  Job  Characteristics  (Qu.  10b) 
Information  Sources/Ac tions  Taken 

•  Persons  Spoken  To/Actions  Taken  (Qu.8c) 

•  Recruiter  Contact  (Qu.  8a,  3a,  3d,  3c,  9d,  9c) 


ndveri 

ising  Recall 

(Qi 

: .  6a, 

6  !-> ,  6c,  6  d  , 

7) 

Following 

this  a  n  a  1  y  s  i  r> 

o : 

t  he 

positive  and 

neqat i we  pro 

pens  ity  groups  . 

this  section 

e  xnm  i  ne 

s  t  he'  denogr 

aph ic,  at  t i t u 

dinaL  and  behavioral  characterise  ;cs  o!  young  worn  ■  ~ n  who  have 
graduated  from  high  school  and  ,.rc  no'  cun  ,,i  ly  attending 

school . 


».  r.  »||>«  >  i 


9 . 1  Probability  of  Serving 


As  discussed  in  previous  sections  of  this  report,  the  cri¬ 
terion  measure  in  this  study  is  propensity  to  serve  in  each  of 
the  active  duty  services.  Respondents  who  indicate  that  they 
"definitely"  or  "probably"  will  enlist  in  a  particular  service 
are  referred  to  as  having  positive  propensity  for  that  service. 
Likewise,  negative  propensity  is  defined  as  an  answer  of 
"definitely  will  not"  or  "probably  will  not"  enList  in  a  particular 
service.  Aggregating  all  of  the  respondents  who  express  positive 
propensity  for  any  ono  or  more  active  duty  services  dividc:s  the 
sample  into  positive  and  negative  propensity  women.  The  analysis 
of  propensity  discussed  in  this  section  is  based  on  this  division 
of  the  sample . 

Table  9.1  shows  the  distribution  of  responses  within  the  pro¬ 
pensity  measure.  For  each  service,  the  overwhelming  majority  of 
the  positive  propensity  responses  are  "probably"  will  serve.  The 
tentative  nature  of  positive  propensity  is  further  underscored  by 
the  fact  that  79%  of  those  who  expressed  positivey  propensity  said, 
in  a  follow-up  question,  that  they  would  be  only  "slightly"  or 
"somewhat"  likely  to  serve  in  the  al 1-volunteer  force. 

By  far,  the  largest  single  category  of  negative  propensity  is 
"definitely  not."  Compared  to  their  male  counterparts,  therefore, 
negative  propensity  women  are  more  certain  about  their  attitude 
toward  military  service.  On  the  other  hand,  the  pattern  of  female 
positive  propensity  responses  is  similar  to  their  male  counter¬ 
parts  . 


Dl 5  JIBUTI  ON  0 F  RESPONSES  FOR  MEASURE  OF  PRCPtNd I 1 Y 

FEMALES 


Response 

A 1  r 

F  orct 

% 

Army 

Marine 

Corps 

iV 

/f.- 

Definitely 

U.y 

.  b 

.2 

A 

Probably 

7  .  8 

4.y 

^  .  •«/ 

5.5 

Probably  not 

C J  . 

?2.8 

21  .  2 

23.2 

Definitely  not 

o6.y 

7U.7 

72.1 

6y .  6 

Don't  know/not  sure 

\.c 

1.2 

1.0 

1.2 

Base:  All  Female  Respondents 
Source:  guest  ion  5a 
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9.2  Hemographic  Variables 

Across  time,  male  positive  and  negative  propensity  groups 
have  differed  in  terms  of  their  demographics.  The  same  appears 
to  be  true  for  females.  Table  9.2  profiles  positive  and  negative 
propensity  women  in  terms  of  15  characterist ics .  The  two  groups 
differ  on  all  characteristics. 


Positive  and  negative  propensity  women  differ  as  follows; 


1.  Positive  propensity  women  are  younger.  Like  men, 
positive  propensity  is  inversely  related  to  age. 

2.  Positive  propensity  women  are  nearly  twice  as 
likely  to  be  unemployed  and  looking  for  work. 

3.  One-in-three  positive  propensity  women  ls  non- 
white.  Bv  contrast,  the  proportion  of  negative 
propensity  women  who  are  non-white  is  much 
smaller. 

4.  Positive  propensity  women  are  more  likely  than 
negative  propensity  women  to  still  be  in  hiah  school. 
Accordingly,  negative  propensity  women  are  more 
likely  than  positive  propensity  women  to  be  in 
college  or  high  school  graduates  who  are  not  cur¬ 
rently  in  school. 

5.  Father's  education  is  used  in  this  study  as  an  index 
of  socioeconomic  status.  This  measure  was  ex¬ 
plained  in  Section  III.  With  this  in  mind,  the  socio 
economic  background  of  positive  propensity  women 
appears  to  be  more  modest  than  that  of  neqative 
propensity  women 

6.  Positive  propensity  females  have  weaker  academic 
profiles. 


Table  9.3  profiles  the  demographic  characteristics  of  the  posi¬ 
tive  propensity  qroups  for  each  of  the  four  active-duty 
and  the  Reserve  Components. 

A  statistical  analysis  of  these  data  reveals  the  following: 


1.  For  each  service,  positive  and  negative  propensity 
women  differ  on  visually  every  demouraph i c  variable. 


table  9.2 


P  aj  c  2  6  0 


A.WYSIS  OP  PROPENSITY  TO  SERVE  IN  THE  MILITARY 
DEMOGRAPHIC  ANALYSIS* 

FEMALES 


Pos  itive 

Negative 

Propens i ty 

Propens  i  t.y 

X 

X 

Variable 

Average  age* 

18.1b 

18.57 

Not  employed/ look ing  for  work 

34.  8 

18.9 

Bl acks 

24.  b 

8.1 

Other  non-white 

9.5 

4.3 

Students 

58.3 

52.9 

10th  grade 

7.1 

3.5 

11th  grade 

19.5 

13.2 

1-2  years  of  college 

11.3 

17.4 

High  school  graduate,  not  in  school 

31.7 

38.4 

Education  of  father* 

2.65 

3.24 

duality  index* 

6.22 

6.45 

College  preparatory  curriculum 
in  high  school 

37.6 

46.2 

Vocational  curriculum 
in  high  school 

35.5 

22.0 

Commerc i al /bus i ness  curriculum 
in  high  school 

24.8 

29.4 

A's  and  B's  in  high  school 

35.8 

45.5 

business  math  in  high  school 

46.9 

36.4 

Computer  science  in  high  school 

7.9 

b.4** 

Calculus  in  high  school 

3. 1 

4.  9 

Physics  in  high  school 

9.6 

8.3** 

base: 

(697  ) 

(4484) 

*  Mean  scale  values  shown. 

+  The  two  groups  differ  significantly  -in  tlj  ]  ,-,m  ihlm  *g  t 
where  indicated. 

**  Dilferences  not  statistically  significant  fr-.-  corresponding  negative 
propens  i  t  y  nrr-"<  i . 
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TABLE  9.3 

DEMOGRAPHIC  ANALYSIS 
POSITIVE  PROPENSITY  GROUPS'*- 

INDIVIDUAL  SERVICES 

FEMALES 


Air 

Force 

% 

Variable 

Average  age*  18.26 

Not  employed/ look i ng 

for  work  33.9 

Blacks  22.1 

Other  non-white  8.0 

Students  56.4** 

10th  grade  7.2 

11th  grade  lb. 8** 

1-2  years  of  college  11.2 

High  school  graduate, 

not  in  school  35. 7** 

Education  of  father*  2.72 

Quality  index*  6.28** 

College  preparatory  curriculum 
in  high  school  39.4 

Vocational  curriculum 

in  high  school  34.3 

Commercial /business 

curriculum  in  high  school  24.6** 

A's  and  B's  in  high  school  3b. 8 

Business  math  in  high  school  47.9 

Computer  science 

in  high  school  7.8** 

Calculus  in  high  school  3.0** 

Physics  in  high  school  10.0** 


Army 

Marine 

Corps 

Navy 

National 

Guard 

Reserves 

% 

% 

% 

% 

% 

17.96 

18.12 

18.03 

18.44** 

18.51** 

37.6 

35.3 

33.2 

34.0 

31.2 

31.7 

27.4 

23.8 

31.8 

24.6 

9.9 

13.1 

12.2 

9.2 

8.6 

59.8** 

56.0** 

62.6 

53.9** 

52.9** 

9.9 

9.1 

7.7 

13.2 

15.4 

21.3 

19.9 

21.6 

29.8** 

26.7** 

9.5 

9.8 

13.8** 

23.2 

25.5 

25.4 

31.1 

28.6 

35.2** 

37.3** 

2.39 

2.59 

2.58 

2.56 

2.70 

5.99 

b.  04 

6.31** 

6.08 

6.29** 

37.2 

36.8 

40.0** 

35.7 

43.0** 

38.7 

38.3 

35.0 

32.3 

28.9** 

21. 3 

22.9 

22.5 

28.9** 

25.6** 

31.8 

33.4 

36. 6 

33.0 

36.1 

45.9 

48.5 

47.5 

44.5 

46.8 

7.0** 

8.0** 

8.8** 

9.3** 

9.4 

3.5** 

2.9** 

3.2** 

5.5** 

4.0** 

9.9** 

10.4* 

11.2** 

10.1** 

8.6** 

(453)  (278)  (23/)  (307)  (234)  (457) 


*  Mean  scale  values  shown 

+  The  positive  propensity  group  for  each  service  differs  s ign  1  f  icant ly 
from  its  corresponding  negative  propensity  group  on  most  variables, 
except  where  noted. 

**Di f ferences  not  statistically  significant  from  corresponding  neqative 
propensity  group. 


2.  The  differences  between  propensity  >« :  s  within  j 

each  service  are  similar  to  the  differences 
between  the  aggregated  proDensity  groups  shown 

in  Table  9.2. 

3.  As  in  the  case  of  males,  the  services  appear  to 
be  drawing  upon  a  common  demooraphic  pool  of 
women 

The  demographic  differences  observed  between  positive  and 
negative  propensity  females  paralled  the  differences  Detween 
the  two  male  propensity  qroups.  There  are  some  noteworthy 
differences,  however,  between  the  male  and  female  positive 
propensity  groups.  These  differences  are  as  follows: 

1.  The  proportion  of  non— whites  who  comprise  the  posi~ 
tive  propensity  groups  for  females  is  significantly 
higher  than  the  corresponding  figure  for  positive 
propensity  men 

2.  Females  are  more  likely  to  be  high  school  graduates 
who  are  no  longer  in  school. 

Females  appear  to  have  stronger  academic  backgrounds. 
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TABLE  9.4 

ANALYSIS  OF  PROPENSITY  TO  SERVE  IN  THE  MILITAR 
IMPORTANCE  OF  JOB  CHARACTERISTICS* 

FEMALES 


Job  Characteristics 
Enjoy  your  job 
Good  Income 
Job  security 

Teaches  valuable  trade/skill 

Employer  treats  you  well 

Provides  men  arid  women  equal  pay/ 
opportunity 

Career  you  can  be  proud  of 
Opportunity  for  advancement 
Developing  your  potential 
Opportunity  for  a  good  family  life 
Retirement  Income 
Gives  you  the  job  you  want 
Provides  medical/dental  benefits 
Provides  money  for  education 
Trains  you  for  leadership 


Positive 

Propensity 

Negative 

Propensity 

Difference 

3.46 

3.63 

-0.07** 

3.42 

3.39 

+0.03 

3.41 

3.42 

-0.01 

3.37 

3.29 

+0.08** 

3.37 

3.41 

-0.04 

3.36 

3.35 

+0.01 

3.32 

3.25 

+0.07** 

3.31 

3.37 

-0.06** 

3.30 

3.37 

-0.07** 

3.29 

3.28 

+0.01 

3.27 

3.19 

+0.08** 

3.1b 

3.21 

-0.05 

3.1b 

3.11 

+0.05 

3. 10 

2.91 

+0.19** 

2.9b 

2.73 

+0.23** 

Base:  (by7)  (4483) 

Source:  Question  10a 

*  Mean  sale  values  shown 

Scale  Value.  4  =  Extremely  important 
3  =  Very  important 
2  -  Fairly  important 
1  =  Not  important  at  al 1 

Therefore,  larger  values  indicate  greater  perceived 
importance.  The  two  propensity  groups  differ 
significantly  except  where  indicated. 


**  Statistically  significant. 
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9  .  4  A  c :  i  i  i  >  v  e  a  b  i  i  a  y  .  f  ; . >  i  c :  :  ars  :  t  e  r  i  a  a  las 

For  a  iob  charaote'-is*.  i  a  to  be  a  source  of  enlistment 
motivation,  a  *  ourg  woman  rr.u.s  t  v  a  uo  if  and  perceive  it  as 
something  that  can  be  read:  !  uohiived  in  the  military.  The 
five-point  sea  e  used  c  o  me  as  si  re  those  perceptions  was 
discussed  in  Section  ill.  The  findings,  shown  in  Table  9.5, 
are  discussed  he  low. 

Positive  propensity  respondents  perceived  the  military 
as  better  enabling  nch  :.e  vere.r. of  eg  h  joi>  characteristic 
more  so  than  did  negative  propensity  women.  The  two  groups 
differed  the  mc-st  on  five  attributes:  "gives  you  the  job  you 
want,"  "career  you  can  be  proud  of,"  "opportunity  for  good 
family  life,"  "good  income,"  and  "enjoy  your  job." 

The  positive  propensity  groups  perceived  civilian  life  as 
better  enabling  achievement  of  only  three  job  characteristics: 
"employer  treats  you  well,  "  "opportunity  for  good  family  life," 
and  "enjoy  your  job."  At  the  same  time,  negative  propensity 
females  considered  over  one-half  of  the  attributes  as  somewhat 
more  achieveable  in  the  military.  All  in  all,  the  military  is 
viewed  favorably  by  women  with  re  ■  ct  to  these  job  characteristics. 

Within  each  service ,  the  dj  ftVronces  in  perceptions 
between  positive  and  negative  p.  .  •  ••  •dent,  s  are 

comparable  to  t  lose  for  evora]  1  :•  ■  ;  ve  u.  .  /:•  ;;it  ivo  pro¬ 

pensity  shown  in  Table  1  .  5  . 

As  in  t  i'.e  nu !  o  u.':  char  n  -  .  ■>  .  .  ,  ■  >  'options 

are  examined  vi  •.  - .  i  -  v  i :  *  ■■  ■  w  -ru  r.  ,  i :  a  no;.  to  each. 

This  analysi  c.  ;  ;  fc.  :  <  •  e  V'  Mire  9  .  1)  and 

negative  p  rope  a  :  i  :  i  ,  1  .  .  ""•••  i  routs  are 

discussed  in-  ;  ow  . 


TABLE  9.5 


ANALYSIS  uE  PROPENSITY  TO  SERVE  IN  THE  MILITARY 
ACHIE VABIL ITY  UF  JOB  CHARACTERISTICS** 

FEMALES 


Positive  Negative 

Propensity  Propensity  Difference 


Job  Characteristics 

Trains  you  for  leadership 

Provides  money  for  education 

Teaches  valuable  trade/skill 

Provides  men  &  women  equal  pay/ 
opportuni ty 

Job  security 

Provides  medical  &  dental  benefits 
Career  you  can  be  proud  of 
Retirement  income 
Developing  your  potential 
Opportunity  for  advancement 
Dives  you  the  job  you  want 
Good  income 
tnjoy  your  job 

Opportunity  for  a  qood  family  life 
Employer  treats  you  well 

Base: 

Source:  Question  10b 
*  Mean  scale  vul  les  shown. 


1.9B 

2.20 

-0.22 

2.01 

2.24 

-0.23 

2.28 

2.57 

-0.29 

2.41 

2.65 

-U.24 

2.42 

2.68 

-0.26 

2.43 

2.  79 

-0.36 

2.47 

3.01 

-U.54 

2.5b 

2.79 

-0.23 

2.59 

2.95 

-0.3b 

2. 03 

2.95 

-0.32 

2.6b 

3.22 

-U.56 

2.95 

3.47 

-0.52 

3.04 

3.54 

-0.50 

3.20 

3.74 

-0.54 

3.27 

3.56 

-0.29 

(697) 

(4483) 

Scale  Value:  j  =  Much  more  liwely  in  civilian 

•1  =  Somewhat  more  likely  in  civilian 
j  -  Either  civilian  ur  military 
2  =  Somewhat  more  likely  in  military 
1  =  Much  more  likely  in  military 

Therefore,  a  smaller  value  indicates  relatively  qreater 
military  likelihood.  The  two  propensity  groups  differ 
significantly  on  all  characteristics. 

+  The  two  groups  differ  significantly  on  all  v ar i at)  1  •  •  - 
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Relatively 

Important 


Relatively 

Less 

Important 


FIGURE  y.l 


POSITIVE  PROPENSITY  RESPONDENTS 


FtMALES 


More  Achievable 
in  Mi ! itary* 

Good  income 

Job  security 

Teaches  valuable 
trade/ski  1 1 

Provides  men  and 
women  equal  pay/ 
opportun i ty 

Career  you  can 
be  proud  of 


Opportunity  for 
advancement 

Developing  your 
potential 

Retirement  income 

Gives  you  the 
job  you  want 

Provides  medical/ 
dental  benefits 

Provides  money 
for  education 

Trains  you  for 
leadership 


More  Achievable  in 
Civilian  Job** 


Enjoy  your  job 

Employer  treats 
you  wel 1 


Opportunity  for 
good  family  life 


*  based  on  scores  of  less  than  3.0  on  the  job  characteristic 
achievabi 1 ity  scale  (See  Table  3.b) 

**based  on  scores  of  3.0  or  higher  on  the  job  character i st ic 
achievabi 1 ity  scale  (See  Table  3.6) 
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FIGURE  y.2 

NtoATlVE  PROPENSITY  RESPONDENTS 
KEMmLES 


He latively 
Important 


Relatively 

Less 

important 


More  Achievable  More  Achievable  in 

in  Military*  Civilian  Job** 


Job  security 

Enjoy  your  job 

Developing  your 

Employer  treats 

potential 

you  well 

Opportunity  for 
advancement 

Good  income 

Provides  men  and 
women  equal  pay/ 
opportunity 

Teaches  valuable 

Opportunity  for 

trade/sk i  1 1 

qood  family  life 

Retirement  income 

Career  you  can 
be  proud  of 

Provides  medical/ 
dental  benefits 

Gives  you  the 
job  you  want 

Provides  money 
for  education 

Trains  you  fpr 
leadership 

*  based  on  scores  or  less  than  3.0  on  the  job  characteristic 
achievabi  1  ity  scale  (See  Table'  y.b) 

**based  ori  scores  of  3.0  or  higher  on  the  job  characteristic 
achievabi  1  ity  scale"  (See  Table  9 . t> ) 
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Positive  propensity  women  perceived  all  but  two  relatively 
important  job  attributes  to  be  relatively  more  achievable  in  the 
military.  The  exceptions  were  "enjoy  your  job"  and  "employer 
treats  you  well." 


Negative  propensity  individuals  perceived  the  same  two  valued  s 

job  characteristics  plus  "good  income"  as  relatively  more  achiev¬ 
able  in  the  civilian  sector.  These  three  job  characteristics 
represent  recruiting  strategy  opportunities. 


Two  key  differences  between  men  and  women  emerge  from  this 
analysis.  The  first  is  that  positive  propensity  women  unlike 
their  male  counterparts,  perceive  the  military  as  better  enabling 
them  to  realize  a  good  income.  Secondly,  both  female  propensity 
groups  attach  more  value  to  "provides  men  and  women  equal  pay  and 
opportunities"  than  do  men.  Both  differences  represent  recruiting 
strategy  opportunities.  Aside  from  these  differences,  however,  the 
job  attribute  perception  of  men  and  women  are  quite  similar.  This 
suggests  that  similar  recruiting  strategies  could  be  used  with 
both  males  and  females. 


*  1 


ir 


S  V 
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9 . 5  Job  Interest 

While  women  are  not  allowed  to  serve  in  combat  roles, 
they  can  perform  many  non  traditional  female  jobs  such  as 
security  guard  and  draftsmen,  as  well  as  highly  technical 
jobs  like  computer  technician  and  medical  technician.  A 
young  women’s  interest  in  the  military  in  part,  is  a  function 
of  her  interest  in  performing  these  types  of  jobs.  Accord¬ 
ingly,  an  analysis  of  females  enlistment  intentions  should 
consider  the  degree  of  interest  young  women  have  for  the 
types  of  jobs  the  military  has  to  offer. 

With  the  above  in  mind,  women  in  the  Fall  1980  wave 
were  asked  to  indicate  their  degree  of  interest  in  the 
following  six  jobs: 

•  Computer  technician 

•  Secretary 

•  Air  traffic  controller 

•  Draftsman 

•  Security  guard 

•  Medical  technician 

The  results  of  this  line  of  questioning  appear  in 
Table  9.6.  As  shown,  three  jobs  elicited  the  most  interest: 
secretary,  medical  technician,  and  computer  technician. 

Except  for  secretarial  work,  positive  propensity  women 
expressed  greater  interest  in  these  jobs  than  did  negative 
propensity  women. 

A  demographic  analysis  of  these  data  reveal  no  surprises. 
(Table  not  shown).  The  more  technical  jobs  (i.e.  computer 
technician  and  medical  technician)  are  especially  appealing  to 
those  with  higher  mental  abilities.  The  least  skilled  jobs 
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TABLE  9.6 
JOB  INTEREST* 
FEMALES 


Job 

Positive 

Propensity 

Negative 

Propensity 

Difference 

Medical  technician 

2.35 

2.06 

+  .29 

« 

Computer  technician 

2.24 

1.99 

+  .25 

Secretary 

2.18 

2.14 

+.04** 

** 

Air  traffic  controller 

2.00 

1.49 

+  .51 

Security  guard 

1.71 

1.24 

+  .47 

Draftsman 

1.63 

1.36 

+  .27 

base: 

(697) 

(4484) 

Source:  Question  10c 

*  Mean  Scale  Values  shown 

Scale  Value:  4  =  Extremely  interested 

3  =  Very  interested 

2  =  Slightly  interested 

1  =  Not  at  all  interested 

Therefore,  larger  values  indicate  greater 

** 

interest. 

+  The  two  propensity  groups  differ 
indicated. 

**  Not  statistically  significant. 

significantly  except  where 
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attract  those  with  lower  mental  abilities.  Across  all  of 
these  jobs,  black  respondents  voiced  greater  interest  than 
did  others. 
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9.6  Information  Source?,  Actions  Taken,  Advertisincr  Recall, 
Recruiter  Contact,  Influencers 


In  recent  years,  the  services  have  increased  their  re¬ 
cruiting  effort?  among  target  market  females.  Like  young 
males,  a  16  to  21  year  old  female  may  be  the  passive  recipient 
of  service  advertising  or  may  initiate  contact  with  the  ser¬ 
vices.  Such  activities  reflect  a  young  woman's  degree  of  in¬ 
terest  in  the  military  as  well  as  shape  this  interest. 

This  section  examines  the  information-oriented  activities 
of  young  women  with  respect  to  military  service.  The  data  are 
presented  in  Table  9.7  for  both  propensity  groups.  The  following 
can  be  concluded  from  this  table: 


Positive  propensity  women  are  more  likely  than  others 
to  have  discussed  military  service  with  family,  with 
friends  currently  or  formerly  in  the  service,  with 
their  husband/boyfriend,  and  with  a  teacher  or  guid¬ 
ance  counselor.  They  are  equally  likely  to  have  re¬ 
ceived  recruitment  literature  in  the  mail. 

Positive  propensity  individual?  are  more  likely  than 
negative  propensity  people  to  have  initiated  requests 
from  the  services  for  information  as  well  as  to  have 
been  physically  or  mentally  tested  for  military  service 

Positive  and  negative  propensity  women  do  not  differ 
with  respect  to  recalling  service  advertising. 


The  levels  of  these  measures  a?  well  as  the  pattern  of 
differences  between  propensity  grouos  are  quite  similar  to  those 
observed  in  the  male  study.  One  noteworthy  difference  is  that  only 
one-in-three  females  reported  receivirj  recruiting  literature  in 
the  mail  compared  to  one-in-two  males.  Since  tlis  is  an  action 
that  the  services  directly  control,  this  differ*  ncc  appears  to  be 
systematic  rather  than  behavioral. 
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TABLE  9.7 

ANALYSIS  UF  PROPENSITY  TU  SERVE  IN  THt  MILITARY 


INFORMATION  SOURCES, 

ACTIONS  TAKEN, 

ADVERTISING 

kECALL 

FEMALES 

Positive 

Propensity 

Negat ive 
Propensity 

Statistical  ly 
Significant 

% 

% 

Information  Sources  (Qu.  8c) 

Talked  with  one  or  both  parents 

bl .  2 

13.6 

Yes-higher 

Talked  with  friends  now  or 
formerly  in  service 

48.2 

16.9 

Yes-higher 

Received  recruiting  literature 
in  the  mail 

36.3 

34.1 

No 

Talked  with  boyfriend  or  husband 

31.1 

10.9 

Yes-higher 

Talked  with  teacher  or  guidance 
counselor 

22.5 

5.5 

Yes-higher 

Actions  Taken  (Qu.  be) 

Asked  for  information  by  mail 

18.4 

4.5 

Yes-higher 

Took  aptitude  test  in  high  school 
given  by  Armed  Services 

15.5 

10.7 

Yes-higher 

Physically  or  mentally  tested  at 
military  examining  station 

2.9 

1.3 

Yes-higher 

Made  toll-free  call  to  get 
information 

4.3 

.8 

Yes-higher 

Advertising  Recall:  Recall 
"Seeing/Qearing  (Qu.  6a)* 

Air  Force 

bl .  9 

59.8 

No 

Army 

73.2 

73.5 

No 

Marine  Corps 

63.4 

61.2 

No 

Navy 

57.2 

61.8 

No 

Joint  Services  Campaign 

57.7 

57.8 

No 

base: 

(697) 

(4483) 

* 


Base:  Fr  dale  Respondents  Asked  Question  for  Specific  service 
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Table  9.8  summarizes  five  aspects  of  recruiter  contact. 
Relative  to  negative  propensity  females,  positive  propensity 
individuals  can  be  described  as  follows: 


1.  They  are  more  likely  to  have  been  in  contact  with  a 
service  recruiter. 

2.  In  the  past  five  to  six  months,  they  are  more  likely 
to  have  experienced  all  four  types  of  recruiter  con¬ 
tact  summarized. 

3.  Although  larger  proportions  of  positive  propensity 
women  reported  that  they  initiated  contact  with  a 
recruiter,  the  differences  are  significiant  only 
for  the  Army. 

4.  With  respect  to  the  perceived  adequacy  of 
information  received  from  recruiters, 
positive  propensity  females  were  less  satis¬ 
fied  than  others  with  information  provided 
by  the  Marine  Corps.  The  direction  of  this 
difference  suggests  a  possible  weakness  in 
the  Marine  Corps’  female-directed  recruiting 
communications. 

5.  A  greater  proportion  of  positive  propensity 
individuals  tend  to  feel  more  favorable 
about  military  service  after  talking  to  a 
recruiter . 


These  data  are  quite  similar  to  those  recorded  in  the 
male  study.  One  important  difference  is  the  lower  proportion 
of  women  who  reported  having  had  recruiter  contact. 


* 
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TABLE  9.8 


ANALYSIS  UF  PROPENSITY  TO  SERVE 

IN  THE  MILITARY 

m 

r. 

RECRUITER  CONTACT 

>.  V 

v»* 

FEMALES 

_ 

Positive 

Negative 

Statistical  ly 

Propensity 

Propensity 

Signif leant 

% 

% 

Recruiter  Contact:  (Ou.  8a  &  9a) 

*'•  •* 

Past  6  months  -  any  service 

24.2 

14.7 

Yes-higher 

| 

Ever  -  any  service 

45.5 

30.9 

Yes-higher 

W> 

Type  of  Recruiter  Contact  in 

Past  b  Months  (Qu.  fib) 

•"*/ 

Talked  f ace-^o-f ace  (not  at  station) 

12.6 

5.7 

Yes-higher 

i.- ». 

Heard  recruiter  talk  at  high  school 

14.2 

6.6 

Yes-higher 

;V- 

Talked  to  recruiter  by  telephone 

11.3 

5.6 

Yes-higher 

Went  to  recruiting  station 

7.0 

1.8 

Yes-hiqher 

IS] 

a 

0T 

/Nr 

Recruiter  Contact  Initiated  by 
Respondent  (Qu.  9d)* 

•  • 

//*» 

Air  Force 

50.4 

35.9 

No 

x*y-m 

Army 

45.0 

23.5 

Yes-higher 

'N' 

Marine  Corps 

40.8 

29.7 

No 

m 

Navy 

41.2 

36.9 

No 

>y 

Recruiter  Informition  Considered 
Adequate  (Qu.  9e)* 

*<•» 

w 

Air  Force 

90. 1 

83.8 

No 

Army 

78.0 

85.7 

No 

Marine  Corps 

67.8 

84  .  U 

Yes -lower 

Navy 

84. 7 

78.8 

No 

- 

Felt  More  Favorable  About 

L  -V^ 

Joining  After  Talking  to 

1 

(Service)  Recruiter  (Qu.  Of)* 

Air  Force 

45 .  b 

19.  1 

Y»>s-h  i  uhet- 

Army 

42.3 

17.3 

VS  s-h  I • : ■  8  > 

Marine  Corps 

30 .  7 

2U.0 

It  s  -h  l  V  •  f 

■** 

Navy 

3  J.  1 

19.3 

V  .  t  ■  ;•  . 

?*> 

b 

M  b  # 

Base: 

(697  ) 

(•*488) 

» 

*  Base:  Female  Respondents  Asked  Question  tor 

Spec  1  t  i :  St  ’  . 

.  "  «  "  *  \  *  ”  •  "  m  ‘  ‘ 

r--f  r  r  ^  i  -  -  ■  ~  - 

RD-A143  115  VOUTH  ATTITUDE  TRACKING  STUDV  VOLUME  2  FALLlTSSrafl 

MARKET  FACTS  INC  CHICAGO  IL  PUBLIC  SECTOR  RESEARCH  CORP 
J  T  HEISLER  AUG  80  6406  DMDC/MRB-TR-80/1-VOL-2 
UNCLASSIFIED  OMB-22-R-0329  F/G  5/9 


NL 
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9 . 7  Relationship  Between  Propensity  and  Recruiter  Contact 

The  relationship  between  recruiter  contact  and  propensity 
for  a  particular  service  is  examined  in  Table  9.9.  For  each 
service,  the  pronensitv  groups  differ  with  respect  to  reported 
contact  with  a  recruiter  from  that  service.  These  differences 
are  statistically  significant.  As  in  the  case  of  males,  no 
causal  relationship  can  be  inferred. 
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TABLE  9.9 

EVER  HAD  CONTACT  WITH  RECRUITER  FROM  SPECIFIC  SERVICE 
RELATED  TO  PROPENSITY  FUR  THE  SAME  SERVICE* 
FEMALES 


Propensity  for  Individual 

Service 

Contact  With 
Recruiter  Fran 

Positive 

% 

Negative 

JL 

Difference 

JL 

Air  Force 

19.2 

7.1 

*12.1 

Army 

29.0 

10.0 

♦13.6 

Narine  Corps 

11.5 

5.8 

♦  5.7 

Navy 

14.3 

7.7 

♦  6.6 

*  Base:  The  Appropriate  Positive  and  Negative  Feoate  Propensity 
Groups  for  Each  Service 


Source:  Question  9b 
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9 . 8  gnliat— nt  Deciaion  Process 

In  this  study,  an  individual  is  defined  as  having  a  positive 
propensity  for  Military  service  if  she  has  indicated  that  she  def¬ 
initely  or  probably  will  serve  in  any  of  the  four  active  duty  ser¬ 
vices.  Table  9.10  demonstrates  the  extent  to  which  propensity  for 
More  than  one  service  occurs  in  the  Pall  1980  sample  of  target  mar¬ 
ket  women . 


ProM  Table  9.10  it  is  clear  that  a  large  number  of  women 
who  express  positive  propensity  for  each  of  the  active  duty 
services  are  also  positive  towards  one  or  More  other  services. 

This  is  the  case  most  often  for  women  with  positive  orooensitv 
toward  the  Marine  Corps. 

This  finding  reinforces  conclusions  drawn  by  the  analysis  of 
deMograohic *  ittitudinal,  and  perceptual  variables  that  the  services, 
for  the  Most  part,  are  drawing  from  a  similar  pool  of  youna  women, 
as  they  are  with  respect  to  males.  Hence,  the  enlistment  decision 
process  for  females  appears  to  be  siMilar  to  that  for  males.  That 
is,  many  young  woawn  initially  decide  upon  a  military  career  and 
then  choose  between  the  different  services. 


ViiW.i 
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TABU  9.1  U 

EXTENT  TO  WHICH  PROSPECTS  SHOW  POSITIVE 
PROPENSITY  FUR  MORE  THAN  ONE  SERVICE 

FEMALES 


Alto  Show  Positive  Propensity 
for  these  Services ; 

Air  Force 

A rwy 

Marine  Corps 

Navy 


Air 

Force  Amy 

.A. 


42.6  44.2 


Marine 

Corps  Nay/ 
1_ 


60.2  63.1 


Average  Nwfeer  of 

JCUVe  Kit,  Services 


2.09  2.43  2.69 


2  SO 


Vase: 

Source:  Question  6a 


(463)  (22b)  (232)  (302) 


9.9  High  School  Cfduatti  Mot  in  School 


Young  mcmd  who  have  graduated  high  school  and  ara  not  cur¬ 
rently  attending  school  represent  a  particularly  attractive  market 
to  the  services.  In  the  Pall  19S0  wave,  37.lt  of  the  female  sample 
fall  into  this  demographic  group.  Tables  9.11  and  9.12A  -  9.12D 
profile  this  group  in  terns  of  key  denographic  attitudinal  and 
behavioral  variables  vis-a-vis  the  total  sanple.  The  following 
can  be  said  about  this  subgroupi 


1*  The  group  of  high  school  graduate  fanales  who  are 

An  school  are  below  the  U.S.  averages  for  their 
age  group  on  these  donographlc  variables:  not  em¬ 
ployed  and  looking  for  work,  father's  education, 
nental  abilities,  having  taken  a  college  preparatory 
curriculun  in  high  school,  having  taken  business 
nath  in  high  school  and  reported  high  school  grades. 

On  the  other  hand,  they  are  above  the  U.S.  averages 
for  having  taken  vocational  and  oonswrcial /business 
curricula  in  high  school. 

Their  prooensity  to  serve  in  the  Amy  and  the  Navy  are 
below  the  U.S.  averages. 

3.  The  high  school  graduate  group,  in  general,  la  no 
different  than  others  with  respect  »o  talking  to 
influential  others,  seeking  infonsation,  and  being  tested 
for  the  Military. 

4.  Except  for  a  bn low-average  reported  incidence  of  recent 
content,  the  high  school  graduate  group  is  no  different 
than  others  with  respect  to  recruiter  contact. 

9.  High  school  graduates  ere  no  «*ore  likely  than  others  to 
recall  service  advertising. 

6.  Women  in  the  high  school  or aduatc  group  attach  below 
average  importance  to  "provides  money  for  education." 

At  th*  same  time,  they  attach  above -aver age  importance 
to  "lob  security,"  "employer  treats  you  well,"  "eood 
income,"  "teaches  valuable  trado/sk i 1 ) .*  "orovidns 
medical  and  dental  benefits”  and  "retirement  income.” 
Their  oerceptions  of  these  job  eha> acter i st i cs ,  however . 
are  generally  on  par  with  the  U  S.  averages. 
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This  profile  of  female  hiqh  qr*Uuates  who  art*  not  in  school 
i*  •i»i  lar  to  t*at  for  mules.  Like  males,  moreover,  *  he  profile 
of  this  qroup  does  not  appear  to  reveal  any  recruit  mu  oppor¬ 
tune  ies. 
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TABIC  9.11 

(KNOBKAPMIC  ANALYSIS  Uf  HIGH  SCHOOL  GftAOUMES  NOT  IN  SCHOOL 

FCNAUS 


m 

% 


Not  to  School/ 

High  School  Total 

Graduates  S ancle 


Statistical ly 
Stofltf leant* 


Variable 

Not  euployed/ looking  for  uork 

14.7 

20.9 

Yes- lower 

Slacks 

9.0 

10.3 

No 

Other  non-uhite 

4.3 

5.0 

NO 

education  of  father* 

2.B3 

3.17 

Yes-loner 

Quality  index* 

0.30 

0.42 

Yes- loner 

College  preparatory  currtculun 
in  high  school 

33.0 

44.9 

Yes- loner 

Vocational  curricula* 
in  high  school 

27.9 

23.9 

Yes -higher 

Conuorcial/bustness  curricula* 
in  high  school 

30.7 

2B.9 

Yes -higher 

A's  and  B*s  in  high  school 

40.1 

44.3 

Yes- loner 

Business  noth  in  high  school 

48.4 

37. B 

Yes -higher 

Computer  science  in  high  school 

0.0 

0.0 

NO 

Calculus  in  high  school 

4.0 

4.7 

ho 

Physics  In  high  school 

7.1 

8.3 

NO 

Base: 

(1901) 

(9251) 

fr? 


•  Moan  scale  values  shoun 


*  Statistical  significance  based  on  total  i.S.  estimate  falling  beyond 
the  range  of  tuo  standard  errors  of  the  individual  variable  estimate, 
idler*  statistical  significance  Is  indicated,  the  variable  estimate  is 
either  Meaer  or  loner  than  the  U.S.  esthete. 
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TabU  9.12A 
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1*  ? 

IS. 9 

Yes • tower 
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iA.9 

12.9 

ho 

%» 
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ffespoSBenT  HCT  BbV - 

«. 

Air  force 

J2.9 

J*  2 

ho 

Army 

Jj.S 

22. a 

ho 

Marine  Corps 

11,9 

W.2 

ho 

Kavy 

♦u,  ? 

te.l 

ho 

•s? 

Recruiter  Information  lonstorrrf 
Adequate  ((u.  9eJ* 

Air  force 

04. 7 

RS.S 

ho 

*» 

Amy 

mo.  1 

M.4 

ho 

Marine  Corps 

*M 

29  9 

ho 

%• 

Aevy 

2t».J 

2g.e 

ho 

%  • 

felt  More  f mxaO*«  AOout 
XTnTnTXnTr  T7TT  Ing  lo 
f Service)  b-'trull-r  UJu.  ?*)* 

Air  force 

24. R 

».u 
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% 

Army 

/  < 

//.ti 

Sir. 
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Vi 
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Vi 
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*  Statistical  Significant  nr 
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TABLE  9.128 


ATT 1TUU1NAL/8L NAVI URAL  ANALYSIS  OF 
HIGH  SCHOOL  GRAOUATES  NOT  IN  SCHOOL 

JU6  CHARACTERISTIC  ATUTUUES 

FEMALES 


High  School 
Graduates 

Total 

stat ist ica* 1 
Sign  if  leant 

Achtevabtl tty  of  JoN 

Characlerisl  ics 

* 

« 

Enjoy  your  job 

3.  S3 

3.S? 

No 

Job  security 

3.49 

3.42 

Yes  •  higher 

Employer  treat*  you  well 

3.4? 

3.41 

Yes  •  higher 

Good  loco** 

3.44 

3.40 

Y*S  •  higher 

Equal  My  cod  opportunity 

3.39 

3.3S 

No 

Opportunity  for  MNecwunt 

3.31 

3.36 

No 

l)*v* loo t oq  your  pot t*>t  tel 

3.3? 

3.3b 

NO 

TtACHiS  valuable  tr*o*/Sblll 

3.  IS 

3.31 

Ye*  •  higher 

Opportunity  for  good  family 
l»f# 

3.29 

3.28 

NO 

Provide*  **tftc«l  *od  dental 
benefit* 

3.2? 

J.I2 

Yes  -  higher 

Career  you  can  be  proud  of 

3.2b 

3.2b 

No 

Aettrceent  tnco** 

J.2S 

3.20 

Yes  *  higher 

Give*  you  tee  job  you  vant 

3.19 

3.20 

NO 

Provide*  eo**y  for  education 

?Jt 

2.9* 

Yes  »  lower 

Trains  you  for  t*«d*r***0 

?.?b 

2.  ?b 

an 

Source:  <30**1*00  >0* 

*  Nice  u«l«  values  *n*e 

Seal*  V«lw:  A  *  t«Ue*l|  fnoortet 
J  *  *ry  Nortel 
2  *  fairly  Mooricet 
)  *  Not  important  «t  #11 
therefore,  #  large  value  #tes  s^rate* 

perceived  toportance. 

♦  Statistical  significance  based  oe  tote*  j.S.  w*  »**t*  f  iHing  tejw«<3 

the  rang *  of  too  errors  of  tV  »r '#’*  rctinat* 

NN*r*  statistic*)  signifitnee  is  indicated,  the  »riib’f  esti»*te  *s 
either  M#gr  or  lower  the  in*  U.S.  es'**»te. 
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10.1  Top-of- the-Mind  Awareness  of  Specific  Service s 

"Top-of-the-mind"  awareness  is  intended  to  elicit  an 
individual's  initial  association  with  a  qiven  concept.  As 
in  the  male  interviews,  the  female  sample  was  . sked  to 
indicate  which  branch  of  service  they  thoight  <  f  first  when 
the  term*  "Armed  Services"  or  ■'military"  are  m«ntioned. 

They  were  then  asked  which  branch  they  think  ol  next,  and 
lastly,  whether  any  others  cone  to  mind. 

Table  10.1  reports  the  percentage  of  females  mentioning 
each  service,  alonq  with  the  order  of  mention  (first,  second, 
other  mentions).  In  terms  of  the  proportion  of  first 
mentions,  the  Army  is  the  most  familiar  service  (48.1%), 
and  it  is  well  ahead  of  its  two  nearest  "competitors" —  the 
Navy  (18.31)  and  the  Air  force  (17.71).  When  all  mentions 
are  combined,  the  Army  is  mentioned  by  4  out  of  5  females} 
the  Navy,  by  about  3  out  of  4i  the  Air  Force,  by  3  out  of  5; 
and  the  Narine  Corps,  by  lust  over  half,  "he  Coast  Guard 
is  far  behind  the  four  primary  services  in  recognition, 
with  mentions  by  fewer  than  1  out  of  4  ferales. 


Interestingly,  when  all  questions  are  considered, 
young  women  were  more  likely  than  their  male  counterparts 
to  recall  the  Army  (80. O'*  to  and  tb«~  TJavy  (74. 2*  to 

70.7fi.  py  contrast,  males  wt*  likely  than  females 

to  mention  each  *>f  the  other  »br  r  r  rrfvi  fO1  c 
result  applies  to  first  mentions. 


IT*' 


TABU  lu.  1 


bKABtH  OF  StHVllt  NAMED  IN  RESPONSt  TO  “AHMED  SERVICES" 

FEMALES 


Percent  of  Respondents  Who  Mentioned 


Service  Mentioned 

First 

Mention 

X 

Specific 

Second 
Ment  ion 

Services 

Al  1  Other 
Mentions 

1 

All 

Mentions 

Combined 

X 

Air  Force 

17.7 

17.3 

2b.  1 

60.4 

A my 

48.1 

21.0 

11.2 

80.0 

Marine  Corps 

8.6 

14.7 

30.1 

52.7 

Navy 

18.3 

3S.9 

20.6 

74.2 

Coast  Guard 

0.6 

0.9 

5.5 

6.9 

None 

6.8 

3.4 

17.6 

27.3 

bise:  All  Feeble  Respondents 
Source:  Questions  4af  4b  and  4c 


Examining  the  percentage  of  first  meirions  by  propensity 
(Table  10.2)  shows  that  females  considerirg  thi  Air  Foret 
and  especially  those  considering  the  Army  are  n uch  more 
likely  to  mention  that  respective  branch  first.  Those 
inclined  toward  the  Navy  are  only  sliqhtly  more  inclined  to 
mention  the  Navy  first,  and  the  pattern  does  not  hold  at 
all  for  females  with  positive  propensity  toward  the  Marines. 
The  linkage  was  observable  without  exception  among  the  males. 

Table  10.2  analyzes  these  data  in  another  way  --  by 
the  differences  between  the  positive  and  noqative  propensity 
subsets  in  the  percentage  of  first  mentions  received  by 
each  service.  (The  circled  numbers  are  not  intended  to 
denote  statistical  significance.)  This  conparision  reveals 
that  the  differences  between  positive  and  negative  propensity 
groups  within  each  service  is  strong  except  for  the  Army, 
where  the  relationship  is  evident  but  less  clear-cut.  In  the 
sale  sample,  it  was  strong  in  each  of  the  services. 


Jhe  magnitude  of  the  relationship  between  positive  propensity  and  first  association  is  limited  because 
( 1)  the  positive  propensity  group  of  each  service  consists  of  individuals  with  positive  propensity  for 
other  services  ami  (^)  respondents  can  only  give  one  first  association. 
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10.2  Advertising  Content  Recall 

As  in  the  male  sample,  advertising  awareness  was 
measured  by  asking  respondents  to  recall  everything  they 
remember  seeing  or  hearing  in  the  advertising  tor  one  of 
the  active  duty  services  or  in  the  joint  services 
campaign.  Each  respondent  was  asked  about  only  one  source 
of  advertising  through  the  use  of  different  versions  of 
the  questionnaire,  which  were  randomly  distributed  across 
interviews.  Respondents'  answers  wore  coded  into  tho  same 
set  of  response  categories  used  in  the  male  analysis. 

Table  10.3  presents  for  each  service  and  the  ioint. 
campaign  the  proportions  of  young  women  who  were  able  to 
recall  hearing  or  seeing  advertising.  As  the  table  shows. 

Army  advertising  was  remembered  by  the  larqest  number  of 
females;  almost  three-quarters  could  recall  hearing  or 
seeing  advertising  copy  for  the  Army.  Recall  was  signi¬ 
ficantly  lower  in  the  case  of  the  other  four  campaigns, 
ranging  from  58-621.  Among  the  males,  recall  was  higher 
in  each  of  the  five  categories  than  it  was  for  the  females, 
though  the  male-female  difference  in  recall  of  Army  campaign 
content  was  not  statistically  significant. 

Tables  10. 4A  -  10. 4E  present  for  each  advertising  campaign 
the  incidence  of  recall  of  specific  copy  points.  The  following 
conclusions  emerge  from  the  data: 


1.  No  single  message,  ideas,  or  image 

dominated  perceptions  of  the  Air  Force 
campaign.  The  appeal  to  join,  tho 
opportunity  to  teach  or  learn  a  trade, 
and  the  image  of  men  with  oquipr-ont  were 
the  most  prominent  copy  points,  each 
recalled  by  6-71  of  the  females. 


tabu  1U.3 

RtCALl  Of  SfckVlCE  ADVERT ISIMG 
Fall  19bU  SUMMARY 
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FtHALLS 


Fall 

‘BO 

t 

Air  Force 

60.1 

Army 

73. S 

Marine  Corps 

61.  S 

Navy 

61.6 

Joint  Services 

S8.0 

Base* 


Between  973  -  1112 
depending  on  the  campaign 


Source:  guest  Ion  ba 

*  The  reduced  bases  reflect  the  fact  that  each 
respondent  was  asked  the  advertising  question  for  only 
one  of  the  four  military  services,  or  for  the  joint 
advertising. 


1 
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The  pattern  was  similar  in  the  male  sample, 
though  the  image  of  efluipnent  hthojt  men 
was  somewhat  more  common  for  mtles  than 

females. 


The  most  familiar  Army  adverti ting  imonq 
females  was  the  appeal  to  join  'enlist 
(16.3%),  the  availability  of  educational 
benefits  (10. 5%),  and  the  opportunity  to 
teach  and/or  learn  a  trade  (10.5%). 


The  same  three  copy  points  were  most  often 
mentioned  by  the  male  sample,  though  the 
chance  to  teach  or  learn  a  trade  was  more 
familiar  to  them  (12.61)  than  educational 
benefits  (7.6%). 


Slogans  were  the  most  often  mentioned  advertising 
copy  of  the  Marine  campaign  (9.1%);  the  appeal 
to  join/enlisF~was  a  close  second  (8.3%). 


Among  the  males.  Marine  slogans  were  much  more 
markedly  dominant  of  other  copy  than  for  the 

females. 


The  sK>st  typical  response  to  the  question  about 
the  Navy  cas^oign  was  "want  you  to  join/ 
enliif*  (11.2%).  The  chance  to  "travel/see 
the  country /World"  ranked  second  with  6.1%. 


ftr't 


For  the  males,  the  Navy  advertising  generated 
more  responses  about  "adventure"  than  anything 
else  (11.2),  while  the  "travel"  response  received 
the  second  highest  number  of  mentions  (9.7%), 
and  the  appeal  to  join  and  the  chance  to  teach 
or  learn  a  trade  ranked  third,  each  with  7.8%. 


Females  mentioned  the  following  three  copy 
points  most  often  about  the  Joint  Services 
campaign:  "teaching/learninq  a  trade*-  11.2%; 
"went  you  to  join/entist*  -  10.2%;  and 
reference  to  all  or  several  services  (9.1%). 


The  same  three  dominated  answers  by  the  male 
sample,  though  their  order  was  different. 
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Consider inq  the  effects  of  the  advertising  campaign 
as  a  whole,  the  following  copy  points  were  recalled  most  often: 

1.  Want  you  to  join/enlist 

2.  Teachinq/learmnq  a  trade 

3.  Educational  benefits 
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SECTION  XI. 

Knowledge  of  Financi al  Benefit s 


In  Section  V  of  this  report,  the  rationale  for  assessing 
target  market  youth’s  knowledge  of  financial  benefits  offered 
by  the  services  was  discussed.  The  reader  is  referred  to  this 
discussion . 

Like  m^los.  females  in  the  Fail  1980  wave  were  asked  ques¬ 
tions  about  their  knowledge  of  th«  following: 

•  Educational  assistance 

•  Startino  pay  for  enlisted  personnel 

•  Cash  bonuses  for  enlisting 


A  discussion  of  the  Fall  1980  data  follows. 
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11.1  Knowledge  o f  EHucat  iona  1 _ Ass  ij> t  .in ce 


The  women  were  asked  two  <iuest  ions  n'qard  i  nq  their 
knowledge  of  educat  tonal  assistance.  The  quest  ions  were  as 

fol lows : 


•  Do  you  think  the  military  services  offer 
financial  support  for  schooling  after  you 
leave  *•  he  service? 

•  The  military  services  do  offer  financial 
support  for  schooling  after  you  leave  the 
service  I’d  like  to  find  out  whaL  kinds 
of  educational  assistance  uou  thi~k  the 
military  offers.  As  I  road  a  series  of 
questions  about  what  *he  military  may  or 
mav  not  offer,  please  to' 1  me  "Yes"  if 
you  think  it  is  true  of  the  military  and 
"No"  if  you  think  it  is  not. 

The  findings  are  summarized  in  Tables  11.1  -  11.2.  The  fol 
lowing  conclusions  can  be  drawn: 


1.  Overall.  80.9%  of  the  women  knew  that  the  ser¬ 
vices  offer  financial  support,  for  schooling 
after  leaving  the  service.  This  figure  is 
comparable  to  the  male  figure  (83.0%).  The 
two  female  propensity  aroups  do  not  differ  on 
this  measure  (Positive  Propensity  -  82.0%, 
Negative  Propensity  -  80. 8o). 

2.  Like  their  male  counterpa rts ,  the  great 
majority  of  young  women  knew  their  post¬ 
service  educational  benefits  can  be  used  for 
t rade/''ocat iona  1  school  an!  that  there  is  a 
monetary  limit  to  t  h  ;  r;  assistance.  Other 
aspects  of  educat io.  al  assistance  appear  to  be 
less  well  known  to  10  to  2]  year  old  women. 

3.  Table  11.2  reveals  that  the  two  propensity 
groups  differed  on  five  of  thr  eight  educational 
benefits.  Specifically,  positive  propensity 
women  were  more  1  i  k  •  ly  than  utlicu.  t<>  know  that 
one  has  to  contribute  from  his/her  pay  check  to 
receive  educational  assistance  and  that  the  fol¬ 
lowing  was  not  true: 
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TABLE  11.1 

KNOWLEDGE  OF  EDUCATIONAL  ASSISTANCE 

females 


Fall 

'80 

X 

Know  tiie  following  is  true 

Can  use  for  trade/vocational  school  7b. u 

There  is  a  limit  on  tuition  6B.b 

Have  to  contribute  from  paycheck  to 

get  benefits  28.8 

Know  the  following  is  false 
If  re-enlist  and  oon't  go  to  school 


can  receive  benefits  ir.  cash  payment  59.4 

All  services  offer  same  benefits  49.3 

Benefits  transferable  to  spouse/children  37.4 

Receive  more  if  married  30.6 

Can  receive  monthly  living  expenses 

while  in  school  1H.0 


base:  All  Female  Respondents 
Source:  Question  lbb 


j 
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lAbU  ll.c 

MlUWCtObt  uF  tUULMl  lUiiHL  AbSISTMUCt 
hLHrtLF.S 


Hos 1 t 1 ve 

he gat ive 

Statistical  ly 

u 

ropens i ty 

Propensity 

Siqnif icant 

** 

X* 

miow  the  fol lowing  is  true 

Can  use  for  trade/vocat iona ’  school 

7b.  g 

7b.  f 

No 

There  is  a  limit  on  tuition 

bb .  u 

bh.b 

No 

Have  to  contriDute  from  paycheck  to 
get  benefits 

34.  D 

iff.,  u 

Yes  -higher 

hnow  the  following  is  false 

If  re-enlist  and  don't  go  to  school 
can  receive  benefits  in  cash  payment 

b4.u 

ob.g 

Yes-higher 

Mil  services  offer  same  benefits 

b7.0 

«b. 4 

Yes-higher 

benefits  transferable  to  spouse/chi loren 

33.3 

2b.  i 

Yes -higher 

Keceive  more  if  married 

3b.  b 

29.7 

Yes-higher 

Can  receive  monthly  living  expenses 
while  in  school 

17. b 

18.2 

ho 

base:  (o97)  (44n3) 


Source:  Question  16b 

•Percentage  of  respondents  who  give  correct  answer. 
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"if  re-enlist  and  don’t  go  to  school, 
can  receive  benefits  in  one  cash  payment, " 

"all  services  offer  same  benefits,"  and 
"receive  more  if  married."  Thest-  same  women, 
however,  were  less  likely  than  negative 
propensity  women  to  know  that  "benefits  trans¬ 
ferable  to  SDouse/chi ldren"  is  false. 

Hot  summarized  in  the  table  aro •  the  per¬ 
centages  of  younq  women  who  said  that  they 
did  not  know  whether  each  of  these  educational 
benefits  was  offered  by  the  services.  As  in 
the  male  study,  two  items  —  "benefits 
transferable  to  spouse/children"  and  "if  re- 
enlist  and  don't  go  to  school,  can  receive 
benefits  in  one  cash  payment" —  elicited 
the  most  uncertainty  among  respondents.  Also, 
negative  propensity  women  were  more  likely 
than  positive  propensity  wonen  to  answer  "don’t 
know.  " 


In  the  male  study,  the  data  suggested  that  marketing  efforts 
be  undertaken  to  increase  the  levels  of  understanding  of  post¬ 
service  educational  benefits.  The  same  appears  to  be  tru»  for 
target  market  females. 
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11.2  Knowledge  of  :'t  a i  •  :  r.j  I'.iy 

Respondents  were  asked  *w c  questions  ibout  start  >ng  oay  for 
enlisted  personnel: 


•  As  far  as  you  know,  what  is  the  starting 
monthly  pay  for  an  enlisted  man  in  the 
military  --  before  taxes  are  deducted? 

•  The  startina  monthly  pay  for  an  enlisted 
man  is  $501.00.  Knowing  this,  would  you 
be  more  likely,  or  not  to  consider  joining 
one  of  the  active  duty  militarv  services? 

fables  11.3  -  11.4  summarize  the  data.  The  following  can 
be  drawn  from  the  tables: 


1.  The  data  indicate  that  young  women,  as  a  group, 
have  very  little  idea  what  the  starting  monthly 
pay  is  for  an  enlisted  person.  The  average  es¬ 
timate  of  starting  monthly  pay  was  only  $278;  over 
$200  below  the  actual  figure  ($501)  and  $37  lower 
lower  than  the  average  estimate  given  by  males. 
Only-one-in  eleven  respondents  were  able  to  come 
close  to  the  actual  figure.  Approximately  one- 
half  of  the  women  believed  starting  montly  pay  to 
be  less  than  $75.  Although  not  shown  in  the 
table,  positive  and  negative  propensity  youth  gave 
fairly  similar  estimates. 

2.  Among  the  total  sample  of  young  women, 

17.9%  said  that  they  would  be  more  likelv 

to  consider  join.:.  •  t  hr  services  when  informed 
of  the  actual  sta:  '  mg  pay  fiqure.  For 
positive  propensity  women  the  figure  was  51.7%. 
This  was  significantly  higher  th~>n  the  cor- 
respondinq  fiqurc  (17.7%;  ior  negative  pro¬ 
pensity  women. 
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SECTION  XII 

Perceptions  and  Attitudes  Toward 
Draft  Registration 

Changing  social  norms  governing  the  role  of  females 
in  society  require  that  young  women  be  treated  the  same, 
in  most  respects,  as  their  male  counterparts.  Although  much 
of  the  discussion  on  this  issue  has  centered  on  equal  rights, 
most  thoughtful  proponents  of  equality  between  the  sexes 
have  recognized  that  insistence  on  equal  privileges  carries 
with  it  an  implicit  reciprocal  responsibility  to  assume  an 
equal  share  of  societal  obligations  including,  when  necessary, 
the  duty  of  military  service. 

Whil-9  disagreement  exists  as  to  the  details  of 
extending  equal  rights  and  obligations  to  females,  it  is 
undeniable  that  a  signi f  leant  segment  of  the  American  people 
are  unwilling  to  retreat  from  an  insistance  on  its  imple¬ 
mentation  in  all  realms  of  life.  At  present,  equal  military 
obligation  for  young  women  is  not  the  law,  but  should 
actual  conscription  begin,  there  will  no  doubt  be  Con¬ 
stitutional  challenges  in  the  courts  if  females  are  not 
accorded  equal  status. 

With  an  awareness  of  these  issues,  this  first  sample  of 
female  respondents  were  asked  their  opinions  on  the  need  for 
male  registration  to  provide  a  strong  defense,  how  they  per¬ 
sonally  would  feel  about  being  required  to  register,  and 
whether  the  existence  of  mandatory  female  registration  would 
make  them  more  or  less  likely  to  consider  joining  one  of  the 
active  duty  m;.lita;*y  services.  All  three  questions  were 
identical  to  those  on  the  male  questionnaire,  except  that 
the  latter  two  were  worded  in  the  conditional  to  r> c  fleet 
the  current  legal  reality,  i.e.  that  females  are  not  required 
to  register. 
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-  •  i  The  ivr c  e i v e4  Need  toi  iu-jist  e:  1  iiy  f’.iles 

The  16-21  year  old  female  sample  wei  e  fust  questioned 
about  the  current  importance  of  registration  i  t  tl..-  national 
defense  --  apart  iron  the  issue  <  i  treat  mu  fe  males  the 
same  as  male  youth: 


“Requi  r  imj  all  18  yeai  <>ld  men  to 
register  for  the  draft  is  necewiaiy 
to  provide  a  strong  defense  for 
Am*  r  i  -  a  .  " 


Table  l»‘.l  displays  the  d  i  st  r  i  but  i  o»  of  i_  i  n  i  on  on  this 
matter.  As  tihown.  a  majority  of  females  V> .  H  )  agiee  with 
the  statement  --  most  of  ther.  "strongly"  r  "genera  1  ly . " 

Less  than  half  (44.1*1  respond  in  the-  negative  wit*  almost 
18*  disagreeing  "strongly."  The  average  icalc  sc«r«  on  this 
question  is  3.64,  which  is  lust  slightly  above  the  reutral 
midpoint  of  the  scale.  By  comparison,  the  Fall  1980  male 
average  was  4.03;  thus,  young  r.en  are  more  likely  than  young 
women  to  agree  that  male  registration  is  needed. 

Interestingly,  the  distribution  of  opinions  on  this 
matter  is  much  flatter  than  for  many  attitudes;  that  is, 
respondents  do  not  cluster  near  *  h<  middle  of  ♦  he  scale. 

In  fact,  more  than  one-third  of  the  respondents  occupy  the 
two  extreme  points.  This  indicates  little  concensus 
among  female  youth  over  ’  ir  rol*  ■  r  d;  if’  registration  in 
contributing  to  a  strong  iefpns*' .  An  eve*  sharr«-r  division 
was  apparent  in  the  r. -i <.  sajrp'e. 


Several  demographic  differ  trees  app  i :  <  d  i  -  r.e.m 
agreement  with  the  statement  ,  a»-  ;  i'’5>'r*ni  in  f  >M<'  12.2. 
Agreement  among  positive  nr  open  .  •-/  f.  il.  -  :  w  -  i  st  t  ngc  r 


Irtlilt  li^.l 

r’tKUlVtb  Kfctb  fuk  OkAfT  ktulSlkATlUN 

‘aequirinq  all  lb  and  19  year  old  men  to  register  for  the  draft 
>*  necessary  to  provide  a  strong  defense  for  knertra." 

FlMMLt.s 


Agree  wttn  Statement 


Strongly  agree 
Generally  agree 
Mqree  Just  a  little 

disagree  mth  statement 

Disaqree  just  a  little 
benerally  disagree 
Strongly  disagree 

Average* 


dase:  All  Female  Respondents  kho  Aaree  or  Disaqree  with  the  Statement 

Source:  yuestnn  lib 

*  Mean  scale  values  siown 

Scale  Value:  b  1  Strongly  agree 
S  s  Generally  agree 
<»  =  Agree  just  a  little 
3  -  disagree  just  a  little 
l  -  Generally  disagree 
1  =  Strongly  disagree 

Therefore,  laryer  values  indicate  greater  perceived 
1  i  k  c 1  ihood. 


\  '•  A  .*«  •  A  A  1 
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TAblE  1/ . 2 

PtKCLlVtl)  Nf.LU  F UK  DRAFT  Rt G I STKAT ION 

“Kequiring  all  Id  aria  ly  year  old  'fieri  to  register  for  the  draft 
is  necessary  to  provide  a  strong  defense  for  Aii erica." 

UthlMiRAhllC  ANALYSIS* 


t  tFiALt  S 


Fall 

Statistical  1  v 

Significant* 

Total  U.S.  tstimate  ** 

K.  ja 

Var i able*** 

Positive  propensity 

4.  J2 

Yes -hi  oner 

Negative  propensity 

3 .  b  A 

No 

lb  years  old 

3.  bl 

No 

\J  years  old 

3.  bb 

No 

it  years  old 

3.  by 

No 

iy  years  old 

J.bb 

No 

<:U  years  old 

3.  b3 

No 

21  years  olo 

3.bb 

Yes-niqher 

luth/llth  grade 

3.  bb 

No 

Senior 

3.  b9 

No 

In  college 

3.  bl 

No 

High  school  qraduate,  not  iri  schooi 

3.  bJ 

No 

not  high  school  graduate 

3.  bl 

Yes-higher 

High  quality  index 

3.  bb 

No 

Medium  quality  index 

3.  b3 

No 

Low  quality  inoex 

3.b2 

No 

wh  i  te 

3.  bb 

No 

bl  ack 

3.39 

Yes-lower 

Uther  non-white 

3.93 

Yes-hioher 

Source:  question  Kb 

*  Mean  scale  values  shown 


Scale  Value:  b  -  Strungly  agree 
b  =  boner a  1 ly  aqree 
4  -  Agree  just  a  little 
3  =  Disagree  just  a  little 
'  L  -  lienerally  disagri  t 
1  -  Strongly  disagree 

Therefore,  larger  values  indicate  greater  perceived 
I  ikel  ihood. 

**  base:  All  Female  Respondents 

***  base:  Appropriate  Female  l<<. ■. pendent  (.roups  fm  i  u  h  Variable 

+  Statistical  significance  based  on  tol.il  U.S.  est  Haute  falling  beyond 
the  range  of  two  standard  errors  of  the  individu.il  variable  estimate. 
Where  statistical  significance  is  inrJii.at.eu,  the  variable  estimate  is 
either  h  igher  or  lower  than  the  U.S.  average. 


tv 
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than  the  national  average;  twenty-one  year-olds  were  somewhat 
more  in  agreement  than  younger  respondents;  and  blacks  tended 
to  disagree  more  than  non-blacks.  By  contrast,  females  in 
the  "other  non-white"  category  were  significantly  more  in 
agreement  than  even  whites.  The  black  -  non-black 
distinction  is  consistent  with  other  survey  evidence  on 
beliefs  about  national  defense. 


er 


12.2  Attitudes  Toward  Draft  Registration 

Since  perceptions  do  not  automatically  imply  particular 
attitudes,  it  is  necessary  to  find  out  how  female  target 
market  youth  feel  about  being  personally  required  to  reg¬ 
ister.  Table  12.3  presents  the  study's  first  measurement  of 
female  opinion  on  this  issue,  which  may  become  a  central 
topic  of  national  debate  in  the  months  and  years  ahead. 

Sentiment  here  is  unambiguous.  Although  a  major i  ty 
of  females  agree  that  registering  men  is  vital  to  maintain 
a  strong  defense,  most  are  nevertheless  personally  opposed 
to  themselves  having  to  register:  55.3%  are  against  this 
idea  —  most  of  them,  strongly  against  it  --  while  only 
26%  favor  it,  with  fewer  than  one  out  of  twelve  favoring 
it  strongly.  The  balance  are  neither  in  favor  or  opposed. 

Overall,  the  mean  score  is  2.42,  which  is  closer  to  the 
negative  than  the  positive  end  of  the  measure.  The  male 
sample  showed  a  similar  "drop-off"  between  agreement  with 
the  need  for  a  draft  and  persona]  attitude  toward  having 
to  register,  with  an  average  on  the  latter  issue  of  3.16 
—  just  slightly  to  the  favorable  side  of  neutral. 

The  female  responses  can  be  interpreted  in  two  different 
ways:  (1)  they  miqht  reflect  qoneral  onposifion  to  registration  and 

the  potential  for  compulsory  service  it  implies  --  regard¬ 
less  of  one's  position  on  sex  roles  in  society;  or  (2)  they 
could  alternatively  indicate  an  unwillingness  to  share  in 
what  has  traditionally  been  widely  regard  -d  as  a  male' 
responsibility.  No  doubt  both  reasons  play  some  part  in 
the  explanation;  additional  interview  questions  would  bo 
required  to  determine  just,  how  much  weight  to  qiv-  t  o  each 


reason . 
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TABLE  12.3 

ATTITIM  TOUAkU  URAFT  REGISTRATION 
FEMALES 


Fall 

'80 

% 

Strongly  in  favor  of 

it 

7.  b 

Somewhat  in  favor  of 

it 

lb.S 

Neither  in  favor  nor 

against  it 

18.6 

Somewhat  against  it 

IV. 4 

Strongly  against  it 

3b.  9 

Average*  2.42 

base:  All  Female  Respondents 


Source:  Question  12a 

*  Mean  scale  value  shown 

Scale  Value:  S  =  Strongly  in  favor  of  it 
4  =  Somewhat  in  favor  of  it 
3  *  Neither  in  favor  nor  against  it 
2  =  Somewhat  against  it 
1  =  Stronuly  against  it 

Therefore,  larger  values  indicate  stronger  favor. 
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Table  12.4  contains  the  subgroup  breakdown  on  personal 
feelings  toward  the  possibility  of  havinq  to  reqister.  Again 
the  propensity  groups  differ  in  attitude  toward  registration, 
and  they  differ  in  the  expected  direction.  Although  there  is 
no  clear  age  pattern,  17  year-olds  are  slightly  less  against 
it  than  the  national  average.  High  school  seniors  too  ..re 
a  bit  less  unfavorable  toward  registration  th<  n  average,  and 
high  school  graduates  not  in  school  are  somewhat  more 
against  it.  Blacks  are  more  against  registration  than  non¬ 
blacks,  and  "other  non-whites"  are  less  negative  toward  it. 

Score  on  the  Quality  Index  also  differentiates  the 
female  sample  on  this  question:  the  higher  the  mental  quality 
level,  the  higher  the  average  scale  score.  1/Dwer  quality 
index  females  are  thus  more  against  having  to  register  than 
their  higher  quality  counterparts.  (A  similar  pattern  was 
observed  among  the  male  youth.) 

This  finding  might  reflect  greater  cognitive  capacities 
of  the  superior  quality  female  youth.  Such  an  interpretation 
depends  on  the  following  assumptions:  (1)  that  the  Quality 
Index  at  least  roughly  measures  cognitive  ability:  and  (2) 
that  social  values  are  related  to  cognitive  abilities; 
specifically,  those  with  stronger  abilities  being  more  likely 
to  (a)  favor  equal  roles  for  males  and  females  and  (b) 
perceive  the  inconsistency  between  favoring  equal  status  for 
the  sexes,  on  the  one  hand,  and.  opnosit  ion  t->  having  to 
register  along  with  young  men. 

From  the  standpoint,  of  filling  military  mods  with 
qualified  personnel,  the  lower  resistancr  to  registration 
by  higher  quality  youth  is  a  sal  it  ary  '  indin  i 
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TABLL  12.4 

AT  r  ITUUt  TUWAKIj  pHmF  1  REGISTRATION 
UF.MOGRAPHlL  ANALYSIS* 


FEMALES 


Total  U.S.  Lstimate  ** 

Fall 

'BU 

2.42 

Variable  *** 

Positive  propensity 

3.13 

Negative  propensity 

2.31 

lb  years  old 

2.4B 

17  years  old 

2.54 

lb  years  old 

2.4? 

19  years  old 

2.3b 

2U  years  old 

2.34 

21  years  old 

2.42 

loth/llth  grade 

2.49 

Senior 

2.5b 

In  college 

2.51 

High  school  graauate,  not  in  school 

2.32 

Not  high  school  graduate 

2.3U 

High  qual ity  index 

2.57 

Medium  quality  index 

2.40 

Low  qual ity  innex 

2.23 

White 

2.42 

Black 

2.29 

Other  non-white 

2.74 

Source:  guest  inn  12a 

*  Mean  sc -ile  va  ues  shown 


Scale  Value:  5  =  Stri.nqly  in  favor  of  r 

a  -  Somi  what  in  favor  of  it 

J  =  he F  her  in  favor  nor  against  it. 

2  -  Somewhat  against  it 

1  =  Strongly  against  it 

Therefore,  larqer  values  indicate  stroma  r 
**  Base:  All  Female  Kespondents 

***  Base:  Appropriate  Female  Respondent  Groups  tor  Lain 

♦  Statistical  significance  based  on  total  U.s.  m-tevitu 
the  ratine  of  two  standard  errors  of  ttn  innivi-tt.  '  *ar 
Where  statistical  significance  is  lnui  ated,  tin  ,-aria 
either  higher  or  _^ov er^  than  the  IJ.S.  average. 


Statistical ly 
Significant* 


Yes 

Yes 

No 

Yes-iugher 

No 

No 

No 

No 

No 

Yes-hiqher 

No 

Yes -lower 

No 

Yes-hiqher 

No 

Yes- lower 
No 

Yes  -  lower 
Yes-h ioher 


f  av'ir  . 


V ;r  i  it.  1  r* 

t  M  imi  In  vend 
i .1 1>  1  •  ■  est  ""ate 

Lit  estimate  is 
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As  for  the  anticipated  effect  of  future  mandatory 
registration  on  female  enlistment,  the  data  in  Table  12.6 

contradict  any  belief  that  registration  would  enema. ie 
volunteer  entry.  It  would  lead  some  to  consider  v  inino 
(37.7%),  but  it  would  have  exactly  the  o;  posne  eifert  on 
many  more  others  (66.1'*).  As  in  the  cas<  of  males,  on 
balance,  requiring  registration  of  young  womei  waul  1 
result  in  a  net  loss  in  enlistments  —  i!  t  fie:  e  resi>on.s«  s 
about  future  behavior  are  reliable.  The  reus'd  may  be 
the  same  as  suggested  for  the  male-:  enlistment  in  an  a  1  1  - 
volunteer  force  may  be  perceived  as  moie  <ie:, liable  than 
servin')  in  a  partly  volunteer  -  part  lv  con  sc  i  lpteii  sorvitv 
because  of  less  competition  f«u  avail.it  1<  opportunities,  etc 

Table  12.6  shows  that  registration  would  have  a  dif¬ 
ferential  effect  on  the  enlistment  -nnsidcr.it  mn  or  different 
female  subqroups.  It  would  have  a  less  negative  than  average 
impact  on  positive  propensity  rcspindcnts,  17yrar-<  Ids,  high 
school  students,  those  scoring  "high”  on  the  quality  index, 
and  "other  non-whites".  By  contrast,  mandatory  registration 
would  have  a  s i gn t f leant  l  y  more  counterproductive  juflmnce 
on  negative  propensity  respondent s ,  20  year-olds,  huih 

school  graduates  not  in  school ,  those  scoring  low  on  the 
Quality  Tndex,  and  blacks. 

The  demographic  patterns  for  male  youth  are  quite  similar 
on  this  question.  Not  ab  1  e  <1 1  f  f  •  » <  n<~«.  •  ,  •  •  :  1  ,  .  i  r  <  u  j.  it«  nl 

by  average  ou.ilitv  Index  scon  c  :  by  *  >-<*  '  •«  the  o-.  .  ’  j  ty 

Index,  females  senr  ing  high  ate  i  mill  runt  .  r  ?<  likely  than 
average  to  enlist  if  there  is  m.-md  it  r r.  >:::*•  (t  i  n;  high  quality 
males  are  less  likely  than  avn  i  :*  to  r-  no  d.  :  <-ul  1 :  »  inq.  Com¬ 
paring  black  f« -males  and  black  r  :  i«*s ,  t  *  <•  i  ■  :  n<  -'.re  likely 

to  enlist  bee  m  •  *f  r<  t  r  *  • ,  ■  • ,  ■ .  ]  ■  ?  be  1  <  s  s 

likely  to  en  1  l  st  if  they  had  t  i  eg  i  ;t  <-:  . 
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STATISTICAL  RELIABILITY  FOR  DETERMINING  ACCURACY 
OF  PERCENTS  WITHIN  A  SINGLE  SAMPLE* 


At  the  95%  level  of  confidence 


M  asnitud 

e  of  Expected  or 

Observed 

Pe  rc  ent 

Sample 

10% 

20% 

307# 

40% 

50% 

Size 

90% 

80% 

707. 

6  07# 

50% 

100 

6.  4 

8.  7 

9.  8 

10.  6 

10.  8 

150 

5  •  •* 

7  .  P 

8.  ? 

8 . 8 

9 . 0 

400 

3.  3 

4.  3 

5.  0 

5.  2 

5.  4 

600 

2.6 

3.  5 

4.  1 

4.  3 

4.  5 

1000 

2.  1 

2.  8 

3.  1 

3.  3 

3.  4 

2000 

1.  4 

2.  0 

2.2 

2.  4 

2.  4 

2600 

1.  3 

1.7 

2.  0 

2.  1 

2.  1 

1.2 

1.  6 

1.8 

2.  3 

2.  0 

Not  to  be  used  for  comparing  observations  from  different  groups  of 
respondents 


Observed  percent  the  appropriate  number  shows  by  how  much  the 
observation  could  vary  due  to  sampling  error 


STATISTICAL  RELIABILITY  FOR  COMPARING  PERCENTS 


BETWEEN  TWO  INDEPENDENT  SAMPLES* 

At  the  957#  level  of  confidence 

Average  of  the  Two  Observed  Percents 

of  Each 

10% 

20% 

10% 

4  07# 

^0% 

Sample 

90% 

80% 

70% 

6  07# 

50% 

100 

9.  2 

12.  2 

14.  0 

14.  9 

15.  l~ 

20C 

7 . 6 

1  n  . 

11.6 

1  ;■ .  <i 

12.7 

400 

4.  6 

6.  2 

6.  9 

7.  8 

7.  6 

600 

3.  7 

5.0 

00 

iTi 

6.  2 

6.  3 

1000 

2.  9 

00 

m 

4.  5 

4.  7 

4.  9 

2000 

2.  1 

2.  8 

3.  1 

3.  3 

3.  4 

2600 

1.8 

2.  4 

2.  8 

2.  9 

3.  0 

3000 

1.7 

2.  2 

2.  5 

2.  rt 

2.  R 

*  Not  to  be  used  for  measuring  ar  curacy  if  pe  rce  its  w  it  bin  .1  single 

sample 

**  Minimum  difference  required  between  the  observed  percents  in  the 
two  sampled  populations  to  be  statistically  different 


APPENDIX  II 
TRACKING  AREA  CONCEPT 


Thu  "Tracking  Area"  concept  is  an  integral  pai  t  of  the 
study  objectives.  It  is  designed  to  allow  each  Service  to 
relate  the  findings  to  one  or  several  recruit  inn  districts. 

Each  Service  has  a  different  number  of  recruiting  districts 
with  some  local  discretion  as  to  advertising  and  recruit¬ 
ment  allocations.  A  Tracking  Area  represents  the  commonality 
among  Services.  Data  collection  and  analysis  based  on 
Tracking  Areas  allows  comparison,  evaluation,  and  goal  setting 
within  each  Service  on  a  local  basis. 

The  tracking  ureas  were  constructed  around  these*  criteria: 
1)  to  limit  the  number  of  Army  District  Recruiting  Commands, 

Navy  Recruiting  Districts,  Air  Force  Recruiting  Detachments 
(Squadrons)  and  Marine*  Corps  Recruiting  Stations  to  three 
each  or  less  per  tracking  area,  2)  to  see  that  the  TA's  have* 
a  high  commonality  among  services,  i.e.,  a  high  percentage 
of  the  cojnties’  Military  Available  being  common  to  all  four 
services,  ar.-l  j)  (o  represent  regionally  meaningful  clusters 
of  recruitinc:  districts  for  the  Services. 

For  purposes  of  this  research,  26  TA’s  were  defined  which 
account  for  every  county  in  the  Continental  United  States. 

This  strategy  provides  for  national  conclusions  to  be  drawn 
from  the  survey  findinqs,  as  wel  1  is  individ-i.il  r  i  nd  i  nor 
for  the  26  TA ’ s . 

Since  each  tracking  area  is  to  contain  undivided  Recruiting 
Districts  for  each  Service,  some-  counties  occur  ir  moi  ■■  than 
one  TA .  For  all  26  areas  the*  runulat  ive*  overlap  i  s  1  i  pi-nvnt  . 
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The  percentage  of  Military  Availabies  in  the  United  States 
accounted  for  by  varying  number  of  trackinq  areas  is  approx¬ 
imately  as  follows: 


Number 
of  TA^js 

Top  5 

Top  1 0 

Top  1  3 

Top  1 5 

Top  18 

Top  20 

All  26 


Percen  t 


Available 

28 . 7 


52.9 


52.9 


65. 1 


81.2 


86.8 


100 . 0 


-  qmm  ■  .  <  »  *  *  «  •  •  ■  '  »  *  ’  .  *  *  '  •  *  .  ■  *  '  • 
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APPENDIX  III 

WEIGHTING  OF  RESPONDENTS 

The  need  to  compare  characteristics  of  individual  tracking 
areas  leads  naturally  to  a  study  design  in  which  the  numbers 
of  respondents  in  each  tracking  area  are  approximately  equal. 
However,  since  the  tracking  areas  contain  unequal  numbers  of 
military  availables,  we  cannot  estimate  national  statistics 
by  simply  adding  up  the  data  for  all  the  respondents;  respon¬ 
dents  in  larger  tracking  areas  should  be  weighted  more  heavily 
than  those  in  smaller  tracking  areas. 

The  respondent  weighting  system  used  in  this  wave  repre¬ 
sents  an  improvement  over  that  of  earlier  waves.  In  the 
first  two  waves  each  respondent  was  classified  into  one  of 
156  cells  on  the  basis  of  tracking  area,  age,  and  race  (13 
tracking  areas  X  6  age  categories  X  2  races  =  156  cells). 

The  actual  number  of  military  availables  corresponding  to 
each  cell  was  estimated  from  census  data.  The  weight  for 
respondents  in  a  cell  was  then  simply  the  estimated  number 
of  military  availables  corresponding  to  that  cell  divided  by 
the  number  of  respondents  in  the  cell. 

The  problem  with  that  weighting  method  was  that  for 
some  cells  with  few  respondents  (such  as  blacks  in  certain 
age  categories  in  certain  tracking  areas)  the  denominator 
of  the  weighting  fraction  was  quite  variable1.  This  lcJ  to 
weights  that  varied  considerably  from  cell  to  cell,  an  un¬ 
desirable  property  since  it  leads  to  some  loss  of  statistical 
precision  in  the  data. 

The  weighting  system  used  since  the  Fall  1976  wave  is 
somewhat  different  in  principle,  in  that  fewer  weights  are 
required.  One  weight  is  computed  for  each  tracking  area 
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and  another  for  each  age/race  combination.  The  weighting 
constant  for  each  cell  is  simply  the  product  of  appropriate 
tracking  area  and  age/race  weights. 

Since  fewer  weights  are  computed  by  this  method  (26 
tracking  areas  plus  12  age/race  combinations  =  38)  than  by 
the  old  method  (12  X  26  =  312)  they  are  much  more  stable  and 
the  variation  between  effective  weights  applied  to  individual 
cells  is  reduced  substantially.  This  should  lead  to  some  in¬ 
crease  in  statistical  precision. 

The  inclusion  of  females  in  the  Youth  Attitude  tracking 
study  necessitated  that  population  data  be  developed  to  be 
used  for  weighting  the  female  survey  data.  Specifically, 
population  data  from  the  early  1970’s  has  been  used  to  weight 
the  male  data.  The  use  of  more  current  male  population  data 
was  thought  to  be  desirable.  This  would  make  the  male  survey 
data  more  reflective  of  today's  market  and  enable  the  male 
and  female  survey  data  to  be  directly  compared. 

DMDC  provided  estimations  of  the  1980  population  of  16 
to  21  year  old  males  and  females  in  each  of  the  26  tracking 
areas.  The  use  of  total  population  data  as  the  basis  of  the 

weighting  procedure  differs  from  what  has  been  used  in  the 
first  10  waves  of  the  study.  In  1975,  (Wave  I),  Market  Facts 
was  given  data  that  represented  the  Qualified  Military  Avail¬ 
able  (QMA)  population  in  each  tracking  area.  This  was  an  esti¬ 
mate  of  the  population  of  16  to  21  ear  old  ma)e<  who  met  certain 
mental  and  physical  requirements.  This  concept  has  not  been  de¬ 
veloped  for  females.  Hence,  total  population  figures,  as  opposed 
to  qualified  figures,  were  used  to  weight  the  female  survey 
data.  With  respect  to  weighting  the  male  survey  data,  several 
options  were  available. 
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The  first  option  was  to  continue  to  use  the  old  QMA 
data.  This  would  have  provided  complete  continuity  with 
the  previous  10  waves.  However,  the  male  and  female  survey 
data  could  not  be  compared,  because  of  the  differences  in 
the  way  each  data  set  was  weighted. 

The  second  option  was  to  use  the  QMA  concept  using 
current  male  population  estimates.  While  males  and  females 
still  could  not  be  compared,  it  had  the  advantage  of  making 
the  weighting  base  more  reflective  of  today's  male  market. 

This  option  could  not  be  exercised. 

The  third  option  was  to  use  the  total  population  data. 

This  allowed  direct  comparisons  between  males  and  females. 

The  disadvantage,  however,  was  the  possible  loss  of  continuity 
with  previous  waves. 

In  an  attempt  to  aid  decision-making.  Market  Facts  tab¬ 
ulated  the  Fall  1980  propensity  data  for  each  of  the  26 
tracking  areas.  The  data  were  run  twice:  first  using  estimated 
QMA  (option  #1)  figures  and  secondly  using  total  estimated 
current  population  (option  #3)  figures  for  weighting.  The 
intent  was  to  see  what,  if  any,  differences  resulted.  The 
data  are  shown  beLow  in  Exhibit  A. 

The  two  weighting  schemes  produced  very  similar  data. 

The  largest  differences  were  no  greater  than  .8  percentage 
points.  None  of  the  differences  shown  were  statistically 
significant.  Hence,  using  current  total  population  figures 
to  weight  the  data  did  not  appear  to  create  any  loss  of 
continuity  within  the  male  portion  of  the  study.  Changes 
in  propensity,  therefore,  could  not  be  attributed  to  a 
change  in  the  weighting  methodology. 


S’  N.  A 
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As  a  result  of  this  modification  in  the  weighting  scheme, 
the  average  age  of  the  Fall  1980  male  sample  is  slightly  older 
than  the  Fall  1979  sample  (see  Exhibit  B) .  This  reflects  the 
weighting  scheme  and  aging  of  the  U.S.  population. 
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EXHIBIT  A 


rtALh  PROPENSITY  oY  TRACK  1  Mb  Milt*, 

USING  TW'U  UIFFEkENT  WEIGHTING  BASES: 
tSIlinATtU  (JMA  VERSUS  ESTlh'iATEU  TOTAL  POPULATION 


Army  _ Ai> 


ghA 

Total 

Pop. 

gMA 

Total  O.S. 

13. <1 

13.1 

lb.y 

NYC 

7.1 

7.1 

7.  b 

Al D/bUf 

1  J.o 

13. u 

lb.  1 

hrslig . 

li.y 

11.5 

lb. 9 

Wash  o.C. 

y.  7 

y.3 

Ib.b 

Ha. 

17.0 

lb.  b 

24. b 

A I /ms/  In 

ly.i 

Ib.b 

27.7 

oh 

13.1 

it. 7 

lo.l 

Pli/ In. 

1  J.b 

14. t 

lb.l 

Chi 

lil. 3 

lt.l 

21. b 

Mh/hb/rtU/SU 

14.1 

13.7 

2U.4 

Tex 

ill. 6 

21. b 

20.1 

So.  Cal. 

b.y 

0.4 

lb.0 

No .  Cal. 

b.9 

b.4 

lb .  b 

Phil. 

y.o 

y.3 

b.  7 

bstn . 

In .  b 

14.4 

17. b 

Pit. 

lu.o 

10.  v 

12.7 

Rich/N.C. 

1 1> .  i: 

14.o 

22.0 

S.C ./oa. 

2l.y 

21.3 

20.  b 

n.  or  In. 

2u  .2 

ly.y 

1.3.0 

Ark. 

lu.o 

y.i 

2  i .  3 

Ky. 

lc. o 

10.  i 

21  .b 

Lies .  Mns . 

It.' 

11.  , 

2U .  Is 

wis . 

y.  ij 

y. ' 

14.o 

N.M./Col. 

y.3 

y.4 

2i. y 

wasn/Oreg. 

8.8 

8.3 

20.2 

K.S./Okla. 

10.4 

lu.o 

2U.u 

Force  Navy  Marine  Corps 


Total 

Pop. 

10.  b 

gPiA 

13 .3 

Total 

13.1 

(JMA 

11.0 

Total 
Pop . 

10.8 

7 .  b 

b.9 

o.8 

8.4 

8.1 

17.4 

14.  b 

14.1 

12.6 

12.2 

Ib.b 

12.4 

12.1 

7.4 

7.5 

14.  y 

11. y 

11.4 

y.y 

y.b 

24.  U 

lo.y 

lb.  8 

1j.  3 

U.U 

27. rt 

20.0 

2U.3 

14.1 

13.  b 

lb.l 

14.0 

13.0 

11.7 

11.1 

lb.l 

b.o 

b.  b 

y.y 

y.b 

21.4 

lb.0 

lb. 2 

lu.b 

10.3 

19. b 

12.0 

11.8 

7.8 

7.  b 

2b. 3 

Ib.b 

16.2 

lb. 4 

15.2 

14.8 

13.2 

12. b 

8.1 

7 .  b 

l4.y 

10.3 

9.7 

b.b 

8.4 

y.b 

10. u 

9.8 

12. b 

12.5 

io.  y 

lb.  2 

14.  b 

14.5 

14.1 

i  2 . 4 

lu.o 

1U.4 

7.9 

7 .  H 

21.2 

l  .  7 

In. 4 

1 2 . 4 

12.3 

20. 1 

f  ti.ii 

iy.g 

2U.  ) 

19. b 

lo.  0 

1  o .  2 

lu.o 

1  3.0 

1,  .  / 

ti.  y 

1 : .  b 

12.0 

b.< 

b.b 

21.0 

Ib.b 

Ib.b 

In.; 

In .  o 

2u.u 

L  J.b 

1  3 .  b 

11.1 

lo.y 

N.  o 

lo.  2 

9.0 

7.  7 

.  .  4 

2  1.8 

1  3.  1 

lj.b 

1 1 ) .  t) 

10. 0 

ly.b 

iu.h 

lu.o 

8.8 

h .  b 

IV. 4 


13.1  la.b 

iu.h  lo.j 

11.1  11./ 


9.<:  b.o 
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tXHiim  b 

SAMPLE  AGE  AND  KACt  PKUHl.E 

_ Ma  Lt_S_ 

/JEMAL 

Fail 

Fall 

Fall 

J79_ 

/Bli 

_*KO 

.A. 

% 

% 

Age 

lb 

lb.  b 

1 7.0 

lo.l 

1 1 

18. b 

l/.i 

lo.b 

la 

l/.S 

17. u 

I'.U 

19 

Ib.b 

tb.^ 

lb  .b 

2:0 

14.8 

lb.  b 

17.1 

ifl 

14.1 

lb.U 

lb. 5 

White 

Non-White 

Refused 


•*«i  •  i  r  un  i 


i  lHUir  fy.'bOb 


Mil  I  ;  Ahi  MWVi.  i 
'.i  rpener  • 


STliD* 


JOB  Mo.  64 in 

om  Ho.  22-R-033* 
Cwd  7 
Oup.  1-10 


INTERVIEWER 


nuo  service 

DATE 


N,L 

time  began 


■QUID'" 

rn 


19 


AN/ PM  TI*  ENDED 


AM/Pm 


Hello.  My  name  is  _ _  o*  Martel  Inc  ■rp,r  jted .  Me  a»  e  conducting  a  Surrey  to  find  out  people'*. 

attunes  toward  various  iV..jp*Fion^  and  ve-uid  1 1 k to  ha«t  /Our  opinion.  Your  household  has  been  choswi  by  chance 
Any  information  j*>u  give  us  will  he  kept  confidential  hy  our  firm 


1  Are  tn»re  v«y  people  currently  ltv>ng  in  you  Household  between  the  ages  of  16  and  2) 

*es  .  I  No  . 


?  -^TERMINATE  and  record  ch 

tau  record  sheet  reuse  screener.) 


20 

j _ 0 

Ld 

21 

(22  opwn) 


2.  How  many  people  between  the  ages  of  H  and  21  are  Currently  living  in  your  household? 
1  ?  3  4  hTc  |hjn  4 


(23) 


how,  I  like  to  ask  you  a  couple  of  Questions  about  each  person  in  /our  household  between  16  and  21,  (Starting 

with  the  oldest . )  - a 


Is  this  person  a  male  or  a  female?  (RECORD  QNOCR  Qu.  J  B^Ow 
HOW  old  is  ne/she?  C RE  CORO  -jnOER  QU.  4  BE l Ow ) 


Is  he  she  cufentlv  a  Junior  or  Senior  college,  a  College  graduate  or  attending  Graduate  school?  (RECORD 
NDER  Q-j.  5  BELOW.! 


6a. 


Is  he  she  urrentiy  in  the  mil  -  ary  ser,ic*,  the  National  Guarj  or  tn.»  Reserves?  (RECORD  UNDER  (>J .  6a  BELOW) 
oh.  Has  he/she  ever  served  in  the  m  litary  service,  me  National  Guard  or  tne  Reserves?  (RECORD  UNUrR  ()u .  6b  BELOw) 

6c. 


Has  he/ she  been  accepted  for  *e*-ice  n  a  branch  of  in*  Armed  forces  and  no*  is  waiting  for  a  date  when  he  is 
to  go  on  artive  duty?  'ThIS  OOl  S  NOT  INCLUDE  ROTQ  RECORD  JNDCV  Qj.  6c  3£i>i.) 


RECORD  INFORMATION  BFLQW.  ThEN  CON  T  |P  jF  ASMNf,  SE<,  Af.E ,  EtX'CAQON  AND  MILITARY  SERVICE  STATUS.  QU .  3,  4,  i,  6l,  6b,  6c 
>  >P  AlL  YOUNo  PEOPLE  BETWEEN  16  AND  21,  FROM  OLDEST  TO  YOUNGEST  | 


>.  3 

•^VTe  rp^  jTe 


Tfr  IT 


q*>.  4 

~Tir~Vr 


Y~~?l 


Yes 


qu  6a 
y>s  No 


Ou.  6b 

??r— N^ 


Qu  •  6c 
Fes  tio 


2 

’*214 

s  A  !  fT 

1 

iq 

1 

m  1 

PI 

2 

1  ’  1  4 

5  5  1  I  2 

1 

?l 

1 

?!  1 

? 

? 

1  2  3  4 

5  6  1  j  .• 

1 

!>! 

l 

?!  i 

2 

i  ?  i  4 

4  6  >  IU 

1  1 

Li  J 

l  1 

L D  ' 

(24-29) 
(30-35) 
(36-41 ) 
(42-47) 


'1,'Ai.  I‘t!NG  Y->.'Ni,  PlOPlE  awl  THOSE  who  ANSWERED  "NO-*  :•  L/'i  s  AND  6a  AN'I  6b  AND  6c  BOXED  COLUMNS. 
OLDEST,  LIST  Tif  Af,«  S  DF  THf  IXJALIFYING  fOUNH  P[OPCF  KflQW.)  '  *' 


starting  with 


/.*:  Thl  Wi.  S°*j’;riENt  <?LEC*!ON  B0<  TO  DETERMINE  WHICH  QOAL  IRVING  PERSON  S'lOUlO  BE  THE  >EL  f  C  TEO  RESPONDENT.  UNDER 
hE  i.0l  ;MN  HfADEu  SELECTED  RESPONDENT*  CIRCLE  THE  NUMRLR  INDICATING  THi  PFRSON  CHOSEN. 


Age  and  Sri  o f  Qu a  1 i f y ing  Pe jp I e 


Se  lee  ted  Respond  »_nt  •, 


Numhcr  of  Qual  if -e.)  'eop^e  | j  i  '  2  J  3  1  4  . 
Select  Bcsponden t  YJnfic  f  T  j  J 

and  record.  —  UL^-*  *-J  1  — J 


■~r 


( Oldest;  1 
(Next  Oldest;  2. 
f Next  Oldest)  3. 
(Next  Oldest)  4 


M  F 
M  F 

M  F 
M  F 


(48) 


(AS«  FOR  FULL  NAM1  )(  SElFCT 

Name : 

D  RESPOND 

NT.  RECORD  NAME  AND  TELEPHONE  NUMBER  BELOW.) 

Telephone  Ni/nber; 

Male 

Female 

_ 1 

(IF  NOT  AT 

HOME  MAKE  AN  APPO 

NTMENT  TO 

call  back,  make  up  to  ten 

CALLBACK 

APPOINTMENT 

S  TO 

CCmETE 

INTERVIEW 

WITH 

ftNuON  SELECTED.  RECORD  DAT 

.  TIME  AN! 

RESULT  OF  EAi'M  AfVOINTNENT 

(49) 

lit  App't 

Date  _ 

T  ime 

Result 

.1  ? 

4 

6 

7 

(50) 

2nd  App't: 

Oate  _ 

T  ime 

Result 

..  I  ? 

4 

6 

7 

(51) 

3rd  App’ t : 

Date  _____ 

T  ime 

Result 

.  1  ? 

4 

6 

7 

(5/) 

4th  App’t, 

Date  _ _ 

T  ime 

Result 

..  1  2 

4 

6 

7 

(53) 

Stn  App' t : 

Oate 

T  Ime 

Result 

.  .  1  ? 

4 

6 

7 

(54) 

6th  App' t . 

Date  _ _ _ 

T  ime 

Res j 1 t 

.  .  1  2 

4 

6 

7 

(55) 

7th  App’ t  : 

Cate 

T  ime 

Re  su 1 1 

1  2 

4 

6 

7 

R 

(66) 

8th  App' t : 

Date 

T  ime 

Result 

1  ? 

4 

6 

7 

i 

(57) 

9th  App' t . 

Date 

T  ime 

.1  2 

4 

6 

7 

(SB) 

1  Ot  h  App '  t ; 

Dat  e 

T  ime 

Resul t 

1  2 

4 

6 

7 

8 

CIRCLE  NUMBER  Dr  FINAL  APPOINTMENT 
6 


H 

9 

10 


RECORD  RESULT  Of  i  INAi  APPOINTMENT 


No  answer  .1 

Phone  d  Mr onner  l rtf /Out  1*  or  Opr  .  ? 

long-term  un  i»  a  1  1  ah  1 11 1  y/L  anquage  harr  >r /Hand  *c  apped/Ret  arded . .4 

Refusal  after  Qualification  determined .  6 

. .7 


(60) 


Qualified  Respondent  not  available-make  10  attempts 
Cmwpleted  interview 


V\ 


MARKET  F*CtS,  INC- .  100  S'-:' 


Bes  po«dent~ V*r 


R*SpOndent  N^nber 
Market  f  jet  s 
T  .me  Inter* ie*  Began 


.[TJ 


I  4 


ut-sl  t ''c 
f  ei'  a 1  *• 


L. 


n  \ 

•  '.'-R-C3  39 
•  a  j\  '. 


.  v_  i _ _  ^ rj 

i  2  1  :i 

r  — T— 


<(f  CONTINUING  SURVC*  f«OH  VI-tENER.  CJR  LE  Rf S'  '"V-IN*  ■ A&t  uN.-ii  V'.  <  -v  r>r>:». 

(REINTRODUCE  TQUftSClF  AND  »L.»PUSf  Of  ThE  V  kkE*  :  -.KINO  wl '«  A  s£w  R£  CPQN jfNT  ; 

Hello,  I’m _ ___  df  H»rm  Facts,  Inc May  ;  plt-ase  spew  w'tr 

we  ire  ConJjttmg  j  Sj'*ey  tb  *  1  nj  3/  /Ounq  people's  attUwJes  toward  '  t,»e 
H*ve  your  opinion.  vpur  household  nas  beer  chose"  by  .nen-.e.  An*  intor* jt  »v*  yj> 
Conf  .dent  liJ  by  Our  #,r-'  ?p  thr  e#te*«’.  *hdt  the  id*  ener-Ies  v.1.  t.  Ij  « ’here  'S 
be  c»i'ea  by  my  employe*  tu\:  »r  'hec»  cat  t  dig  sneak  w't*  yo^.  Do.  f,»  \yr 

now  on  this  survey?  c  NOT,  RfuVCST  SPECIF’'  APPO!N*m£N*  a  no  OOQ  >* 


0H  Jfl 


»  0 .*  , ’ at 


*  If  t  <Ju 

■■  ’t  ■-*  .  iew*C 


?.  First  o» 


*.t  t.  be  ,»k  !  «r  Tte'.-ie*  *u  the  -’qn:  person.  «.*  . 


is  yr 


OnJer  .0 
16 
:  / 
ifi 


4  cv  4 

3i,  Are  yog  attend  ir;  scn^o’  '•?.«' 

ves  1  So 

wh®t  ’  S  fjyf  r-jr-ei'*  ye#'  «.  sc»-n«il?  '  Ip  NECt ‘CARY ,  ASK 


3b 


ICtn  uraoe  ’rt'^o  Sc  mo1 1 . T") 

iltn  Grade  i;nr.‘'  .  ?\ 

1  5tn  Gr ide  M 5  n  .-Tnco’  J  I 

f  'st  year  gf  .pec»e’  t*  «  •■mo  1 

*  Oc  it’  no  a  trade  yn.  r.l  ...  4  I 

Second  /ear  Of  special  tricing 
vocation#'  o1  trade  sU.nc.' 


Hi*  t  *ye  J:  ■  ,-r  : 

1st  rear  p*  j  ^p^r  c  3 '  Vqe  !*»s'> 

yrii  *ear  vf  A. /ear  tol’eqp  sci:'.. 

1st  yc-jr  cf  '  i  '.m'j--  *.  ,  r . 

ynd  ye»r  '/f  .  ,r  *•  C r  T .  .  1  >  ‘  t  y  0 


J  !  ,  3rd  yCir  df  s  r-e 

_J  X  j  4tn  year  of  c*  ’  Tege 
-•  fc>IP  ’0  Q.j  If  1  . . . 


3c.  Are  you  a  nigh  school  graduate? 

fes  . 1 — ►'IKP  TO  Qu.  iel  Nr' 

3d.  how  many  years  of  school  ng  nave  you  completed? 

2  years  jf  «"5h 
j  years  f  ‘-•qr  -c- 

j;  1  *Ou  comp’ete  -  1 v 


teess  than  1  year  pf  High  School 
1  year  of  High  School  . 


3e.  Old  you  graduate  from  a  nigh  scnoo!  you  attended 
going  to  night  school? 


19-24 
-pen ) 


Attended  high  srhnol 
Night  scnoul  Or  oth»r  «ay 


3f.  Are  you  Currently  employed’ 

ves  .  .. 

3q.  Are  you  working  *ull  time  part  time’ 

.:3c 


>  i*  ’  1.  ’me 

^art  time 


31. 


Now  let’s  talk  acout  your  p*  .jn'  for  the  ne*t  f  e«  years  1  *«■  j  *  . 

READ  LIST.  PROBF  WlTN  "ANY’MiHG  ELSfM.  fTC.,  JNTJl  ;:NPSrOI>*C  ’  i  V5  >l\f  A'  **'  •  » 


Goinq  *0  scnoo’  * 

waking .  ►  • 

f)Oinq  nothing  4 

Other .  S 

Joining  the  service  < 

3|.  f  IF  RESPONSE  ABOVE  IS  "JOIN  THE  SEftVlU".  ASk  roj  ./.m  •  »,<»t  f  .  .. 

branch  would  that  be7  iCIRfLt  (JNL f  ONE  ANSWER  :/NOER  rJL.t  ?•  Ht t  >w 

3k.  Which  type  of  service  would  'hat  be  Active  Duty,  Rese-.-*,  »  *m*  "in  a’  » v  1 ! 
UNDER  O').  3k  BELOW. ) 


Branch  of  Service 

I  JS) 

trrr, 

.'lujj 

u:i  . 

Reser ves 

Air  force 

; 

—  ---►  1 

-1 

Army . 

.  / 

►1 

Coast  Gua:  d 

\ 

►  1 

J 

Marine  Corps  . 

a 

-  -►! 

N#,y 

.  ...  b 

►  1 

? 

Don’t  know  Branch  . 

.  ..h 

- W-l 

361 

3?) 

3P? 

?Q1 

,41) 

,41) 


!’  i»  *’  v  Or'  Ulf  'T  I.  M  »  r-  ‘  f  ’ '  '  '■  -  Mr-- 
is  .I’eUiSt  "1)0  S‘.  ! ..  V . 

Rf  L  OW  . ) 


*  •!_,  -*;  •.  I  :  i  ■*  ;  t  1J  !  '  1  ir„  \  •;»,  in  /‘Jih-  &rr‘A‘  Wo'jl'l  yoj  S<4»  >t 

.  -if  *  .it  •  i ./  7*»f  ‘  ••  ■.  ;t"  :t  *ip  (RPtGWD  rr.i  answer 


how  Jh-njt  i  p.j*  •  *  >*•  ich  •  ■..-•‘r  -  r  v  ’  -S  i.iiost  H  ?*s  '  h V  difficult,  SC^ew^M 

,i . f  *  ’ '  iM  ».•  j:,V;  '■  .  ’  W  f%r  .‘-Ns*,!' 

i  1 

F  u  1  i-T  ime  Par  t-T  im* 


Almost  impossible 
V«»»'y  d  >f  f  -0.1 1 


somewhat  Jifficult 
Net  difficult  at  al  1 


(DON'T  pfad) 


Don't  know 


Whpn  I  irof:*>('r*  "Armed  Services"  or  "military",  which  branch  of  Service  do  you  think  of  first?  f  DO  NOT  READ 
ALTERNATIVE  AN  ;Wf  R\ .  RECORD  ONE  ANSWER  BELOW  UNDER  QU .  Ad.) 

What  is  the  next  branch  you  think  of?  ( DO  NOT  READ  ALTERNATIVE  ANSWERS.  RECORD  ONE  ANSWER  BELOW  UNDER  QU . 
‘b . ) 

Are  there*  any  ■  the’",  that  come  to  mind?  {DO  NOT  READ  ALTfRNAJ  J  VF  ANSWERS.  RECORD  ALL  OTHER  MENTIONS 
BfLOW  UNDER  QU.  4;.) 


Qu.  4a 
Fir  st 
Ment ion 

r 


Qu.  4C 
At?  "OtKer 
Mentions 


Army . 

Coast  Guard  . 
Mar  me  Corps 


►(SKIP  TO 
QU.  5a) 


(SKIP  TO 
QU.  Sc) 


Now,  ! '»n  qomg  to  read  you  a  list  of  several  things  which  young  women  your  age  might  do  in  the  next  few 
years,  for  each  one  I  read,  please  tell  me  how  likely  it  is  that  you  will  be  doino  >hat .  For  instance, 
how  likely  is  it  that  you  would  be...  (READ  STATEMENT)?  Would  you  say  "Definitely",  "Prooauly",  "Probably 
Not" ,  or  "I'ef  imrely  Not"? 


T  AT  " K" 

Jill?.*.!?  rJMJ 

working  as  a  waitress  in  a  restaurant  . 
working  at  a  desk  in  a  business  office 

Serving  in  the  military  . 

Wo* king  as  a  saleswoman  . 

Servtnn  in  the  National  Guard  ..... 


Qpf in  >  tely 
1 


Probably  Definitely 


Don’t 
Know/ 
Not  Sure 


(DON'T  READ) 


in  the  Reserves 


Is  that  the  .  .  . 

Air  Nat .  Guard. ...  1 
or.  Army  Nat .  Guard  .  .  2 
Don '  t  know  .  3 


Is  that,  the  .... 

Air  force  Reserve 


(DON'T  READ) 

)  Serving  in  the  foist  Guard  (Active  Duty) 

1  Serving  in  the  Army  (Activ  Duty)  . 

)  >e»vinq  in  the  Air  frree  (Active  Duty)  .. 

)  S»*n'inq  in  the  Marine  Cnrp  ,  (Active  Duty) 

)  Serving  ir.  the  Navy  (Active  Duty)  . . 


Army  Reserve  . 

Coast  Guard  Reserve  . 
Marine  Corps  Reserve 

or.  Navy  Reserve  . 

— ►  Don ’ t  know  . 


im  sr“TMf  two  tfin  r  Awr:  tt T7m  ^ grrN  Trcrrnrm tack  or  the  r 

services,  skip  rn  i.u  p  a  cnnE  "S“  ns  some  come  'nation  of  copes  "3",  “4”  SRtT-S".  has 

HAS  WEN  (  I  »n  Ft!  fl.H  r  AC.H  01  ■(  FOUR  SERVICES,  SKIP  ip  YELLOW  OPcN  END  ANSWER  SHE  I  T  . 
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5b.  You  said  tnat  you  are  likely  to  serve  in  an  active  brar.cn  of  the  military.  »  -v! ;  yiv 

Extremly  likely  . .  .  I 

Very  1  ikeiy  .  2 

Somewhat  likely  .  3 

or,  Sligntly  likely  .  4 

5c.  When  do  you  think  you  will  join  the  military  services?  (REAP  ALTERNATIVES) 

Within  6  months  .  1 

Between  6  months  and  one  year  .  2 

More  than  1  year  but  less  than  2  years  .  3 

2  years  or  more  .  4 

(00  NOT  RE  AO ) —  ►  Don't  know  .  5 

5d.  Do  you  expect  you  would  enter  the  service  as  an  enlisted  man  or  as  an  officer' 

En  I  isted  man  .  1 

Officer  .  2 

. GO  TO  YELLOW  OPEN  END  ANSWER.  SHEET .  .  . 

5e.  You  said  that  you  are  unlikely  to  serve  in  an  active  branch  of  the  military.  Would  yo  be... 

Extremely  unlikely  .  1 

Very  uni  ikeiy  .  2 

Somewhat  unlikely  .  3 

or,  si ightly  unlikely  .  4 

5f.  Why  would  you  not  be  likely  to  enlist  in  one  of  the  active  duty  military  services?  (DO  NOT  READ 
RESPONSES.) 

Oo  not  want  to  serve  in  military;  unspecified  .  1- 

Have  plans  for  civilian  job  .  2- 

Separation/beinq  apart  .  3- 

Oanger/fear  of  injury  .  4- 

Loss  of  status  of  military  vs.  civilian  career 
(e.g.,  a  person  can  do  better  than  being  a  soldier)  .  5- 

Negat Ive  mi  1 itary  experiences  by  father/friends  .  6- 

Lack  of  personal  freedom  .  7- 

Living  conditions  .  8- 

Pay  inadequate  .  9- 

Have  to  make  a  long  term  committment  .  -1 


Don't  know  enough  about  military  life/not  enough  information 
to  make  decision  .  -2 

Other  (SPECIFY)  _  -9 

Don't  know  .  -X 


GO  TO  YELLOW  OPEN  ENO  ANSWER  SHEET 


(66-78  open) 
79  |  0  |  ?  |  80 


Now,  let’-,  go  on  another  sjbjptt. 

Ha.  In  the  last  six  months,  have  you  had  any  contact  with  a  military  recruiter 
mi  \  Itar  y? 


Job  No .  6405  '  2 
Page  4 

Card  3 
Dup  1-10 
(11 -28  open) 

representing  the  active 


8b. 


Yes 


How  were  you  in  contact  with  the 


No  .  2 — ►(SKIP  TO  QU .  8c)  - 

r.-cruiter?  (REAO  EACH  STATEMENT.  START  WITH  THE  “X'd”  ITEM.) 


START  AT  "X" 

(SEE  INSTRUCTIONS) 


t 

(  )  Have  you  gone  to  a  recruitinq  station  and  talked 
to  a  recruiter  . . 


In  the  Last 
Si>  Months 
Yes  Ro 


1  2 


(  )  Have  you  talked  face-to-face  with  a  recruiter  somewhere 

other  than  at  a  recruitinq  station  .  1  2 

(  )  Have  you  heard  a  recruiter  qlve  a  talk  at  your  high  school  .  1  2 

(  )  Have  you  talked  to  a  local  recruiter  t>y  telephone  . . 1  2 


8c.  (ASK  EVERtONE)  In  the  last  six  months  (RCAO  EACH 
STATEMENT.  START  WITH  THE  "X'd  ITEM.) 


(29) 


(30) 

(31) 

(32) 

(33) 


Yes  No 


(  )  Have  you  received  recruiting  literature  in  the  mail  .  1  2 

(  )  Have  you  discussed  the  possibility  of  enlistment  with 
friends  already  in  tie  service  or  who  have  been  in 

the  servue  .  1  2 


(  )  Have  you  ever  talked  with  a  guidance  counselor  at  school 
about  possible  enlistment?  . 

(  )  Have  you  talked  with  a  teacher  at  school  about  possible 
enlistment  . 

(  )  Have  you  talked  with  your  boyfriend  or  husband  about 

possible  enl istment  . 


(  )  Have  you  talked  with  one  or  both  parents  about 

possible  enl istment  .  1  2 

(  )  Have  you  taken  an  aptitude  or  career  guidance  test 

in  high  school  given  by  the  armed  services  .  1  2 

(  )  Have  you  made  a  toll-free  call  for  information  about 

the  mi  I  it  ary  .  1  2 

(  )  Have  you  asked  for  information  about  the  military 

by  mal  I  .  1  2 

(  )  Have  you  been  physically  or  mentally  tested  at  a 

militdfy  examining  station  . 1  2 


1  2 
1  2 

1  2 


(34) 

(35-39  open) 
(40) 

«1) 

(42) 

(43) 

(44) 

(45) 

(«6) 

(4?) 

(48) 


5 


Page  5 
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1  have  several  more  quest ’ons  about  military  recruiters.  (if  "NO"  r0  <;i.  <:a,  «S-  u  Ha.  O'e-AwISr,  Sk  TO 

qu .  9b.i 


9a.  Have  you  ever  nad  any  contact  with  any  military  recruiter? 

Ves  .  1  No  .  c  -) 


►{  s*.  IP  10  PAGE  b,  Qu .  10 a  | 


9b.  You  say  you  have  been  in  contact  with  a  military  recruiter,  What  branch  or  branches  of  the  service 
they  represent?  (RECORO  BELOW.  PROBE.)  Any  other  mi  1  itary  recruiter?  (Pi.’OBE  UNTL  UNPROlXlCTI  VE  . ) 


SO  TO  NEXT  BRANCH.  OR  IF  NO  OTHER  BRANCH  GO  ON  TO  PAGE  6, 


«9- 


Was  that... (READ  ALTERNATIVES) 

Much  more  favorable  . 

Slightly  more  favorable  ... 
Slightly  less  favorable  ... 
Much  less  favorable  . 


(55) 

1 

2 

3 

4 


(60) 

1 

2 

3 

4 


(65) 

1 

2 

3 

4 


QU.  10  a 


(69) 

1 

7 

3 

4 


Don  •  t 


Air  Force 

Army  1 

“d'  me  f  i  fps  ! 

l  Mv 

V  1 

Know 

Recruiters  represented 

i 

2 

3 

n 

] 

6 

9c.  (IF  “AIR  FORCE",  “ARMY",  OP 

i 

1 

"MARINE  CORPS",  ASK:)  0 id 
the  (NAME  SERVICE)  recruiter 

1 

T 

(SKIP 

represent  the  (READ  ALTERNATIVE 

(51) 

(56) 

(61) 

PAGE 

ANSWERS  -  EXCEPT  FOR  "DON'T 
KNOW")’ 

Air  National 

Army  National  I 

Marine  1 

i 

QU.  1 

Guard  ...  2 

Guard  ....  ?  ] 

1 

Reserve  . .  ?  I 

Air  Force 

Army  j 

|  1 

!l 

Reserve. .  3_ 

Reserve  . .  3  | 

| 

' 

__  .  t 

. i 

GO  TO  NEXT  BRANCH 

TORTT  NO  OTHER 

BRANCH,  GO  ON  TO  1 

PAGE  6.  QU.  10a. 

Active  Air 

Ac  1 1  v  e 

i 

Force  ...  1 

Active  Army. .1 

Marines ...  1 

Don't  know.  4 

Don't  know. . .4 

Don’ t  know. .  4 

i 

i 

9d.  Oid  the  (NAME  SERVICE) 

i 

r 

recruiter  contact  you  first, 

(52) 

(5?) 

(62) 

(66) 

or  did  you  contact  him? 

Recruiter  contacted  first  ... 

1 

1 

1 

) 

Respondent  contacted  first  .. 

2 

2 

2 

2 

9e.  How  adequate  was  the  information 

you  got  from  the  (NAME  SERVICE) 

recruiter?  Did  he  give  you... 

(53) 

(5B) 

(63) 

I  (67 ) 

All  the  information  you 

wanted  . 

1 

1 

1  1 

1 

Most  of  it  . 

2 

2 

2 

2 

or.  Very  little  . 

3 

3 

3 

3 

9f.  Was  your  attitude  toward  joining 

(NAME  OF  SERVICE)  more  or  less 
favorable  than  before  you  talked 
to  the  recruiter,  or  didn't  it 

! 

i 

i 

change? 

(54) 

(59) 

(64) 

(68) 

More  favorable  . 

l 

1 

1 

1 

Less  favorable  . 

3 

3 

3 

1  ^ 

Didn’t  change  . 

2 

2 

? 

? 

7 

7 

7 

7 

(SO) 


fr — 


( TO  -  ?8  open ) 

'9  ULLiJ 


OKB  #2 /-R -03 .19 
Job  No.  H40S  2. 


Page  b 


Card  4 
TTup .  T-10 


10a.  I'd  like  to  redd  several  job  characteristic*.  After  l  read  each  character  istic,  please  tell  me  how 
important  you  feel  it  would  be  in  choosinq  a  job.  (READ  FIRST  CHARACTFP 1STK )  Do  you  consider  that 
Fxtrpmely  Import  ant ,  Very  Important ,  Fairly  Important ,  or  Not  Important  A*  All?  (RFPFAT  FOP  EACH 

\ .  fTfiffSC^F  R !  '-TTK  r " 


ai  .see  iNsrpiiuiuJi'j) 

Extremely 

Very 

Fairly 

Nnt 

Important 

Don' t 

Char  at.  ter  i  st  ics 

Important 

Important 

Important 

At  All 

Know 

Employer  treats  you  well  . 

i 

2 

3 

4 

S 

(11) 

Teaches  you  a  valuable  trade  or  skill  . 

i 

2 

3 

4 

S 

(1?) 

Gives  you  the  Job  you  want  . 

i 

2 

3 

4 

6 

uj; 

Gives  you  an  opportunity  for  a  good 
f  anii  !y  life . 

i 

2 

3 

4 

5 

(14) 

Retirement  income  . 

i 

2 

3 

4 

8 

as) 

Enjoy  your  job  . 

i 

2 

3 

4 

6 

(16) 

Developing  your  potential  . 

i 

2 

3 

4 

5 

(17) 

.lot  ‘"cjrity,  i.e.,  a  steady  job  . 

i 

2 

3 

4 

5 

(18) 

Good  i  ncome  . . 

i 

2 

3 

4 

5 

(19' 

Provides  money  for  education  . 

i 

2 

3 

4 

5 

(20) 

N  a  c  „re«r  you  can  be  proud  of  . 

i 

2 

3 

4 

5 

(21  ! 

:,'-ovir.es  mod’ral  and  dental  benefits  .. 

i 

2 

3 

4 

5 

(??) 

T/ain*.  you  for  leadership  . . 

i 

2 

3 

4 

5 

(23) 

'Vov.des  men  and  women  equal  pay 

a  1  spoor tun  it / . 

i 

2 

3 

4 

s 

124) 

•Ipp'-r  t unity  for  advancement  . 

i 

2 

1 

4 

5 

(28) 

10t>.  I  .•».  qoiruj  to  reread  the  list  of  Job  character istics.  As  I  read  each  character i st ic,  please  tell  me  whether 
you  '-vl  it  would  be  more  likely  to  occur  in  military  service  or  in  a  civilian  job,  or  could  it  occur  in 
wite. »  «/•»*:'  mtA D  FIRST  CHARACTERISTIC.  IF  "MIL  ITAPYVCI  VilJAN"  ONLY,  AS<:)  Would  you  say  that  would  be 
much  more  likely  or  somewhat  more  likely  to  occur  In  (the  military  service/a  civilian  job)? 


•TART  Ai  (SIE  INSTRUCTIONS) 

Mi  1 itary 

Much  Somewhat 

Either 

Mi  1  it  ary 

C 1 v  1 1 1  an 

Much  Somewhat 

^  C  h  d.rA(  le_rJ  .\LicA 

hare 

Likely 

More 

Likely 

or 

Civilian 

More 

Likely 

More 

Likely 

(  ;  Ernpl *  f-cdts  you  well  . 

1 

2 

3 

8 

4 

(26) 

•  )  Teaches  you  a  valuable  trade  or  skill  , 

1 

2 

3 

8 

4 

(27) 

'  )  r»  •  v e s  you  ■  He  job  you  want  . 

1 

2 

3 

8 

4 

(28) 

{  }  Gives  you  an  opportunity  tor  a 

<»ooo  fanily  life  . 

1 

2 

h 

8 

4 

(29) 

1 

? 

3 

8 

4 

(30) 

(  i  Enjoy  your  job  . 

1 

2 

3 

5 

4 

(3)' 

•  )  hevelopinq  your  potential  . . 

1 

2 

3 

s 

4 

(32) 

>  )  .  •?»  .»*cjr«fy,  ip  .  a  steady  job  . 

1 

2 

3 

8 

4 

(33) 

i  •  tv»u<!  'nco'i*-  . 

1 

2 

1 

8 

4 

(341 

(  )  Provide',  money  for  education  . 

1 

2 

3 

s 

4 

(38) 

(  )  Isa  r  .H  t'pr  you  ran  be  proud  of  . 

1 

2 

3 

s 

4 

(36) 

(  i  iv.i»  i  d^s  m**di  al  and  dental  benefits  .. 

1 

? 

J 

s 

4 

(37) 

)  .  .)  u,  v°u  for  leadership  . 

1 

2 

3 

s 

4 

(38) 

,  ,  nv  i des  m?n  and  women  equal 

ply  jr.ij  opportunity  . 

1 

2 

3 

s 

4 

(39) 

(  :  Opportunity  for  advancement  . 

1 

2 

3 

8 

4 

(40) 

Ilk  .  1  am  qi-ipq  to  read  you  a  list  of  jobs. 

For  each  job 

I  read. 

please  tell  me 

how  interested  you  might  be  in 

doing  that  kind  of  work.  The  first  job 

Is. . . <  RE  AO  FIRST  J08) 

Would  you  be 

"Extremely 

Interested”,  "Very 

Inters*  t«*d" ,  "Slightly  Interested",  or 

Not  At  All  Interested 

in  working  as 

a. . .(READ  F ' RST  JOB) 

START  AT 

(SIE  INSTRUI  TIONS) 

E.tremely 

Very 

SI ight ly 

Mot  At 

All 

|  ,I,S- 

Interested 

Interested 

Interested 

Interested 

(  1  (.rap'll .  technician  . 

.  1 

2 

3 

4 

(41) 

(  )  lerret.Ty  . . 

.  I 

2 

3 

4 

(42) 

I  )  Air  traffic  rontr  filer . 

.  I 

2 

3 

4 

(43) 

(  )  Or  aft  sr  m  .  ... 

.  1 

? 

3 

4 

(44) 

f  )  f-ecur  it  y  guard  . 

.  1 

2 

3 

4 

(48) 

{  )  tvdical  technician  . 

2 

3 

4 

(*6) 

1m.  1  now  going  to  r».  ,q  &  s»  .*  r*n.  .0  t'»  y,  •. .  t*  < 
with  rt. 

Requiring  ]f«.  u  u  ; ,■•  w  'n  ».  •  i  .  >•  ,1  .* 
necessa  y  to  prov »•!*•  d  s f '  - j  <i.  *.-r  ,«  »  •  ;*■>,*»  .  .* 

Would  you  say  tnat  you  -  jrte  or  disagree  with  thi,  -.1  >*  ,-r ,  -  t  • 

Agre** . 1  {•  •  !• 

lib.  t  IF  "AGREE",  ASK: )  Dm  you  Strong ly  agree.  uen^ra  1  ’  f  ag rppt 

St  ron  y  Aqr  ** 

CfMHfj’lw  Aq 
Agree  J«S*  d  ‘ * M  V 

lie,  (IP  "DISAGREE",  ASK:)  Do  you  strongly  disan  ^e,  ■},:r*<-jVy  o 

Strongly  1)  i  agr .*»■  f. 

Generally  f'i s  agr*;***  S 

D;sduret*  J  i*  t  *  i  »•  t  !»•  4 

12a.  from  time  to  time  people  ha.e  discuss^c  njn-jjt^ry  *eqi  ,tr„*v  .,r.  f  «»*  h-tr  v...'q  •  *" 
group.  If  a  mil  i’ ary  draft  were  eve*  to  become  rier**ssa' y,  tn-s  »ej’strition  '■*.  i 
peop?e  for  military  service,  no*  wr.Jd  ycu  "eel  vo„  w's-nai  y  ««"■<  •  ,r*-j 

plan’  That  is,  woula  >cu  be.. .(READ  Ai  Tf  RNA* ;  ;f f. 

Stronqly  in  favor  ■'*  ; 

Somewhat  m  favor  0f  -l 
Neither  -n  favcr  n  >*•  agamst  i» 

Somewhat  against  it . 

or,  Strongly  against  It. 


12b.  If  you  personally  were  required  to  register  under  Such  a  plan,  wcj“d  yO«  tie  mo»e 
consider  Joining  one  of  the  active  duty  nil tary  services7 

More  likely  . Q  - *»  wnuV  yc  ,  :  *>  . 

Less  'ikely  .  A  nor,.  ''*e  } 

Don’t  know  .  5  Sore»nat  ^pr*  :•** 

or ,  Just  a  ' ’tt 'e  mort 

(QU.  13  NOT  USED) 

Ha.  As  far  as  you  know,  do  the  military  services  offer  mjiv  duals  a  casr  bonus  *o-  « 

fes  .  1  No  .  ?  — ►;$*.;•»  td  .  :f 

Mb.  How  much  is  this  bonus?  Even  if  you  aren’t  Sure,  please  give  m#»  yr-jr  iw'st  i>evs 

Less  than  JSOC  . 1  S?,D00  -  S'. 499 

$500  -  S999  .  2  S?.S;r  -  t7,4)9 

SI, COO  *  SI  ,499  .  3  S3.XD  ^ 

SI, $00  -  SI  .999  .  4  :,0n’*  .n-„ 

15a.  As  far  as  you  know.  What  »S  the  Starting  MONTs. Y  04/  *pr  an  »  v  i$*i  *  -h  tn*> 
deducted? 

S _ __ 

15b.  The  starting  monthly  pay  for  an  enlisted  man  is  $501.00.  Knowing  tms,  wtVj  y„ 
consider  joining  one  of  the  active  duty  military  services7 

More  likely . Q - ►  w:.V3  !h>*  }<e 

Not  more  likely  .  4  vu.  ►,  • 

Don  ’  t  know  5  \o~e*r'  i*  '*  ir  *  *  p 

r r  ,  .lust  ^  '  » t  *  N  -  ’*■ 


OHR 

Job  N*  . 


Iftd,  Dg  yOu  t  h>p«  thr  t*'  1  I’  ir  * 


**S  oMi'i  f  i  ti *>' 


s.p,,('r'  *  s*. h. <  i •  *nt  •ftt'i  you  leiH»  the  service? 


lbb.  The  *n  >  ’  4»  *  •.  f  I,  u  **r»  f 'nint  m'  Suppur*  to*  .•  *  .  ’  n  *  *'*.*•  /ou  lea»e  t*.e  service  I'd  like  to 

» ;n.i  *n*:  « i^-ls  .*  *:.t  »•  ■/'■  4'  a".  vie^c**  fj‘i  i ^ ,n*  thr  '•»!»•  *r jr  offers.  As  *  read  «  series  0# 

,u  si  '•■>'"  tbn-jt  it  ‘.*u  "*•  ’  \  \r  1  i*i  o»  ■ 1  ♦  v  of*  -  pmase  tel’  me  “>et“  if  j«j  th‘nn  •*  1*  true  of  the 

T‘i  lyr,  and  "h  ■ '  f  fj<.  IM r.v  •*  \ 


\  t  Art  ’  *  "  I 

f4S*e  ’.».s?  ''yi.t 

I  DO  fJi  *4.*  t'*  <  -n»r  fro*  yn.jf  4H?:tary  ptyThw.k  iu  jrjfr  To 

fi(  i»  >•  < '  oe^ef 'U'  . 


Don’t 

fes  ho  knp» 


i  •  A  M  g*.  .p*  0»  *,1fion  t^At  the  military  will  (  *y7  .  I 

'•■  ..a  *■•*;•»  .»  "m.'"'/  1  W‘«Q  *  *oen>«  HQ'Oy  »fi  1-  M  S'w  hgfj  1  ?  .  1 

!)  /  **c*»  .  e  -»o«-e  t  ■'  p  *»»th  ;ur  education  If  /ou  are  worried 

*  f  iOj  j.  e  single?-  •  .  1 

v  -j.cat  •  rf  jl  assistance  be  used  »cr  attending  trade  or  vocational  school  .  I 
A*,*  yfur  -d>C4t*On  benrftt,  ♦'jnsferable  to  yOur  SpCuS*  or  Chi ’dren  »f  you 

■  r  ’St* .  I 


I*  V  i  'rt.enllvt  and  rhoosr  nrt  to  90  to  school,  Can  ytj  »*ceivr  your 

educational  benefits  In  one  ^ash  payment?  . .  \ 

Do  4'!  T hr  services  provide  tni  same  educational  benefits’  .  ..  I 


•V*. 


how  ;  ti«w  a  few  Question',  to  n*lp  j,  put  our  participants  into  proper  groups.  Remember  that  thf  Information 
»>i  owe  <n  ‘s  completely  onfidential. 

\  ’*■  *<"•  y»» .  '.»rr  »ed,  single,  separated  or  divorced? 


Harr  ied  . I  - 

■iin/jle . i 

Separated/OWorred/Midowed.  3 


►{S»JP  '0  QU.  lflj 


v*»u  p’a-  to  «ar<y  in  the  «e«t  1?  "lontn^? 


1R  rfiat  »as  the  highest  educational  level  vour  father  coaeileted?  If  you  are  not  sure,  please  give  ■»  yo*r  best 
gue'.s 


Did  not  ronplete  hiqh  school  .  1 

Finished  high  school  or  equivalent  .  2 

Adult  education  progr*n  .  J 

Business  or  trade  school  . 4 

So«~  co  1 1  eqe  .  S 


finished  college  (four  years)  .  6 

Attended  graduate  or  professional  school  _  7 

Obtained  a  graduate  or  professional  degree  ..  6 


19  #iat  (are/uere)  your  average  grades  in  high  school?  (READ  L I  ST  OF  GftAOCS) 


A’ s  and  8  ’ s 
B  *  s  and  C  s 
C  s  and  D'  s 
D*s  and 


(00  HOT  BEAOH^ 


Does  no 
Don't  r i 


not  apply  .  S 


?.).  khal  «*riurat«on  pr0gr«n  /are  you/were  you)  in.  In  high  school?  (A£A0  AtT(tHATMfCS) 

College  preparatory  .  J 

Coaviercial  or  business  training  . ? 

Hoc  at  tonal  .  .  3 

71  Hh’^h  of  the  fnlloeinq  •mathematics  rourses,  if  any,  did  you  fate  and  pass  in  high  school? 


f  Inentar  v  Algebra 
PI anr  Qeonet ry  . 

Bus  mess  nath  ...... 

Computer  sc  lence  .  . 


.1  Interred  late  Algebra  .  $ 

?  Trigonometry  .  6 

1  Calculus  .  7 

.  4  Physics  . 8 

(DOH'T  R£A0)~^Hone  of  these  .  9 


V  Owl  you  take  and  pa*s  any  science  courses  m  high  school  which  covered  electricity  or  electronics? 


>\  Just  to  be  sure  are  represent  irg  all  groups  in  ou<  survey,  please  tell  me  whether  you  describe  yourself 

*< .  .  .(ACAO  IKT)  ^ 

Hhiie  .  I 

Black  .  2 

Asian  or  Pacific  Islander  .  3 

American  fndl«i  or  Alaskan  native  . 4 

Hispanic  {He*.  Am.,  Puerto  Rican, 

Cuban,  ither  Latin  Am.)  .  5  p 

(OOH'T  RF AO)  Refused  .  6 


n  hum 


no  mggtii -SHcrr.  ncr  w;  lyr  tj 

nrn .  AOMCVV  miw>t«  AWO  SOCUM.  S[CU*|t»  WUMtEH. 
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26.  Name  of  Respondent: _ _ 

Address:  _  _ 

Clty/State : _ Zip  Code: 

Telephone  Number: _ _ / _  _ _ _ 


27.  Next,  1  would  like  to  know  your  Social  Security  Number.  Because  of  a  recently 
enacted  law,  1  must  tell  you  that  the  authority  to  request  this  Information  Is 
given  In  10  USC  136.  Providing  this  Information  Is  voluntary  on  your  part  and 
there  are  no  consequences  If  you  choose  not  to  do  so.  This  Information  Is  needed 
for  our  records. 


Uhat  Is  your  Social  Security  Number? 


61 


□ 

u 

/ 

□ 

□ 

/ 

□ 

[I 

i 

— L_ 

69 


Non*  ...  0  Refused. .  .  X 


Your  opinions  have  been  very  helpful  and  I  appreciate  the  time  you  took  to  participate 
In  this  survey.  Thank  you. 


TO  MAKE  THIS  A  VALI"  INTERVIEW,  PLEASE  RECORD  THE  TA,  STATE  AND  COUNTY  NUMBER  PROM  YOUR 
CALL  RECORD  FORM. 


70 


m  ,  1ST  ATE) 


(COUNTY) 


76 


(77-78  open) 
79IW180 


BE  SURE  TO  RECORD  "COMPLETED  INTERVIEW"  CODE  8  ON  SCREENER  UNDER  RESULT  OF  FINAL  ATTEMPT 
ATTACH  OPEN  END  ANSWER  SHEET  AND  SCREENER  TO  BACK  OF  QUESTIONNAIRE. 


Time  Interview  Ended: 


AM/PM 


fMJfcfT  FACTS.  IV  .  l>.i  m\  fit  •  ;  .• 


TJesponcJ*''  ’  *  9  * 


Beipondenl  1  | 

M*  u#t  F«t*  \  B*y 

T  1»*  S*te*  •  «•»  4*i*r 


r  A  64  * 

Wr  #.  .  «  -  ,  <  ‘9 

•*f  i 

•'<?  . 


(If  COhUAUIAu  Vjtl.l*  fB-**  :’P  .*  W;  *»  ‘V  ivi  \  •-  ,  If  "!  .  *1  J 

(M  :«»TB0(Xu:?  F  AA'j  •>  •  <  J*  •  «.<»  •  *A.  A  r  %  >*■ 


!’«*»  _  '  H4'«e!  <  *L  *  •. .  » ■  .  *  *•  r  ’  ,  .  r \\*  \;r*4  .  " 

«r  4ft  fondue?  trq  4  \+'*ef  t.  *  «?  •  ?.•***  •  ,-w  4* :  ‘  •/  r  •»  • 

n  e»  •  jfjyf  op  *  » 3**  «:/  nojveno’l  Mv  ***'•  *:  *»*•  t,  ••«.«'’  _  •>  A*.  '•><**!  T  •  .♦  .*.  •  :»  lef 

CC**  1d*nt '  *1  &/  0/  * ’f«  T  '  ’.  'V  ♦•Jr*!  *m*  *.  M  e***.  ;  ■,  ‘^rr  #  .*  %  1  or  *4':f  f  „  »*» 

b#  C  4 1  •  #d  by  */  *^3  1 "  t  =  •■«•■  •  ’  ►  |*.  !  j  0  ‘  Jif  |i  m  *  ►  ✓  .  "  ✓  ,  '  i .  r  \  r»*>  •  *♦  •  \.+  *  \  *<  ,  r«*-  T 

o«  tMi  \u**e#T  ’  ;f  vl-'.  ftcj.is*  a>;  ■‘•is'pfA*  a  *«  ;*  ►  v- 


?.  f»Mt  of  4  ’’,  J-4\!  t -  be  \,fr  :  r*  ••l**  ;  '»»  *  ’  ,» ♦  ?*'*.  -  .  •»*' 


.*d<*  IS  ! 

J* 

ip 

-  ’»  »•*’ i»4 '  ( 

•  ’ 

If  3 

In  4 

.»  C 

i.  ►  -t 

tot  fO\t  ".■*»’ 

**v 

• 

> 

A- 

.  >  *•-,  j  i 

H4*4t  you*  .  tfftf%  i+v  «n  \c*oo!? 

4',* 

^  «T  ’  »CW  '  *. 

*  \  !  ‘ 

JOt*  C*#d*  Migh  SiP-  y*!' 

T  j 

:*.*  r*»r 

4  •  /*#•  ’  '  *  * 

'nv«  f  ' 

lit*  O  Plr  'nt^h  '(niol) 

f  | 

**?  1*4' 

0* 

4  •  f*#r  cy  1  ‘  *<?• 

'f  ‘  » ■-►  ■•»  :►  »o 

l?t*  Q*pt4»  iHi«jh  'Ahoo’l 

>1 

I'T  fe$' 

■>* 

Junior  '.iMH*.**-'*  / 

’  *0*  A  j  0  3e 

fl*Vt  )MMr  »f  Vp^r  »  |  T#A«hl^«J  1* 

f 

j  1  '  C  C.fP'  -*  *  i 

r-je  B 

*0K«t,'?n4’  0*  tr«1«*  VChr^,1 
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recruiter  contact  you  first. 

is?) 

(50 

(6?) 

(66) 

or  did  you  cont act  him? 

Recruiter  contacted  fir«l  ... 

1 

i 

) 

1 

Respondent  contacted  first  .. 

? 

2  1 

2 

■ 

How  adequate  was  the  information 
you  got  from  the  / NAMF  .SEMMCfc') 
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recruiter?  Did  he  give  yi  u  . .  . 

(63) 

(58) 

(63) 

(6/1  1 

All  the  information  you 
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wanted  . 
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1  1 
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1 

, 

Most  of  It  . 
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or ,  Very  !  Ut  le 
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More  f av>r able  . 
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D  dn't  change  . 
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10a.  I'd  1  ke  to  •pead  s^erji  job  vh.racter  istics.  After  I  'ead  each  characteristic,  p'ease  tel1  me  ho* 
important  you  fee’  would  be  in  choosing  a  j.b.  (READ  FIRST  ChAR  actF ?  !ST  *  Z-  0>  you  co'-S’Jet  that 


Extremely  Important,  Very  Inpc  t ant , 

F  a<f*1y  Important 

,  of  Mt 

Important  At  A’ 

! 1  ?  RfPeAT 

FQP  FACh 

r^mrrmma 

START  AT  "X“  (SEE  INSTRUCTIONS  1 

Extremel v 

Very 

Fairly 

Not 

Imp or  t art 

Don  1  t 

Character  1st  fcs 

Important 

Important 

Important 

At  A 1  > 

Know 

T 

(  )  Employer  treats  you  well  . 

i 

2 

3 

4 

5 

1  1  If 

(  )  Teaches  you  a  valuable  trade  or  ski1' 

!  .  ..  1 

2 

3 

A 

5 

:i?  - 

{  )  Gives  you  the  Job  you  want  ..  . . . 

.  1 

2 

3 

4 

b 

i  1 3 

{  )  Gives  you  an  opportunity  for  a  good 
f  am  11  y  life . 

.  -  .  i 

2 

3 

4 

5 

(Hi 

(  )  Retirement  income  . 

: 

? 

3 

4 

MS) 

(  )  Enjoy  your  Job  . 

....  1 

2 

3 

4 

t 

M6i 

(  }  Developing  your  potential  . 

l 

2 

3 

4 

b 

MM 

(  )  Job  security,  l.e.,  a  steady  job  ... 

1 

2 

3 

4 

6 

'IP) 

(  )  Good  income  . 

1 

2 

3 

4 

5 

(19) 

(  )  Provides  money  f or  education  . . 

i 

2 

3 

4 

b 

(20 

(  )  Is  a  career  you  can  be  proud  of  .... 

l 

2 

3 

4 

b 

(21 

(  )  Provides  medical  and  dental  benefits 

l 

2 

3 

4 

5 

(22, 

(  )  Trains  you  for  leadership  . 

.  l 

2 

3 

4 

5 

(23) 

(  )  Provides  men  and  women  equal  pay 

and  opportunity  . 

.  l 

2 

3 

4 

5 

(24  i 

(  )  Opportunity  for  advancement  . 

.  i 

2 

3 

4 

5 

(25) 

10b.  I  an  going  to  reread  the  list  of  job  character Istics.  As  I  read  each  char acter 1st ic,  please  tell  me  whether 
you  feel  It  would  be  more  likely  to  occur  In  military  service  or  In  a  civilian  Job,  or  could  it  occur  in 
either  one?  (READ  FIRST  CHARACTERISTIC.  IF  "MIL ITARY"/"CI VII! AN"  ONLY,  ASK:)  Would  you  say  that  would  be 


much  more  likely  or  somewhat  more  likely  to  occur 

In  (the  military  service/a 

Civil  tar, 

Job)? 

START  AT  " t "  (SEE  INSTRUCTIONS) 

Military 

Much  $omewh"at 

Either 

Mi  1  Itary 

Civilian 

Much  Somewhat 

1 

w  Characteristics 

More 

Likely 

More 

Likely 

or 

Civilian 

More 

Likely 

More 

Likely 

(  )  Employer  treats  you  we)!  . 

.  1 

2 

3 

S 

4 

(26) 

(  )  Teaches  you  a  valuable  trade  or  skill  . 

1 

2 

3 

5 

4 

(27) 

(  )  Gives  you  the  Job  you  want  . 

.  1 

2 

3 

5 

4 

(28) 

(  )  Gives  you  an  opportunity  Tor  a 

good  famt ly  life  . 

1 

2 

3 

5 

4 

(29) 

(  )  Retirement  income  . 

1 

2 

3 

5 

4 

(30) 

(  )  Enjoy  you r  Job  . 

.  1 

2 

3 

5 

4 

(311 

(  )  Developing  your  potential  . 

1 

2 

3 

S 

4 

( 3? 

(  )  Job  security,  ie.,  a  steady  job  . 

I 

2 

3 

S 

4 

(33) 

(  )  Good  income  . 

1 

2 

3 

s 

4 

'34) 

(  )  Provides  money  for  education  . 

1 

2 

3 

b 

4 

(  35  ' 

{  )  Isa  career  you  ran  be  proud  of  . 

1 

2 

3 

5 

A 

(  36  > 

(  )  Provides  medical  and  dental  benefits  . 

1 

2 

3 

s 

4 

(JM 

(  )  Trains  ycu  for  leadership  . 

1 

2 

3 

•> 

4 

(381 

{  )  Provides  men  and  women  equal 

pay  and  opportunity  . 

1 

? 

3 

s 

4 

i  19 1 

(  )  Opportunity  for  advancement . 

1 

? 

3 

s 

4 

(401 
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11a.  J  am  now  qoinj  read  a  «,♦  y  rri^et  *n  y»>-i  i  .  •  rr«w  1  p '  -i  .•  •  ’•  n  ■:.•■>  *  either  you  aqree  or  disagree 

with  it? 


Reg.ii-if  .,  \\ :  ig  «id  In  yv. d-  ■  !1  •npi*  t  ..  '•egtster  f««-  the  draft  is 
m-.-’Sjiir  v  to  ide  >  sir  .r.g  jeftnse  f«n  Ane^ica. 

Would  you  say  that  you  agr.>*;  or  .  >\a':r«-e  with  *h  ,  ,♦  jt..uent? 

Agree . 1  O'.xaqrei*  .  2 — ►  ($Klk  TO  QO .  11c) 


*.  ib.  (If  ’*  AGWI  t  ” ,  ASK:)  Do  /rv,  strwqly  aqree,  g  'r«  .  a  •  1  /  ig’ee,  or  agree  just  a  little? 

) 


Strong  1  y  Agree  .  1 

A- •ner  ally  Ami  ee  ...... 

Aqr?e  just  a  little  .  3 


-►(SKIP  TO  QU.  lid) 

lie, (If  "DISAGREE",  ASK;)  Do  you  strongly  disagree,  generally  disagree,  or  disagree  just  a  little? 


S*  rnpq 1 y  D  1  s  aqrn«» . G 

Gene?  ally  Disaqre"  .  b 

Disagree  Jvi^t  a  Little  .  a 


(41-46 

open) 


(47) 


(48) 


lid.  All  18  and  19  year  old  males  are  now  required  to  register  tof  the  draft.  If  a  mandatory  draft  were  ever  to 
become  necessary,  this  registration  list  would  be  used  *o  select  people  for  military  service.  How  do  you 
personal ly  feel  about  the  dr.  ft  -eqistrat icn  requirement?  Are  you  .  . 

St  rongly  in  favor  of  it  .  1 

Somewhat  in  favor  of  it  .  2 

Neither  in  favor  nor  against  it  ....  3  (49) 


Sc  me  what  against  it  .  4 

or,  Strongly  against  it  .  5 


lie.  Compared  to  how  you  would  fe(  1  if  there  were  no  draft  registrat ion ,  does  the  Current  registration  require¬ 
ment  make  you  more  or  less  likely  to  consider  joining  one  of  the  active  duty  military  services? 

Mom  likely  . Q - ►  Would  you  be  ... 

Less  likely  .  4  Much  more  likely  .  1 

Don’t  know  .  5  Somewhat  more  likely  .  2  (50) 

or,  Just  a  little  more  likely..  3 

12a.  Did  you  have  to  register  for  the  draft?  (51  open) 

Yes  .  1  No  .  2 - ►(SKIP  TO  QU  .  13)  (52) 

12b.  When  you  registered,  did  you  check  the  box  on  the  form  to  request  information  about  military  enlistment 
programs? 


Yes  .  1  No  .  2  (53) 

13.  If  people  registering  for  the  draft  were  also  required  to  take  a  mental  and  physical  exanfnat  ion,  our 

readiness  to  respond  to  a  national  emergency  would  be  increased  What  do  you  think  about  being  required  to 
take  a  mental  and  physical  exam  in  addition  to  registering  for  the  draft.  Are  you  ... 

Strongly  in  favor  of  it  .  1 

Somewhat  in  favor  of  it  .  2 

Neither  in  favor  nor  against  it  .  3  (54) 

Somewhat  against  it  . 4 

or,  Stron  t?y  against  it  .  5 


14a.  As  far  as  you  know,  do  the  mi  itary  services  offer  individuals  a  cash  bonus  for  enlisting? 


Yes  . 1 


No  .  2 — ►(SKIP  TO  on  is  a) 


14b .  How  much 


IS 


this  bonus?  Even  if  you  aren't  sure,  please  give  me  your  best  guess. 


Less  than  1500  .  1  12,000  -  12,499 

1500  -  1999  .  2  12,500  -  12,999 

1 1 ,000  11,499  1  $3,000  or  more 

-  11,999  .  ..  .4  Don't  know 


(DO  NOT  READ) 
5 

.  6 
.  ? 

.  fi 


(55) 


(56) 


15a.  As  far  a«,  you  know,  whjt 
dedu<  ted? 


is  thp  starting  MONT  Ml  Y  pay  for  an  fhllSTEO  MAN  in  the  military  --  before  taxes  are 


1  _  _ 

15b.  The  start  ing  month  1  y  pay  for  an  en! >stpd  man  is  1501.00.  Knowing  this,  would  you  be  mom  likely,  or  hot  to 
consider  Joining  one  of  the  ac  t  ivo  duty  military  services* 


(5  7*60) 


More  likely  . 

□  — 

-►Would  that  tv 

Not  more  likely  .  . 

4 

Muc  h  moa  '.  v  e  ‘  y  .  .  .  . 

.  1 

Don  * t  k now  . 

...  5 

Somewhat  it  •  likely  . 

.  ? 

or.  Just  a  little  more  likely  . 

.  3 

(61) 


17 


0M[> 

.V:  **.%  o405-t 

16a.  Do  you  think  the  mi  IUj»y  services  oftt-r  tin  in  ■  i> 

>  t  s  .....  •  i 


'ho.-l»ng  j'te’  yf*u  le<iv-:*  the  sPr  .  H 


16b.  The  military  S'^/icei  do  of‘r  financial  support  foi  vhoolmq  r*f t »-r  yuu  tewo  me  service.  I'd  ’ike  to 
find  out  what  kinds  of  educational  assistance  y  j  think  tri"  n:i»>tary  offers.  As  I  read  <s  series  of 
questions  about  wh.*t  the  mi  1  itary  may  or  may  not.  offer  please  *»  1 1  m-  "Yes"  »f  you  think,  it  is  fruf*  of  the 
military  and  .  .  think  .1  >s  not. 


START  P1.  V“ 

(See  Instruct icns)  v 

(  )  Ho  yOu  have  to  contribute  fiom  your  .m  1 1 1  jr  y  p-iyr  heck  in  u»  Je*  In 

receive  educational  benefits?  .  . .  1 

(  )  Is  there  a  limit  on  the  amount  of  tuition  th.it  the.  -m  I  It  ary  will  pay?  .  ! 

(  )  Can  you  receive  monthly  living  expense  money  while  w  school.'  .  ...  1 

(  )  Do  you  receive  more  morey  to  nelp  with  your  e-Jucat  i*,n  if  you  a*e 

married  *han  if  you  V  •  ni'ujlp'*  . .  .  ..  . . 

(  )  Can  educatiwr.al  assistance  be  used  tor  atit-njinq  trade  >r  vo.  a»  »onal  school  ..  1 

(  )  Are  yuur  education  benefits  transferable  to  your  spous*  or  •:  n:  liiren  if  you 

re-enlist?  .  1 

(  }  if  you  re-enhsl  and  choose  not  to  go  to  School,  can  »'*j  receive  yu^r 

ed'.f.  it  tonal  benefit*  »n  one  r.-v,h  payment? . .  1 

{  )  Do  a!’  me  services  provide  the  sare  "ducat ’or a ‘  bereft »s?  I 


Oon '  t 
t  now 


LI  Erres i i'fc*T: on Ut fr i on  | 

Now,  :  nave  a  few  questions  tc  help  us  put  our  participants  into  proper  groups.  Remember  that  the  information 
you  give  us  is  completely  confidential. 


17a.  Are  you  married,  single,  <ep*rated  or  d'»orre d? 

Mar -Med  .  1 

Single  .  ? 

Separ  ated/lJ  ivorctul/ w  .  d.  wrd  .  .  3 

1 7b.  Do  you  plan  to  m*>  ry  in  tne  n**t  ]<?  months' 

Yes  .  _  1 


-(SKIP  10  'll.  18 - 


18. 


What  was  the  highest  educational  level  your  tathe* 
guess. 


19. 


Did  not  complete  high  school  .  1 

Finished  high  school  or  equivalent  .  2 

Adult  education  program  .  3 

Business  or  vrade  school  .  4 

Some  college  .  5 

What  (are/were)  your  average  grades  in  hign  school?  (READ  L I  Of  GRADES ) 
A's  and  B's  .  1 


Fin’ shed  coHeye  ( fo of  ytdrif  .  .  6 

Attended  graduate  or  professional  school  ...  7 

Obtained  a  graduate  or  professional  degree  ..  8 


B’s  <ind  C's  .  2 

C’s  and  D’s  .  3 

D's  and  below  .  4 


(Dv,  NOT  READ \ — 


Does  not  apply . !> 

Oon't  remember  . 6 


20.  Whit  cdu-af  ion  prog  r  in  (ire  you/ were  you)  in,  in  high  school?  (R[AD  At_TfWhA  !VfS) 

Col  lege  preparjt  u»  y  .  ; 

Cormier.  ial  or  business  **  aming  ... 

Voc at  igna  l .  . .  3 


_M  .  Whi .  h  of  tne  foil. 


mat  heit.af  ir  *, 


i  ;  y  ii  taxe  an.i  pass  'o  high 
;ni»>tmfdiatM  A'get.-ra . 

If  Jjr,  'retry . 

:  i*t  ui  is  . 


22. 


Elc.ici’Mry  Algebra .  ] 

Plane  Geometry . c 

Bus  mess  maf  h  .  .  3 

Computer  science  .  4  ^iMis 

'DON'T  Ri  Ap )  ►Non.*  »t  t 

Did  you  taite  and  pass  any  science  courses  in  high  s- no ' '  when 
Yes  .  .  1  N  • 

.  m  .  w*  S  ir  VI*  pi  ••.!*  *  t  p 


2 3.  ,iu>t  t n  !•"  sure  #:p  ro  reprev't  r  mq  a!l 
as. .  \Pi AD  l 1ST ) 

wn  it •  ...... 

B !  iick  . 


ed  e  1 1  *1  t  r  I C  1 1  V  or  0  1  e*  t  r  on  1  c  s T 

. .  ? 

■ne*  whether  yr  j  -JOS ...  f  '  tv*  yOursi'W 


Asian  o'-  »’»<  i#>r  !*.  'arid*-* 

Amer ;  an  Indian  o»  Alaskan  Mai* 
M 1  Spejf.  i  Mr  «  .  Am  ,  P  I  i  ■  ■  f 
Ci.t.a*,  .Jther  latir*  Am.' 
V'rfiVrd . 


f  go  To  back  or"  yTTlow  'Open  end  answer"  sheet,  page  in.  oo/  7$  and" ?s  to" 'R'r  cord  ‘re's  in  indent 

j  NAME  ,  AOPPLV^  :rL«:  RHONE.  NUMBER  AND  J10F I  At  srri'flfTy  NbMHf  P  . 


(63 } 
(64' 

'6‘* ; 

ioC . 
(67 : 

68' 


No  . .  .  2 

mpleted?  if  you  are  not  sure,  pleise  give  me  your  best 


n\  i 


[72} 


t/3) 


(70 


WS) 


i/fi  j 


i  m 


(Mi 


>9  [P  |  i  )  HP 
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26.  Name  of  Respondent: 


Address : 


City/Stato:  __  _ _  _ _ _ _  Zip  Code: 

Telephone  Number :  _  _  / _ 


27.  Next,  1  would  lire  to  knew  your  Social  Security  Number.  Because  of  a  riw.ou* y 
enacted  law,  I  rU',!  tell  you  that  the  a  ithori  ty  to  request  this  information  is 
given  in  10  O'.  C  1  76 .  Providing  this  i  n  forma  t  ion  is  voluntary  on  your  part  and 
there  are  no  consequences  if  you  choose  not  to  do  so.  This  information  is  needed 
for  our  record,. 


What  is  your  Social  Security  Number V 


Cl 


blJ  None ...  o  Refuse  ! ..  .  X 


Tour  opinion',  h  ive  Ncen  v<  t  /  helpful  oil' I  J  appreciate  the  ii.io  you  tool,  to  participate 
in  this  survey.  lit. ink  you. 


TO  MAKE'  THIS  A  VAI  I '  INTERVIEW,  PLEASE  RECORD  THE  TA,  STATE  AND  COUNTY  NUMBER  FROM  TOUR 
CAl.l  RECORD  FORM. 


70 


(TA)  (STATE)  (COUNTY) 

(;:□  m  r  n  i 


76 


( 7 7  - 7 R  open 

79t  OjjEjao 


BE  SURF  TO  RECORD  "COttPl  ETFO  I  til  ERVll'd"  CODE  8  ON  SCKEENER  UNDER  PE  SUIT  OF  FINAL  A  'TEMP  f  . 
ATTACH  01*1  ti  l.Nf)  AN  SMI  R  SHI  1 1  AND  SCREENED  10  BACK  OF  QIIESI  IONtlAI!’!' . 


Time  Interview  Fn'led: 


AM/r'" 


Respondent 
Number  1 


4  5 


0MB  422-R-0339 
Job  No.  6405 
Pjge  9 


Month  Day  Year 


MILITARY  SERVICE  STUDY 
OPEN  END  ANSWER  SHFET 
CRT 


Card  5 


6a . 


you  plo.ISP  tell  inr  i‘vi’1  y !  L  I  fuj  you  rimii'i  iPor  nhont  u,lvri  M  1  ni|  for  l  fir  Aitlvr 
that  you  lia Vo  ‘.reu  or  1,111  .  101  cully.  (I’KOIll  )  Wlirtl  did  the  advertising  say? 
did  It  show.' 

I 


1 


Have  not  seen  advertising .  0 

Have  seer,  advertising,  can't  remember  content .  X  (  -  48  open.i 

6b.  Have  you  teen  or  heard  recruitin',  advertising  tor  any  of  the  other  active  duty 
military  scrvit.es  recent'/? 

Yes .  1  No .  I  ►(SKIP  TO  Qd.  /)  (4 

6c .  Tor  which  ether  active  duty  military  services  do  you  recall  sowing  or  hearing 
advertising’  (SO  NOT  READ  RESPONSES.  CIRCLE  AlL  THAI  APPLY  UNDER  fjll.  6c. 

BELOW) 

6d.  (FOR  EACH  SERVICE  NOT  MEMlONfO  IN  fp'i  6c.  ASK  (JU.  5,../  Do  you  recall  seeing  or 
hearing  any  advertisin'  er.tly  f  ■•.  'he  {Hr  AD  SERVIC?  fS)  SO  l  VE  NT  I  ONE  D  |N 
QiJ.  6c.  CIRCLE  ALL  TI.AT  APPLY  UNDER  Qi.  61  Bfl.OW) 


.6?_- 

Any  Other 
Serv foes 

(SO) 

SCRY ICES 

Air  lor<  c  .  1 

Army .  . .  2 

Mo-- ire  Corps . 3 

Navy  .  4 


Qu_;_  td  . 

Ail  Ufer 
Sen vi,  os 

C’l  '/ 

1 

) 

4 


7.  I  am  going  to  mention  some  slogans  used  by  branches  of  the  Armed  Services  in  their 
advertising.  After  I  read  each  slogan,  please  tell  me  which  service  uses  it.  The 
first  slogan  is  (READ  FIRST  SLOGAN).  Is  mis  slogan  used  by  the  Army,  Air  Force, 
Navy,  Marine  Corps  or  ail  four  act've  duty  services  together  in  the  same  ad  or 
commercial?  (REPEAT  FOR  EACH  SLOGAN.  00  NOT  REPEAT  BRANCHES .  THE  WORD  "BLANK" 
MUST  BE  READ.  ) 


START  AT  "X" 

(SEE  INSTRUCTIONS ) 

^  Slogans  Army 

(  )  "BLANK".  It's  not  Just  a  job. 

It's  an  adventure.". .  1 

(  )  "BIANK.  A  grpn  t  way  of  1  I  fe  . " .  1 

(  )  "Ihe  t#w.  The  proud  fhr  HlfNK."  1 

(  )  "Join  the  people  who've  Joined 

the  BLANK." .  1 

(  )  "Maybe  you  can  be  one  of  us." .  1 

(  )  "A  chance  to  serve,  a  chance 

to  learn." .  ! 

(  )  "This  Is  the  BLANK." .  1 

(  )  "It's  a  great  place  to  start." .  1 


Air 

Marine 

Force 

Navy 

Corps 

n 

1 

.1 

/ 

4 

• 

1 

4 

;* 

3 

4 

c 

3 

4 

? 

3 

4 

?. 

3 

4 

2 

3 

4 

All  Four  Serv ices 
Together  In  Same  Ad 
Or  Commercial 


S  (Si 

■■  (Si 

( 54 

(55 

S  (56 


f 

i 


HlTyStNO"  KEY  UN  CRT 


